September  1,  1979 
Seventy-five  cents 


free  press  is  not  a  privilege  but 
an  organic  necessity  in  a  great  society.” 

'^Walter  Lippman 


lan  ^rancisfo  Cljronicle 


8:00  O  Paper  Chase 

A  paraplegic  student  manag 
ingratiate  himself  with  the 
group,  despite  his  personal  f 
ship  with  Professor  Kingsfield 
they  sense  a  hidden  motive  f 
overtures.  (Repeat;  60  mins.) 
O  Major  League  Baseball  Al 
Game 

Leading  players  from  the  Ami 
and  National  Leagues  will  face 
other  in  this  annual  classic,  whit 
be  telecast  live  this  year 
(3  hrs.) 


A  iney  sense  a  nioaer 

J  M  overtures.  (Repeat;  ( 

Lloesn  t  your 
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Sure  they  do.  And  Compulog 
has  the  accuracy  and  flexibility 
to  help  you  give  them  the  best. 

Compulog  offers  .  .  . 

•  Rolling  Logs- 

Descript,  Non  Descript,  Partial  Descript 

•  Grid  Logs- 

Many  cJifferent  sizes  an<j  formats. 

•  Computerized  Updates- 

Available  at  No  Additional  Cost. 

•  Movies,  Sports,  and  Special  Guides. 

•  Feature  Package- camera  ready. 

•  Cable  Systems- 

With  demands  created  by  the  introduction  of 
cable  systems  in  your  area  Additional  Stations 
will  be  added  at  No  Additional  Cost. 


TW  C(S)DDnQ?)ral](o)g^  S®irwD(Scg©  limes  o 

(The  Largest  Producers  of  TV  Listings  in  the  Country) 


West  Coast 

21 0  North  Pass 
Burbank,  Calif.  91 505 
(213)  843-3323 


Nat’l.  Sales  Office 

1 640  New  Hwy. 
Farmingdale,  N.Y.  11735 
(516)  752-9454 


East  Coast 

2  Empire  Blvd. 
Moonachie,  N.J.  07074 
(201 )  440-8400 


All  of  Fonzie’s  good  friends  inc 
Laverne,  Shirley,  Lenny,  Squige 
the  Cunninghams,  gather  to  pa; 

niast  respects  to  the  fallen  Case 
Conclusion;  Repeat) 

O  Movie  -(Comedy) 
“Gumshoe”  1972  Albert  Fi 
Billie  Whitelaw.  A  small-time  E 
vaudevillian  who  has  seen  too 
Bogart  films  decides  to  play  a  p 
eye. '(2  hrs.) 

O  Make  Me  Laugh 
<D  HD  Skyline 
8:30  O  Merv  Griffin 

Guests:  Betty  White,  Ruth  G( 
Garson  Kanin,  Lonnie  Shorr, 
Ward,  Johnny  Dark,  Gwen  Dav 
O  Laverne  And  Shirley 
Laverne  and  Shirley  must  try  to 
Squiggy  from  himself  when  he 
madly  in  love  with  a  beautiful  gii 
is  taking  him  for  all  she  car 
Repeat) 

Id  You  Don't  Say 
19  9D  Dick  Cavett  Show 
Guest:  Author  Leon  Edel,  Part 
9:00  O  Tuesday  Night  Movie 

‘Don't  Look  Now'  1974  Stars: 
Christie,  Donald  Sutherland.  / 
cheologist  working  on  resto 
projects  and  his  wife  travel  tc 
after  the  death  of  their  dau' 
Depressed  and  distraught,  the  % 
befriended  by  two  sisters,  o 
whom  has  a  psychic  gift  that  fill! 
lives  with  premonitions  of  fi 
tragedy.  (2  hrs.) 

O  Three’s  Company 
Jack's  in  a  panic  when  a  ' 
pregnant  woman  arrives  at  the  I 
and  names  him  as  the  f 
(^peat) 

Id  Tic  Tec  Dough 
19  (S)  Nova 

'Einstein'  Film  portrait  abou 
conflicts,  ironies  and  historical  f 
that  shaped  the  life  and  thou; 
Albert  Einstein.  (60  mins.) 

9:30  O  Taxi 

The  sexy  voice  on  the  ansv 
service  triggers  Alex's  rorr 
instincts,  and  her  alluring  m 
prompts  him  to  arrange  a  dinne 
that  turns  into  one  big  sur 

iSr^To  Tell  The  Truth 
10:00  O  ID  News 

O  13  Queens  Blvd. 

When  an  old  flame  shows  i 
Felicia's  doorstep  with  roman 
his  mind,  Felicia  is  tempted  to  ei 
on  an  affair  behind  husband  Stc 
back. 

O  Latin  New  York 
19  9S)  Working  With  Elnstei 
10:30  O  Where’s  Poppa? 

A  bachelor  plots  to  eliminat 
obnoxious  old  mother,  only  t< 
that  his  screwball  schemes 
more  laughter  than  fear  into  tt 
lady's  heart.  Stars:  Steven  t 
Elsa  Lanchester. 

O  Life  Of  Riley 
O  Ne^York,  New  York 


Can  one  sm^  newspaper  change 
many  lives?  It  has  to  try 


One  of  the  most  important  functions  of  a 
newspaper  is  to  lead.  That  means  having  the 
courage  and  the  persistence  to  pursue  issues 
vital  to  the  growtn  and  well-being  of  the  commu¬ 
nity.  Harte-Hanks  newspapers  are  dedicated  to 
this  concept  because  we  define  our  business  by 
needs  being  met,  rather  than  by  the  products 
we  produce. 

Tne  JOURNAL-NEWS,  a  Harte-Hanks  paper 
in  Hamilton,  Ohio,  met  the  challenge  in  a 
campaign  against  a  deadly  railroad  crossing. 

In  an  open-letter  editorial  to  the  citizens  and 
government  officials  of  the  state,  it  outlined  the 
tragic  circumstances  in  which  four  people 
had  died. 

The  editorial  called  for  immediate  action  to 
provide  adequate  signals  to  this  and  other  blind 
crossings  in  the  area.  It  also  urged  readers  to 


write  personally  to  their  representatives. 

The  combined  efforts  of  the  public,  elected 
officials  and  the  newspaper  helped  cut  through 
the  red  tape  and  contracJictory  rules.  New 
warning  signals  were  in  place  in  a  matter 
of  days! 

The  JOURNAL-NEWS  won  the  Ohio  Asso¬ 
ciated  Press  award  for  best  community  service 
for  its  efforts.  More  importantly,  it  dramatically 
demonstrated  its  determination  to  meet  the 
needs  of  the  community.  That's  something  that 
will  never  change. 

HARTC’HANks  CoMMUNICATiONS^  InC. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 
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SEPTEMBER 


7-11— Southern  Circulation  Managers  Association,  Hyatt  Regency, 
Knoxville,  Tenn. 

13-15 — Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Mo. 

13- 15— Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Greenburg.  Pa. 

14- 15— New  York  State  Production  Conference,  Holiday  Inn,  Saratoga 

Springs,  N.Y. 

14-17 — Midwest  Newspaper  Advertising  Executives  Association,  San  An¬ 
tonio,  Texas. 

19- 20 — Newspaper  Comics  Council,  Loews  Anatole,  Dallas. 

20- 21— Allied  Publishers,  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22— Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort,  White  Haven,  Pa. 

21- 23— Illinois  Newspaper  Production  Conference,  Clock  Tower  Inn, 

Rockford,  III. 

21- 23— Western  Newspaper  Production  Conference,  Disneyland  Hotel, 

Anaheim,  California. 

22- 23 — Ad  Executives  of  Ohio  Daily  Newspapers.  Marriott  Inn,  Columbus. 

23- 25— Central  States  Circulation  Managers  Association,  Clock  Tower 

Inn,  Rockford.  III. 

23-25 — Suburban  Newspapers  of  America,  circulation  conference.  Crown 
Center,  Kansas  City,  Mo. 

23-27 — American  Association  of  Sunday  and  Feature  Editors,  Washington 
Plaza.  Seattle,  Wa. 

25- 28 — National  Conference  of  Editorial  Writers.  The  Pointe,  Phoenix. 

26- 28 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30 — New  York  Press  Association-New  England  Press  Association, 

Lake  Morey  Inn,  Fairlee,  Vt. 

27-30 — New  England  Associated  Press  News  Executives  Association. 
Sheraton  Inn  and  Conference  Center,  Lebanon.  New  Hampshire. 

27- 30— Women  in  Communications,  Inc.  Sheraton  Hotel.  Dallas.  Tex. 

28- 30— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

28- 30 — New  England  Newspaper  Production  Conference,  Dunfey’s, 

Hyannis,  Cape  Cod,  Mass. 

29- Oct.  2 — Inter-State  Circulation  Managers  Association.  Pocono  Manor, 

Pocono  Manor.  Pa. 

30- Oct.  5 — Newspaper  Food  Editors  Conference,  Drake  Hotel.  Chicago. 

OCTOBER 

7-9 — Ohio  Circulation  Manager's  Association,  Holiday  Inn.  Perrysburg. 
7-10 — United  Press  International's  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texas. 

7-13 — National  Newspaper  Week 
13 — International  Newscarrier  Day 
9-12— Advertising  Media  Credit  Executives  Association.  Town  &  Country 
Hotel,  San  Diego,  Calif. 

11-13 — Suburban  Newspapers  of  America  Ad  Conference.  Detroit  Plaza. 
11-13 — New  York  State  Dailies  Advertising  Managers  Bureau.  Americana, 
Albany,  N.Y. 

11-14 — New  Mexico  Press  Association,  The  Inn,  Farmington,  N.  Mex. 
14-16 — ^Action  Line  Reporters  Association,  Key  Bridge  Marriott,  Washing¬ 
ton,  D.C. 

14- 16— Inland  Daily  Press  Assoc,  annual  meeting,  Drake  Hotel.  Chicago. 
13-17 — Northeast  Classified  Advertising  Manager's  Association  Confer¬ 
ence,  Holiday  Inn,  Grand  Island,  N.Y. 

15- 19 — Inter  American  Press  Association.  Four  Seasons  Hotel,  Toronto. 

16- 19— Associated  Press  Managing  Editors.  Williams  Plaza.  Tulsa.  Okla. 
20— Atlanta  Seminar  on  Photojournalism,  Atlanta  Press  Photog¬ 
raphers  Association,  The  Stadium  Hotel. 

21-27 — National  Press  Photographers  Association,  Flying  Short  Course: 
Oct.  21,  Atlanta,  Stadium  Hotel;  Oct.  22,  Washington,  D.C. 
Shoreham  Americana  Hotel;  Oct.  24,  Minneapolis,  Radisson  Hotel 
Downtown:  Oct.  25,  University  of  Washington,  Seattle;  Oct.  27, 
Los  Angeles,  Biltmore  Hotel. 

21-27— World  Association  of  Women  Journalists  and  Writers.  Caribe  Hil¬ 
ton,  San  Juan.  P.R. 
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Newsbriefs 


S.l.  Newhouse  dies 

S.I.  Newhouse,  founder  and  head  of  Newhouse  enter¬ 
prises,  died  this  week  after  a  brief  illness  following  a  stroke. 
He  was  84.  (See  page  13  for  the  story.) 

9|C  )((  9fe 

Press  planes  for  Pope’s  visit 

The  National  Conference  of  Catholic  Bishops/United 
States  Catholic  Conference  will  provide  two  press  planes  for 
news  media  representatives  previously  accredited  to  cover 
the  visit  of  Pope  John  Paul  II  to  the  United  States  in  the  first 
week  of  October. 

There  will  be  room  on  each  plane  for  l(X)  news  media 
representatives.  The  per-person  fare  for  a  seat  is  $600.  The 
planes  will  join  the  papal  party  at  the  first  city  on  the  Pope’s 
itinerary  and  will  accompany  the  Pope  throughout  the  U.S. 

The  fare  covers  air  transportation,  ground  transportation 
(press  buses),  baggage  handling,  and  meals  on  the  planes. 
Checks  should  be  made  payable  to  “Papal  Visit  Committee” 
and  must  be  received  by  the  U.S.  Catholic  Conference,  1312 
Massachusetts  Ave.,  N.W.,  Washington,  D.C.,  20005,  by 
September  13. 

*  ♦  * 

Charles  Lipscomb  dies 

Charles  Lipscomb,  Jr.,  a  former  president  of  the  Newspa¬ 
per  Advertising  Bureau,  died  August  27.  He  was  71. 
Lipscomb  became  president  of  the  Ad  Bureau  (then  the 
Bureau  of  Advertising  of  the  ANPA)  in  October,  1957  and 
continued  with  the  Bureau  as  its  chief  executive  officer  until 
October,  1968.  Following  his  retirement  from  the  Bureau,  he 
was  active  as  a  business  consultant. 

Before  joining  the  Bureau,  he  was  president  of  J.B.  Wil¬ 
liams  Co.,  toiletries  manufacturer  and  president  of  Pepso- 
dent  Division  of  Lever  Brothers.  He  was  also  a  former 
president  of  the  Sales  Executive  Club  of  New  York  and  a 
lifetime  member  of  the  International  Newspaper  Advertising 
Executives. 

N.Y.  Times  hikes  price  to  25^ 

The  New  York  Times  will  follow  in  the  footsteps  of  the 
New  York  Post  and  the  New  York  News  when  it  raises  its 
Monday  through  Friday  newsstand  price  to  25  cents,  effec¬ 
tive  September  3. 

The  News  hiked  its  cover  price  to  25  cents  from  20  cents 
on  July  16.  The  Post  increased  it  price  to  a  quarter  in  1975. 

*  ♦  s|c 

Chinese  newspapers  confess 

Recognizing  the  value  of  objectivity  in  solving  the  coun¬ 
try’s  problems,  the  Chinese  government  has  begun  a  cam¬ 
paign  to  eliminate  propaganda  and  false  stories  from  its 
newspapers. 

Publications  all  over  China  have  been  running  front  page 
“confessions”  admitting  to  the  use  of  fabricated  reports  and 
pledging  “to  seek  the  truth  from  facts.” 

The  People's  Daily,  the  communist  party’s  newspaper  and 
the  largest  in  China,  said  that  it  had  published  “lies  and 
distortions”  in  the  past  but  was  reforming. 

The  Tianjin  daily  claimed  improvements  in  its  factual  re¬ 
porting,  but  stated  its  progress  “is  still  very  far  from  meeting 
the  demands  of  .  .  .  speeding  up  modernization.” 
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The  most-read  newspaperman  in  the  world 
is  also  the  most  talked  about! 


“Mr.  Anderson  has  broken  more  big  stories  than  just  about  anyone  else  in 
Washington...”  THE  WALL  STREET  JOURNAL,  April  25, 1979 


“Anderson  (was)  on  the  job  before  (his)  line  of  work  came  to  be  known  as 
Investigative  reporting...”  NEWSWEEK,  May  28, 1979 

“One  doesn’t  read  Jack  Anderson  for  his  prose  style  but  for  political  gossip,  the 
latest  embarrassing  scandal  out  of  Washington,  inside  stories  of  the  rich  and 
powerful.  ”  the  NEW  YORK  TIMES,  May  20, 1979 


“The  smartest  thing  (Drew)  Pearson  ever  did  was  to  hire  Jack  Anderson...” 

THE  CHICAGO  TRIBUNE,  May  6, 1979 

“Anderson  (has)  played  a  key  role  in  tracking  down  and  exposing  a  complete 
gallery  of  rogues,  thieves  and  hogs  at  the  public  trough...” 

WASHINGTON  JOURNALISM  REVIEW,  April/May  1979 


Jack  Anderson’s  column  appears  in  some  950  newspapers.  Tens  of  millions 
of  newspaper  readers  look  forward  to  Anderson’s  byline  every  day. 


For  rates  and  availability  in  your  area  call  (212)  557-2833. 
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6  mo.  average  net  paid  June  30.  1979 — 25.375 


The  ball  in  the  court’s  court 

Within  the  month  the  Supreme  Court  is  expected  to  con¬ 
sider  an  appeal  of  the  Gannett  newspaper  group  designed  to 
test  the  right  of  the  press  to  cover  criminal  trials.  Techni¬ 
cally,  the  decision  was  on  whether  a  judge  could  close  pre-trial 
hearing. 

The  appeal  involves  a  Virginia  murder  trial  in  which  all 
spectators — press  and  public  alike — were  barred. 

Regardless  of  the  outcome  of  the  appeal,  the  results  will  be 
far-reaching.  The  original  decision  was  reached  in  a  5-4  vote. 

We  hope  that  the  justices  will  enter  the  case  considering 
the  First  Amendment  application  and  the  ensuing  far- 
reaching  implications. 


One  small  step 

This  issue  of  E&P  contains  a  pull-out  section  of  advertis¬ 
ing  discounts  tabulated  in  the  Newspaper  Advertising 
Bureau’s  “Newsplan”.  We  are  sure  that  it  will  prove  useful 
and  beneficial  to  the  advertising  community  as  a  step  in  the 
direction  or  restoring  newspapers’  preeminence  in  the  na¬ 
tional  field. 

While  it  may  not  be  the  entire  answer  to  the  problem, 
“Newsplan,”  followed  by  a  one-order,  one-bill”  system,  along 
with  more  standardized  mechanical  specifications,  could  re¬ 
store  newspapers  to  the  top  of  the  media  list. 

These  are  objectives  worth  working  toward,  and  an 
achievable  goal  in  the  not  too  distant  future. 


The  millionaires  club 

There  are  now  13  newspaper  group  members  in  the  exclu¬ 
sive  “millionaires  club”  of  groups  whose  aggregate  daily 
circulation  exceeds  a  million  copies.  That  figure  represents  a 
gain  of  two  over  a  year  ago.  E&P’s  September  16,  1978  issue 
showed  11  members  in  the  club. 

The  top  13,  publishing  318  dailies  in  277  markets,  repre¬ 
sent  about  42  percent  of  U.S.  daily  circulation,  and  50  per¬ 
cent  of  Sunday  circulation.  This  year,  the  top  11  show  Sun¬ 
day  circulation  that  is  higher  than  the  daily  figure,  while  a 
year  ago,  daily  topped  Sunday  by  more  than  a  million. 

An  obvious  reason  is  that  group  newspapers  have  been 
launching  new  Sunday  newspapers — an  activity  for  which 
they  are  not  generally  credited. 

Obviously  the  group  newspapers  are  making  the  market¬ 
ing  and  editorial  moves  that  increase  circulation,  and  are 
ready  to  risk  the  effort  and  expense  of  Sunday  start-ups,  and 
the  results  show  in  the  circulation  figures. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892;  the  Fourth  Estate  March  1.  1894.  Editor  & 
Publisher.  June  29. 1901 ;  Advertising.  January  22, 1925 
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J-schools  should  hire 


reporters,  not 

By  Darrell  Berkheimer 

Universities  never  cease  to  amaze  me 
when  they  place  more  emphasis  on 
employing  theorizing,  idealistic  book¬ 
worms  than  they  do  on  finding  someone 
with  good,  solid  experience  in  the  field 
they’ll  be  teaching. 

A  good  example  of  this  situation  is  a 
recent  advertisement  I  noticed  in  Editor 
&  Piihlisher.  The  university  which 
placed  the  ad  emphasized  the  require¬ 
ment  of  a  master’s  degree,  and  prefera¬ 
bly  someone  with  a  doctorate,  in  seeking 
to  fill  an  assistant  journalism  instructor’s 
position.  In  the  very  next  sentence,  the 
university  said  it  was  seeking  someone 
with  3  to  5  years  experience. 

What  a  contradiction! 

Does  the  university  want  someone 
who  really  knows  the  field?  Or  does  the 
university  want  a  misfit  with  degrees 
who  really  couldn’t  cut  the  mustard  in 
the  field,  and  so,  having  become  disil¬ 
lusioned,  has  decided  he  or  she  wants  to 
teach  those  illusions  to  others? 

Too  often,  reporters  who  have  been 
“educated”  by  instructors,  such  as  the 
one  sought  by  this  university,  find  out 
that  the  attitudes  of  their  employers  are 
considerably  different  from  the  theories 
and  attitudes  taught  them  by  their  disil¬ 
lusioned  instructors. 

So  then  the  circle  becomes  complete 
when  some  of  these  same  beginning  re¬ 
porters  decide  they  will  become  jour¬ 
nalism  instructors  after  a  few  years  of 
experience — rather  than  adapt  to  the 
way  the  job  should  be  done. 

So  you  ask,  “What’s  this  guy  trying  to 
tell  us?” 

Well,  there  are  three  main  points  to 
make. 

First,  the  university  should  be  placing 
more  emphasis  on  finding  an  instructor 
with  a  solid  15  to  30  years  experience  in 
the  business,  and  forget  about  the  mas¬ 
ter’s  degree  requirement. 

My  first  city  editor  (not  counting  the 


bookworms 

grammarian  than  more  than  90%  of  the 
J-school  graduates  I  see  today.  Admit¬ 
tedly,  he  hadn’t  acquired  much  knowl¬ 
edge  about  good  page  layout,  but  his 
headlines  were  on  target. 

What  the  university  probably  will  get 
by  requiring  someone  who  has  only  3  to  5 
years  experience  is  someone  who  has 
done  reporting  and  little  else — or  some¬ 
one  who  has  only  dabbled  in  the  various 
facets  of  journalism,  and  who  has  not 
really  become  adept  in  any  of  them. 

But  with  an  MA  or  PhD,  they’ll  be 
super  on  theories — many  that  may  not  be 
worth  much  in  most  news  offices. 

The  second  point  I  wish  to  make  is  the 
“wrongful”  emphasis  on  “investigative 
reporting”  being  fostered  by  so  many 
disillusioned  “newsmen”  who  have  be¬ 
come  journalism  instructors. 

Somehow,  many  beginning  reporters 
are  coming  out  of  J-schools  with  super¬ 
liberal  ideas  and  ambitions  on  how  they 
will  become  “investigative”  reporters 
and  columnists.  And  they  have  the  idea 
that  the  use  of  a  byline  allows  them  to 
“interpret”  the  news  as  they  see  fit, 
using  the  facts  as  they  choose  them. 

Fortunately,  most  city  editors  quickly 
point  out  that  that  type  of  writing  is  re¬ 
served  for  the  editorial  pages,  and 
specially-publicized  features  or  series 
which  the  more  experienced  staff  mem¬ 
bers  usually  handle.  And  if  that  city 
editor  is  a  good  one,  he’ll  spend  a  little 
time  pointing  out  that  factual  reporting  of 
the  more  routine  obituaries,  fires, 
downtown  redevelopment  plans  and 
schools  budget  is  the  reporter’s  main 
job — with  a  big  emphasis  on  the  factual 
reporting. 

Perhaps  I  should  coin  a  new  motto 
here  for  city  editors  to  use  (and 
J-instructors,  too):  “Let’s  forget  the  in¬ 
terpretations,  and  report  the  facts.” 

The  readers,  and  the  newspaper’s 
editorial  writers,  are  perfectly  capable  of 
interpreting  the  facts — after  they  are 
printed. 


The  third  point  I  wish  to  make  is  the 
over-emphasis  on  the  “right”  ways  to 
perform  various  facets  of  reporting,  edit¬ 
ing,  layout,  etc. 

All  too  often  I  hear  a  beginning  report¬ 
er  say,  “Well,  that’s  not  the  way  they 
told  us  in  J-school;  they  told  us  the 
“right  way”  is  .  .  .” 

When  will  college  and  university  in¬ 
structors  and  professors  learn  to  em¬ 
phasize  that  the  only  right  way  to  per¬ 
form  work  is — to  the  satisfaction  of  the 
boss  or  employer?  If  the  boss  or 
employer  wants  certain  tasks  performed 
in  certain  ways,  then  that’s  the  way  they 
should  be  done,  and  with  no  gripes. 

This  does  not  preclude  the  new 
employee  using,  or  attempting  to  point 
out,  what  he  considers  a  different  ap¬ 
proach  or  better  procedure.  And  if  the 
boss  goes  for  it,  all  well  and  good.  But  if 
the  boss  doesn’t  go  for  it,  then  that  new 
employee  needs  to  accept  the  policy  as  it 
is  and  do  his  job  appropriately. 

Too  often  the  new  prc^ucts  of  our  col¬ 
leges  and  universities  continue  to  go 
around  griping,  “Well,  that’s  just  not  the 
way  it  should  be  done  .  .  — after  their 
way  has  been  rejected. 

A  man  with  some  15  to  30  years  ex¬ 
perience,  who  has  worked  for  some  four, 
or  a  half-dozen  or  more,  employers, 
knows  all  this.  But  some  egghead  or 
bookworm  with  several  degrees  and  only 
3  to  5  years  in  the  field  frequently  has  not 
yet  been  forced  to  grasp  this  lesson.  He 
often  thinks  his  way,  or  the  particular 
way  he  was  taught,  is  the  only  “right 
way”  to  do  something. 

He  therefore  tends  to  instill  in  his  stu¬ 
dents,  who  in  turn  may  carry  this  so- 
called  “right  way”  to  their  first,  perhaps 
the  second,  and  maybe  even  a  third  or 
fourth  employer  before  they  realize  that 
their  way  is  not  necessarily  the  “right 
way.” 

This  seems  to  be  a  particularly  tough 
lesson  which  disillusions  many  beginning 
v/orkers.  And  for  some  reason,  our 
ivory-towered  instructors  go  on  and  on, 
and  on,  failing  to  emphasize,  underscore, 
or  stress  (and  any  other  synonym  that 
might  apply)  that  this  is  the  most  impor¬ 
tant  of  all  lessons. 

(Continued  on  page  26) 


one  I  had  at  the  Temple  University 
newspaper)  had  more  news  sense  than 
any  I’ve  had  since.  And  he  didn’t  have 
any  formal  schooling  beyond  the  8th 
grade.  Not  only  that,  he  was  a  better 

(Berkheimer  is  news  editor  at  the  Provo 
(Utah)  Daily  Herald.  His  nine  years  ex¬ 
perience  as  an  editor  include  4V2  as  city 
editor  at  the  Daily  Herald  and  two  years 
as  night  editor  at  the  York  (Pa.)  Dispatch. 
His  reporting  experience  includes  one  year 
at  the  Daily  Herald  and  SV2  years  at  the 
York  Dispatch.  He  also  worked  as  a  copy 
boy  for  the  Daily  News  in  Philadelphia, 
while  attending  Temple  University’s  jour- 
nalism  school.) _ 


SPECIAL  BULLETIN 


If  it’s  controversy  your  readers  want . . .  strong 
opinions  on  major  issues ...  provocative,  personal 
insights  by  noted  authorities  and  writers— 
there’s  no  better  way  to  fill  that  need  than  with 
our  weekly  selections  from  the  celebrated  Op-Ed 
page  of  The  New  York  Times.  The  Times  origi¬ 
nated  the  concept  of  an  editorial  "forum";  and, 
today,  Op-Ed  articles  cover  every  imaginable 
subject  from  psychology  to  science.  The  writing 
is  informed,  stimulating  commentary  right  from 
the  center  o(  the  action.  Call  Dan  Barber  or 
Nancy  Kammer  at  (212)  972-1070,  or  Paul 
Finch  at  (213)  981-9105. 
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Next  time  you’re  considering  a  web  offset  press,  you 
won’t  have  to  choose  between  the  best  unit  and 
the  biggest  company. 

Because  they’re  finally  synonymous! 

In  a  combination  that  has  long-range  implications  for 
you,  Wood-Hoe  is  now  part  of  M.A.N.,  the  world’s 
largest  dual  manufacturer  of  web-fed  and  sheet-fed 
presses. 

And  that  means  you  can  acquire  two  solid  benefits 
with  one  press  purchase. 

The  Wood-Hoe  heritage  of  innovation  and  reliability,  as 
exemplified  in  the  70,000  pph  Lithomatic  II,  a  press 
loaded  with  features  that  assure  ease  of  operation  and 
high  quality  reproduction. 

Plus  the  substantial  backing  of  a  worldwide,  multi¬ 
billion  dollar  corporation  whose  enterprises  range  from 
astronautics  to  mining  systems. 

Big  performance  from  a  big  company. 

It  means  today,  more  than  ever,  you  owe  it  to  yourself 
to  choose  Wood-Hoe  offset. 

Wood-Hoe. 

With  200  years  of  excellence  backed  by  huge  new 
resources,  leadership  in  press  design  is  stronger 
than  ever. 


^AlCH 


WOOD-HOE 


333  Cedar  Avenue 
Middlesex.  N.J.  08846 
(201)469-6600 


INDUSTRIES 


Test  marketers  have  selected  Syracuse  as  an  ideal  test 
market  with  all  the  vitai  ingredients  necessary  for  successful 
testing . . . 


Market  Size:  large  enough  to  give  a  reliable  reading  —  yet  not  so  large  as  to  be 
cost  prohibitive. 


Demographics:  representative  of  the  U.S.  consumer  in  family  size,  age  levels,  income  and 
buying  profile. 

Media  availabilities:  a  strong  newspaper  market  with  supplemental  radio  and  TV  coverage 
providing  adequate  coverage  at  a  low  cost  efficiency. 


Color  graphics:  four  color  advertising  and  split  runs  are  available. 

Media  isolation:  conveniently  located  with  good  transportation  and  a  minimum  of 
“contamination”  from  outside  media. 


The  Syracuse  Heijuspopers 

•  THE  POST-STANDARD,  MORNINGS  •  HERALD  JOURNAL,  EVENINGS 
•  SUNDAY  HERALD  AMERICAN 
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E»P 

Every  Saturday  since  1884 

Senate  panel  is  told  why  newspaper 
groups  continue  to  grow  in  the  U.S. 


Golden  Dozen  to  Baker’s  Dozen — there  are  now  13 
newspaper  groups  in  the  United  States  that  qualify  for  mem¬ 
bership  in  the  millionaires’  club  (those  whose  aggregate 
weekday  circulation  exceeds  one  million  copies). 

These  13  groups  (or  “chains”  as  they  are  called  in  con¬ 
gressional  hearings  and  academic  treatises)  had  ABC- 
certified  weekday  sales  of  26,268,955  copies  and  Sunday 
sales  of  27,529,095  as  of  Septemh»er  30,  1978  audits.  The 
totals  represent  about  42  percent  of  U.S.  daily  circulation 
and  50%  of  Sunday  circulation.  Group  newspapers  have 
been  responsible  for  a  large  part  of  the  upward  surge  in 
Sunday  circulation  by  adding  scores  of  Sunday  editions. 

In  this  annual  compilation  based  on  statistics  in  the  1979 
Editor  &  Publisher  International  Year  Book,  the  Knight- 
Ridder  group  holds  its  place  as  No.  1  in  aggregate  circulation 
with  34  dailies  in  25  markets.  Gannett  became  a  close  sec¬ 
ond,  the  merger  with  Combined  Communications  Corp.  add¬ 
ing  two  major  papers — Oakland  Tribune  and  Cincinnati 
Enquirer — for  a  total  of  80  in  68  markets. 

Also  in  the  3-million  class,  Newhouse  Newspapers  (29  in 
22  markets)  was  not  far  behind  Gannett  nor  was  the  Tribune 
Company  (9  in  9  markets).  Acquisition  of  the  Hartford 
Courant  moved  Times-Mirror  over  the  2-million  mark. 

Eleven  groups  have  aggregate  weekday  circulation  of 
more  than  500,000  copies.  They  are: 

Pulliam  in  four  markets. 

Copley  in  eight  markets. 

Evening  News  (Detroit)  in  four  markets. 

Freedom  in  30  markets. 

Harte- Hanks  in  22  markets. 

Independent  (McLean  et  al)  in  four  markets. 

Lee  in  21  markets. 

Media  General  in  four  markets. 

Murdoch  in  two  markets. 

Washington  Post  in  three  markets. 

Landmark  in  eight  markets. 

One  aspect  of  newspaper  ownership  is  attracting  greater 
attention  by  advocates  of  legislation  to  curb  monopoly.  That 
is  the  extent  to  which  the  Newspaper  Preservation  Act  of 
1971  provides  anti-trust  exemption  in  group  newspaper  busi¬ 
ness  operations.  Of  the  20  situations  where  joint  arrange¬ 
ments  are  protected,  group  owners  are  partners  in  16.  Gan¬ 
nett  Company  recently  acquired  controlling  interest  in  the 
printing  corporation  by  switching  from  the  Banner  to  the 
Tennessean  in  Nashville. 

The  four  situations  where  both  partners  in  the  joint  plant 
operation  are  local  independents  are  in  Fort  Wayne,  Ind., 
Tulsa,  Okla.,  Franklin-Oil  City,  Pa.  and  Salt  Lake  City, 
Utah.  Gannett  is  a  partner  with  non-group  papers  in  Hon¬ 
olulu,  Shreveport,  La.  and  Nashville;  with  Pulitzer  in  Tucson 
and  with  Scripps-Howard  in  El  Paso.  An  application  for 
approval  of  a  Gannett-Scripps  tieup  in  Cincinnati  has  been 
before  the  Department  of  Justice  for  more  than  a  year. 

Scripps-Howard  is  involved  in  six  partnerships — 
Pittsburgh  (with  Block),  Albuquerque  (with  a  non-group 
owner),  Columbus,  O.  (with  a  non-group  owner),  Knoxville 
(with  non-group  owner),  Birmingham  (with  Newhouse)  and 
El  Paso  (with  Gannett).  Newhouse  and  Pulitzer  have  a  joint 
operation  in  St.  Louis.  Hearst  and  an  independent  have  a 
joint  arrangement  in  San  Francisco.  Lee  and  independents 
share  plants  in  Madison,  Wis.  and  Lincoln,  Neb.  Knight- 


Ridder  and  Cox  have  a  joint  arrangement  in  Miami  and  Clay 
operates  with  an  independent  in  Charleston,  W.  Va. 

A  review  of  the  Newspaper  Preservation  Act  (originally 
called  the  Failing  Newspaper  Act)  would  be  an  item  on  the 
agenda  of  a  government  commission  which  Rep.  Morris  K. 
Udall  of  Arizona  proposes  to  study  the  level  of  competition 
in  publishing  and  other  industries.  Sen.  Gary  Hart  of  Col¬ 
orado  and  Sen.  Larry  Pressler  of  South  Dakota  are  co¬ 
authors  with  Udall  of  the  Competition  Review  Act  authoriz¬ 
ing  a  five-year  study.  A  similar  bill,  providing  for  a  three- 
year  study,  failed  to  attract  much  support  in  the  last  Con¬ 
gress. 

Millionaires’  Club 

No.  of  Circulation  No.  of 


Group 

dalllos 

WMkday 

Sunday 

marfcata 

1.  Knight-Ridder 

34 

3,732,191 

4,347,532 

25 

2.  Gannett 

80 

3,390,136 

3,396,253 

68 

3.  Newhouse 

29 

3,229,320 

3,302,888 

22 

4.  Tribune 

9 

3,158,220 

4,312,919 

9 

5.  Times  Mirror 

7 

2,061,467 

2,484,528 

7 

6.  Dow  Jones 

21 

1,946,448 

325,840 

21 

7.  Scripps-Howard 

17 

1,898,440 

1,553,644 

16 

8.  Hearst 

10 

1,442,992 

2,195,716 

9 

9.  Cox 

19 

1,295,382 

1,263,420 

13 

10.  Thomson 

64 

1,076,717 

640,882 

64 

11.  Cowles 

10 

1,025,237 

1,392,121 

8 

12.  Capital  Cities 

8 

1,010,012 

744,266 

5 

13.  New  York  Times 

10 

1,002,393 

1,569,092 

10 

The  trend  toward  group  purchases  of  family-owned  inde¬ 
pendent  newspapers  continues  this  year,  according  to  the 
number  of  sales  reported  in  E&P.  In  seven  months  of  this 
year  38  daily  newspapers  changed  hands  and  34  of  them 
have  gone  into  groups.  They  include  five  dailies  of  the 
Lindsay-Schaub  group  that  went  to  Lee  Enterprises  and 
two  Carter  Glass  properties  that  joined  the  Worrell  list. 

So  the  actual  number  of  groups  has  declined  from  167  in 
1978  to  164  this  year.  A  group,  by  E&P  definition,  is  com¬ 
posed  of  two  or  more  dailies  in  different  markets  under 
common  ownership. 

In  current  transactions  three  notable  family  enterprises 
have  been  transferred  to  wide-ranging  groups.  They  are  the 
Buffalo  (N.Y.)  Courier  Express,  the  Conners  family’s 
morning-Sunday  paper  bought  by  the  Cowles  interests  of 
Minneapolis  and  Des  Moines;  the  Nashville  Tennessean, 
morning-Sunday,  which  Gannett  takes  over  from  the  Evans 
family  in  a  deal  which  puts  the  Nashville  Banner,  evening, 
into  the  hands  of  a  local  group;  and  the  Hartford  (Conn.) 
Courant,  morning-Sunday,  for  which  Times-Mirror  Com¬ 
pany  of  California  is  paying  about  $105  million  to  a  large 
number  of  shareholders.  The  Courant  price,  incidentally, 
tops  the  amount  paid  by  Capital  Cities  Communications  Inc. 
for  the  Kansas  City  Star  and  Times — $96  million  after  divest¬ 
ing  two  paper-making  concerns — in  1977. 

This  year’s  transactions  have  focused  attention  on  the 
growth  of  groups  in  one  state — Florida.  The  purchase  of  the 
Winter  Haven  News-Chief  by  Multimedia  Corp.  left  only  six 
dailies  out  of  41  in  local  ownership.  Multimedia  became  the 
14th  “national”  group  to  own  a  daily  newspaper  in  Florida. 

Meanwhile,  in  Washington,  the  staff  of  the  U.S.  Senate 
(Continued  on  page  14) 
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Press  seeks  clearcut 
guidance  from  high  court 


By  I.  William  Hill 

By  the  end  of  September,  the  U.S. 
Supreme  Court  is  expected  to  consider  a 
new  press  appeal  of  a  Virginia  murder 
case  designed  to  test  the  right  of  the 
press  to  cover  criminal  trials. 

The  appeal  reached  the  court  only  six 
weeks  ^ter  the  justices  ruled  that  the 
Constitution  allows  judges  to  bar  the 
public,  including  the  press,  from  some 
criminal  hearings.  That  decision, 
reached  by  a  5-4  vote,  came  in  a  case 
taken  to  the  court  by  the  Gannett  news¬ 
paper  group  and  technically  the  decision 
was  on  whether  a  judge  could  close  a 
pre-trial  hearing. 

Even  among  the  justices  themselves, 
there  was  disagreement  over  the  actual 
meaning  of  the  decision.  In  the  first 
month  after  the  decision,  the  issue  of 
closing  the  courtroom  came  up  in  39 
cases,  including  nine  trials.  As  a  result, 
two  justices,  both  members  of  the  major¬ 
ity,  have  said  that  some  lower  court 
judges  may  be  reading  the  Gannett  deci¬ 
sion  too  broadly. 

The  appeal  that  recently  reached  the 
court,  filed  by  the  publishers  of  the 
Richmond,  Va.  newspapers  and  two  re¬ 
porters,  asks  the  court  to  give  judges 
more  clearcut  guidance.  The  basic  ques¬ 
tion  is,  do  judges  have  the  power  to  close 
actual  trials  as  well  as  pre-trial  hearings? 
In  the  Gannett  case,  some  wording  in  the 
majority  opinion  hinted  that  some  trials, 
and  not  just  pre-trial  hearings,  might  be 
closed. 

Virginia’s  highest  court  ruled  July  9 
that  judges  may  close  trials,  too,  but  it 
gave  no  reason  beyond  a  reference  to  the 
Supreme  Court’s  July  2  decision  in  the 
Gannett  case. 

When  the  appeal  of  this  case  is  acted 
on  by  the  Supreme  Court,  the  justices 
may  take  any  of  the  following  courses: 

•  Schedule  the  case  for  full-dress  re¬ 
view,  with  a  final  decision  probably  com¬ 
ing  in  the  spring  of  1980. 

•  Uphold  the  state  court  ruling  by  an 
unexplained  order,  thus  setting  a  definite 
precedent  for  closing  some  trials. 

•  Overrule  the  state  court  without 
explanation. 

•  Tell  the  state  court  to  reconsider. 

The  origin  of  the  case  being  appealed 

is  this: 

In  1978,  a  two-day  trial  was  held  in  the 
Hanover  County  Courthouse  in 
Hanover,  Virginia,  in  the  case  of  John 
Paul  Stevenson,  accused  of  murdering  a 
hotel  manager.  Under  a  Virginia  law  in¬ 
terpreted  as  giving  state  judges  power  to 
close  a  trial  to  the  press  and  public,  all 
spectators  were  barred.  The  trial  judge’s 
order  was  appealed,  leading  to  the  July  9 
10 


decision  by  the  state’s  highest  court. 

When  the  trial  opened  in  September  of 
1978,  Stevenson’s  lawyer,  C.  Willard 
Norwood  of  Richmond,  asked  Judge 
Richard  H.C.  Taylor:  “1  would  like  to 
ask  that  everybody  be  excluded  from  the 
courtroom  because  I  don’t  want  any  in¬ 
formation  being  shuffled  back  and  forth 
when  we  have  a  recess  as  to  who  tes¬ 
tified  to  what.” 

Judge  Taylor  then  asked  the  prosecu¬ 
tor,  Patrick  R.  Bynum,  Jr.,  “Do  you 
have  any  objection  to  clearing  the  court¬ 
room?”  Bynum  said  it  was  strictly  a 
defense  motion  and  he  would  leave  it  to 
the  discretion  of  the  court. 

On  the  basis  of  a  state  law  giving 
judges  power  to  bar  from  a  trial  “any 
persons  whose  presence  would  impair 
the  conduct  of  a  fair  trial”,  the  judge 
closed  the  trial,  excluding  both  public 
and  two  Richmond  reporters,  Kevin 
McCarthy  and  Timothy  B.  Wheeler. 

Later  the  same  day,  the  judge  held  a 
hearing  to  permit  the  newspapers  to  pro¬ 
test,  but  reporters  were  barred  from  that, 
too.  The  judge  still  refused  to  open  the 
trial,  saying  that  having  people  in  the 
courtroom,  was  “distracting  to  the 
jury.”  He  also  noted  that  Stevenson  al¬ 
ready  had  been  tried  three  times  without 
a  decision  being  reached. 

On  the  second  day  of  the  trial.  Judge 
Taylor  ordered  Stevenson  acquitted  and 
released  him.  No  part  of  the  trial  had 
been  open  to  either  public  or  press. 

In  order  to  press  the  case,  the 
Richmond  newspapers  and  reporters 
have  chosen  Harvard  law  professor 
Laurence  H.  Tribe,  a  constitutional  law 
expert,  to  represent  them  before  the  Su¬ 
preme  Court. 

All  those  concerned  feel  a  decisive 
Supreme  Court  ruling  in  the  Hanover 
case  would  clear  the  air  mightily,  not 
only  in  regard  to  the  basic  question  of 
whether  trials  as  well  as  pre-trial  hearing 
may  be  closed,  but  also  as  regards  these 
issues: 

•  The  exact  kind  of  threat  to  a  fair  trial 
that  must  be  proved  before  the  public 
and  the  press  may  be  barred.  Without 
spelling  out  the  matter,  the  Gannett  deci¬ 
sion  indicated  a  judge  might  close  a  court¬ 
room  even  when  that  was  “not  strictly 
and  inescapably  necessary.” 

•  The  exact  role  of  the  prosecutor 
when  the  defense  asks  to  have  a  trial 
closed.  The  Gannett  decision  suggested 
that  the  prosecution  would  have  to  agree 
to  a  closing. 

•  The  scope  of  the  judge’s  power,  in¬ 
cluding  whether  an  entire  trial,  or  just 
parts  may  be  held  in  secret,  and  whether 
closing  must  come  only  as  a  last  resort. 


The  Gannett  decision  was  not  precise  on 
these  questions. 

•  The  right  of  the  press,  as  opposed  to 
the  public,  to  attend  criminal  trials.  In 
the  Gannett  case,  the  court  said  it  was 
not  ruling  on  that  issue. 

•  The  kind,  and  timing,  of  a  hearing 
on  press  objections  to  closing  a  proceed¬ 
ing.  The  Gannett  decision  implied  that 
some  procedural  protection  must  be  giv¬ 
en,  but  did  not  specify  what. 

Times  Foundation 
dispersed  $777,800 
in  1978  grants 

A  record  total  of  $777,800  in  grants  to 
aid  education,  community  services,  cul¬ 
tural  affairs,  journalism  and  environmen¬ 
tal  protection  was  disbursed  in  1978  by 
The  New  York  Times  Company  Founda¬ 
tion,  Inc. 

The  amount  was  a  19  percent  increase 
over  1977. 

Community  services  received  the  most 
money,  $246,000,  as  it  had  last  year. 
Again  in  second  place  was  education,  fol¬ 
lowed  by  cultural  affairs,  journalism  and 
environmental  concerns. 

Fred  M.  Hechinger,  president  of  the 
foundation,  said  in  his  report  that  in  1978 
government  was  being  forced  by  tax¬ 
payers  to  reduce  support  of  worthy 
causes  and  that  “private  philanthropy’s 
task  has  grown  in  direct  proportion  to  the 
diminution  of  public  funds.” 

For  every  grant  of  $500  to  $50,000  dis¬ 
bursed,  however,  20  appeals  had  to  be 
turned  away,  Hechinger  said.  The  foun¬ 
dation  is  funded  by  a  percentage  of  The 
New  York  Times  Company’s  annual  pre¬ 
tax  earnings  in  the  preceding  year. 

Chrysler  expands 
ad  schedule 

Network  tv  and  radio  scatter  buys, 
plus  radio  spots  in  50  selected  markets, 
have  been  added  to  Chrysler  Corpora¬ 
tion’s  existing  national  advertising  to 
promote  its  $400  rebate  offer  on  all  of  its 
1979  cars  and  trucks  except  its  Omni, 
Horizon  and  import  car  and  truck  mod¬ 
els. 

Rebate  newspaper,  radio  and  TV  ad 
materials  also  will  be  available  to  Dodge 
and  Chrysler-Plymouth  regional  and 
metro  market  dealer  advertising  associa¬ 
tions. 

Kenyon  &  Eckhardt  Advertising,  Inc., 
is  the  advertising  agency  for  Chrysler 
Corporation. 

Reed  raises 
newsprint  price 

Reed  Paper  of  Toronto,  Canada,  plans 
to  raise  its  newsprint  prices  effective  Oc¬ 
tober  1. 

U.S.  customers  will  have  a  $33  a  met¬ 
ric  ton  increase  to  $413  and  for  Canadian 
customers  the  price  will  go  to  $408. 
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How  China’s  media  train 
foreign  correspondents 


By  Janies  Chu 

To  meet  the  increasing  needs  for  cov¬ 
ering  news  events  in  foreign  countries  as 
a  result  of  its  expanding  foreign  rela¬ 
tions,  China’s  news  media  have  initiated 
educational  programs  to  train  foreign 
correspondents. 

Traditionally  most  of  the  training  of 
foreign  correspondents  in  China  resulted 
from  short,  in-service  workshops  or¬ 
ganized  individually  by  each  news  or¬ 
ganization.  Coordinated  formal  training 
programs  are  now  under  way  in  the 
People’s  Republic  of  China.  Beginning 
this  fall,  the  programs  will  be  further  ex¬ 
panded  . 

In  August  1978  the  Chinese  Academy 
of  Social  Science  established  the  Insti¬ 
tute  of  Journalism  aimed  at  the  study  of 
the  Socialist  doctrine  of  the  press,  the 
history  of  the  Chinese  press  and  the 
foreign  press. 

One  of  the  major  missions  of  this  in¬ 
stitution  is  to  train  journalists  to  serve  in 
foreign  countries.  Staffed  by  the  senior 
editors  of  the  New  China  News  Agency 
and  the  People's  Daily,  organ  of  the  cen¬ 
tral  committee  of  the  Chinese  Com¬ 
munist  Party,  the  Institute  admitted  87 
graduate  students  in  1978.  One  hundred 
twenty-seven  are  to  be  admitted  to  the 
three-year  program  by  the  fall  semester 
of  1979,  according  to  Mr.  Dai  Bang,  dep¬ 
uty  director  of  the  Institute  and  a  senior 
editor  of  the  New  China  News  Agency. 

College  graduates  with  at  least  three 
years  of  experience  in  news  media  or 
propaganda  work  are  eligible  to  take  an 
entrance  examination  for  admission  to 
the  three-year  graduate  program.  Stu¬ 
dents  in  the  English  news  writing  se¬ 
quence,  designed  to  produce  competent 
English  news  writers  to  work  at  home 
and  abroad,  are  required  to  study  the 
New  York  Times,  Time,  Newsweek,  U.S. 
News  &  World  Report,  Sports  Illus¬ 
trated,  National  Geographic,  South 
China  Morning  Post  of  Hong  Kong  and 
The  Manchester  Guardian  of  England. 
James  Aronson,  formally  of  the  New 
York  Times,  teaches  news  writing  at  the 
institution. 

After  successfully  completing  the  re¬ 
quirements  of  the  program,  graduates  are 
selected  and  assigned  to  the  New  China 
News  Agency  or  the  People’s  Daily  for 
further  training.  Some  of  them  are  ex- 

(Dr.  Chu  is  professor  and  director, 
Center  for  Information  and  Communica¬ 
tion  Studies  at  California  State  University, 
Chico.  The  information  for  the  article  was 
collected  through  interviews  of  editors  and 
journalism  educators  during  a  trip  to 
China  in  June.) 


pected  to  become  foreign  correspon¬ 
dents  of  the  two  most  authoritative  news 
organizations  in  China. 

The  New  China  News  Agency  has  its 
correspondents  in  more  than  70  coun¬ 
tries,  including  the  United  States,  and 
the  People’s  Daily  is  served  by  its  own 
staff  writers  in  six  countries  including 
England,  Japan,  North  Korea,  Rumania 
and  Yugoslavia.  Two  correspondents 
will  represent  the  People’s  Daily  in  the 
United  States  “in  a  very  short  period  of 
time,’’  stated  Mr.  Wang  Lo-shui,  deputy 
editor-in-chief  in  charge  of  the  interna¬ 
tional  department  of  the  paper. 

The  New  China  News  Agency  has  im¬ 
plemented  an  intensive  foreign  language 
program  for  outstanding  journalism 
graduates  recommended  by  universities 
throughout  the  country  as  part  of  its 
training  project  for  future  foreign  corre¬ 
spondents. 

The  department  of  journalism  at  the 
People’s  University  in  Peking  intends  to 
try  an  alternative  approach.  The  depart¬ 
ment  is  planning  to  initiate  an  experimen¬ 
tal  program  to  train  graduates  of  foreign 
languages  schools  as  news  correspon¬ 
dents  to  work  abroad,  Mr.  Lo  Lieh, 
chairman  of  the  department,  said.  As  a 
veteran  journalist,  Mr.  Lo  maintained 
that  his  approach  might  be  more  effec¬ 
tive  than  the  other  one  would  be.  The 
People’s  University  is  one  of  the  eight 
Chinese  universities  offering  journalism 
programs.  In  addition,  the  College  of 
Broadcasting  in  Peking  offers  academic 
programs  in  broadcast  journalism  and 
electronic  media  technology.  Beginning 
this  fall,  a  graduate  program  will  be  im¬ 
plemented  in  the  college.  Some  of  the 
graduate  students  are  to  be  trained  as 
foreign  correspondents  for  the  Chinese 
electronic  media. 

To  inform  the  Chinese  population  of 
significant  foreign  events,  the  Chinese 
press  has  placed  considerable  emphasis 
on  the  reporting  of  international  news. 
The  People’s  Daily,  whose  daily  circula¬ 
tion  totals  6,880,000,  normally  devotes  a 
full  page  to  foreign  news,  averaging 
one-sixth  of  its  news  space  each  day. 

Relatively  little  known  outside  China, 
the  Reference  News  publishes  Chinese 
translations  of  foreign  news  dispatches 
of  the  AP,  UPl,  Reuters,  AFP,  Tass, 
Press  Trust  of  India  and  even  the  Central 
News  Agency  of  Taiwan,  as  well  as  news 
stories  and  editorials  of  major  newspa¬ 
pers  and  magazines  around  the  world. 

They  are  presented  the  way  they  were 
written,  even  though  they  may  be  critical 
of  or  defamatory  to  China.  Its  circulation 
was  tightly  controlled  and  it  was  avail¬ 
able  only  to  government  officials  and 
party  cadres  before  and  during  the  Cul¬ 


tural  Revolution  of  the  late  1960’s.  Since 
then  the  circulation  of  the  Reference 
News  has  been  enlarged  almost  without 
restriction.  The  current  circulation  of 
this  publication  totals  9,000,000  copies  a 
day. 

Similar  to  the  function  of  the  Refer¬ 
ence  News  is  the  Reference  Material, 
published  twice  a  day  by  the  New  China 
News  Agency,  which  is  circulated  only 
to  the  personnel  of  the  government  and 
the  party  above  a  certain  rank.  As  the 
names  of  these  two  publications  suggest, 
they  are  for  reference  only.  “Both  of 
them  are  not  considered  as  confidential 
publications,’’  remarked  Mr.  Wang  of 
the  People’s  Daily. 

“They  provide  background  informa¬ 
tion  to  the  readers  for  their  reading  of  the 
editorials  and  news  stories  in  the  regular 
newspapers,’’  Mr.  Wang  added. 

To  help  inform  foreign  residents  in 
China  of  major  news  events  in  the  coun¬ 
try,  the  Chinese  government  is  consider¬ 
ing  to  publish  an  English  daily  in  Peking 
in  the  very  near  future.  This  publication 
is  designed  to  enhance  communication 
between  the  Chinese  authorities  and  the 
foreign  residents.  It  can  serve  to  promote 
tourism,  a  fast  growing  state-operated 
business  in  China. 

Labor  Party  sues 
New  York  weekly 
for  $20  million 

by  W.F.  Gloede 

Our  Town,  a  free  circulation  weekly 
newspaper  in  midtown  Manhattan,  was 
hit  last  week  with  a  $20  million  libel  suit 
filed  in  New  York  State  Supreme  Court 
after  running  a  front-page  story  linking 
the  U.S.  Labor  Party  with  the  American 
Nazi  movement. 

“It’s  hogwash,’’  Our  Town  publisher 
Ed  Kayatt  commented  on  the  suit.  He 
said  he  stands  behind  reporter  Dennis 
King’s  story  “100%.’’ 

The  story,  the  first  of  a  planned  series, 
alleged  that  the  USLP’s  leader  and  pres¬ 
idential  candidate  Lyndon  LaRouche  is 
anti-semetic  and  neo-Nazi.  The  King  ar¬ 
ticle  claims  that  LaRouche  advocates  a 
“Final  Solution’’  to  the  “Jewish  prob¬ 
lem’’  through  a  “coming  NCLC 
Holocaust’’  (NCLC  stands  for  the  Na¬ 
tional  Caucas  of  Labor  Committees,  the 
Labor  Party’s  parent  organization.) 

According  to  the  King  story, 
LaRouche  has  promised  Jews  who  join 
the  Labor  Party  immunity  from  that 
“Holocaust.”  The  party  denies  both  the 
substance  &  implication  of  the  story. 

The  suit,  filed  just  hours  after  the  story 
hit  the  streets  last  Wednesday,  alleges 
libel  “per  se”  in  that  the  pair  of  allega¬ 
tions  made  by  King  allege  criminal  in¬ 
tent.  The  suit  also  cites  numerous  other 
statements  contained  in  the  story  as 
libelous. 

(Continued  on  page  26) 
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S.I.  Newhouse 
dies  at  age  84 

Samuel  /.  (S.I.)  Newhouse,  84  year 
old  founder  and  head  of  Newhouse  en¬ 
terprises,  which  includes  among  other 
properties,  31  newspapers  with  a  circu¬ 
lation  of  more  than  3  million,  died  this 
week  in  Doctors  Hospital,  N.Y.C.,  after 
a  brief  illness  following  a  stroke. 

Newhouse,  at  the  time  of  his  death, 
was  not  involved  in  the  day  by  day  opera¬ 
tion  of  the  Newhouse  group,  according  to 
of  the  Newhouse  group,  according  to 
Newhouse  senior  editor  Dave  Starr.  He 
had  turned  over  the  day  by  day  respon¬ 
sibilities  in  1977  (shortly  after  the  pur¬ 
chase  of  Booth  Newspapers)  to  his 
brothers  Theodore  and  Norman  and  to 
his  sons  S.I.  Jr.  and  Donald. 

The  following  is  a  portion  of  an  obit¬ 
uary  on  Newhouse  prepared  by  David 
Jacobs,  former  managing  editor  of  the 
Long  Island  Press,  who  worked  with 
Newhouse  in  preparation  of  his  memoir. 


S.I.  Newhouse  was  an  office  boy  at 
12,  a  publisher  at  16,  a  lawyer  at  21 ,  and, 
by  the  time  of  his  death,  he  had  put  up 
more  than  half  a  billion  dollars,  most  of 
it  his  own  cash,  to  acquire  31  newspapa- 
pers,  seven  magazines,  six  television 
stations,  five  radio  stations  and  20  cable 
TV  systems  employing,  in  all,  more  than 
15,000  people  in  22  cities. 

In  1976,  he  was  described  by  Business 
Week  as  “America’s  most  profitable 
publisher,”  whose  annual  revenues  were 
estimated  at  that  time  to  exceed  $750 
million  a  year,  more  than  three  quarters 
of  this  from  newspapers  purchased  daily 
by  more  than  three  million  readers. 

He  started  out — and  continued  so  for 
many  years — by  taking  over  sick  or 
dying  newspapers  and  making  them 
healthy.  If  he  were  proud  of  anything,  he 
told  his  friends,  it  was  his  ability  to  give 
new  life  to  papers  that  others  had  written 
off. 

Time  and  again,  he  set  records  for  the 
largest  cash  outlay  ever  made  for  the 
purchase  of  a  newspaper.  He  paid  $5.6 
million  in  1950  for  the  Portland  Oregon¬ 
ian,  $18.6  million  in  1955  for  the  Bir¬ 
mingham  (Ala.)  News,  $42  million  in 
1%2  for  the  New  Orleans  papers,  $54.3 
million  in  1%7  for  the  Cleveland  (Ohio) 
Plain  Dealer,  and  $305  million  in  1977 
for  the  Booth  papers  in  Michigan  and 
Parade.  Most  of  this  cash  was  his  own, 
and  the  portion  he  borrowed  from  the 
banks  was  generally  taken  on  a  short 
term  basis  only. 

Only  two  of  his  properties  ever  failed, 
the  Long  Island  (N.Y.)  Star  Journal, 
which  closed  in  1968,  and  the  Long 
Island  Press,  which  closed  in  1977. 
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S.  I.  Newhouse 


Intense  familial  pride  and  loyalty  ani¬ 
mated  his  personal  and  business  life.  He 
always  avoided  using  the  word  chain,  for 
example,  to  describe  his  organization  be¬ 
cause  he  felt  this  implied  lifeless  links, 
one  like  another,  rather  than  separate, 
vigorous  entities  joined  in  a  group — what 
Newhouse  called  “our  family  of  newspa¬ 
pers.” 

Newhouse  was  born  on  May  24th, 
1895,  in  a  tenement  on  the  lower  east 
side  of  Manhattan.  His  father,  Meyer 
Newhouse,  a  yarn-spinning  Talmudic 
scholar  from  Vitebsk,  Russia,  and  his 
mother.  Rose  Fatt  Newhouse,  an  Aus¬ 
trian  farmgirl,  had  been  brought  to 
America  a  few  years  earlier  by  their  par¬ 
ents  in  the  first  great  wave  of  Jewish 
immigration  from  eastern  and  middle 
Europe. 

Shortly  after  Samuel  was  born,  they 
moved  out  of  New  York  City,  settling 
in  Bayonne,  N.J.,  where  his  father  was 
plagued  by  bad  luck  and  illness.  A  part¬ 
ner  took  off  with  the  assets  of  a  small 
suspender  factory  they  started  and  the 
elder  Newhouse  had  to  go  back  to  work 
for  another  manufacturer,  making  the 
ends  of  suspenders.  Chronic  asthma 
soon  forced  him  to  quit  altogether  and 
go  away  periodically  to  warmer  climates. 
His  mother  held  the  family  together, 
peddling  drygoods  from  a  huge  pack  on 
her  back. 

This  meant  that  Sam,  when  he  was 
graduated  from  public  school  at  12,  had 
to  forego  high  school.  His  father  enrolled 
him  in  a  business  school  for  a  three- 
month  course  in  typing,  shorthand  and 
bookkeeping.  The  school  promised  to 
place  all  its  graduates,  but  when  New¬ 
house  was  interviewed  for  a  position, 
the  employer  laughed  him  out  of  the 


office  because  he  was  so  short. 

Although  his  full  height  was  just  5  feet, 
2-inches,  he  never  felt  his  small  size  to 
be  a  handicap.  “Maybe,”  he  observed 
in  his  memoir,  “it  was  simply  because 
it  never  occurred  to  me  that  I  might  not 
be  able  to  do  what  had  to  be  done. 
Perhaps,  if  I  were  taller,  I  might  not  have 
done  as  much  as  1  have.” 

As  the  oldest — and,  since  his  father 
was  away  most  of  the  time,  also  the 
prime  breadwinner — Sam,  at  13,  became 
head  of  the  family  of  four  girls,  Ada, 
Naomi,  Gertrude,  and  Estelle,  and  four 
boys,  Sam,  Louis,  Theodore  and  Nor¬ 
man. 

During  those  years,  he  was  deeply  in¬ 
fluenced  by  Judge  Hyman  Lazarus,  a 
tall,  outgoing,  athletic  and  financially 
successful  lawyer,  real  estate  operator 
and  politician. 

Young  Newhouse  was  at  first  deter¬ 
mined  to  become  a  lawyer.  He  studied 
at  night  and  qualified  for  law  school 
by  passing  the  state  regents  exam  for  the 
courses  he  missed  because  he  never 
went  to  high  school.  At  16,  he  began  to 
study  law  at  night,  while  working  for 
the  judge  during  the  day. 

About  that  time,  Lazarus  took  over  the 
Bayonne  Times,  a  faltering  daily,  when 
its  owner  defaulted  on  a  note.  The  paper 
was  in  the  same  building  as  the  law 
office.  Not  the  least  bit  interested  in  the 
paper,  Lazarus  told  his  clerk  to  “go 
downstairs  and  close  the  thing  up.” 

The  16-year-old  went  downstairs,  but 
instead  of  closing  it  up,  he  built  it  up. 
He  examined  the  books,  evaluated  its 
overall  problems  and  decided  the  paper 
needed  a  healthy  increase  in  advertising 
revenue.  He  studied  the  out-of-town 
newspapers  he  bought  by  the  armload  in 
Manhattan,  gave  himself  a  course  in 
merchandising  and  launched  a  one-boy 
sales  campaign. 

Before  the  year  was  out,  he  had  put 
the  paper  comfortably  in  the  black,  the 
feat  that  in  later  years,  under  different 
conditions  and  with  different  methods, 
he  repeated  many  times. 

After  he  passed  the  bar  at  2 1 ,  and  after 
a  brief  stab  at  practicing  law,  he  made 
up  his  mind  to  devote  all  his  energies  to 
publishing.  By  then,  he  was  making  a 
salary  of  $75  a  week — plus  20%  of  the 
Bayonne  Times’  profits — so  that  he  was 
bringing  home  more  than  $30,000  a  year, 
an  exceptional  income  for  so  young  a 
man  today,  an  extraordinary  one  in  1916. 

A  few  years  later,  he  bought  a  paper 
in  Fitchburg,  Massachusetts,  and  made  a 
$60,000  profit  in  disposing  of  its  assets. 
This  helped  stake  him  in  1922  to  the  pur¬ 
chase  that  became  the  basis  of  his  later 
growth:  the  Staten  Island  Advance. 

Over  the  next  10  years,  the  Advance 
became  a  training  ground  where  the 
Newhouses  developed  their  interests 
and  honed  their  skills  as  newspaper¬ 
men.  S.  I.,  as  publisher;  Ted,  as  business 
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manager;  Norman,  as  waterfront  report¬ 
er,  police  reporter,  political  writer  and 
executive  editor;  Louis,  as  mechanical 
superintendent;  Naomi  as  a  circulation 
manager,  and  Estelle,  the  youngest,  as  a 
marketing  analyst. 

Ted  and  Norman  played  major  roles 
with  S.  I.  in  building  the  enterprise. 
They  were  joined  by  S.  I.’s  sons,  S.  I., 
Jr.  and  Donald;  and  later,  in  the  manage¬ 
ment,  by  Richard  Diamond,  Gertrude’s 
son,  Robert  Nixon,  Estelle’s  son,  and 
Jack  Newhouse,  Norman’s  oldest  son. 

In  1932,  Newhouse  made  his  first 
major  step  toward  expansion,  purchas¬ 
ing  the  Long  Island  Daily  Press  from  the 
Ridder  family  for  $750,000. 

The  Long  Island  Press,  like  the  Ad¬ 
vance,  had  its  special  meaning  for  the 
Newhouses.  Norman  was  its  editor  for  a 
quarter  of  a  century  and  Ted,  its  busi¬ 
ness  manager,  used  it  for  45  years  as 
home  base  from  which  he  traveled  from 
coast  to  coast  to  help  look  after  the 
growing  roster  of  Newhouse  papers. 

With  S.  1.  at  the  helm,  they  took  the 
Press  from  a  circulation  of  90,000  to 
nearly  half  a  billion  at  its  peak  in  the 
1960s,  expanding  its  carrier  boy  home 
delivery  system. 

The  Newhouse  organization  grew  out 
of  the  experience  and  capital  gained  in 
those  early  years  at  the  Advance  and  the 
Press.  In  the  15  years  after  buying  the 
Press,  Newhouse  acquired  seven  more 
papers — in  Newark,  Syracuse,  Jersey 
City,  Long  Island  City  and  Harrisburg — 
all  of  them  in  varying  degrees  of  eco¬ 
nomic  difficulty.  The  Star  Ledger  in 
Newark  was  then  in  backruptcy.  New¬ 
house  built  them  up  with  infusions  of 
capital  and  strong  editorial  and  business 
management. 

After  1950,  when  Newhouse  bought 
the  Portland  Oregonian,  he  acquired 
mostly  properties  which  were  successful. 
A  major  exception  was  his  purchase  in 


1955  of  the  floundering  St.  Louis  Globe 
Democrat  which  he  restored,  building  it 
into  the  largest  paper  in  its  state. 

In  1959,  he  made  his  first  venture  out¬ 
side  of  newspapers,  purchasing  Conde 
Nast  and  Street  &  Smith  magazines  for 
$9.04  million. 

“I  wanted  to  give  Mitzi  Vogue  for  a 
35th  wedding  anniversary  gift,”  he 
quipped  at  the  time. 

Newhouse,  whose  vigor  and  alertness 
had  belied  his  age,  remained  active  in  the 
business  almost  to  the  end,  the  pace 
slackening  only  as  advanced  age  and  ill¬ 
ness  finally  overcame  him. 

He  kept  no  journals,  wrote  few  letters 
and  most  of  his  business  memos  were 
terse  notes  he  destroyed  as  soon  as  they 
were  acted  upon.  He  made  only  two 
formal  speeches  in  his  career,  yet  the 
hallmark  of  his  life’s  work  was  his  rever¬ 
ence  for  the  word.  Money,  he  said,  sus¬ 
tained  a  newspaper,  but  its  content,  its 
news,  features,  and  opinions,  were  its 
lifeblood. 

In  the  course  of  a  career  that  spanned 
nearly  three  quarters  of  a  century,  he 
developed  carefully  defined  ideas  about 
the  uses  of  money.  He  saw  it  as  an 
enormous  responsibility  which  demand¬ 
ed  great  discipline.  In  developing  his 
organization,  a  basic  rule  was  to  retain 
as  much  capital  as  possible  within  the 
tax  laws.  Thus,  little  of  the  earnings  from 
his  enterprises  was  distributed  as  divi¬ 
dends.  Most  of  it  was  placed  back  into 
the  organization  for  renewal  and  growth. 

Millions  more  were  assigned  to  philan¬ 
thropic  ventures  through  the  family  foun¬ 
dation.  Huge  sums  were  given  to  a  varie¬ 
ty  of  worthy  causes,  most  notably  those 
close  to  his  and  his  wife’s  interests,  such 
as  the  S.  1.  Newhouse  School  of  Public 
Communications  at  Syracuse  University, 
which  received  more  than  $20  million, 
and  the  Mitzi  Newhouse  Theatre  at  Lin¬ 
coln  Center  in  New  York  City. 


He  deliberately  avoided  the  conven¬ 
tional  trappings  of  corporate  pomp  and 
circumstance.  There  was  no  central 
headquarters  edifice  with  its  obligatory 
executive  tower.  This  symbolized  isola¬ 
tion  from  what  he  felt  required  his  in¬ 
volvement. 

“Who  needs  such  things?”  he  said  in 
his  memoir.  “The  strength  of  my  or¬ 
ganization  lies  in  the  strength  of  its 
individual  parts,  not  in  some  central 
bureaucracy  telling  them  what  to  do 
every  minute  of  the  day.  What  matters 
are  not  the  symbols  and  monuments  of 
wealth  and  power,  but  the  realities,  the 
facts  and  the  figures  ...” 

Newhouse  readily  told  interviewers 
that  his  personal  leaning  was  toward  the 
Democratic  Party,  but  he  had  no  interest 
in  rocking  thrones  or  making  kings.  He 
left  the  endorsing  of  national  and  local 
candidates — along  with  all  other  editorial 
policy — to  the  editors  of  the  various  pa¬ 
pers. 

Ironically,  he  was  often  criticized  for 
this  failure  to  display  ideological  zeal  or 
to  stamp  his  personal  imprint  on  his 
papers. 

This  deliberate  separation  from  the  edi¬ 
torial  process  was  often  interpreted  as 
indifference,  provoking  charges  that  he 
did  not  “give  a  damn  about  the  papers,” 
that  they  were  bland  or  “culturally  flat.” 
One  observer,  quoted  by  Time,  said  “he 
treats  them  like  so  many  hardware 
stores.” 

Newhouse,  with  good  humor,  shrugged 
off  such  criticism.  He  knew  how  much 
he  cared  about  “the  quality  of  the  prod¬ 
uct,”  and  how  vital  that  feeling  was  to 
the  success  of  his  business.  He  saw 
the  distance  between  himself  and  his  edi¬ 
tors  not  as  a  sign  of  neglect,  but  as  a 
measure  of  his  concern  for  the  quality  of 
his  own  papers  and  the  vitality  of  the 
free  press. 
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Newspaper  groups  continue  to  grow 

(Continued  from  page  9) 

Select  Committee  on  Small  Business  has  been  considering  stockholders  meeting  and  faces  three  options: 
the  question  of  how  much  longer  a  25,000-circulation  daily  1 .  It  can  operate  as  it  always  has  operated,  paying  some 

such  as  the  Salisbury  (N.C.)  Post  might  resist  tempting  of-  dividends  and  investing  the  remainder  in  new  equipment  and 

fers  from  a  group  and  remain  a  family  operation.  in  its  employes  and  its  community. 

Third-generation  publisher  James  F.  Hurley  III  told  his  2.  Tighten  up  by  eliminating  any  investment  in  employe 

answer  to  that  question  in  a  document  which  is  a  part  of  the  benefits  (i.e.  profit  sharing)  or  the  community  or  in  saving  its 
thick  file  of  testimony  recorded  by  the  committee.  In  De-  profits  for  re-investment  and  thus,  pay  out  all  after  tax  earn- 

cember,  the  chairman,  U.S.  Senator  Robert  Morgan  of  ings  in  dividends.  This  pleases,  at  least  temporarily,  the 

North  Carolina,  has  promised  a  full  report  to  the  public  on  cousins  but  management  realizes  it  will  take  its  toll  in  effi- 

what  it  has  learned  about  the  state  of  the  newspaper  industry  ciency  as  each  year  goes  by. 

and  what  could  be  done  by  legislation  to  stem  the  tide  toward  3.  Sell  the  paper  for  $20  million  to  Group  Communica- 

concentration  of  ownership  of  the  free  press.  tions,  Inc. 

Morgan  opened  the  special  inquiry  declaring  that  “there  After  much  heated  debate,  the  stockholders  decide  on 

appears  to  be  more  misinformation  than  good  information.”  Option  2.  Fewer  benefits  for  employes.  Little  community 

He  wanted  to  know,  he  said,  what  is  the  makeup  of  the  involvement.  No  money  set  aside  to  replace  equipment, 

newspaper  industry  .  .  .  what  is  the  government  position  Soon  Family  News  realizes  it  has  made  a  disastrous 

regarding  it  .  .  .  how  do  the  chains  operate  and  carry  out  choice.  Employes,  not  having  the  advancement  oppor- 

editorial  policy  .  .  .  when  does  concentration  of  ownership  tunities  on  a  single  paper  they  have  on  a  group  newspaper, 

become  a  true  threat  to  freedom  of  the  press  .  .  .  and  what  is  demand  more  money  and  security  for  the  same  jobs.  The 

the  state  of  competition  between  the  newspapers  and  other  community  feels  the  newspaper  no  longer  helps  with  worth- 
communication  media.  while  causes  and  thus  the  paper  loses  some  key  support. 

“Many  people  who  wish  to  start  papers  are  small  Most  importantly.  Family  News’  press  begins  breaking 

businessmen  and  these  hearings  will  better  acquaint  them  down  more  and  more  often.  Its  production  equipment  begins 

with  the  possibilities  and  pitfalls,”  Senator  Morgan  re-  to  be  outmoded.  Its  profits  begin  to  dip,  and  Family  News 

marked.  “Many  small  businessmen  enter  the  newspaper  bus-  must  make  a  huge  investment  to  remain  profitable.  Since 
iness  with  the  intention  of  selling  out  to  a  chain  at  some  point  money  has  not  been  set  aside  to  replace  this  equipment, 

and  then  retiring.  Many  do  not  and  wish  to  pass  the  paper  on  Aunt  Susie  in  San  Francisco  must  come  up  with  an  invest- 

to  their  children  but  find  they  cannot.”  ment  of  $200,000  or  go  on  a  note  of  that  amount  as  her  share 

Jim  Hurley,  whose  family  has  owned  the  Salisbury  Post  to  keep  the  paper  profitable.  Other  stockholders  must  pro- 

since  1912,  provided  the  committee  with  a  factual — though  vide  an  equal  amount. 

hypothetical — case  history  of  two  newspapers  (Family  The  Family  News,  whether  it  decides  on  Option  3  im- 

Times  and  Family  News),  one  of  which  was  sold  to  a  group.  mediately  or  delays  sale  by  taking  Option  2,  sooner  or  later 

His  presentation  to  the  committee  follows,  in  part:  will  get  around  to  Option  3,  i.e.  selling  the  paper  to  Group 

Newspaper  A  (Family  Times)  has  circulation  of  25,(K)0  and  Communications,  Inc. 

does  a  business  of  $3  million  per  year.  Its  advertising  rate  is  How  can  Group  Communications,  Inc.,  profit  by  paying 

$2  per  inch  and  its  subscription  price  is  $4  per  month.  (These  $20  million  for  the  Family  News? 

figures  are  very  low).  Group  Communications,  Inc.,  borrows  $20  million  to  pay 

Out  of  its  operating  revenues.  Family  Times  earns  20  to  stockholders  of  Family  News.  This  costs  Group  Commo 

percent  or  $600,000  before  taxes.  The  owners  of  the  com-  $2  million  per  year  in  interest.  Therefore  it  is  tax  deductible  if 

munity  paper  elect  to  put  10  percent  of  pre-tax  profits  into  a  Group  Commo  can  make  a  before  tax  profit  of  $2  million  in 

profit-sharing  plan  for  employes  and  5  percent  into  local  Family  News,  which  we  shall  now  call  Group  News, 

charities,  etc.  Thus  the  taxable  revenue  is  about  $500,000,  Group  Commo,  Inc.,  noting  that  the  advertising  and  circu- 

half  of  which  is  left  for  the  owners.  lation  rates  are  extremely  low,  raises  the  advertising  rate  50 

Internal  Revenue  Service  has  “strongly  recommended”  percent  to  $3  an  inch  and  the  subscription  rates  to  $6  per 

that  the  company  pay  half  of  its  net  earnings  in  dividends  month.  Group  News  now  has  an  income  of  $4.5  million 

because  it  can’t  prove  a  need  for  retaining  much  more  than  versus  the  old  Family  News’  income  of  $3  million.  (Because 

the  allowable  $150,000.  Family  Times,  IRS  says,  is  not  using  of  the  increase,  some  customers  quit  initially  but  Group 

its  retained  earnings  to  buy  other  newspapers  so  it  can’t  Commo  finds  some  efficiencies,  so  the  changes  balance  out.) 

justify  more  than  $1  million  in  retained  earnings.  Since  Group  Commo,  Inc.,  does  not  improve  the  paper 

Thus  only  $125,000  is  paid  in  dividends  to  owners  who  materially,  other  than  through  its  own  expertise,  expenses  of 

have  other  income  and  find  themselves  in  the  60  percent  tax  Group  News  remain  the  same  as  that  of  the  old  Family 

bracket.  Therefore,  $75,000  of  the  dividends  from  the  news-  News.  As  a  result.  Group  News  earns  $600,000,  plus  all  the 

paper  go  to  pay  federal  income  taxes,  leaving  the  five  owners  increase  in  revenues  brought  in  by  the  rate  increases.  In- 

$50,000  to  share.  come  becomes  $2.1  million  before  taxes,  not  $600,000. 

The  press,  purchased  10  years  ago  for  $500,000,  cannot  be  Group  Commo  Inc.,  the  parent  company,  will  pay  off  the 

replaced  for  $5(X),000  allowed  as  depreciation.  A  new  press  principal  either  out  of  its  50  other  profitable  newspapers,  the 

of  the  same  capacity  would  cost  $2  million.  Thus,  Family  profits  over  and  above  the  $2  million  interest  and/or  with 

Times  must  set  aside  all  of  its  undistributed  profits  for  12  inflation.  Taxes,  because  of  interest  expense,  are  zero, 

years  merely  to  replace  the  press.  Meanwhile,  what  happened  to  the  20  owners?  Each  re- 

Meanwhile,  Newspaper  B  (Family  News)  is  located  20  ceived  $I  million  from  the  sale.  Let’s  say  capital  gains  cost 

miles  down  the  road.  It  also  has  a  circulation  of  25,000,  an  25  percent  or  $250,000  for  each  of  the  stockholders.  Each 

advertising  rate  of  $3  per  inch,  and  a  subscription  price  of  $4  one  received  $750,000  after  tax.  He  invests  the  money  in 

per  month  and  annual  revenues  of  $3  million.  It  has  20  tax-free  bonds  at  6  percent.  Aunt  Susie’s  income  now  is 

owners,  all  descendants  of  the  original  owner.  Ten  still  live  $45,000  after  each  tax  year  instead  of  $2,500.  Why  shouldn’t 

in  town,  but  10  have  scattered  to  various  parts  of  the  coun-  she  sell? 

try.  Group  Communications  Inc.,  taking  advantage  of  legisla- 

Disgusted  with  their  return  of  $2,500  in  after-tax  dividends  tion  which  saves  the  company  money,  operates  Group  News 

(50,000  divided  by  20),  the  out-of-town  nieces,  nephews  and  very  efficiently.  It  may  even  make  improvements  because 

cousins  demand  more  money.  Family  News  has  its  annual  corporate  headquarters  can  supply  experts  in  everything. 
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The  bottom  line  becomes  more  important  for  Group  News 
than  for  the  old  Family  News  when  it  comes  to  community 
affairs  and  to  old-time  employes.  Group  News  loses  a  little 
heart.  Its  cold  eye  on  the  counting  room  begins  to  overpower 
its  warm  eye  of  service. 

Even  worse,  20  years  from  now,  there  is  no  Family  Times 
or  Family  News  or  even  Group  Commo  which  has  merged 
into  World  Group  Communications  and  there  are  only  five 
such  corporations  in  the  country.  Groups  become  powerful 
chains.  They  are  power  hungry  as  well  as  profit  conscious. 
Collaboration  with  only  five  people  can  control  the  content 
of  every  newspaper  in  the  country.  That  would  be  danger¬ 
ous. 

How  many  group  papers  have  reverted  to  individual  own¬ 
ership?  Once  an  independent  paper  is  sold  to  a  group,  it 
almost  never  reverts. 

Hurley  concluded: 

“Perhaps  nothing  forces  the  sale  of  independent  newspa¬ 
pers  (those  which  really  don’t  want  to  sell  like  the  Family 
Times)  quicker  than  estate  taxes.  I  have  no  doubt  that  the 


Salisbury  Post  would  bring  $15  million  or  even  $20  million  if 
it  were  sold  today.  However,  as  operators  of  the  Post,  I  can 
guarantee  you  that  there  is  no  way  we  can  earn  this  type  of 
money  as  a  family  newspaper.  My  father  is  82  years  old. 
Even  he,  with  60  years  of  experience  and  ability,  couldn’t 
run  the  Post  well  enough  to  pay  taxes  on  what  must  be  paid  if 
the  paper  were  valued  for  estate  purposes  for  what  it  would 
bring  from  a  group. 

“If  the  family  newspaper  is  to  be  preserved,  giving  the 
nation  the  diversity  it  needs  in  communications,  the  newspa¬ 
per  must  be  evaluated  for  estate  purposes  in  line  with  its 
operating  profits — not  at  the  price  a  group  would  pay.  Could 
the  family  farm  be  preserved  if  the  son  had  to  pay  estate 
taxes  on  what  he  could  get  if  he  sold  his  land  for  a  shopping 
complex? 

“There  is  probably  nothing  that  can  be  done  to  stop  the 
trend  toward  group  newspapers.  I  would  hope,  however, 
that  the  trend  may  ^  slowed.  We  do  not  want  special  favors. 
In  fact,  we  the  owners  do  not  need  special  favors.’’ 


Tiny  Texas  junior  coiiege 
gets  endowed  journaiism-chair 


By  Warren  Burkett 

Publications  for  journalists  and 
teachers  soon  will  carry  advertisements 
seeking  an  occupant  for  “The  Allison 
Chair  of  Journalism.”  The  pay:  About 
$40,(XX)  a  year. 

It  appears  to  be  the  first  endowed 
chair  in  junior  colleges. 

Applicants  must  give  their  qualifica¬ 
tions  and  plans  for  developing  a  “qual¬ 
ity”  journalism  program  for  about  1(X) 
freshmen  and  sophomores  at  a  2300- 
student  community  college  in  Midland, 
Texas.  They  must  also  outline  a  program 
for  professional  newspeople.  The  job  in¬ 
cludes  proselytizing  high  school  jour¬ 
nalism  teachers  and  students. 

Much  of  the  more  than  $80,000  annual 
endowment  income  will  go  to  support 
these  programs. 

The  late  June  gift  of  $750,000  by  Mrs. 
Helon  Y.  Allison  to  Midland  College 
surprised  college  officials.  Midland 
(Tex.)  Reporter-Telegram  staffers 
picked  for  the  screening  committee,  and 
much  of  the  academic  community. 

“I’ve  never  heard  of  an  endowed  chair 
at  any  junior  college,”  Richard  Witter  of 
the  Washington-based  Council  for  Inde¬ 
pendent  Junior  Colleges. 

“If  there  were  any,  we’d  know  about 
it,”  said  William  Harper,  communica¬ 
tions  vice-president  for  the  American 
Assn,  of  Community  and  Junior  Col¬ 
leges,  representing  more  than  1200  two- 
year  colleges  in  the  United  States. 

Journalism  educators  at  the  Associa¬ 
tion  for  Education  in  Journalism  (AEJ) 
meeting  in  Houston  were  equally  certain 
the  “chair”  is  unique.  Neither  W.B. 
Daugherty  of  Texas’  San  Antonio  Col¬ 
lege  nor  Tom  Kramer  of  California’s 
Pierce  College,  both  past-presidents  of 
the  Community  College  Journalism 
Assn.,  know  of  other  chairs  in  junior  col¬ 
lege  journalism.  Nor  do  Dr.  Richard 
Gray  of  Indiana  U.,  president-elect  for 


AEJ;  Dr.  Dwight  Teeter,  University  of 
Texas  chairman;  or  Dr.  Billy  I.  Ross, 
chairman  at  Texas  Technological  Uni¬ 
versity.  “Actually,  we  hoped  it  might 
come  to  us,”  sighed  Dr.  Ross. 

Source  of  the  fund,  invested  in  a  10.45 
percent  certificate  of  deposit,  is  the 
$33-35  million  Texas  publishers  believe 
Hearst  Corp.  paid  for  the  Midland 
Reporter-Telegram  and  the  Plainview 
(Tex.)  Daily  Herald  late  in  1978. 

Mrs.  Allison’s  husband,  James  N.  Al¬ 
lison  Sr.,  and  her  son,  James  Jr.,  served 
as  publishers  of  the  newspapers  until 
their  deaths  in  1973  and  1978.  Allison 
grew  up  in  the  composing  rooms  of  the 
Columbus  (Ohio)  Dispatch  and  the 
Nashville  Tennesseean.  They  met  and 
married  in  1926  when  both  worked  for 
the  Wichita  Falls  (Tex.)  Times.  Allison 
worked  14  years  as  a  Texas  AP  newsman 
before  buying  the  Midland  Reporter- 
Telegram  in  1940,  just  as  a  war-sparked 
drilling  boom  opened  up  the  nearby  Per¬ 
mian  Basin  oil  fields. 

Allison  built  the  Midland  newspaper 
with  a  strategy  of  community-promotion 
as  his  town  became  headquarters  for  in¬ 
dependent  oilmen  and  for  regional  of¬ 
fices  of  major  companies. 

“I  didn’t  realize  I  was  doing  anything 
unusual,”  said  Mrs.  Helon  Allison.  “It 
was  in  memory  of  my  husband,  and  I 
wanted  to  do  something  nice  for  the  col¬ 
lege.”  However  she  and  her  lawyers  pro¬ 
tected  the  James  N.  Allison  and  Helon 
Y.  Allison  Endowment  Fund  from  two  of 
the  favorite  raiding  tactics  of  state  legis¬ 
lators  and  college  trustees. 

None  of  the  money  can  be  spent  if 
Texas  legislators  attempt  to  cut  off  the 
normal  salary  paid  a  Midland  College 
teacher,  making  the  chair  carry  the 
whole  load.  Nor  can  fund  income  sup¬ 
plement  the  salary  of  any  other  college 
employe. 

The  fund  will  supplement  the 


chairholder’s  normal  salary  to  attract 
and  retain  “a  superior  professor  in  the 
Department  of  Journalism,”  she  or¬ 
dered.  Excess  income  can  buy  scholar¬ 
ships,  equipment,  secretarial  help  and 
travel  in  direct  support  of  the  chair. 

Mrs.  Allison  asked  also  for  a  nation¬ 
wide  search  for  someone  of  regional  or 
national  stature  to  attract  students. 
While  the  search  goes  through  the  1979- 
80  academic  year,  the  college  will  add  a 
temporary  professor  to  the  two-person 
department.  “I  just  hope  the  college  will 
be  able  to  do  with  it  what  I  wanted  to 
do,”  said  Mrs.  Allison. 

One  thing  the  chairholder  can  expect  to 
do:  teach  a  lot  of  practical  journalism, 
said  Dr.  A1  G.  Langford,  Midland’s  pres¬ 
ident.  “As  long  as  I  am  president,  we’re 
not  going  to  climb  into  the  ivory  tower.” 

However  the  Allison  Professor  likely 
will  teach  fewer  than  the  five  courses  per 
semester  mandated  by  the  Texas  Legis¬ 
lature,  Dr.  Langford  said.  He  said  the 
college  is  committed  to  “quality  instruc¬ 
tion”  and  wants  all  its  course  credits  ac¬ 
cepted  without  reservations  at 
university-level  journalism  departments. 

Dr.  Langford  and  Dr.  Don  Hunt, 
academic  vice-president,  expect  the 
chairholder  to  do  a  lot  of  public  relations 
work  with  area  organizations  and 
perhaps  supervise  moving  the  school 
newspaper  from  a  bi-weekly  to  a  weekly. 
“There’ll  be  lots  of  recruiting  and  lots  of 
workshops,”  said  Hunt. 

The  chairholder  may  be  asked,  also,  to 
shift  students  into  publicity  work  for  the 
fine  arts  and  community  theater,  another 
target  of  Allison  benevolence.  Beyond 
such  rough  guidelines,  most  of  the  pro¬ 
gram  direction  will  come  from  the 
chairholder.  The  screening  committee 
has  no  firm  concepts. 

Toro  taps  Ogiivy 

The  Toro  Company  has  named  Ogiivy 
&  Mather,  Inc.  as  ad  agency  for  its  In¬ 
ternational  division. 

This  is  the  first  time  Toro  has  had  a 
full-service  agency  for  its  worldwide  op¬ 
erations  outside  the  United  States. 
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New  Gannett  direction: 
regional  newspapers 


by  Andrew  Radolf 

The  acquisition  of  the  Nashville  Ten¬ 
nessean  for  $50  million,  finalized  August 
18,  represents  a  new  direction  for  Gan¬ 
nett  Company’s  marketing  strategy  as  it 
seeks  to  develop  regional  newspapers. 

“We  hope  it  (the  Tennessean)  will  be¬ 
come  a  leading  voice  in  the  south,” 
stated  Allen  Neuharth,  chairman  and 
chief  executive  officer  of  Gannett.  “In 
the  past  there  haven’t  been  too  many 
southern  papers  with  leading  regional 
voices.” 

Under  the  merger  agreement,  John 
Seigenthaler  remains  publisher  of  the 
Tennessean  and  assumes  new  posts  as  its 
president  and  editor. 

Neuharth  said  of  the  arrangement  with 
Seigenthaler,  “He  is  more  convinced 
than  ever  that  he  will  have  the  same  kind 
of  independence  he  had  before  and  much 
greater  resources.” 

Seigenthaler  agreed  with  Neuharth’s 
stated  objectives  for  the  Tennessean, 
saying  “Our  goals  and  ideas  are  concur¬ 
rent.  I  anticipate  that  as  a  result  of  our 
(the  Tennessean’s)  association  with 
Gannett  and  ability  to  use  its  resources, 
we  would  be  able  to  project  the  newspa¬ 
per  as  a  progressive  voice  in  the  new 
south.” 

The  Tennessean’s  publisher  described 
the  Nashville  area  as  “the  geographic 
gateway  to  the  deep  south  which  is  be¬ 
coming  the  new  south.  We  have  a  cross 
section  of  cultural  currents,  a  healthy  re¬ 
tail  market,  a  banking  center  on  Union 
Street  called  ‘little  Wall  Street,’  an  out¬ 
standing  symphony  and  performing  arts 
center,  a  viable  black  community.” 

Seigenthaler  said  the  Tennessean  now 
circulates  in  parts  of  Kentucky  and 
northern  Alabama  as  well  as  Tennessee. 
He  commented  that  he  envisions  the 
paper  becoming  “a  means  of  understand¬ 
ing  what  the  region  is  about  and  doing 
everything  we  can  to  make  it  grow  and 
prosper.” 

To  achieve  the  Tennessean’s  goals, 
Seigenthaler  plans  to  take  advantage  of 
being  Nashville’s  morning  newspaper. 

“It’s  a  mistake  not  to  use  the  morning 
advantage,”  he  said.  “We  can  reach  out 
a  greater  distance  during  the  course  of 
the  day  and  don’t  have  to  worry  about 
being  delivered  to  rural  areas  a  day  after 
publication  .  .  .  We’re  evaluating  areas 
where  we  can  move  with  efficiency  and 
effectiveness  in  building  solid,  stable 
growth.” 

The  Tennessean’s  circulation  is 
132,000  daily  and  240,000  on  Sunday. 
The  paper  is  not  ABC  audited,  but  is 
reapplying  for  membership. 

When  it  purchased  the  Tennessean, 


Gannett  sold  the  afternoon  Nashville 
Banner  for  $25  million  to  local 
businessmen  and  renegotiated  the  two 
paper’s  joint  agency  agreement.  Gannett 
now  receives  70%  of  The  Newspaper 
Printing  Corporation’s  (NPC)  profits  to 
the  Banner’s  30%  and  has  control  of  the 
NPC’s  board  with  six  representatives 
from  the  Tennessean.  The  Banner  has 
three  board  members.  The  previous  NPC 
plan  divided  profits  evenly. 

James  Jesse,  former  publisher  of  the 
Banner  and  now  president  of  NPC,  dis¬ 
cussed  the  plans  for  modernizing  the 
agency’s  plant. 

“We’ll  go  with  a  major  front  end  sys¬ 
tem  in  the  near  future  and  plan  to  modern¬ 
ize  our  typesetting  by  the  first  or  sec¬ 
ond  quarter  of  next  year,”  he  said.  “Our 
present  circulation  system  uses  paid  de¬ 
liverers  and  is  completely  computerized. 
There’s  a  possibility  of  using  alternate 
delivery  in  areas  of  the  market. 

“The  front  end  equipment  will  include 
terminals  from  other  areas  .  .  . 
courthouses,  the  state  capital.  We  may 
have  out  of  state  terminals  in  the  future 
and  portables  for  some  bureaus.” 

The  Burlington  (Vt.)  Free  Press  and 
the  (Boise)  Idaho  Statesman  are  two 
others  in  the  Gannett  group  which  are 
candidates  for  becoming  regional  news¬ 
papers,  according  to  John  E.  Heselden, 
company  senior  vice  president  and  chief 
of  newspaper  operations. 

“Boise’s  a  state  capital  and  we  have  a 
widely  circulated  newspaper  there,” 
Heselden  said.  “Our  Burlington  paper  is 
dominant  as  far  as  Vermont’s  concerned. 
Where  we  can  get  out  to  a  larger  audi¬ 
ence,  we  try  to  do  that.” 

With  48,500  daily  and  43,000  Sunday, 
the  Burlington  Free  Press  circulates 
throughout  Vermont  and  in  parts  of  New 
York,  Massachusetts,  New  Hampshire, 
and  as  far  south  as  Connecticut. 

The  Idaho  Statesman  covers  central 
and  southern  Idaho,  eastern  Oregon,  and 
northern  Nevada.  Its  circulation  is 
56,000  daily  and  70,500  Sunday. 

Both  newspapers  have  been  expanding 
their  editorial  staffs,  have  computerized 
their  facilities,  and  plan  to  upgrade  them 
further  in  the  near  future  “to  accommo¬ 
date  growth  that’s  taking  place.” 

Heselden  stated  Gannett  has  “abso¬ 
lutely”  no  plans  of  selling  the  Oakland 
Tribune  or  the  Cincinnati  Enquirer  which 
were  acquired  in  the  June  7  merger  with 
Combined  Communications. 

“We’re  analyzing  the  situation  in 
Oakland  .  .  .  considering  some  plans  for 
a  new  plant,”  he  remarked.  “It’s  a  little 
early  to  say  what  we’re  going  to  do  there. 
The  Enquirer  has  just  built  a  new  pro¬ 


duction  facility  in  Cincinnati  that  opened 
not  too  many  months  ago.  We  expect  a 
decision  shortly  on  the  joint  operating 
agreement  with  the  Post.  It’s  been 
recommended  ...  to  the  Attorney  Gen¬ 
eral.” 

Concerning  Gannett’ s  future  acquisi¬ 
tions,  Heselden  commented,  “We’re 
very  much  interested  in  expanding  on  the 
newspaper  side.  We’re  always  looking, 
always  in  negotiation.  We  could  have 
additional  newspapers  at  any  time  .  .  . 

“Everybody’s  interested  in  the  sun¬ 
belt  and  west.  We’re  willing  to  pay  a 
higher  price  in  areas  of  growth,  but  we’re 
not  going  to  turn  down  anything  desira¬ 
ble  in  the  northeast  or  central  part.” 

Heselden  stated  Gannett  will  continue 
its  policy  of  seeking  “average  sized”  pa¬ 
pers. 

“We’ve  always  looked  at  the  small  to 
medium  large  operations  and  not  in  the 
larger  cities  in  the  country,”  he  ex¬ 
plained.  “The  Cincinnati  and  Oakland 
papers  are  larger  than  what  we’ve  had  in 
the  past.  We’re  willing  to  consider  situa¬ 
tions  like  that,  but  we’re  not  actively 
looking  in  the  big  metro  areas.” 

When  it  wants  to  acquire  a  newspaper, 
Gannett  “tends  to  be  flexible”  about  the 
payment  stated  company  treasurer, 
James  Thomas.  “We  try  to  structure  the 
financing  to  what  people  want.” 

Thomas  said  Gannett  pays  for  news¬ 
paper  properties  in  three  ways:  stock, 
installment  sale  contracts,  or  cash  as  in 
the  case  of  the  $50  million  paid  to  the 
Evans  family  trusts  for  the  Tennessean. 

“In  the  case  of  installment  sale  con¬ 
tracts,  we  give  notes  directly  to  the  own¬ 
ers,”  he  continued.  “It’s  a  direct  obliga¬ 
tion  between  Gannett  and  them  .  .  . 
When  we  pay  cash,  it  comes  from  sev¬ 
eral  sources:  internally  generated  funds, 
borrowing  from  a  bank,  borrowing  from 
an  insurance  company,  public  borrow¬ 
ing,  or  issuing  commercial  paper.  At  the 
moment  we  don’t  have  a  public  debt .  .  . 
As  far  as  the  recipient  is  concerned,  he 
receives  cash  the  day  of  the  deal.” 

The  merger  with  Combined  Communi¬ 
cations  also  made  Gannett  the  owner  of 
seven  tv  and  12  radio  stations  and  an 
outdoor  advertising  company. 

Karl  Eller,  Combined’s  founder  who  is 
now  president  of  the  Gannett  subsidiary 
and  heads  all  non  newspaper  operations 
as  broadcast,  intends  to  extend  Gan- 
nett’s  aggressive  expansion  policies  to 
his  own  domain. 

He  stated,  “Diversification  into  other 
media  is  where  the  opportunities  are 
.  .  .  We’re  the  only  major  media  com¬ 
pany  in  four  kinds  of  media  now.  We’re 
going  to  feed  a  lot  of  information  into  the 
computer  .  .  .  and  sell  the  concept  of 
radio,  tv,  newspaper,  and  outdoor  mix  to 
do  a  better  job  for  our  advertiser.” 

Eller  said  Gannett  “hopes  to  get  into 
cable”  as  well  as  other  informational 
services,  magazines,  and  publishing. 

(Continued  on  page  28) 
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CULTURE  SHOCK 

Baseball:  It's 
Not  a  Game  to 
Many  Latins 


BY  MIKE  CRANBERRY 

TImM  SMt  Wrifw 

For  almost  three  hours  he  stood 
naked,  fixed  at  attention,  holding  in 
his  hand  only  a  shower  shoe.  Co¬ 
workers,  doctors  and  psychiatrists 
tried  to  communicate  with  him  but 
failed. 

Finally,  under  heavy  sedation,  he 
was  taken  to  a  waiting  ambulance.  He 
was  described  as  having  suffered  a 
catatonic  trance,  but  only  one  thing 
was  certain:  Roger  Moret,  a  major 
league  baseball  pitcher,  would  not 
play  that  night  for  the  Texas  Rangers. 

Of  the  104  Latin  players  on 
major  baseball  teams,  most  find 
assimilation  into  American 
culture  difficult,  frightening 
and  fraught  with  confusion. 
For  many,  it  is  a  career-short¬ 
ening  experience.  These  are 
excerpts  from  an  article  about 
some  of  those  players,  by  Mike 
Cranberry,  a  sports  writer  with 
the  San  Diego  Edition  of  the 
Los  Angeles  Times. 


He  returned  17  days  later  at  a  news 
conference  called  by  the  team.  He 
tried  to  tell  baseball,  in  broken  Eng¬ 
lish,  that  he  wanted  another  chance. 
He  appeared  frightened,  watery-eyed 
and  weary  from  sedation,  thin  and 
terribly  \^erable.  He  appeared  to 
have  only  a  remote  understanding  of 
English,  and  his  face  bore  the  pain  of 
collusion. 

As  a  player,  he  was  no  longer  able 
to  fulfill  the  potential  he  had  shown 
in  compiling  such  won-lost  records  as 
13-2  and  14-3  with  a  previous  team, 
the  Boston  Red  Sox. 

“He  could  be  the  next  Vida  Blue,”  a 
scout  once  had  said.  Instead,  Moret 
became  a  victim  of  an  emotional 
breakdown  in  the  Rangers’  locker 
room  last  season.  Finally,  he  was  re¬ 
leased  by  the  team  during  the  spring 
of  this  year  and  returned  to  the 
mountains  of  Puerto  Rico,  a  baseball 
exile,  a  broken  man.  •  •  • 

Dr.  Armando  Desaloms,  who  treat¬ 
ed  Moret  for  almost  a  year  after  the 
locker-room  incident,  said  cultural 
setbacks  in  the  player’s  11-year  pro 
career  contributed  directly  to  his 
breakdown,  which  was  diagnosed,  ac¬ 
cording  to  team  medical  files,  as  schi¬ 
zophrenia. 

"Moret  was  a  sensitive  man,”  said 
Desaloms,  a  native  of  Argentina,  “but 
he  didn’t  open  up  very  well.  He  was  a 
quiet  person  who  became  quieter 
once  removed  from  the  gentle  simpli¬ 
city  of  the  Puerto  Rican  life  style. 
Puerto  Ricans  are  generally  expan¬ 
sive,  but  Moret  wasn’t.  He  was  deeply 
traumatized  by  events.  Some  events 
were  tragic.” 

Moret  is  a  casualty,  the  most  ex¬ 
treme  victim  of  the  process  by  which 


Latin  athletes  are  assimilated  into 
professional  baseball.  ••• 

In  many  ways,  however,  it  is  far 
better  now  than  it  was  when  Arman¬ 
do  Marsans,  a  Cuban  infielder,  be¬ 
came  the  first  Latin  player  in  the  ma¬ 
jor  leagues  in  1911.  Marsans  was 
signed  by  Clark  Griffith,  then  the 
manager  of  the  Cincinnati  Reds.  The 
player  Griffith  really  wanted  to  sign 
was  a  third  baseman  named  Rafael 
Almeida,  who,  it  turned  out,  was  bet¬ 
ter  at  puffing  $1  cigars  than  fielding 
ground  balls.  Marsans  came  along 
only  as  an  interpreter. 

Griffith  liked  Marsans,  and  he 
stayed.  Many  more  Latins  entered  the 
majors,  but  since  most  of  them  were 
black,  they  entered  only  after  Jackie 
Robinson  broke  the  color  line  in  1947. 
’The  number  of  Latin  players  on  msgor 
league  rosters  grew  from  one,  in  1948, 
to  48  by  1965.  In  1969,  the  number 
was  87,  and,  in  1974,  it  was  97.  This 
spring,  of  the  1,040  players  who  were 
listed  by  the  26  teams  on  their  40- 
man  rosters,  there  were  104  Latins. 

The  consistency  in  the  number  of 
Latin  players  on  spring  rosters— 53  in 
the  National  League  and  51  in  the 
American  League— is  governed  by  a 
quota  that  teams  must  maintain.  A 
change  in  the  number  of  Latins  under 
contract  to  any  team  has  to  be  re¬ 
quested  through  the  Department  of 
Immigration. 

“This  is  done,”  said  A1  Campanis, 
the  Los  Angeles  Dodgers  vice  pres¬ 
ident,  “to  protect  positions  for  Ameri¬ 
cans.”  A  team  wishing  to  own  a  Latin 
super-squad,  Campanis  says,  could 
simply  not  do  so. 

TTius,  when  Manny  ’Trillo,  the  Phi¬ 
ladelphia  Phillies  second  baseman 
from  Venezuela,  says,  “A  Latin  guy 
must  beat  out  10  other  guys”  for  any 
one  position,  he  is  almost  literally 
correct.  The  pressures  on  the  Latin 
player,  on  and  off  the  field,  are  extra¬ 
ordinary. 

He  first  leaves  his  homeland,  where 
he  is  regarded  as  a  hero,  and  in  some 
cases  comes  to  the  United  States 
without  any  knowledge  of  English. 
Here,  he  is  treated  not  as  a  hero,  he 
says,  but  as  a  foreigner  who  can’t 
communicate.  ••• 

Often  he  is  young,  in  his  early  20s 
or  late  teens.  He  knows  he  is  different 
—he  is  constantly  reminded  of  being 
so.*** 

With  slim  knowledge  of  English, 
even  less  of  American  custom,  he 
must  settle  in  a  new  community.  He 
has  no  friends  except  for  other  Latin 
players,  to  whom  he  clings  for  com¬ 
panionship  and  understanding.  To 
survive,  he  has  to  be  adventurous, 
strong  and  able  to  weather  a  series  of 
psycholo^cal  and  cultural  shocks  be¬ 
fore  tackling  the  larger  issue— how  to 
win  and  hold  a  major  league  job. 

To  say  that  baseball  under  these 
circumstances  is  educational,  “an  op¬ 
portunity  for  growth,”  as  one  baseball 
executive  calls  it,  is  to  many  Latin 
players  like  saying  San  Quentin 
builds  character.  *  *  * 

When  Fernando  Gonzalez  of  the 
Padres  steps  to  home  plate  to  bat  at 
San  Diego  Stadium,  the  public  ad¬ 
dress  announcer  bellows  out  the 
name  GONZALEZ,  with  an  exagger¬ 
ated  Latin  inflection.  Last  season  at 
Pittsburgh,  when  Gonzalez  played  for 
the  Pirates,  he  was  repeatedly  greet¬ 
ed  at  the  plate  by  an  organist’s  rendi¬ 
tion  of  “La  Cucaracha,”  a  Mexican 
folk  song  that,  translated,  means 
“The  Cockroach.”  Gonzalez  is  more 


chained  than  flattered  by  such  at¬ 
tention.  ••• 

When  Willie  Montanez  of  the  New 
York  Mets  plays  in  Shea  Stadium,  he 
does  so  in  front  of  contingents  of  La¬ 
tin  fans.  The  idea  pleased  Montanez,  a 
Puerto  Rican,  when  he  went  from  the 
Atlanta  Braves  to  the  Mets  in  1977. 
His  feelings  have  since  changed. 

“I  knew  New  York  was  full  of 
Puerto  Ricans,"  he  said,  "but  the 
brothers  have  treated  me  like  a  bas¬ 
tard  child.  New  York  is  the  worst 
place  in  baseball  for  a  Puerto  Rican  to 
play.  There  are  too  many  Latins  who 
get  on  you  too  tough.  I  would  rather 
play  el^where  and  not  because  the 
Mets  are  awful.  Just  to  be  away  from 
the  brothers.” 

When  Elias  Sosa  of  the  Dominican 
Republic  played  for  the  Defers  in 
1976-77,  he  found  himself  building  vq) 
a  resentment  toward  the  team.  “I  had 
problems,"  said  Sosa,  who  now  plays 
for  the  E}q)os  and  lives  in  Montre^. 
“They  (the  Others)  would  never 
help  with  anything.”  He  describes  the 
Dozers  as  one  of  the  coldest  teams  in 
dealing  with  Latins.  ••• 

Campanis,  the  Dodgers’  general 
manager,  a  large,  rough-hewn  man, 
spoke  with  a  hard-edged  certainty. 
He  called  Sosa’s  statement  sour 
grapes,  saying,  “He  didn’t  get  to  pitch 
enough  while  he  was  here ...  so  he’s 
mad.  Happens  to  a  lot  of  guys.” 

Campanis  is  chairman  of  the  only 
committee  appointed  by  baseball  to 
deal  with  Latin  American  players.  Its 
function,  he  said,  is  in  the  areas  of 
contracts  and  iiyuries  concerning 
both  American  and  Latin  players  who 
compete  in  the  winter  leagues,  most 
of  them  in  Latin  America. 

The  committee  apparently  avoids 
other  problems  of  Latin  players. 
Campanis  said  that  no  thought  is  paid 
by  his  committee  to  helping  players 
s^k  English  or  adjust  to  a  fast- 
(»ced  American  life  style.  It  is  up  to 
the  players  to  work  out  their  own 
problems,  he  said,  then  added,  “A 
good  ballplayer  won’t  have  a  lot  of 
problems.’’*  •• 

In  regard  to  language  difficulties, 
Campanis  provides  no  tutors  or  Eng¬ 
lish  classes  for  Latins— unlike  the 
Houston  Astros,  New  York  Mets  and 
St  Louis  Cardinals.  Instead  he  tells 
them: 

1)  Go  to  (English-language)  mo¬ 
vies.  2)  Eat  in  American  restaurants. 
3)  Converse  in  English  as  much  as 
possible. 

'  Teams  have,  however,  eased  prob¬ 
lems  by  employing  Spanish-speaking 
managers  like  Lasorda,  and  Pat  Cot- 
rales  of  the  Rangers,  or  Latin  coaches 
like  Preston  Gomez  of  the  Dodgers, 
Cookie  Rojas  of  the  Chicago  Cubs  and 
Elrod  Hendricks  of  the  Baltimore  Or¬ 
ioles.  The  Orioles’  manager,  Earl 
Weaver,  and  Billy  Martin  of  the 
Yankees  also  attempt  to  reach  players 
by  trying  to  speak  Spanish.  ’The 
Yankees,  in  addition,  have  appointed 
aging  pitcher  Luis  Tiant,  a  native  Cu¬ 
ban,  to  the  task  of  counseling  fellow 
Latins. 

Such  counselors  are  needed,  ac¬ 
cording  to  mMt  of  the  players,  to 
undo  the  false  impression  created  by 
major  league  scouts  in  pursuit  of  La¬ 
tin  prospects. 

“They  don’t  tell  you  it  will  be  any 
different  than  where  you’re  from,” 
said  Nelson  Norman,  a  shortst^  for 
the  Texas  Rangers  and  a  Dominican 
native.  “They’re  trying  to  sell  some¬ 
thing,  so  they  don’t  warn  you  about 


how  rough  it  might  be,  eqaecially  at 
first.”*** 

“So  many  guys  just  don’t  under¬ 
stand,”  said  the  Pac^’  Gonzalez,  the 
only  Latin  player  on  his  team’s  regu¬ 
lar-season  roster  of  25  players.  “You 
have  to  completely  relearn  the  way 
you  live.  There  are  so  many  fears  and 
bad  attitudes.  I  have  known  guys  so 
scared  they  were  afraid  to  go  out¬ 
side.” 

Hendricks,  the  Orioles’  coach  who 
broke  into  pro  ball  as  a  catcher  20 
years  ago,  also  knows  of  such  players. 
He  was  one  of  them. 

When  he  entered  professional 
baseball,  Hendricks,  hrom  the  Virgin 
Islands,  spoke  English  only  well 
enough  to  order  “fried  cheekin’’  and 
“poke  chqp”  at  restaurants.  To  avoid 
derision  and  embarrassment  on  road 
trips,  he  formed  a  habit  of  eating  each 
meal  through  room  service  in  the  ho¬ 
tels. 

“I’m  trained  to  have  meals  in  my 
room,”  Hendricks  said,  now  able  to 
describe  his  past  in  almost  flawless 
English,  mastered  through  years  of 
practice.  “I’m  trained  to  expect  that 
Latins  and  blacks  feel  the  world  is 
against  them.  If  you  are  both,  as  I  am, 
you  are  not  easily  understood.”*** 

Discrimination  expecially  confuses 
Latin  players,  Hen^cks  said,  “be¬ 
cause  for  years  in  Latin  America, 
black  and  white  have  been  equal.”  He 
said  it  also  affects  contract  negotia¬ 
tions  in  that  some  Latin  players,  to 
eliminate  the  confusion  of  language 
caused  by  legal  and  flnancial  jargon, 
sign  for  less  money  than  they  are 
worth  and  feel  depressed  at  being 
victimized. 

“Let  me  give  an  example,”  Hen¬ 
dricks  said,  “of  how  an  excellent  La¬ 
tin  player  was  cheated  for  years  on 
his  contract  I  would  say  Mike  (hwUar 
and  Jim  Palmer  were  pitchers  of 
equal  ability  for  years  with  the  Ori¬ 
oles.  I  should  know— 1  caught  them 
both.  But  all  those  years.  Palmer’s 
contract  was  much  larger  than  Cuel¬ 
lar’s.  Dave  McNally,  a  pitcher  of  less 
ability,  in  my  mind,  than  Cuellar,  had 
a  much  fatter  contract”  (With  the 
Orioles,  Cuellar  compiled  a  won-lost 
record  of  143-88,  while  McNally’s  was 
181-113.) 

Hendricks  said  (hiellar,  a  native 
Cuban  who  retired  from  the  msjors  in 
1977  (he  now  plays  for  the  Inter- 
American  League),  was  ^loited 
because  he  spoke  English  with  even 
less  fluency  than  Latin  teammates. 
“Latins  are  always  ripped  otf  on  con¬ 
tracts,”  said  Willie  Montanez,  al¬ 
though  it  should  be  noted  that  Latin 
agents  have  begun  to  r^resent  play¬ 
ers  in  contract  negotiations. 

’The  Hendrickses  and  Cuellars, 
nonetheless,  are  the  players  who 
made  it  ’The  casualty  list  is  dotted 
with  many  who  didn’t  Said  Pat  Cor- 
rales,  the  Texas  Rangers  manager 
who  this  |q)ring  relea^  Moret  for 
fear  the  pitcher  would  have  another 
breakdown: 

“Most  of  the  kids  from  Puerto  Rico 
come  from  small  towns.  Adjusting 
isn’t  easy  for  them.  There  are  players 


who  have  failed  because  they  couldn’t 
a(ljust” 

Corrales  said  that  Hector  Espino, 
whom  he  calls  “the  Babe  Ruth  of 
Mexico,”  could  have  been  a  msgor  lea¬ 
guer,  “but  the  major  leagues  blew  it 

“He  was  hitting  .340  one  year  at 
Jacksonville  (in  the  minors),”  Cor¬ 
rales  said.  “He  had  no  way  to  com¬ 
municate,  and  this  Mexican  superstar 
was  treated  like  a  rank  amateur  in 
the  nugors.  What  an  insult  And  this 
player  who  can  really  hit  packed  up 
and  went  home.  I  don’t  blame  him  for 
a  second. 

“Another  kid,”  Corralra  continued, 
“a  Puerto  Rican  kid,  was  with  the 
Cards  (in  the  minors).  His  name  was 
Enrique  Rivera.  He’d  been  leading 
the  league  in  hitting  every  June  and 
then— boom— he  was  home.  He’d  get 
lonely  and  depressed,  and  no  one 
made  him  feel  good.  But  wow,  could 
he  really  hit” 

Latin  players  who  don’t  pack  up 
and  leave,  who  stay  to  fight  their  cul¬ 
tural  and  baseball  battles  and  win 
their  way  onto  a  rntgor  league  roster, 
cite  added  pressures  applied  by  a  fre¬ 
quently  insensitive  press  and  mem¬ 
bers  of  baseball’s  management 

’The  bridge  to  understanding  Latins 
has  not  been  crossed,  they  say,  by 
sportswriters  and  sportscasters,  who 
for  years  portrayed  the  black  Latin  in 
stereotypes  similar  to  his  American 
counterpart  He  was  thought  of  as 
slow,  lazy,  shiftless,  if  he  was  thought 
of  atall.  *** 

Alfonso  Arias,  who  covers  baseball 
for  La  Opinion,  a  Latin  newspaqper 
based  in  Los  Angeles,  believes  that 
sports  writers  extol  “the  classic 
American  stereotj^,  the  All-Ameri¬ 
can,  white,  Christian  demigod.”*** 

’  Manny  Sanguillen,  a  catcher  for  the 
Pittsburgh  Pirates,  bemoans  the  fact 
that  for  years  Roberto  Clemente  was 
portrayed  in  the  press  as  being  a  hy¬ 
pochondriac,  often  over  and  atove  to 
excellence  on  the  held.  Sanguillen  in¬ 
sists  that  Clemente  never  once  asked 
to  be  taken  out  of  the  Pirate  linei^ 
because  of  an  injury.  “It  took  a  big 
World  Series  (Ifffl,  against  the  Ori¬ 
oles,  when  Clemente  was  37  years 
old)  for  Roberto  to  get  the  recopi- 
tion  he  felt  he  deserved,”  Sanguillen 
said. 

Clemente,  who  died  in  a  plane 
crash  in  1972,  and  Rod  Carew  of  the 
Angels  are  the  Latin  world’s  best- 
known  players.  Clemente  was  an  avid 
spokesman  for  Latins  in  baseball. 
“Until  Roberto  came  along,”  Elrod 
Hendricks  said,  “players  were  likely 
to  be  verbal  shut-ins.  For  too  many 
years,  Latin  players  always  said  yes.” 

Carew,  bom  in  Panama,  appears  to 
lack  Gemente’s  passion  to  the  issue. 
“Most  Latins  seem  to  think  every¬ 
thing’s  against  them,”  Carew  has  said. 
“Things  have  really  ch^ed.  It’s  just 
an  insecure  feeling.  At  times  we’re  all 
insecure.” 

’The  players  interviewed  did  indeed 
share  an  insecure  feeling,  enough  so 
that  most  have  elected  not  to  become 
American  citizens.  They  instead  re¬ 
turn  in  the  off-season  to  their  native 


countries  where,  as  they  say,  they  are 
treated  like  heroes  again. 

In  the  United  States,  roost  of  them 
feel  alienated.  Latins  often  are  not  in¬ 
vited  to  the  social  functions  hosted  by 
American  players  of  any  color,  ai^ 
those  same  Arnericans  rarely  attend 
functions  hosted  by  Latin  players. 
Arias,  the  journalist  for  La  Opinion, 
said  a  dinner  given  by  the  p^r  a 
few  years  ago  for  the  entire  Cincin¬ 
nati  Reds  team  drew  interest  from 
only  a  handful  of  players,  all  of  whom 
were  Latin. 

And  while  black  and  white  athletes 
are  often  portrayed  in  American  cir¬ 
cles  as  sociological  diplmnats,  ventur¬ 
ing  into  underprivileged  neighbor¬ 
hoods  to  counsel  youths,  Latin  play¬ 
ers  usually  go  unnoticed  while  per¬ 
forming  similar  functions. 

Manny  Mota  of  the  Do(4;ers  is  one 
player  who  works  with  children  of  all 
races.  He  said  that  almost  every  Latin 
player  he  knows,  including  those  who 
are  not  American  citizens,  has 
worked  in  similar  capacities  with 
American  children,  often  to  no  public 
mention  at  all. 

Arias  further  points  to  Yankee  star 
Reggie  Jackson,  who  also  q>e:dcs  in 
Latin  ghettos,  as  added  proof  of  how 
Latins  are  ignored  by  the  American 
press.  Jackson’s  mother  is  an  Ameri¬ 
can  black,  but  to  father  is  of  Latin 
descent  Jackson  speaks  fluent  ^>an- 
ish,  is  at  least  half-Latin— yet  is  per¬ 
ceived  solely  as  an  American  black 
athlete.*** 

Preston  Gomez,  the  Dodger  coach 
who  grew  iq>  in  Cuba,  idolizing  the 
talents  of  early  stars  such  as  Ai^n- 
do  Marsans,  Dolph  Luque  and  Mike 
Gonzalez,  also  is  very  Latin. 

Gomez  is  saddened  that  no  more 
players  are  coming  to  the  big  leagues 
from  Cuba,  which  was  the  major  sup¬ 
plier  of  Latin  talent  before  the  Castro 
revolution.*** 

At  the  same  time,  others  say  that 
more  Latins  in  baseball— (hibans  or 
otherwise— is  not  the  answer  to  solv¬ 
ing  the  culture  shocks  that  beset 
many  Latin  players  and  that  can,  if 
carried  to  an  extreme,  claim  a  Roger 
Moret  as  victim.  “I  understand  Mo- 
ret’s  problems  with  the  U.S.  even  if  I 
don’t  understand  to  problems  with 
baseball,”  said  Desaloms,  the  psychi¬ 
atrist  who  treated  the  pitcher.  “I  was 
bom  and  grew  iq>  in  A^entina.  I,  too, 
suffer  under  the  illusion  of  America 
being  a  limitless  society.  AnyUiing 
goes.  In  many  ways,  that  was  Moret’s 
problem.” 

“The  problem,”  said  Montanez  of 
the  Meti  shifting  the  emphasis,  “is 
chiefly  in  competition.  You  gotta  do 
great  to  stay  on.  Chances  for  an 
American  player,  even  a  mediocre 
player,  are  better.  Again,  it  goes  back 
to  understanding  differences.  We’re 
still  viewed  as  foreigners.  In  that 
sense,  we  struggle.  It  comes  down  to 
American  and  Latin  fighting  for  the 
same  spot— American  always  win. 
Manny  Trillo  is  right— Latin  gotta  be 
twice  as  good.  Else  he  don’t  get  past 
April.” 


Cos  Anfiele0  SPimes 

A  SPECIAL  KIND  OFJOURNALISM. 


Ad  Bureau  touts  Newsplan 
benefits  to  small  papers 


By  Andrew  Radolf 

The  Philadelphia  chapter  of  the  Na¬ 
tional  Advertising  Sales  Association 
(NASA)  and  the  Newspaper  Advertising 
Bureau  (NAB)  hosted  a  meeting  at 
Bookbinder’s  Restaurant  this  week  to 
clarify  and  explain  NAB’s  “Newsplan” 
program  to  people  involved  with  the  sell¬ 
ing  of  national  advertising  in  newspa¬ 
pers. 

Representatives  from  many  of  the 
area’s  smaller  dailies  attended  the  ses¬ 
sion  and  learned  how  their  papers  also 
can  utilize  Newsplan  to  increase  their 
national  advertising  sales. 

The  Philadelphia  meeting  is  the  third 
of  a  series  of  1 1  NASA/NAB  briefings  on 
Newsplan  scheduled  through  October  in 
cities  across  the  U.S. 

Mac  Morris,  NAB  vice  president  for 
national  sales,  and  Charles  Kinsolving, 
ad  bureau  vice  president  for  marketing/ 
planning  made  the  presentation.  They 
gave  an  update  of  Newsplan’ s  continuity 
discount  program,  the  CAN  DO  com¬ 
puterized  data  system,  standardization 
of  billing  and  ordering,  and  plans  for 
satellite  transmission  of  mechanicals. 

“National  advertising  is  going  very 
good  now,”  Morris  announced  to  the 
meeting.  He  cited  a  forecast  by  a 
McCann-Ericson  analyst  that  “newspa¬ 
pers  will  lead  the  way”  in  growth  of  na¬ 
tional  advertising  with  “a  14%  gain”  in 
1980.  He  said  the  favorable  outlook  is 
“attributed  to  Newsplan.” 

Morris  told  the  gathering  that  “over 
855  newspapers”  are  offering  continuity 
discounts  under  Newsplan  to  advertisers 
signing  annual  contracts  to  run  six,  13, 
26,  or  52  pages  of  ads  a  year.  751  of  these 
newspapers,  he  said,  “never  had  a  dis¬ 
count  before.” 

About  650  newspapers  are  allowing 
Newsplan  customers  to  run  their  ads  in 
any  format  and  then  add  up  their  linage 
to  one  of  the  required  page  totals  to  get  a 
discount. 

Other  newspapers  participating  in 
Newsplan  require  advertisers  to  place 
their  ads  in  modular  units  of  Vs,  14,  Vi,  or 
full  page  sizes.  Advertisers  can  run  their 
ads  in  any  combination  of  units. 

The  discounts  offered  with  Newsplan 
range  from  10%  to  30%  or  more. 

Morris  addressed  the  question  of  how 
smaller  newspapers  can  benefit  from 
Newsplan. 

“Small  newspapers  can  get  national 
ads  from  advertisers  paying  general  rates 
in  their  areas,”  he  said,  “which  may  not 
be  large  corporation  such  as  Procter  & 
Gamble  or  (General  Foods.” 

He  remarked  that  NAB’s  middle  mar¬ 
ket  presentation  for  newspapers  in  the  30 


to  100,000  range  got  “away  from  cost  per 
thousands  to  cost  per  customers  which 
makes  the  smaller  markets  look  very  ef¬ 
ficient  to  the  advertiser.” 

Directing  his  comments  to  papers  par¬ 
ticipating  in  group  discount  programs, 
Morris  said,  “Group  selling  gets  turned 
around  a  little  bit.  Newsplan  is  for  your 
paper  only.” 

He  also  stated  “it  is  not  so”  that 
Newsplan  piles  one  discount  on  top  of 
others,  but  rather  “it’s  instead  of.  Those 
six  to  52  pages  offer  a  lot  more  advertis¬ 
ing  than  most  newspapers  are  getting.” 

With  seven  Newsplan  contracts  al¬ 
ready  signed,  the  Allentown  (Pa.)  Call- 
Chronicle  with  a  combined  morning  and 
evening  circulation  of  126,000  is  an 
example  of  a  middle  market  paper  having 
success  with  the  NAB  program. 

“Our  national  linage  is  up,”  stated 
Call-Chronicle  advertising  director  Guy 
Candy.  “Newsplan’s  a  good  method  of 
encouraging  national  advertisers  to  use 
our  market ...  to  use  more  space  in  our 
newspaper  to  cover  the  market.  I  feel 
very  confident  that  it  (Newsplan)  will 
help  us.” 

Candy  characterized  the  Allentown 
market  as  ranking  “in  the  low  60’s”  and 
continued,  “we  had  a  flat  rate  before 
with  only  a  2%  cash  discount.  Now  we 
offer  Newsplan  as  an  additional  incen¬ 
tive.” 

Charles  Kinsolving  gave  “the  day 
after  Labor  Day  (Sept.  4)”  as  the  start  up 
date  for  NAB’s  Computer  Analyzed 
Newspaper  Data  On-Line  (CAN  DO) 
system.  For  any  target  audience,  CAN 
DO  “generates  gross  as  well  as  net  reach 
and  distribution  frequencies  for  any 
schedule  of  daily  papers”  down  to  the 
county  level  used  by  national  advertisers 
in  planning. 

Kinsolving  pointed  out  that  CAN  DO 
is  another  way  “small  newspapers  can 
benefit”  from  Newsplan. 

“Agencies  can  now  get  data  on  the 
entire  medium  instead  of  just  part  of  it,” 
he  explained.  “CAN  DO  gets  the  small 
newspapers  considered  (by  agencies)  for 
the  first  time  because  data  is  now  avail¬ 
able  on  papers  without  their  own  audi¬ 
ence  surveys.” 

The  CAN  DO  system  utilizes  data 
from  local  audience  surveys  within  the 
last  three  years.  The  data  covers  160 
newspapers  representing  48%  of  total 
U.S.  circulation,  from  American  News¬ 
paper  Markets’  summaries  of  newspaper 
circulations  by  county,  and  from  Market 
Statistics,  Inc.’s  estimates  of  county 
demographics. 

The  system  also  supplies  information 
on  readership  in  the  U.S.  in  total  and  by 


demographic  segment  from  Simmons, 
1978-79. 

CAN  DO  estimates  the  audiences  of 
newspapers  not  surveyed,  by  multiplying 
the  national  readers  per  copy  constant  of 
2.144,  times  county  circulation.  The 
2. 144  figure  is  based  on  Simmons  1978-79 
national  survey  of  newspaper  readers 
and  ABC’s  1978  data  for  national  circula¬ 
tion. 

Reader’s  per  copy  varies  insignifi¬ 
cantly  from  year  to  year,  or  by  age,  in¬ 
come,  or  geographic  area. 

CAN  DO  does  not'give  the  audiences 
of  simulated  newspaper  newspapers 
separately.  The  system  groups  them 

Ad  Bureau  holds 
Newsplan  seminars 

Mac  Morris,  vice  president,  national 
sales,  and  (Tharles  M.  Kinsolving,  Jr., 
vice  president,  marketing/planning,  of 
the  Newspaper  Advertising  Bureau,  Inc. 
are  conducting  a  series  of  meetings 
around  the  country  to  familiarize  news¬ 
paper  advertising  sales  personnel  with 
Newsplan.  The  three  hour  sessions  in  12 
cities  will  cover: 

•  The  new  Newsplan  selling  presenta¬ 
tion  on  continuity  discounts. 

•  The  new  nation-wide  audience  re¬ 
search  data  bank. 

•  Possibilities  in  the  centralization 
and  standardization  of  billing  and  order¬ 
ing. 

•  The  possibility  of  a  national  infor¬ 
mation  service. 

•  The  possibility  of  transmission  of 
advertising  mechanicals  by  satellite. 

The  schedule  of  meetings  follows: 


Aug  20 

Atlanta 

Atlanta  Biltmore 

Aug  21 

Orlando 

Howard  Johnson 

Executive  Center 

Aug  23 

Philadelphia 

Bookbinder’s 

Aug  24 

Tarrytown 

Tarrytown  Hilton 

Sept  17 

Los  Angeles 

Marriott  Hotel 

Sept  18 

San  Francisco 

Hyatt  Union  Square 

Sept  24 

Minneapolis 

Radisson  Plymouth 

Sept  25 

Chicago 

Marriott  O’Hare 

Sept  27 

Kansas  City 

Sheraton  downtown 

Sept  28 

Dallas 

Marriott,  Market  Ctr. 

Oct  1 

Boston 

Marriott,  Newton 

Oct  2 

Detroit 

Host  Inti.  Hotel 

“with  at  least  two  other  newspaper  audi¬ 
ences  to  produce  reasonably  accurate  es¬ 
timates  of  the  audience  for  the 
schedule.” 

CAN  DO  also  provides  broadcast  in¬ 
formation  so  newspapers  or  their  sales 
representatives  “can  structure  competi¬ 
tive  presentations.” 

CAN  DO's  data  is  available  at  termi¬ 
nals  in  any  agency,  newspaper,  or  NAB 
office. 

On  the  subject  of  standardizing  billing 
and  ordering  procedures.  Kinsolving 
stated  the  ad  bureau  has  begun  “seeking 
input”  from  newspapers  for  “an  exami¬ 
nation  of  the  financial  relationship  of  the 
(Continued  on  page  22) 
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Now,  with  nGUj^ptan 

we’re  your  better-than-ever  way 
to  reach  the  ■  A 


to  reach  the  h  ^ 

big 

young 

affluent 


(15th  largest  U.S.  metro 
area  —  2,049,700  people) 


(1  St  of  all  1 5  major  metros 
in  percentage  of  young 
adults  18  to  34  — (33.7%) 


(7th  of  all  15  majors 
in  median  income  per 
household  —  $18,822) 


Minneapolis- St.  Paul  market. 


For  more  facts  and  figures,  contact  the  nearest  Cresmer, 

Woodward,  O'Mara  &  Ormsbee  office,  or  call 

Robert  M.  Elkin,  (612)  372-3914 

Marketing  Services  Manager 

The  Minneapolis  Star/ Minneapolis  Tribune 

425  Portland  Avenue  Minneapolis  MN  55488 


Source:  1979  Sales  &  Marketing  Management  Surveyor  Buying  Po«wr. 


1 


J 


T-BILLS 

GOLD 

MAH 

JUN 

tIH 

occ 

MAN  JUN 

•  IN 

Die 

9056 

9041 

9039 

9048 

3740  4370 

5090 

5890 

ONIN 

9040 

9037 

3800  4420 

5920 

NANQI 

9058 

9044 

9041 

9049 

4090  4780 

547086190 

HIOM 

9053 

9038 

9036 

9047 

3740  4370 

5090 

5890 

LOW 

■•T 

766 

682 

440 

190 

1 46474935 

1450 

895 

VOL 

CLOSE 

CLOSE 

T 

9057 

9044 

9040 

9048 

4030  4780 

5430 

6150 

• 

9058 

9043 

9041 

4080  4720 

5450 

6170 

• 

SETTLEMENT 

1 

settlement 

• 

9058 

9043 

9040 

9048 

4050  4750 

5440 

6160 

1 

UCH 

♦  1 

♦  1 

-1 

♦500  +500 

♦  480 

♦  460 

LAIT 

MAA 

JUM 

OfC 

MAN  JUN 

•IN 

MC 

9058 

9043 

9040 

9048 

24050247502544026160 

•ITTLI 

9292 

9271 

9241 

9192 

2559026220  2690027550 

YN  HI 

9025 

9014 

9015 

9025 

1679017760 1810018820 

YN  LO 

Those  environments  are  the  special  interest  business  sections 
of  the  Chicago  Tribune.  The  sections  where  intensely  involved 
business  people  turn  for  the  intense,  comprehensive  business 
coverage  they  demand.  And  we’ve  proved  it  with  our  research 
which  separately  surveyed  the  audiences  of  Wednesday’s  Mid¬ 
week  Business  Report,  our  Sunday  Business  section  and  our 
dailv  Business  section. 

Collect  big  dividends  on  Wednesday. 

We  found  our  Midweek  Business  audience  is  into  business  like  no¬ 
body’s  business.  They  folbw  the  stock  market  137%  more  than 
the  average  Tribune  reader,  and  they’re  80%  more  likely  to  have 
sold  stocks  or  bonds  in  the  past  year.  What’s  more,  they’re  41% 
more  likely  to  be  professionals,  managers  or  company  owners. 

What  attracts  them  to  our  Midweek  Business  section?  Good, 
solid  business  coverage,  with  columns  on  everything  from  small 
business  to  finance  to  important  personalities,  not  to  mention 
in-depth  coverage  of  stocks,  commodities  and  over-the-counter 
listings. 

We  also  work  Sundays. 

But  a  schedule  in  Midweek  Business  alone  doesn’t  take  full  ad¬ 
vantage  of  all  we  offer.  There’s  also  our  Sunday  Business  sec¬ 
tion.  A  wise  choice  since  our  Sunday  audience  is  really  into  suc¬ 
cess.  Compared  to  the  average  Tribune  reader  they’re  31% 
more  likely  to  shop  in  the  best  stores,  73%  more  likely  to  have 
made  business  trips  in  the  past  year  and  49%  more  apt  to  own 
stocks  or  bonds. 

And  since  business  success  is  related  to  business  awareness, 
it’s  no  surprise  successful  business  people  spend  lots  of  time 
with  our  Sunday  Business  section.  It’s  brimming  with  penetrat¬ 
ing  features  on  hot  business  trends,  in-depth  analyses  of  news¬ 
worthy  st(Kk  groups,  coverage  of  controversial  issues  plus  a  lot 
more. 

Our  interest  accrues  daily. 

Business  never  sits  still  and  neither  does  our  daily  business  audi¬ 
ence.  Compared  to  the  average  Tribune  reader,  they’re  35% 


more  inclined  to  play  golf,  40%  more  likely  to  buy  imported  wine 
and  29%  more  likely  to  buy  cameras  and  photographic  equip¬ 
ment.  And  these  passionate  consumers  won’t  sit  still  for  less 
than  excellent  business  coverage.  That’s  why  they  consistently 
read  our  daily  Business  section— it’s  packed  with  exceptional 
coverage  of  the  economy,  energy,  marketing/media  and  more. 

Invest  in  a  proven  winner. 

These  special  interest  sections  help  make  the  Tribune  the  most 
efficient  way  to  zero  in  on  3,611,600  Chicago  area  adults— men 
and  women  who  are  touched  by  business  and  keep  in  touch 
through  the  Tribune. 

The  point  is  clear.  To  reach  intensely  involved  readers,  use 
the  medium  they’re  intensely  involved  in.  And  in  Chicago,  that’s 
the  Tribune,  where  you  can  buy  an  environment  that  invites  your 
particular  prospect  to  peruse  and  purchase. 

And  there  are  many  more  reasons  our  special  interest  sec¬ 
tions  are  good  business.  For  more  data,  give  us  a  call  and  tell  us 
your  target  audience.  We’ll  give  you  facts  on  the  lifestyle  pat¬ 
terns  and  leisure  interests  of  our  readers,  plus  information  on 
frequency  discounts. 

Just  phone  George  Van  Wagner  in  Chicago  at  312/222-3126. 
Or,  David  Perm 
in  New  York  at 

212/682-30.13.  Sutd^Bu^n^^^  "  8 

We  think  our  hard  SStStr  s 

facts  will  convince  you  *»***^"  a 

to  make  the  Tribune 

your  primary  buy  in  '  2*-  I 

Chicago,  and  invest  in  1 

our  speaalized  sec-  s.  wi*.  r-a  -t ^ 

tions  as  a  more  creabve,  •  ■  - — — 

more  productive  way  ^ 

to  reach  the  people  who  32^, 

are  looking  for  what  !  T,  „ .%  ^ ^  ^ 

you’re  selling.  '  '  - 1 


Sources:  YankeloNich  II.  Chicago  1978.  The  Scarborough  Report.  Chicago  1978.  4  issue  daily/Sunday  cuiiie. 


Newsplan — National  Advertising  Discount  Program  Key 

Discounts  for  continuity  in  newspaper  advertising 


In  an  effort  to  make  newspapers  easier  to  buy,  and 
easier  for  advertisers  and  agencies  to  do  business  with, 
the  long  Range  Plans  Committee  of  the  Newspaper 
Advertising  Bureau,  a  group  comprised  of  advertising 
directors  and  newspaper  executives  from  across  the 
country,  decided  to  tackle  the  issue  by  working  to 
make  the  newspaper  medium  easier  to  buy. 

One  result  has  been  NEWSPLAN,  which  has  been 
described  as  “the  national  newspaper  discount  plan.” 

This  issue  of  EDITOR  &  PUBLISHER  includes  a 
directory  of  advertising  discounts  for  continuity, 
showing  percentages  discounted  from  the  national 
open  line  of  855  U.S.  daily  newspapers. 

■  It  presents  discounts  in  cumulative  space — in  lines 
and/or  modular  units,  for  6,  13,  26  or  52  pages.  The 
tables  also  show  the  number  of  columns  and  lines  per 
page,  and  the  open  line  rate  for  both  daily  and  Sunday 
newspapers,  and  the  published  page  rate  for  both  daily 
and  Sunday.  A  code  shows  the  name  of  each  newspa¬ 
per’s  national  advertising  representative. 

EXPLANATION  OF  TABLE  CODES 

‘1’  =  Newspaper  went  from  flat  rate  to  discount 

‘2’  =  Newsplan  discount  is  greater  than  newspa¬ 
pers  previous  published  discount  prior  to  Newsplan 

**.**  =  No  edition  or  line  rate  varies  by  edition 
or  day  of  week 

*  =  Calculated  by  Newspaper  Adv.  Bureau 

********  =  Discounts  in  effect  prior  to  Newsplan 

N  =  Modular  units  not  required,  all  ROP  linage 
will  apply 

Y  =  Modular  units  required 

Rates  shown  are  the  most  current  from  the  newspa¬ 
pers  or  their  representatives;  open  rate  effective  date 
is  newspaper  published  date  or  date  supplied  to  SRDS; 
open  rates  are  from  latest  available  source — rounded 
to  two  decimals. 

NOTE:  Discounts  for  Newsplan  are  stated  as  per¬ 
cents  off  the  national  open  line  rates.  Advertisers,  who 
already  have  larger  space  contracts  affording  lower 
rates  than  newsplan,  would  use  those  existing  con¬ 


tracts  and  rates  in  conjunction  with  newsplan.  All  con¬ 
tracts  covering  newsplan  are  between  the  advertiser 
and  the  selected  individual  newspapers. 

Newspaper  Representative  Codes 

AD — Arkansas  Dailies 

AN — American  Newspaper  Representatives,  Inc. 

AP — Amalgamated  F^iblishers,  Inc. 

BS — Branham  Newspaper  Sales,  Inc. 

CM — Catholic  Major  Markets,  Inc. 

CN — California  Newspaper  Markets,  Inc. 

CS — Cass  Student  Advertising,  Inc. 

CW — Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc. 
DN — Drukker  Newspapers,  Inc. 

GA — General  Advertising  Service,  Inc. 

GT — Gannett  Newspaper  Sales 
HH — Harte-Hanks  Newspapers 
HN — Horvitz  Newspapers 
HR — Hitchings,  Robert  &  Co.,  Inc. 

HS — Hearst  Advertising  Service 

ID — Iowa  Daily  Press  Association 

IN — Independent  Newspaper  Markets,  Inc. 

IR — Inland  Newspaper  Representatives 
KR — Knight-Ridder  Newspaper  Sales 
LA — Landon  Associates 
LC — The  Leonard  Co. 

MM — Mid-South-Mississippi  Dailies 
MN — Million  Market  Newspapers,  Inc. 

MP — Missouri  Press  Service,  Inc. 

MR — Metropolitan  Publishers  Representatives,  Inc. 

ND — Northwest  Daily  Press  Association 
NE — National  Educational  Advertising  Services,  Inc. 
NN — Newhouse  Newspapers 
NX — Nixon  Newspapers,  Inc. 

OB — Orange  Belt  Newspapers 
OK — Oklahoma  Press  Service,  Inc. 

PF — Publishers  Representatives  of  Florida,  Inc. 

SD — Southwest  Dailies 

SF — Sawyer-Ferguson-Walker  Co.,  Inc. 

SK — Story  &  Kelly-Smith,  Inc. 

TN — Thomson  Newspapers 

TP — Texas  Daily  Press  League,  Inc. 

US — U.S.  Suburban  Press,  Inc. 

WD — Western  Dailies 

WS — Western  States  Associates 


(Source:  Individual  returns  and  SRDS  711 2 179) 


Going  for  GROWTH? 

Multimedia  markets  have  the  best. 

New  industry  and  new  jobs  create  greater  buying  income.  Greater  than  the  U.S.  average.*  That  means  greater 
sales  for  you! 

And  now  Newsplan  discounts  make  our  dailies  an  even  better  buy! 


25%  an  52  pages 
1 5%  on  26  pages 
1 0%  on  1  3  pages 
7%  on  6  pages 

For  more  information,  contact  your 
nearest  office  of  Sawyer-Ferguson- 
Walker  or  Landon  Associates. 


Greenville  (SC)  News-Piedmont,  Asheville  (NC)  Citizen-Times,  Montgomery  (AL) 
Advertiser-Journal,  Clarksville  (TN)  Leaf-Chronicle,  Winter  Haven  (FL)  Daily 
News-Chief,  Gallipolis  (OH)  Daily  Tribune,  Pomeroy-Middleport  (OH)  Times- 
Sentinel  and  Daily  Sentinel,  Point  Pleasant  (W.Va.)  Register 


© 


*  1 977- 1982  growth  projections. 
Soles  &  Marketing  Management 
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With  Phoenix  Newspapers 
andNewsplan- 
Nobody  outdraws  you 
in  Phoenix. 


Phoenix,  Arizona,  is  the  nation’s 
4th  fastest -growing  market  in  the  2nd 
fastest-growing  state.  Retail  sales 
this  year  will  top  $7.6  billion.  The 
Arizona  Republic  and  The  Phoenix 
Gazette  round  up  over  81%  of  Metro 
Phoenix  weekly  —  including  Scotts¬ 
dale,  Tempe  and  Mesa.  And  with 
our  new  Newsplan  discount  package. 


no  other  medium  delivers  more  for 
less.  If  you’re  shooting  for  greater 
sales  in  the  Southwest  —  reach  for  the 
Phoenix  Newspapers.  Newsplan 
discount  contracts  available  now. 

For  details,  contact: 

Howard  Ruby 

General  Advertising  Manager 
(602)271-8445 


The  Arizona  Republic  /  The  Phoenix  Gazette 

120  EAST  VAN  BUREN  STREET  •  PHOENIX,  ARIZONA  85004 


Represented  Nationally  by  STORY  &  KELLY-SMITH.  INC. 


NEWSPLAN 

-  NATIONAL  ADVERTISING  DISCOUNT  PROGRAM 

Nabic  Col  Lines  Open  Published  Contract  Discounts  Off  Open 

Disc  Rep/  Per  Per  Line  Rate  Page  Rate  Line  Rate  For  Newsplan  Program 

CD  Grp  Pg  Page  Daily  Sun  Daily  Sun  6  Pg  13  Pg  26  Pg  52  Pg 

ALABAMA 

News,  Post-Herald 

Birmingham 

‘1’ 

1006 

NN 

9 

2772 

1.52 

1.34 

4213.44 

3714.48 

Lines= 

N 

16632 

5.0% 

36036 

8.0% 

72072 

12.0% 

144144 

15.0% 

Enterprise  Ledger 

9117 

Lines= 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.16 

.16 

385.28 

385.28 

Y 

2.0% 

3.0% 

4.0% 

5.0% 

Times-Tri-Cities  Daily 

6438 

Lines= 

14448 

31304 

62608 

125216 

Florence 

‘1’ 

LA 

8 

2408 

.38 

.38 

915.04 

915.04 

Y 

1.0% 

2.0% 

3.0% 

5.0% 

Huntsville  Times 

1040 

Lines= 

16632 

36036 

72072 

144144 

■r 

NN 

9 

2772 

.63 

.63 

1746.36 

1746.36 

N 

5.0% 

8.0% 

12.0% 

15.0% 

Jasper  Mountain  Eagle 

6367 

Lines= 

14112 

30576 

61152 

122304 

‘1’ 

LA 

8 

2352 

.20 

**  ** 

470.40 

.00 

N 

.0% 

.0% 

2.0% 

10.0% 

Advertiser-Journal 

El 

Lines  = 

15984 

34632 

69264 

138528 

Montgomery 

‘1’  s 

2[ 

9 

2664 

.73 

.73 

1944.72 

1944.72 

N 

10.0% 

15.0% 

20.0% 

25.0% 

Times-Journal 

1 

6786 

Lines= 

14448 

31304 

62608 

125216 

Selma 

‘1’ 

LA 

8 

2408 

.22 

.22 

517.72 

517.72 

N 

.0% 

4.0% 

7.0% 

10.0% 

Daily  Home 

8426 

Lines = 

14448 

31304 

62608 

125216 

Talladega 

‘1’ 

8 

2408 

.17 

** »» 

409.36* 

.00 

N 

10.0% 

15.0% 

20.0% 

25.0% 

Tuscaloosa  News 

1039 

Lines= 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.34 

.34 

818.72 

818.72 

N 

5.0% 

5.0% 

5.0% 

5.0% 

ALASKA 

Anchorage  Times 

6385 

Lines= 

10836 

23478 

46956 

93912 

CW 

6 

1806 

.63 

.63 

1145.00* 

1145.00* 

N 

25.5% 

28.3% 

30.6% 

33.1% 

ARIZONA 

Kingman  Daily  Miner 

2320 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

BS 

8 

2352 

.19 

**  ** 

446.88* 

.00 

N 

10.0% 

12.0% 

14.0% 

16.0% 

Republic  &  Gazette 

1453 

Lines  = 

16254 

35217 

70434 

140868 

Phoenix 

‘1’ 

SK 

9 

2709 

2.05 

2.10 

5553.45* 

5688.90* 

N 

2.0% 

4.0% 

6.0% 

8.0% 

Progress 

2328 

Lines  = 

14112 

30576 

61152 

122304 

Scottsdale 

‘1’ 

BS 

8 

2352 

.24 

*»  ** 

564.48* 

.00 

N 

8.0% 

12.0% 

16.0% 

40.0% 

Tempe  Daily  News 

8431 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

BS 

8 

2352 

.18 

423.36 

.00 

Y 

8.0% 

12.0% 

16.0% 

40.0% 

Yuma  Daily  Sun 

1411 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

BS 

8 

2352 

.23 

.23 

540.96* 

540.96* 

N 

7.0% 

10.0% 

12.0% 

15.0% 

ARKANSAS 

Daily  Guard 

1242 

Lines= 

14112 

30576 

61152 

122304 

Batesville 

‘1’ 

LA 

8 

2352 

.16 

376.32 

.00 

N 

3.0% 

5.0% 

7.0% 

10.0% 

Benton  City  Dly  Democrat 

9139 

Lines = 

14112 

30576 

61152 

122304 

Bentonville 

‘1’ 

LA 

8 

2352 

.15 

*♦ «« 

352.80 

.00 

N 

4.0% 

6.0% 

8.0% 

10.0% 

De  Queen  Daily  Cit'zen 

2295 

Lines = 

14112 

30576 

61152 

122304 

■r 

8 

2352 

.11 

»* »« 

258.72* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

News 

6815 

Lines= 

14448 

31304 

62608 

125216 

Jacksonville 

‘1’ 

■ 

8 

2408 

.23 

.24 

553.84* 

577.92* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Sun 

8441 

Lines= 

10584 

22932 

45864 

91728 

Jonesboro 

‘1’ 

AD 

6 

1764 

.29 

.29 

511.56* 

511.56* 

N 

10.0% 

12.5% 

15.0% 

20.0% 

Little  Rock  Democrat 

1433 

Lines= 

14544 

31512 

63024 

126048 

‘2’ 

BS 

8 

2424 

.65 

.70 

1575.60 

1696.80 

Y 

10.0% 

11.0% 

12.0% 

16.0% 

Arkansas  Gazette 

1918 

Lines= 

14544 

31512 

63024 

126048 

Little  Rock 

■2’ 

SF 

8 

2424 

1.15 

1.20 

2787.60 

2908.80 

Y 

10.0% 

11.0% 

12.0% 

16.0% 

Daily  Record 

8443 

Lines= 

14112 

30576 

61152 

122304 

Malvern 

•r 

8 

2352 

.13 

305.76* 

.00 

N 

10.0% 

15.0% 

20.0% 

25.0% 
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The  world  leader  In 
newspaper  advertising 

offers 

ncuiCToi 


Discounts  for  ■  Continuity 
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ARKANSAS 

(cont’d) 

Disc 

CD 

Nabic 

Rep/ 

Grp 

Col 

Per 

P* 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 

Daily  Sun 

Contract  Discounts  Off  Open 

Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

Newport  Daily  Independent 

■r 

6319 

LA 

8 

2352 

.16 

.16 

376.32 

Lines  = 
376.32  N 

14112 

15.0% 

30576 

15.0% 

61152 

15.0% 

122304 

15.0% 

Daily  Press 

6396 

Lines  = 

14280 

30940 

61880 

123760 

Paragould 

‘1’ 

LA 

8 

2380 

.17 

**  ** 

404.60 

.00  N 

22.6% 

25.8% 

25.8% 

25.8% 

Russellville  Courier-Dem. 

9029 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

HH 

8 

2408 

.23 

.23 

553.84* 

553.84*  Y 

18.0% 

24.0% 

33.0% 

36.0% 

Searcy  Citizen 

9030 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.17 

.17 

409.36 

409.36  Y 

10.0% 

15.0% 

20.0% 

25.0% 

Springdale  News 

6856 

Lines  = 

14112 

30576 

61152 

122304 

■r 

AD 

8 

2352 

.19 

.19 

446.88* 

446.88*  N 

5.0% 

7.0% 

10.0% 

15.0% 

Stuttgart  Leader 

9116 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.15 

**  ** 

341.04* 

.00  N 

10.0% 

15.0% 

18.0% 

25.0% 

CALIFORNIA 

Camarillo  News 

1516 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.26 

.26 

626.08* 

626.08*  Y 

10.0% 

15.0% 

18.0% 

20.0% 

Sun-Herald 

8450 

Lines  = 

14160 

30680 

61360 

122720 

Colusa 

‘1’ 

BS 

8 

2360 

.19 

.... 

448.40* 

.00  N 

10.% 

15.0% 

20.0% 

30.0% 

1  — Comments — The  line  rate  on  Wednesday  is  $0.28. 

Corona  Independent 

5027 

Lines  = 

14280 

30940 

61880 

123760 

‘1’ 

8 

2380 

.22 

523.60* 

.00  N 

4.5% 

9.1% 

13.6% 

18.2% 

Southeast  News 

2500 

Lines  = 

14112 

30576 

61152 

122304 

Downey 

‘1’ 

BS 

8 

2352 

.21 

493.92 

.00  N 

5.0% 

8.0% 

12.0% 

20.0% 

Californian 

6139 

Lines  = 

14448 

31304 

62608 

125216 

El  Cajon 

■r 

US 

8 

2408 

.34 

**  ** 

828.35* 

.00  N 

5.0* 

10.0% 

15.0% 

20.0% 

Imperial  Valley  Unit 

2329 

Lines  = 

14448 

31304 

62608 

125216 

El  Centro/Brawley 

■r 

BS 

8 

2408 

.32 

**  ** 

770.56 

.00  N 

5.0% 

7.5% 

10.0% 

15.0% 

Escondido  Times-Advocate 

1509 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

CW 

8 

2408 

.36 

.36 

866.88* 

866.88*  Y 

3.0% 

6.0% 

9.0% 

12.0% 

Fairfield  Daily  Republic 

6324 

Lines  = 

14448 

31304 

62608 

125216 

■r 

BS 

8 

2408 

.26 

.26 

626.08 

626.08  N 

5.0% 

7.0% 

10.0% 

15.0% 

Fresno  Bee  (M) 

1712 

Lines  = 

14400 

31200 

62400 

124800 

CW 

9 

2400 

1.06 

**  ** 

2352.00 

.00  N 

10.4% 

12.3% 

13.2% 

13.7% 

Fresno  Bee  (Sun) 

1712a 

Lines  = 

14400 

31200 

62400 

124800 

CW 

9 

2400 

**  ** 

1.13 

.00 

2496.00  N 

10.6% 

12.4% 

13.3% 

13.3% 

Fullerton  News  Tribune 

6255 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

WD 

8 

2408 

.32 

**  ** 

770.56 

.00  Y 

5.0% 

10.0% 

15.0% 

25.0% 

News-Press 

1917 

!.ines  = 

14448 

31304 

62608 

125216 

Glendale 

‘1’ 

LA 

8 

2408 

.49 

**  ** 

1131.76 

.00  N 

10.0% 

14.0% 

22.0% 

22.0% 

Hanford  Sentinel 

9002 

Lines  = 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.23 

553.84 

.00  Y 

3.0% 

7.5% 

10.0% 

15.0% 

Record 

1699 

Lines  = 

14112 

30576 

61152 

122304 

Lompoc 

■r 

WD 

8 

2352 

.22 

**  ** 

517.44* 

.00  Y 

4.0% 

6.0% 

8.0% 

10.0% 

Ind.-Press  Telegram 

1461 

Lines  = 

14448 

31304 

62608 

125216 

Long  Beach 

‘1’ 

KR 

8 

2408 

1.27 

1.27 

3058.16* 

3058.16*  N 

3.0% 

5.0% 

7.0% 

10.0% 

1  — Comments — Discounts  for  daily  insertions  apply  for  combination  M&E  only. 

Los  Angeles  Times  (M) 

1413 

Lines  = 

14400 

31200 

62400 

124800 

8 

2400 

5.15 

10800.00* 

.00  N 

15.0% 

18.0% 

20.0% 

22.0% 

Los  Angeles  Times  (Sun) 

14138 

Lines  = 

14400 

31200 

62400 

124800 

8 

2400 

**** 

6.21 

.00 

12696.00*  N 

15.0% 

19.0% 

21.0% 

23.0% 

Herald  Examiner 

3201 

Lines  = 

13440 

29120 

58240 

116480 

Los  Angeles 

7’ 

HS 

8 

2240 

3.20 

3.20 

7056.00* 

7056.00*  N 

6.2% 

9.4% 

10.9% 

15.6% 
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Disc 

CO 

Nabic 

Rep/ 

Grp 

Col 

Per 

Pc 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 
Daily  Sun 

Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

Merced  Sun-Star 

3017 

Lines  = 

14112 

30576 

61152 

122304 

T’ 

8 

2352 

.31  **.** 

729.12* 

.00 

Y 

1.5% 

2.5% 

5.0% 

7.5% 

Oakland  Tribune 

1376 

Lines  = 

14448 

31304 

62608 

125216 

GT 

8 

2408 

1.40  1.46 

3371.00 

3516.00 

N 

1.0% 

2.0% 

4.0% 

8.0% 

Blade-Tribune 

1709 

Lines  = 

14448 

31304 

62608 

125216 

Oceanside 

T’ 

CW 

8 

2408 

.34  .34 

818.72 

818.72 

Y 

3.0% 

6.0% 

9.0% 

12.0% 

Orland  Unit-Register 

5036 

8 

2408 

— Comments — Special  discount  available  with  Davis  Newspaper  Group  buy  consisting  of  the  Orland  Unit-Register,  Willows  Journal,  A  Companion  Shopper  and 
two  weeklies= 12,000  circulation.  Run  each  week  for  one  year  at  .18  a  line  or  26  weeks  at  .19  a  line  or  13  weeks  for  .20  a  line.  A  588  lines  minimum  applies.  13 
and  26  week  contracts  do  not  have  to  run  on  concurrent  weeks. 


Palm  Springs  Desert  Sun 

T’ 

1746 

BS 

8 

2408 

.33 

**.“ 

794.64 

.00 

Lines  = 

Y 

14448 

8.0% 

31304 

10.0% 

62608 

15.0% 

125216 

18.0% 

Peninsula  Times  Tribune 

1099 

Lines  = 

14448 

31304 

62608 

125216 

Palo  Alto 

T’ 

WD 

8 

2408 

.83 

1998.64* 

.00 

Y 

5.0% 

5.0% 

5.0%  . 

5.0% 

Star  News 

1408 

Lines  = 

14448 

31304 

62608 

125216 

Pasadena 

KR 

8 

2408 

.86 

.86 

2070.88* 

2070.88* 

N 

9.0% 

15.0% 

16.0% 

19.0% 

Daily  Press 

2505 

Lines  = 

14304 

30992 

61984 

123968 

Paso  Robles 

T’ 

8 

2384 

.15 

**  *w 

357.60* 

.00 

Y 

7.5% 

10.0% 

15.0% 

17.0% 

Progress-Bulletin  Report 

1027 

Lines  = 

14448 

31304 

62608 

125216 

Pomona 

T’ 

WD 

8 

2408 

.75 

.75 

1806.00 

1806.00 

N 

5.0% 

7.0% 

10.0% 

15.0% 

Recorder 

2506 

Lines  = 

14112 

30576 

61152 

122304 

Porterville 

T’ 

BS 

8 

2352 

.22 

517.44 

.00 

Y 

2.0% 

5.0% 

10.0% 

15.0% 

For  information  on  participating  newspapers  please  contact  any  one  of  our  12  offices  throughout  the  country 
and  ask  for  the  Newsplan  "Discounts  for  Continuity"  advertising  contract  rates. 


NEW  YORK 

Daniel  S.  Tomlinson,  Jr. 
(212)  661-6262 

ATLANTA 

Robert  G.  Huthwaite 
(404)  261-1362 


BOSTON 

Donald  A.  Sansotta 
(617)  237-5640 

CHARLOTTE 

Walter  W.  Seville 
(704)  523-5486 


CHICAGO 

John  A.  Picano 
(312)  329-1780 

DALLAS 

James  M.  Cooper 
(214)  369-2357 


DETROIT 

Daniel  E.  Shehan 
(313)  644-3565 

LOS  ANGELES 
James  J.  Vento 
(213)  483-6595 


MIAMI 

Robert  H.  Stites 
(305)  573-6768 

MINNEAPOLIS 

Bernard  M.  Gingold 
(612)  339-1052 


PHILADELPHIA 

G.  Robert  Ervin 
(215)  568-8070 

SAN  FRANCISCO 
George  G.  Belton 
(415)  421-5707 


SAWYER  •  FERGUSON  •  WALKER  COMPANY,  INC. 
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CALIFORNIA 

(cont’d) 


Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 
6  Pg  13  Pg  26  Pg  52  Pg 


Nabic 

Col 

Lines 

Open 

Published 

Oise 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

CD 

Grp 

Pg 

Page 

Daily  Sun 

Daily  Sun 

Ridgecrest  Independent 

‘1’ 

9082 

AN 

6 

1764 

.28 

**  ** 

493.92* 

.00 

Lines  = 

Y 

10584 

15.0% 

22932 

20.0% 

45864 

30.0% 

91728 

40.0% 

Press  Enterprise 

1353 

Lines  = 

14448 

31304 

62608 

125216 

Riverside 

‘1’ 

SF 

8 

2408 

.88 

.88 

2119.04 

2119.04 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Sacramento  Union 

1694 

Lines  = 

16092 

34866 

69732 

139464 

BS/CM 

9 

2682 

1.00 

1.00 

2145.60 

2145.60 

N 

12.0% 

16.0% 

20.0% 

23.0% 

Sacramento  Bee 

1713 

Lines  = 

14400 

31200 

62400 

124800 

CW 

9 

2400 

1.30 

1.43 

2880.00* 

3168.00* 

N 

13.0% 

17.0% 

20.0% 

27.0% 

Salinas  Californian 

1084 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

GT 

8 

2408 

.42 

**  ** 

1011.36 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

The  Sun 

1443 

Lines  = 

14400 

31200 

62400 

124800 

San  Bernardino 

‘1’ 

GT 

8 

2400 

.81 

.81 

1944.00 

1944.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

San  Diego  Union  Tribune 

1102 

Lines  = 

14448 

31304 

62608 

125216 

7’ 

SF 

8 

2408 

2.42 

2.32 

5827.36 

5586.56 

Y 

10.0% 

13.0% 

15.0% 

21.0% 

San  Diego  Transcript 

9037 

Lines  = 

14112 

30576 

61152 

122304 

8 

2352 

.57 

1340.64* 

.00 

N 

20.0% 

30.0% 

40.0% 

50.0% 

Chronicle  &  Examiner 

6677 

Lines  = 

14448 

31304 

62608 

125216 

San  Francisco 

T 

SF 

8 

2408 

4.93 

4.98 

11871.44* 

11991.84* 

N 

6.0% 

8.0% 

10.0% 

12.0% 

San  Jose  Mercury  &  News 

1304 

Lines  = 

14448 

31304 

62608 

125216 

San  Jose 

KR 

8 

2408 

1.65 

1.67 

3973.20* 

4021.36* 

N 

7.0% 

9.0% 

11.0% 

15.0% 

—Comments— Paper  offers  full  page  discounts  of  7%  on  6  pages,  10%  on  13  pages,  16%  on  26  pages  and  20%  on  52  pages. 

Times 

1667 

Lines  = 

14448 

31304 

62608 

125216 

San  Mateo 

‘1’ 

WD 

8 

2408 

.62 

1492.96 

.00 

N 

1.0% 

3.0% 

5.0% 

6.0% 

Independent-Journal 

1019 

Lines  = 

14112 

30576 

61152 

122304 

San  Rafael 

‘1’ 

WD 

8 

2352 

.55 

**  ** 

1293.60 

.00 

N 

3.0% 

4.0% 

5.0% 

6.0% 

Orange  County  Register 

1020 

Santa  Ana 

SK 

8 

2408 

— Comments — Register  daily  line  rate  $1.32,  Sunday  line  rate  $1.41.  Discounts  available  in  the  Register,  Anaheim  Bulletin  &  La  Habra  Star-Progress  when 

bought  as  2  or  3  paper  group. 

Santa  Barbara  News-Press 

1403 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

CW 

8 

2408 

.43 

.43 

1035.44* 

1035.44 

N 

5.0% 

10.0% 

15.0% 

Santa  Cruz  Sentinel 

1447 

BS 

8 

2408 

— Comments — The  Santa  Cruz  Sentinel  is  available  at  discount  rates  through  the  ADI/Supermarket  Group  buy. 

Evening  Outlook 

1760 

Lines  = 

16254 

35217 

70434 

140868 

Santa  Monica 

CW 

9 

2709 

.58 

1557.68* 

.00 

N 

34.0% 

40.0% 

43.0% 

47.0% 

Enterprise  Sun  &  News 

9081 

Lines  = 

14448 

31304 

62608 

125216 

Simi  Valley 

‘1’ 

8 

2408 

.28 

674.24* 

.00 

Y 

10.0% 

15.0% 

18.0% 

20.0% 

For  the  third  year  in  a  row  The  Daiiy  Breeze  is  2nd 
In  total  advertising  linage  among  all  21.  of  L.A. 
County's  dally  paid  newspapers! 


NEWSPAPER 

RETAIL 

CLASSIFIED 

TOTAL 

L.A.  Times 

54.389,00D 

37,435,000 

104,975,000 

DAILY  BREEZE 

23,145,374 

17,709,000 

42,948,626 

Long  Beach  IP-T 

17,856,000 

14,635,000 

37,534,000 

San  Gabriel 

Valley  Tribune 

13,666,856 

13,850,886 

28,827,610 

Herald  Eiaminer 

7,984,000 

3,856,000 

15,010,000 

|^urL».  Editor  &  Publisher  1978  report  of  newspaper  lira 

ge;  Scripps 

1  League  research  comparative  newspaper  linage  report,  1978.  | 

The  DdHy  Breeze  —  #/  in  Circulation:  102,836, 
#/  in  Sales  Results,  #/  newspaper  Buy  in 
Southwest  Los  Rngeles  County! 


The  Vaity  S/tes^ 


5215  Torranc*  Blvd.,  Torranca,  Calif. 

90509  (213)  540-5511 

A  Copley  Newspaper  Represented  nationally  by  Sawyer-Ferguson-Walker  Co.,  Los 
W^m  Angeles  Sales  Office;  (213)  850-0777,  ask  for  Ted  Kenessey.  P.O.  Box  2368,  Toluca  Lake 
Station,  No.  Hollywood.  Calif.,  91602. 
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Sonora  Union-Democrat 

Disc 

CO 

Nabic 

Rep/ 

Grp 

Col 

Per 

PC 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 

Daily  Sun 

Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

T 

9057 

8 

2408 

.18 

**  ** 

433.44* 

.00 

Lines  = 
Y 

14448 

2.0% 

31304 

3.0% 

62608 

5.0% 

125216 

10.0% 

Stockton  Record 

6203 

Lines  = 

14448 

31304 

62608 

125216 

T 

GT 

8 

2408 

.65 

.65 

1565.20 

1565.20 

Y 

5.0% 

7.5% 

10.0% 

15.0% 

Breeze  News-Pilot 

1674 

Lines  = 

14448 

31304 

62608 

125216 

Torrance 

8 

2408 

.89 

.89 

2143.12 

2143.12 

N 

7.0% 

10.0% 

15.0% 

20.0% 

Ukiah  Journal 

9113 

Lines  = 

14112 

30576 

61152 

122304 

T 

8 

2352 

.17 

.17 

399.84* 

399.84* 

Y 

10.0% 

10.0% 

15.0% 

15.0% 

Vallejo  Times-Herald 

2029 

Lines  = 

14448 

31304 

62608 

125216 

8 

2408 

.40 

.40 

963.20* 

963.20* 

Y 

5.0% 

7.0% 

10.0% 

15.0% 

Van  Nuys  Valley  News 

9021 

Lines  = 

14640 

31720 

63440 

126880 

‘2’ 

CW 

8 

2440 

1.22 

1.22 

2937.76* 

2937.76* 

10.0% 

15.0% 

18.0% 

20.0% 

Visalia  Times-Delta 

1468 

Lines  = 

14448 

31304 

62608 

125216 

T 

GT 

8 

2408 

.32 

**  ** 

770.56* 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Whittier  News 

1101 

Lines  = 

14448 

31304 

62608 

125216 

T 

BS 

8 

2408 

.30 

**  ** 

722.40* 

.00 

N 

5.0% 

6.0% 

8.0% 

10.0% 

Willows  Journal  5049 

8  2408 

— Comments — Special  discount  available  with  Davis  Newspaper  Group  buy  consisting  of  the  Orland  Unit-Register,  Willows  Journal,  A  Companion  Shopper  and 
two  weeklies = 12,000  circulation.  Run  each  week  for  one  year  at  .18  a  line  or  26  weeks  at  .19  a  line  or  13  weeks  for  .20  a  line.  A  588  line  minimum  applies.  13  & 
26  week  contracts  do  not  have  to  run  on  concurrent  weeks. 


COLORADO 

Alamosa  Valley  Courier 
Alamosa 

T 

9097 

8 

2380 

.24 

571.20* 

.00 

Lines  = 

Y 

14280 

.0% 

30940 

5.0% 

61880 

10.0% 

123760 

15.0% 

Boulder  Camera 

1148 

Lines  = 

14448 

31304 

62608 

125216 

T 

KR 

8 

2408 

.33 

.33 

794.64 

794.64 

N 

3.0% 

5.0% 

10.0% 

20.0% 

Colorado  Daily  (College) 

9118 

Lines  = 

6720 

14560 

29120 

58240 

Boulder 

5 

1120 

.45 

**  ** 

504.00 

.00 

Y 

2.0% 

5.0% 

10.0% 

15.0% 

Canon  City  Record 

6068 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

BS 

9 

2709 

.16 

**  ** 

433.42 

.00 

N 

5.0% 

10.0% 

10.0% 

10.0% 

Northwest  Colorado  Press  9078  Lines  =  6720  14560  29120  58240 

‘1’  5  1120  .22  **.**  246.40*  .00  Y  10.0%  10.0%  10.0%  15.0% 


THE  BEE  COVERS  SACRAMENTO 
LIKE  NOBODY  ELSE. . . 

After  all, The  Bee's  daily  circulation  outstrips  that  of  the  other  Sacramento 
paper  by  over  74,000  — that’s  69%  better  coverage.  And  on  Sunday,  we  sell  over 
98,000  more  papers  than  the  nearest  competition,  an  incredible  89%  better 
Sunday  coverage? 

There’s  more.  At  Macy’s,  70%  of  all  shoppers  read  The  Bee.  At  Montgomery 
Ward,  69%.  At  Weinstock’s,  67%.  At  Sears,  64%.  And  at  Liberty  House,  70%** 

It’s  simple.  If  you  want  Sacramento  to  buy,  you  want  to  buy  The  Bee. 

*ABC  Fas-Fux  Report  for  six  iiionihSf  ending  3131/79:  Conipulaiions  hy  McClaichy  Research. 

** Study  conducted  Septemher  1978  hy  McCAatchy  Nevspaper  Research.  Details  upon  request. 


McCLATCHY  NEWSPAPERS  •  CRESMER.  WOODWARD.  O  MARA  &  ORMSBEE  THE  SACRAMENTO  BEE 

NATIONAL  REPRESENTATIVES  Nobody  else  even  comes  close. 
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Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

COLORADO 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

(cont’d) 

CD 

Grp 

Pg 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

Rocky  Mountain  News  (tab) 

1071 

Lines 

7200 

15600 

31200 

62400 

Denver 

■2’ 

SK 

6 

1200 

1.55 

1.55 

1822.80* 

1822.80* 

N 

10.0% 

13.0% 

15.0% 

18.0% 

— Comments — Discounts  cover  all  ROP  linage.  However  if  copy  is  supplied  in  modular  units  an  additional  .02  per  line  can  be  deducted.  No  modular  Va  page  on 

tabloid  format. 

Rocky  Mountain  News  (std) 

1071a 

Lines 

15120 

32760 

65520 

131040 

■2’ 

SK 

8 

2520 

1.55 

1.55 

3906.00* 

3906.00* 

N 

10.0% 

13.0% 

15.0% 

18.0% 

— Comments — Discounts  cover  all  ROP  linage.  However  if  copy  is  supplied 

in  modular  units  an  additional  .02  per  line  can  be  deducted. 

Denver  Post 

1222 

Lines 

= 

16740 

36270 

72540 

145080 

‘2’ 

SF 

9 

2790 

1.53 

1.95 

4185.00* 

5328.90* 

N 

10.0% 

12.0% 

14.0% 

18.0% 

Durango  Herald 

1440 

Lines 

10584 

22932 

45864 

‘1’ 

BS 

6 

1764 

.27 

.27 

476.28 

476.28 

N 

1.0% 

2.0% 

3.0% 

Ft.  Collins  Coloradoan 

1327 

Lines 

= 

14448 

31304 

62608 

125216 

‘1’ 

GT 

8 

2408 

.30 

.30 

722.40 

722.40 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Glenwood  Post 

2120 

Lines 

= 

14448 

31304 

62608 

Glenwood  Springs 

‘1’ 

BS 

8 

2408 

.16  **.“ 

385.28 

.00 

N 

5.0% 

7.5% 

10.0% 

The  Daily  Transcript 

9047 

Lines 

= 

15876 

34398 

68796 

137592 

Golden 

‘1’ 

US 

9 

2646 

.32 

*.** 

846.72* 

.00 

Y 

17.0% 

20.0% 

25.0% 

30.0% 

The  Daily  Sentinel 

Grand  Junction 

‘1’ 

3024 

BS 

6 

1848 

.52 

.52 

960.96* 

960.96* 

Lines  = 

Y 

11088 

3.0% 

24024 

5.0% 

48048 

10.0% 

96096 

15.0% 

Longmont  Times-Call 

6336 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

BS 

9 

2709 

.23 

.23 

623.07 

623.07 

N 

5.0% 

10.0% 

10.0% 

10.0% 

Loveland  Reporter-Herald 

6337 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

BS 

9 

2709 

.21 

.21 

568.89 

568.89 

N 

5.0% 

10.0% 

10.0% 

10.0% 

Montrose  Daily  Press 

2121 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

BS 

8 

2352 

.15 

** 

352.80 

.00 

Y 

5.0% 

10.0% 

10.0% 

10.0% 

Salida  Mountain  Mail 

2510A 

Lines  = 

6912 

14976 

29952 

59904 

‘1’ 

BS 

6 

1152 

.17 

**  ** 

195.84* 

.00 

Y 

9.0% 

14.0% 

17.0% 

20.0% 

— Comments — The  full  page  linage  on  Wednesday  is  2352  with  an  8  column  format. 

Journal-Advocate 

2511 

Lines  = 

14448 

31304 

62608 

125216 

Sterling 

‘1’ 

BS 

8 

2408 

.20 

481.60* 

.00 

N 

1.0% 

2.0% 

3.0% 

4.0% 

CONNECTICUT 

Post  &  Telegram 

1098 

Lines  = 

15336 

33228 

66456 

132912 

Bridgeport 

‘1’ 

LA 

9 

2556 

.73 

.73 

1865.88 

1865.88 

N 

.0% 

2.5% 

3.8% 

5.0% 

Bristol  Press 

1346 

Lines  = 

10836 

23478 

46956 

■2’ 

LA 

6 

1806 

.46 

830.76* 

.00 

N 

6.5% 

8.7% 

10.9% 

Manchester  Herald 

1770 

Lines  = 

14448 

31304 

62608 

125216 

■r 

LA 

8 

2408 

.28 

**  ** 

674.24 

.00 

N 

3.0% 

7.0% 

10.0% 

17.0% 

Middletown  Press 

1343 

Lines  = 

10584 

22932 

45864 

91728 

‘1’ 

LA 

6 

1764 

.43 

**  ** 

758.52 

.00 

N 

2.0% 

5.0% 

10.0% 

20.0% 

Milford  Citizen 

2401 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

LA 

8 

2352 

.32 

.32 

752.64* 

752.64* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

The  Herald 

1204 

Lines  = 

14448 

31304 

62608 

125216 

New  Britain 

‘1’ 

LA 

8 

2408 

.40 

**  ** 

963.20* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Register/Journal-Courier 

1442 

New  Haven 

9 

2673 

— Comments — Single  rate  newspaper. 

New  London  Day 

1035 

Lines  = 

10728 

23244 

46488 

92976 

■r 

BS 

6 

1788 

.53 

**  ** 

947.64 

.00 

N 

5.0% 

5.0% 

5.0% 

5.0% 

Advocate 

6126 

Lines  = 

10692 

23166 

46332 

92664 

Stamford 

‘1’ 

LA 

6 

1782 

.52 

**  ** 

926.64 

.00 

Y 

.0% 

.0% 

5.8% 

9.6% 

Register 

2513 

Lines  = 

14256 

30888 

61776 

123552 

Torrington 

■r 

LA 

8 

2376 

.20 

**  ** 

475.20 

.00 

Y 

2.0% 

10.0% 

15.0% 

20.0% 
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In  Washington,  the 
question  isn't  TX^iich paper  tobuy. 

It's  iwhidi  Post  tohuy. 
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It’s  pretty  well-known  that  if  you  want  to 
buy  Washington,  you  should  probably  be  in 
The  Post. 

But  do  you  know  which  Post? 

We've  done  some  judicious  market  seg¬ 
menting,  both  geographically  and  demo- 
graphically,  so  you  can  head  right  for  your 
target  audience  with  practically  no  waste. 

On  Sunday,  you  have  six  possibilities;  Full 
circulation  (822, 133  now).  The  high-income 
"Limited  Edition"  Post  Magazine  (165,000 
copies,  $32,500-1-  average  per  household).  A 
tailored  insert  to  those  same  high  income 
households.  Or  a  tailored  insert  to  Maryland, 
Virginia,  or  D.C.  only. 

On  Thursdays,  you  have  another  eight 


choices.  An  ad  in  one  of  our  popular  "Weekly”' 
Sections— there’s  a  different  Weekly  for  Mary¬ 
land,  Virginia,  and  D.C.  Or,  we  can  limit  your 
Maryland  ad  to  Mon^omery  County  only  or  to 
Prince  George’s  County  and  areas  near  it.  Or 
you  can  use  an  insert — for  Maryland,  Virginia 
or  D.C. 

The  inserts,  by  the  way,  can  be  as  few  as 
50,000  and  mixed  in  any  ^ographic 
combination.. 

Confusing?  Possibly. 

Effective?  Definitely. 

For  more  information,  call  Jack  Kerrigan, 
General  Advertising  Manager,  at202/334-77M 
or  the  nearest  office  of  Sawyer-Ferguson-Walker. 

Source:  Audit  Bureau  of  Circulations' njbbsher'sSlBiement.  March31. 1979 


The  Wsshin^on  Post 

Nothing  even  comes  dose. 


Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Dff  Dpen 

CONNECTICUT 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

(cont’d) 

CD 

Grp 

Pg 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

Republican  &  American 

1116 

Lines  = 

10835 

23478 

46956 

93912 

Waterbury 

CW 

6 

1806 

.84 

.84 

1444.80* 

1444.80* 

N 

9.6% 

13.1% 

16.7% 

19.1% 

The  Chronicle 

2296 

Lines  = 

14448 

31304 

62608 

125216 

Willimantic 

‘1’ 

LA 

8 

2408 

.22 

**  ** 

595.98 

.00 

Y 

.0% 

5.0% 

10.0% 

15.0% 

Winsted  Citizen 

1437 

Lines  = 

14280 

30940 

61880 

123760 

‘1’ 

8 

2380 

.18 

**  ** 

428.40 

.00 

Y 

5.0% 

7.0% 

10.0% 

15.0% 

DELAWARE 

Wilmington  News  &  Journal 

1881 

Lines  = 

10800 

23400 

46800 

93600 

‘1’ 

GT 

6 

1800 

1.64 

1.24 

2952.00* 

2232.00* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

DISTRICT  OF  COLUMBIA 

Washington  Post 

1714A 

Lines  = 

16686 

36153 

72306 

144612 

‘2’ 

SF 

9 

2781 

4.90 

5.90 

13626.90* 

16407.90* 

Y 

12.0% 

14.0% 

17.0% 

20.0% 

Washington  Star 

1741 

Lines  = 

16686 

36153 

72306 

144612 

MN 

9 

2781 

3.25 

3.25 

8343.00 

8343.00 

Y 

12.9% 

16.9% 

20.3% 

21.8% 

— Comments — Only  full  page  units  apply. 

Washington  Star 

1741B 

Lines  = 

16686 

36153 

72306 

144612 

MN 

9 

2781 

3.25 

3.25 

Partial-Page 

N 

11.7% 

12.6% 

13.2% 

13.8% 

FLORIDA 

Boca  Raton  News 

6895 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

KR 

8 

2408 

.32 

.33 

770.56* 

782.60* 

N 

3.0% 

5.0% 

10.0% 

20.0% 

Bradenton  Herald 

6137 

Lines  = 

16038 

34749 

69498 

138996 

■r 

KR 

8 

2673 

.38 

.38 

904.40 

904.40 

N 

3.0% 

5.0% 

10.0% 

20.0% 

Cape  Coral  Breeze 

9128 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.16 

385.28 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Cocoa  Today 

1342 

Lines  = 

14976 

32448 

64896 

129792 

‘2’ 

GT 

8 

2496 

.75 

.86 

1872.00* 

2146.56* 

N 

16.0% 

16.6% 

17.3% 

18.6% 

Deland  Sun  News 

6169 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.21 

.21 

505.68 

505.68 

Y 

3.0% 

5.0% 

7.0% 

10.0% 

Sun-Sentinel  News 

1360 

Lines  = 

11340 

24570 

49140 

98280 

Fort  Lauderdale 

‘1’ 

CW 

6 

1890 

1.52 

1.52 

2872.80* 

2872.80* 

N 

3.0% 

5.0% 

9.0% 

11.0% 

Fort  Myers  News-Press 

1382 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

GT 

6 

1806 

.66 

.70 

1191.96 

1264.20 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Ft.  Walton  Beach  News 

5058 

Lines  = 

14448 

31304 

62608 

125216 

■r 

LA 

8 

2408 

.26 

.26 

626.08* 

626.08* 

Y 

3.0% 

5.0% 

7.0% 

10.0% 

Sun 

6975 

Lines  = 

16254 

35217 

70434 

140868 

Gainesville 

‘1’ 

BS 

9 

2709 

.48 

.48 

1300.32* 

1300.32* 

N 

1.0% 

2.0% 

3.0% 

5.0% 

Independent  Fla.  Alligator 

9141 

Lines  = 

7056 

15288 

30576 

61152 

Gainesville 

‘1’ 

6 

1176 

.42 

**  ** 

493.92* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

— Comments — College  daily. 

Hollywood  Sun-Tattler 

1409 

Lines  = 

17010 

36855 

73710 

147420 

‘1’ 

SK 

9 

2835 

.45 

**  ** 

1275.75* 

.00 

N 

5.0% 

10.0% 

15.0% 

25.0% 

Lake  City  Reporter 

2330 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

BS 

8 

2408 

.32 

770.56 

.00 

Y 

1.0% 

2.0% 

3.0% 

4.0% 

Lake  Wales  Dly  Highlander 

2515 

Lines  = 

14448 

31304 

62608 

125216 

8 

2408 

.18 

.18 

421.40* 

421.40* 

Y 

20.0% 

24.0% 

28.0% 

34.0% 

The  Ledger 

6388 

Lines  = 

14448 

31304 

62608 

125216 

Lakeland 

‘1’ 

BS 

8 

2408 

.57 

.57 

1404.48* 

1404.48* 

N 

1.0% 

2.0% 

3.0% 

5.0% 

Leesburg  Commercial 

6942 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

BS 

8 

2408 

.29 

.29 

698.32 

698.32 

Y 

1.0% 

2.0% 

3.0% 

5.0% 

Miami  Herald  News 

1874 

Lines  = 

11340 

24570 

49140 

98280 

KR 

6 

1890 

5.37 

5.48 

10047.81* 

10253.63* 

N 

5.0% 

9.0% 

11.0% 

15.0% 

— Comments — Paper  offers  full  page  discounts  of  5%  on  6  pages,  15%  on  13  pages,  17%  on  26  pages  and  19%  on  52  pages. 
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Attn:  Circulation  Department 


Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

CD 

Grp 

P£ 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

S2  Pg 

Naples  News 

( 

5429 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

PF 

8 

2408 

.31 

.31 

746.48* 

746.48* 

Y 

10.0% 

10.0% 

10.0% 

10.0% 

Ocala  Star  Banner 

1 

6300 

Lines  = 

14448 

31304 

62608 

125216 

■r 

BS 

8 

2408 

.42 

.42 

1011.36 

1011.36 

N 

1.0% 

2.0% 

3.0% 

5.0% 

Orlando  Sentinel-Star 

Lines  = 

14448 

31304 

62608 

125216 

8 

2408 

1.98 

1.98 

4767.84* 

4767.84* 

N 

5.0% 

9.0% 

11.0% 

12.0% 

Palatka  Daily  News 

1 

6295 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

BS 

8 

2408 

.26 

«*  ** 

626.08 

.00 

N 

1.0% 

2.0% 

3.0% 

5.0% 

Palm  Beach  News 

9105 

Lines  = 

14448 

31304 

62608 

125216 

[ 

‘1’ 

SF 

8 

2408 

.67 

.67 

1613.36* 

1613.36* 

N 

3.0% 

5.0% 

7.0% 

10.0% 

Panama  City  News-Herald 

1248 

Lines  = 

14448 

31304 

62608 

125216 

■r 

LA 

8 

2408 

.33 

.36 

794.64* 

866.88* 

Y 

3.0% 

5.0% 

7.0% 

10.0% 

Pensacola  News-Journal 

1340 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

GT 

9 

2709 

.92 

.92 

2492.28* 

2492.28* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Herald-Tribune  &  Journal 

3033 

Lines  = 

14448 

31304 

62608 

125216 

Sarasota 

■r 

BS 

8 

2408 

.77 

.77 

1854.16* 

1854.16* 

Y 

5.0% 

25.0% 

25.0% 

25.0% 

Times  &  Independent 

1658 

Lines  = 

14448 

31304 

62608 

125216 

St.  Petersburg 

‘1’ 

SK 

8 

2408 

1.53 

1.60 

3684.24* 

3852.80* 

N 

4.0% 

6.0% 

8.0% 

10.0% 

Stuart  News 

2128 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

SK 

9 

2709 

.27 

.27 

731.43* 

731.43* 

N 

5.0% 

10.0% 

15.0% 

25.0% 

Tallahassee  Democrat 

1311 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

KR 

6 

1806 

.83 

.88 

1498.98 

1589.28 

N 

3.0% 

5.0% 

10.0% 

20.0% 

1  Tampa  Tribune  &  Times 

1329 

Lines  = 

17010 

36855 

73710 

147420 

1 

‘1’ 

SF 

9 

2835 

1.46 

1.46 

4139.10 

4139.10 

N 

5.0% 

10.0% 

15.0% 

20.0% 

ATTENTION  MEDIA  BUYERS: 


THE  TAMPA  TRIBUNE 

AND 

Wits 

OFFER  THE  LARGEST 

ncujCpRSn 

BULK  DISCOUNT  ADVERTISING  RATES 
IN  THIS  MAJOR  METRO  MARKET 

Contact;  Byron  Taggart,  General  Advertising  Manager 

Tampa  Tribune-Times,  P.O.  Box  191,  Tampa,  Florida  33601 
Represented  by  Sawyer-Fergoson-Walker  Company  (813)  272-7447 
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Nabic 

Col 

Lines 

Open 

Published 

FLORIDA 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

(cont’d) 

CD 

Grp 

PR 

Page 

Daily  Sun 

Daily  Sun 

Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 
6  Pg  13  Pg  26  Pg  52  Pg 


W.  Palm  Beach  Post/Times 

‘1’ 

1389 

SF 

6 

1890 

1.16 

1.16 

2192.40 

2192.40 

Lines  = 

N 

11340 

3.0% 

24570 

5.0% 

49140 

7.0% 

98280 

10.0% 

Winter  Haven  News-Chief 

6818 

Lines  = 

14784 

32032 

64064 

128128 

‘1’ 

LA 

8 

2464 

.23 

.23 

566.72 

566.72 

N 

5.0% 

7.5% 

10.0% 

12.5% 

GEORGIA 

Journal  &  Constitution 

1282 

Lines  = 

14448 

31304 

62608 

125216 

Atlanta 

‘1’ 

MN 

8 

2408 

2.64 

2.84 

6357.12* 

6838.72* 

N 

9.0% 

11.0% 

13.0% 

15.0% 

Cartersville  Tribune  News 

9064 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.17 

**  ** 

409.36 

.00 

Y 

5.0% 

10.0% 

15.0% 

25.0% 

Ledger-Enquirer 

1030 

Lines  = 

14448 

31304 

62608 

125216 

Columbus 

‘1’ 

KR/GG 

8 

2408 

.83 

.83 

1998.64 

1998.64 

N 

3.0% 

5.0% 

10.0% 

20.0% 

Courier-Herald 

6113 

Lines  = 

14448 

31304 

62608 

125216 

Dublin 

‘1’ 

8 

2408 

.11 

**  ** 

264.88* 

.00 

N 

15.0% 

15.0% 

15.0% 

15.0% 

The  Times 

6373 

Lines  = 

10836 

23478 

46956 

93912 

Gainesville 

‘1’ 

6 

1806 

.36 

.36 

650.16* 

650.16* 

N 

15.0% 

19.0% 

22.0% 

25.0% 

The  Times 

6373 

Lines  = 

10836 

23478 

46956 

93912 

Gainesville 

‘1’ 

6 

1806 

.22 

.22 

529.76* 

529.76* 

Y 

20.0% 

23.0% 

25.0% 

27.0% 

Macon  News  &  Telegraph 

1302 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

KR/GG 

8 

2408 

.87 

.89 

2094.96* 

2143.12* 

N 

3.0% 

5.0% 

10.0% 

20.0% 

— Comments — Discounts  for  daily  insertions  apply  for  combination  M&E  only. 

Observer 

6297 

Lines  = 

14448 

31304 

62608 

125216 

Moultrie 

‘1’ 

8 

2408 

.16 

**  ** 

385.28* 

.00 

Y 

5.0% 

7.0% 

10.0% 

12.0% 

Gazette 

6095 

Lines  = 

14448 

31304 

62608 

125216 

Tifton 

‘1’ 

8 

2408 

.20 

**  ** 

481.60* 

.00 

Y 

2.5% 

5.0% 

7.0% 

10.0% 

Journal-Herald 

6692 

Lines  = 

14448 

31304 

62608 

125216 

Waycross 

‘1’ 

8 

2408 

.18 

**  ** 

433.44* 

.00 

Y 

5.0% 

7.0% 

9.0% 

12.0% 

HAWAII 

Hawaii  Tribune-Herald 

2518 

Lines  = 

16254 

35217 

70434 

140868 

Hilo 

WD 

9 

2709 

.36 

.36 

975.24 

975.24 

N 

8.5% 

11.5% 

14.5% 

17.5% 

Star/Bulletin/Advertiser 

1045 

Lines  = 

16254 

35217 

70434 

140868 

Honolulu 

‘2' 

GT 

9 

2709 

1.29 

1.25 

3210.84* 

3101.58* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

IDAHO 

Blackfoot  News 

2519 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.15 

**  ** 

361.20 

.00 

Y 

9.0% 

17.0% 

22.0% 

25.0% 

Idaho  Statesman  (M) 

1428 

Lines  = 

11088 

24024 

48048 

96096 

Boise 

GT 

6 

1848 

.77 

**  ** 

1426.66 

.00 

N 

8.6% 

11.1% 

13.5% 

13.5% 

Idaho  Statesman  (Sun) 

1428A 

Lines  = 

11088 

24024 

48048 

96096 

Boise 

GT 

6 

1848 

.90 

.00 

1663.20* 

N 

11.2% 

13.3% 

14.4% 

14.4% 

Post-Register 

6377 

Lines  = 

14448 

31304 

62608 

125216 

Idaho  Falls 

LA 

8 

2408 

.27 

.27 

650.16 

650.16 

N 

4.0% 

5.0% 

7.0% 

9.0% 

Kellogg  News 

6941 

Lines  = 

14112 

30576 

61152 

122304 

Kellogg 

‘1’ 

8 

2352 

.15 

**  ** 

352.80* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Morning  Tribune 

6968 

Lines  = 

14112 

30576 

61152 

122304 

Lewiston 

‘1’ 

BS 

8 

2352 

.40 

.40 

940.80* 

940.80* 

N 

2.0% 

5.0^4 

10.0% 

15.0% 

Idahonian 

6107 

Lines  = 

10836 

23478 

46956 

93912 

Moscow 

‘1’ 

BS 

6 

1806 

.26 

**  ** 

469.56 

.00 

Y 

11.0% 

14.0% 

17.0% 

20.0% 

Idaho  Free  Press  Nws  Trib 

9112 

Lines  = 

14448 

31304 

62608 

125216 

Nampa 

‘1’ 

8 

2408 

.27 

*«  ** 

650.16* 

.00 

N 

3.0% 

6.0% 

9.0% 

12.0% 

Idaho  State  Journal 

1467 

Lines  = 

14448 

31304 

62608 

125216 

Pocatello 

‘1’ 

8 

2408 

.28 

.28 

674.24 

674.24 

Y 

3.3% 

4.3% 

7.3% 

8.3% 

14N 
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A  SPECIAL  MESSAGE  TO  AGENCY  MEDIA  EXECUTIVES  .  .  . 


DIDNT  YOU  LEARN 

some  useful  facts  from  the  listings  in  this  E&P 
special  section  .  .  .  and  find  news  and  features  of 
interest  in  the  rest  of  the  issue  as  well? 

THERE’S  A  LOT  MORE 

exclusive  information  of  particular  interest  to 
you  and  to  your  clients  in  Editor  &  Publisher's 
regular  weekly  issues  .  .  .  plus  extra  features, 
news,  exclusive  facts  and  figures  in  other  E&P 
special  issues.  Here  are  a  few  .  ,  , 

•  AUTOMOTIVE  ISSUE — Published  annually  to  coincide  with 
the  National  Automobile  Dealers  Association  annual  meet¬ 
ing;  special  emphasis  on  automotive  advertising,  sales  and 
marketing. 

•  NEWSPAPER  LINAGE  ISSUE— E&P’s  exclusive  annual  re¬ 
port  of  newspaper  advertising  linage  in  five  categories,  and 
total,  as  compiled  by  Media  Records,  and  from  figures 
supplied  directly  to  E&P. 

•  ANNUAL  COLOR  ISSUE— Featuring  newspaper  color,  with  a 
special  section  on  the  winners  of  the  E&P  Newspaper  Color 
Awards  Competition — for  excellence  in  advertising  and 
editorial  color.  Also,  annual  report  of  newspaper  color  lin¬ 
age,  an  E&P  exclusive. 

•  FOOD  EDITORS  CONFERENCE  ISSUE— Timed  to  coincide 
with  the  annual  NASA  Newspaper  Food  Editors  Conference, 
with  special  news  and  features  about  food  products,  mar¬ 
kets,  advertising  and  promotion. 

JOIN  THE  REGULARS  .  .  . 

Just  $20  a  year,  in  U.S.  and  Canada.  (All  other 
countries  $U0,)  Or,  send  a  note  on  your  business 
stationery,  and  we'll  send  you  E&P  for  a  four-week 
free  trial.  Address:  Circulation  Department , , , 


Editor  &  Publisher  •  575  Lexington  Avenue,  New  York,  N.Y.  10022 


IDAHO 

(cont’d) 


Nabic 

Col 

Lines 

Open 

Published 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

CD 

Grp 

Pe 

Page 

Daily  Sun 

Daily  Sun 

Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Prouram 
6  Pg  13  Pg  26  Pg  52  Pg 


Twin  Falls  Times-News 

‘1’ 

2331 

BS 

6 

1806 

.44 

.44 

794.64*  794.64* 

Lines  = 
N 

10836 

20.0% 

23478 

22.0% 

46956 

24.0% 

93912 

27.0% 

Wallace  No.  Idaho  Press 

9004 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.15 

**  ** 

352.80*  .00 

Y 

15.0% 

25.0% 

35.0% 

45.0% 

ILLINOIS 

Paddock  Publications 

1451 

Lines  = 

10836 

23478 

46956 

93912 

Arlington  Heights 

‘1’ 

US/PP 

6 

1806 

1.16 

2094.96*  .00 

N 

10.0% 

10.0% 

10.0% 

25.0% 

Beardstown  Illinoian-Star 

9038 

Lines  = 

15876 

34398 

68796 

137592 

Beardstown 

‘1’ 

LA 

9 

2646 

.17 

**  ** 

449.82  .00 

Y 

3.0% 

5.0% 

8.0% 

10.0% 

The  News-Democrat 

2520 

Lines  = 

16254 

35217 

70434 

Belleville 

‘1’ 

BS 

9 

2709 

.65 

.65 

1760.85*  1760.85* 

Y 

5.0% 

7.5% 

10.0% 

12.5% 

Belvidere  Republican 

2402 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

LA 

8 

2352 

.16 

376.32  .00 

N 

6.2% 

12.5% 

18.7% 

25.0% 

Bloomington  Pantograph 

1318A 

Lines  = 

10728 

23244 

46488 

92976 

LA 

6 

1788 

.74 

.74 

1323.12*  1323.12* 

Y 

26.0% 

26.0% 

27.1% 

27.8% 

— Comments — Only  full  page  units  apply. 

Bloomington  Pantograph 

1318B 

Lines  = 

10728 

23244 

46488 

92976 

LA 

6 

1788 

.74 

.74 

Partial-page 

N 

16.0% 

16.0% 

17.1% 

17.8% 

Cairo  Citizen 

9051 

Lines  = 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.16 

**  ** 

385.28*  .00 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

Daily  Ledger 

1062 

Lines  = 

14448 

31304 

62608 

125216 

Canton 

‘1’ 

8 

2408 

.25 

**  ** 

602.00*  .00 

Y 

8.0% 

10.0% 

12.0% 

15.0% 

Carbondale  Daily  Egyptian 

9121 

Lines  = 

6720 

14560 

29120 

58240 

‘1’ 

8 

1120 

.40 

**  ** 

448.00  .00 

Y 

10.0% 

20.0% 

30.0% 

40.0% 

— Comments — College  daily. 

Casey  Reporter 

9031 

Lines  = 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.12 

288.96*  .00 

Y 

10.0% 

14.0% 

17.0% 

21.0% 

Champaign  News-Gazette 

nil 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

TP 

8 

2408 

.57 

.57 

1372.56*  1372.56* 

N 

3.0% 

5.0% 

7.0% 

10.0% 

Chicago  Tribune  (All-day) 

1721A 

Lines  = 

16740 

36270 

72540 

145080 

‘2’ 

9 

2790 

4.26 

**  ** 

11885.40  .00 

Y 

15.0% 

16.7% 

18.6% 

24.6% 

— Comments — Only  full  page  units  apply.  Newsplan  will  only  apply  if  the  advertiser  runs  a  similar  unit  size  and  theme  in  at  least  two  other  markets  outside  the 

Chicago  ADI. 

Chicago  Tribune  (All-day) 

1721B 

Lines  = 

16740 

36270 

72540 

145080 

‘2’ 

9 

2790 

5.53 

**  ** 

Half-page 

N 

25.3% 

27.3% 

28.8% 

30.4% 

Chicago  Tribune  (All-day) 

1721C 

Lines  = 

16740 

36270 

72540 

145080 

‘2’ 

9 

2790 

5.53 

**  ** 

Quarter-page 

N 

25.3% 

27.3% 

28.8% 

30.4% 

Chicago  Tribune  (All-day) 

1721D 

Lines  = 

16740 

36270 

72540 

145080 

‘2’ 

9 

2790 

5.53 

**  ** 

Eighth-page 

N 

25.3% 

27.3% 

28.8% 

30.4% 

Chicago  Tribune  (Sun) 

1721E 

Lines  = 

16740 

36270 

72540 

145080 

‘2’ 

9 

2790 

**  ** 

5.99 

.00  16712.10 

Y 

15.0% 

17.0% 

18.8% 

24.8% 

— Comments — Only  full  page  units  apply.  Newsplan  will  only  apply  if  the  advertiser  runs  a  similar  unit  size  and  theme  in  at  least  two  other  markets  outside  the 

Chicago  ADI. 

Chicago  Tribune  (Sun) 

1721F 

Lines  = 

16740 

36270 

72540 

145080 

‘2’ 

9 

2790 

7.76 

Half-page 

N 

25.9% 

27.7% 

29.4% 

30.7% 

Chicago  Tribune  (Sun) 

1721G 

Lines  = 

16740 

36270 

72540 

145080 

‘2’ 

9 

2790 

**  ** 

7.76 

Quarter-page 

N 

25.9% 

27.7% 

29.4% 

30.7% 

Chicago  Tribune  (Sun) 

1721H 

Lines  = 

16740 

36270 

72540 

145080 

‘2’ 

9 

2790 

**  ** 

7.76 

Eighth-page 

N 

25.9% 

27.7% 

29.4% 

30.7% 

Chicago  Sun-Times  (M) 

6782 

Lines  = 

7200 

15600 

31200 

62400 

6 

1200 

4.75 

**  tk* 

4298.00  .00 

Y 

18.0% 

20.0% 

22.0% 

25.0% 

Chicago  Sun-Times  (Sun) 

6782B 

Lines  = 

7200 

15600 

31200 

62400 

6 

1200 

** 

5.28 

.00  4510.00 

Y 

20.0% 

21.0% 

26.0% 

27.0% 

16N 
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Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

CD 

Grp 

P* 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

Daily  Southtown  Economist 

9140 

Lines  = 

14448 

31304 

62608 

125216 

Chicago 

‘1’ 

US 

8 

2408 

.44 

**  ** 

1059.52 

.00 

N 

15.0% 

20.0% 

25.0% 

30.0% 

Danville  Commercial  News 

1037 

Lines  = 

16794 

36387 

72774 

145548 

‘1’ 

GT 

9 

2799 

.49 

.49 

1375.92* 

1375.92* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Chronicle 

6980 

Lines  = 

14448 

31304 

62608 

125216 

De  Kalb 

■r 

LA 

8 

2408 

.32 

**  ** 

770.56* 

.00 

N 

3.0% 

6.0% 

12.0% 

20.0% 

De  Kalb  Northern  Star 

9096 

Lines  = 

5376 

11648 

23296 

46592 

•r 

4 

896 

.33 

**  ** 

268.80 

.00 

Y 

.0% 

13.1% 

24.6% 

29.0% 

— Comments — College  daily. 

Eldorado  Journal 

9123 

Lines  = 

6804 

14742 

29484 

58968 

‘1’ 

6 

1134 

.14 

**  ** 

158.76 

.00 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

News  Record 

2523 

Lines  = 

14112 

30576 

61152 

122304 

Flora 

■r 

LA 

8 

2352 

.16 

**  ** 

376.32* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Journal  Courier 

3043 

Lines  = 

16254 

35217 

70434 

140868 

Jacksonville 

‘1’ 

9 

2709 

.25 

.25 

677.25* 

677.25* 

Y 

3.0% 

5.0% 

8.0% 

10.0% 

Kewanee  Star-Courier 

6247 

Lines  = 

14448 

31304 

62608 

125216 

Kewanee 

■r 

BS 

8 

2408 

.20 

**.** 

481.60* 

.00 

N 

5.0% 

7.0% 

9.0% 

11.0% 

— Comments — Additional  discounts  for  4  pages  4%  &  10  pages  6%. 

News-Tribune 

1439 

Lines  = 

16254 

35217 

70434 

140868 

Lasalle 

■r 

LA 

9 

2709 

.35 

tk*  ** 

948.15 

.00 

N 

21.0% 

22.0% 

23.0% 

25.0% 

Lawrenceville  Record 

6092 

Lines  = 

14112 

30576 

61152 

122304 

■r 

8 

2352 

.13 

**  ** 

305.76* 

.00 

Y 

10.0% 

15.0% 

20.0% 

20.0% 

The  Courier 

1698 

Lines  = 

14112 

30576 

61152 

122304 

Lincoln 

‘1’ 

8 

2352 

.17 

399.84* 

.00 

Y 

11.7% 

18.2% 

24.7% 

32.9% 

Coles  Newspaper  Network 

9063 

Lines  = 

14448 

31304 

62608 

125216 

Mattoon 

■r 

LA/CN 

8 

2408 

.32 

**  ** 

770.56 

.00 

N 

3.0% 

6.0% 

12.5% 

15.5% 

Review  Atlas 

6271 

Lines  = 

10836 

23478 

46956 

93912 

Monmouth 

‘1’ 

6 

1806 

.19 

*«  ** 

334.11* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Morris  Herald 

9115 

Lines  = 

14448 

31304 

62608 

125216 

Morris 

■r 

8 

2408 

.16 

**,** 

385.28* 

.00 

Y 

3.0% 

5.5% 

9.0% 

17.0% 

Daily  Republican-Register 

2528 

Lines  = 

14112 

30576 

61152 

122304 

Mt.  Carmel 

‘1’ 

AN 

8 

2352 

.16 

**  ** 

376.32* 

.00 

Y 

2.0% 

3.0% 

4.0% 

5.0% 

Ottawa  Times 

9016 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.21 

**  ** 

505.68 

.00 

N 

4.8% 

9.5% 

14.3% 

19.1% 

Record 

2142 

Lines  = 

6048 

13104 

26208 

52416 

Paxton 

•r 

6 

1008 

.16 

**  ** 

161.28* 

.00 

Y 

17.0% 

17.0% 

17.0% 

17.0% 

The  Daily  Leader 

2530 

Lines  = 

14448 

31304 

62608 

125216 

Pontiac 

■1’ 

8 

2408 

.17 

**  ** 

409.36* 

.00 

Y 

5.0% 

7.0% 

10.0% 

15.0% 

Daily  News 

2143 

Lines  = 

14112 

30576 

61152 

122304 

Robinson 

■r 

8 

2352 

.15 

**  *« 

352.80* 

.00 

Y 

14.0% 

24.0% 

24.0% 

24.0% 

Star/Register-Republic 

1363 

Lines  = 

16254 

35217 

70434 

140868 

Rockford 

■r 

GT 

9 

2709 

.78 

.78 

1954.54 

1954.54 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Daily  Union 

2531 

Lines  = 

14448 

31304 

62608 

125216 

Shelbyville 

‘1’ 

8 

2408 

.12 

**  ** 

280.00 

.00 

Y 

6.0% 

15.0% 

25.0% 

33.0% 

Times  Press 

1270 

Lines  = 

14448 

31304 

62608 

125216 

Streator 

‘1’ 

LA 

8 

2408 

.20 

**  ** 

481.60 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Breeze-Courier 

1446 

Lines  = 

14112 

30576 

61152 

122304 

Taylorville 

‘1’ 

LA 

8 

2352 

.20 

**  ** 

470.40 

.00 

N 

5.5% 

7.5% 

9.0% 

11.0% 

Watseka  Times-Republic 

9071 

Lines  = 

14448 

31304 

62608 

125216 

■1’ 

LA 

8 

2408 

.15 

**  ** 

361.20* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

The  News-Sun 

1386 

Lines  = 

16632 

36036 

72072 

144144 

Waukegan 

‘1’ 

9 

2772 

.40 

**  ** 

1108.80 

.00 

Y 

3.0% 

3.5% 

4.0% 

5.5% 
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Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

ILLINOIS 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newspian  Program 

(cont’d) 

CD 

Grp 

P£ 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

The  Daily  American 

2289 

Lines  = 

10584 

22932 

45864 

91728 

West  Frankfort 

‘1’ 

6 

1764 

.18 

**  ** 

317.52* 

.00 

Y 

.0% 

14.0% 

19.0% 

29.0% 

Woodstock  Daily  Sentinel 

2290 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.18 

**  ** 

433.44* 

.00 

N 

4.0% 

6.0% 

8.0% 

10.0% 

INDIANA 

— 

Herald  &  Bulletin 

3045 

Lines  = 

10836 

23478 

46956 

93912 

Anderson 

‘1’ 

BS 

6 

1806 

.59 

.54 

1065.54* 

975.24* 

N 

5.0% 

10.0% 

20.0% 

30.0% 

Attica  Ledger-Tribune 

9069 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.14 

** 

329.28 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Bicknell  Knox  County  News 

9129 

Lines  = 

14112 

30576 

61152 

122304 

8 

2352 

.11 

**  ** 

251.66* 

.00 

Y 

16.6% 

23.3% 

36.6% 

40.0% 

Bloomfield  World 

9086 

Lines  = 

14304 

30992 

61984 

123968 

‘1’ 

8 

2384 

.07 

**  ** 

166.88* 

.00 

Y 

2.0% 

4.0% 

6.0% 

10.0% 

Hrid-Telephone/Times-Mail 

2396 

Lines  = 

14112 

30576 

61152 

122304 

Bloomin^on/Bedford 

■r 

LA 

8 

2352 

.43 

.43 

1011.36* 

1011.36* 

N 

3.0% 

4.0% 

5.0% 

7.0% 

Brazil  Times 

6355 

Lines  = 

10836 

23478 

46956 

93912 

■r 

6 

1806 

.19 

**** 

334.11* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

The  Republic 

1365 

Lines  = 

14448 

31304 

62608 

125216 

Columbus 

‘1’ 

LA 

8 

2408 

.32 

770.56* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Journal-Review 

1384 

Lines  = 

14400 

31200 

62400 

124800 

Crawfordsville 

‘1’ 

LA 

8 

2400 

.21 

**** 

504.00 

.00 

Y 

1.0% 

3.0% 

5.0% 

7.0% 

Decatur  Democrat 

9070 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

AN 

8 

2408 

.16 

hit  A* 

385.28* 

.00 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

The  Call-Leader  (3NSP  GRP) 

2534 

Lines  = 

14448 

31304 

62608 

125216 

Elwood 

■r 

CL 

8 

2408 

.48 

**  *■* 

1155.84* 

.00 

Y 

25.0% 

30.0% 

35.0% 

45.0% 

Courier  &  Press 

1887 

Lines  = 

17010 

36855 

73710 

147420 

Evansville 

‘1’ 

SK 

9 

2835 

.75 

.75 

2126.25* 

2126.25* 

N 

5.0% 

10.0% 

15.0% 

25.0% 

Jnl.-Gzt.  &  News  Sentinel 

1390 

Lines  = 

16740 

36270 

72540 

145080 

Fort  Wayne 

‘1’ 

BS 

9 

2790 

.86 

.68 

2399.40 

1897.20 

N 

3.0% 

5.0% 

7.0% 

10.0% 

Daily  Journal 

2339 

Lines  = 

14448 

31304 

62608 

125216 

Franklin 

‘1’ 

LA 

8 

2408 

.26 

★  ** 

626.08* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Gary-Hammond  Nsp.  Unit 

7009 

Lines  = 

16740 

36270 

72540 

145080 

Gary 

‘1’ 

KR 

9 

2790 

1.61 

1.61 

4101.00 

4101.00 

N 

10.0% 

12.0% 

15.0% 

20.0% 

— Comments — Paper  offers  8.7%  discount  up  to  6  pages. 

Goshen  News 

6246 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.23 

**  ** 

553.84* 

.00 

N 

.0% 

4.36^0 

13.0% 

28.2% 

The  Daily  Reporter 

2338 

Lines  = 

14448 

31304 

62608 

125216 

Greenfield 

‘1’ 

LA 

8 

2408 

.20 

481.60* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Daily  News 

1860 

Lines  = 

14112 

30576 

61152 

122304 

Greensburg 

‘1’ 

8 

2352 

.19 

**  ** 

446.88* 

.00 

Y 

5.0% 

10.0% 

18.0% 

30.0% 

Star  &  News 

1431 

Lines  = 

16848 

36504 

73008 

146016 

Indianapolis 

MN 

9 

2808 

2.66 

2.07 

7469.28* 

5812.56* 

N 

17.0% 

18.0% 

19.0% 

20.0% 

Kendallville  News-Sun 

9088 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.18 

**  ** 

433.44* 

.00 

Y 

20.0% 

22.0% 

24.0% 

29.0% 

Journal  &  Courier 

1347 

Lines  = 

14304 

30992 

61984 

123968 

Lafayette 

‘1’ 

GT 

8 

2384 

.55 

.55 

1311.20 

1311.20 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Lebanon  Reporter 

2340 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.15 

352.80* 

.00 

Y 

15.0% 

20.0% 

25.0% 

30.0% 

Pharos-Tribune 

1361 

Lines  = 

14448 

31304 

62608 

125216 

Logansport 

•r 

LA 

8 

2408 

.24 

.24 

577.92 

577.92 

N 

10.0% 

12.0% 

15.0% 

20.0% 

Madison  Courier 

9084 

Lines  = 

14280 

30940 

61880 

123760 

‘1’ 

LA 

8 

2380 

.19 

452.20 

.00 

Y 

2.0% 

3.0% 

4.0% 

5.0% 
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Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newspian  Program 

CD 

Grp 

Pc 

Page 

Daily  Sun 

Daily  Sun 

6  Pg  13  Pg  26  Pg  52  Pg 

Marion  Chronicle-Tribune 

‘1’ 

1073 

GT 

6 

1806 

.48 

.48 

866.88 

866.88 

Lines  = 

N 

10836 

5.0% 

23478 

7.5% 

46956 

10.0% 

93912 

15.0% 

Martinsville  Reporter 

6362 

Lines  = 

14448 

31304 

62608 

125216 

■r 

US 

8 

2408 

.16 

**  ** 

385.28* 

.00 

Y 

10.0% 

12.0% 

15.0% 

18.0% 

News-Dispatch 

1410 

Lines  = 

10836 

23478 

46956 

93912 

Michigan  City 

‘1’ 

LA 

6 

1806 

.27 

■**  ** 

487.62* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Mount  Vernon  Democrat 

9106 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.15 

**  ** 

352.80* 

.00 

Y 

12.0% 

17.0% 

21.0% 

33.0% 

Muncie  Star-Press 

1368 

Lines  = 

16632 

36036 

72072 

144144 

‘1’ 

SK 

9 

2772 

.54 

.48 

1496.88 

1330.56 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Courier-Times 

1164 

Lines  = 

10836 

23478 

46956 

93912 

New  Castle 

‘1’ 

LA 

6 

1806 

.24 

**  ** 

433.44 

.00 

N 

8.3% 

12.5% 

16.7% 

20.8% 

Daily  Ledger 

2399 

Lines  = 

14448 

31304 

62608 

125216 

Noblesville 

‘1’ 

8 

2408 

.17 

409.36 

.00 

Y 

3.0% 

5.0% 

7.0% 

10.0% 

Notre  Dame  Observer 

9093 

Lines  = 

6720 

14560 

29120 

58240 

Notre  Dame 

‘1’ 

5 

1120 

.35 

392.00 

.00 

Y 

14.0% 

20.0% 

20.0% 

20.0% 

— Comments — College  daily. 

Daily  Tribune 

1725 

Lines  = 

16254 

35217 

70434 

140868 

Peru 

‘1’ 

NX 

9 

2709 

.20 

**  ** 

541.80 

.00 

N 

5.0% 

7.5% 

10.0% 

12.0% 

Pilot-News 

2336 

Lines  = 

10836 

23478 

46956 

93912 

Plymouth 

‘1’ 

LA 

6 

1806 

.25 

**  ** 

451.50 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

The  Commercial  Review 

2337 

Lines  = 

14112 

30576 

61152 

122304 

Portland 

‘1’ 

8 

2352 

.14 

**  ** 

329.28* 

.00 

Y 

7.0% 

10.0% 

12.0% 

15.0% 

The  Palladium-Item 

1364 

Lines  = 

14280 

30940 

61880 

123760 

Richmond 

■r 

GT 

8 

2380 

.41 

.41 

975.80* 

975.80* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Sentinel 

6810 

Lines  = 

10836 

23478 

46956 

93912 

Rochester 

■r 

6 

1806 

.16 

288.96* 

.00 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

Seymour  Tribune 

1326 

Lines  = 

14448 

31304 

62608 

125216 

■r 

LA 

8 

2408 

.23 

553.84 

.00 

N 

2.0% 

5.0% 

7.0% 

9.0% 

South  Bend  Tribune 

1317 

Lines  = 

11088 

24024 

48048 

96096 

SK 

6 

1848 

1.02 

1.15 

1478.40 

1663.20 

N 

22.5% 

24.5% 

25.5% 

29.5% 

Sullivan  Times 

9039 

Lines  = 

10584 

22932 

45864 

91728 

‘1’ 

6 

1764 

.18 

**  ** 

313.99* 

.00 

Y 

.0% 

18.8% 

22.5% 

31.2% 

Terre  Haute  Tribune-Star 

1183 

Lines  = 

16254 

35217 

70434 

140868 

■r 

LA 

9 

2709 

.52 

.48 

1408.68* 

1300.32* 

N 

2.0% 

3.0% 

4.0% 

5.0% 

Vidette-Messenger 

1051 

Lines  = 

16254 

35217 

70434 

140868 

Valparaiso 

‘1’ 

LA 

9 

2709 

.22 

** 

595.98 

.00 

N 

3.0% 

5.0% 

7.0% 

10.0% 

Sun-Commercial 

Lines  = 

14112 

30576 

61152 

122304 

Vincennes 

‘1’ 

HQ 

8 

2352 

.25 

.25 

588.00 

588.00 

N 

40.0% 

41.7% 

43.4% 

45.7% 

Plain  Dealer 

6075 

Lines  = 

15876 

34398 

68796 

137592 

Wabash 

‘1’ 

9 

2646 

.18 

**  ** 

463.05 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Times-Union 

6405 

Lines  = 

10584 

22932 

45864 

91728 

Warsaw 

‘1’ 

6 

1764 

.29 

**  ** 

511.56* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Purdue  Exponent 

9135 

Lines  = 

8064 

17472 

34944 

69888 

West  Lafayette 

‘1’ 

6 

1344 

.35 

**  ** 

470.40* 

.00 

N 

13.0% 

15.0% 

19.0% 

28.0% 

— Comments — College  daily. 

Winchester  News  Gazette 

9127 

Lines  = 

14112 

30576 

61152 

122304 

Winchester 

‘1’ 

8 

2352 

.14 

**  ** 

329.28* 

.00 

Y 

10.0% 

20.0% 

30.0% 

40.0% 

IOWA 

Ames  Daily  Tribune 

1664 

Lines  = 

16254 

35217 

70434 

140868 

■r 

ID 

9 

2709 

.21 

568.89 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 
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IOWA 

(cont’d) 

Disc 

CD 

Nabic 

Rep/ 

Grp 

Col 

Per 

P« 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 

Daily  Sun 

Contract  Discounts  Dff  Open 

Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

Hawk  Eye 

Burlington 

‘1’ 

1103 

SD 

6 

1806 

.45 

.45 

812.70* 

812.70* 

Lines  = 
Y 

10836 

1.0% 

23478 

2.0% 

46956 

4.0% 

93912 

8.0% 

lowegian  &  Citizen 

2156 

Lines  = 

14448 

31304 

62608 

125216 

Centerville 

‘1’ 

ID 

8 

2408 

.14 

W.12* 

.00 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

Cherokee  Daily  Times 

3052 

Lines  = 

10836 

23478 

46956 

93912 

■r 

ID/NI 

6 

1806 

.21 

**  ** 

379.26 

.00 

Y 

5.0% 

6.0% 

7.0% 

8.0% 

News  Advertiser 

2538 

Lines  = 

14112 

30576 

61152 

122304 

Creston 

‘1’ 

1 

ID 

8 

2352 

.16 

**  ** 

376.32* 

.00 

Y 

5.0% 

5.0% 

8.0% 

8.0% 

Quad-City  Times 

1417 

Lines  = 

14448 

31304 

62608 

125216 

Davenport 

‘1’ 

E 

IS 

8 

2408 

.71 

.75 

1709.68 

1806.00 

N 

6.0% 

9.0% 

12.0% 

15.0% 

Register  &  Tribune  (M&E) 

10 

47 

Lines  = 

11268 

24414 

48828 

97656 

Des  Moines 

‘2’ 

C 

W 

6 

1878 

3.27 

6141.06* 

.00 

N 

6.4% 

6.4% 

6.4% 

6.4% 

Register  &  Tribune  (Sun) 

1047B 

Lines  = 

11268 

24414 

48828 

97656 

Des  Moines 

7’ 

CW 

6 

1878 

3.47 

.00 

6516.66* 

N 

7.8% 

7.8% 

7.8% 

7.8% 

Ledger 

6049 

Lines  = 

14448 

31304 

62608 

125216 

Fairfield 

‘1’ 

1 

ID 

8 

2408 

.16 

**  ** 

385.28* 

.00 

Y 

15.0% 

15.0% 

15.0% 

15.0% 

Fort  Dodge  Messenger 

9009 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

1 

A 

6 

1806 

.41 

**  ** 

740.46* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Fort  Madison  Democrat 

9055A 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

1 

D 

6 

1806 

.21 

379.26* 

.00 

Y 

15.0% 

25.0% 

30.0% 

35.0% 

1  — Comments — Only  full  page  units  apply. 

Fort  Madison  Democrat 

9055B 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

1 

D 

6 

1806 

.21 

**  ** 

Half-Page 

Y 

10.0% 

20.0% 

25.0% 

30.0% 

Fort  Madison  Democrat 

9055C 

Lines  = 

10836 

23478 

46956 

93912 

■r 

1 

D 

6 

1806 

.21 

**  ** 

Quarter-Page 

Y 

5.0% 

15.0% 

20.0% 

25.0% 

Fort  Madison  Democrat 

9055D 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

1 

D 

6 

1806 

.21 

**  ** 

Eighth-Page 

Y 

2.5% 

5.0% 

10.0% 

15.0% 

Press-Citizen 

1269 

Lines  = 

10710 

23205 

46410 

92820 

Iowa  City 

‘1’ 

GT 

6 

1785 

.40 

**  «* 

714.00* 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Daily  Gate  City 

1337 

Lines  = 

14448 

31304 

62608 

125216 

Keokuk 

‘1’ 

1 

D 

8 

2408 

.20 

**  ** 

481.60* 

.00 

N 

10.0% 

15.0% 

20.0% 

25.0% 

Daily  Sentinel 

6989 

Lines  = 

10836 

23478 

46956 

93912 

Le  Mars 

‘1’ 

ID/NI 

6 

1806 

.20 

**  ** 

361.20* 

.00 

Y 

3.0% 

5.0% 

10.0% 

15.0% 

Times-Republican 

6205 

Lines  = 

11088 

24024 

48048 

96096 

Marshalltown 

‘1’ 

1 

D 

6 

1848 

.28 

**  ** 

508.20* 

.00 

Y 

13.0% 

14.0% 

16.0% 

24.0% 

Globe-Gazette 

1310 

Lines  = 

16254 

35217 

70434 

140868  ' 

Mason  City 

‘1’ 

BS 

9 

2709 

.32 

866.88 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Journal 

1186 

Lines  = 

14448 

31304 

62608 

125216 

Muscatine 

‘1’ 

BS 

8 

2408 

.26 

626.08* 

.00 

N 

5.0% 

7.0% 

10.0% 

15.0%  , 

Newton  News 

5077 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

1 

D 

8 

2408 

.17 

**  ** 

409.36* 

.00 

Y 

5.0% 

5.0% 

10.0% 

10.0% 

Oskaloosa  Herald 

9122 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

1 

D 

8 

2408 

.22 

**  ** 

529.76* 

.00 

Y 

5.0% 

5.0% 

5.0% 

5.0% 

Daily  Chief 

6339 

Lines  = 

10584 

22932 

45864 

91728 

Perry 

‘1’ 

1 

D 

6 

1764 

.21 

**  ** 

370.44* 

.00 

Y 

2.0% 

4.0% 

6.0% 

8.0% 

Sentinel 

2159 

Lines  = 

10584 

22932 

45864 

91728 

Shenandoah 

■r 

1 

D 

6 

1764 

.22 

*«  ** 

388.08* 

.00 

Y 

9.0% 

11.0% 

14.0% 

16.0% 

Evening  Journal 

6066 

Lines  = 

14112 

30576 

61152 

122304 

Washington 

‘1’ 

1 

D 

8 

2352 

.14 

329.28* 

.00 

Y 

10.0% 

12.0% 

15.0% 

20.0% 

Courier/Record 

1313 

Lines  = 

14448 

31304 

62608 

125216 

Waterloo 

‘1’ 

SK 

9 

2408 

.61 

.61 

1468.88* 

1468.88* 

N 

3.0% 

5.0% 

10.0% 

20.0% 

Webster  City  Freeman-Jnl 

9126 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

L 

A 

6 

1806 

.21 

** 

379.26* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 
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Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Opon 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

CD 

Grp 

Pg 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

KANSAS 

Arkansas  City  Traveler 

9032 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

SD 

6 

1806 

.23 

**  ** 

415.38* 

.00 

Y 

5.0% 

10.0% 

12.0% 

15.0% 

Augusta  Daily  Gazette 

9040 

Lines  = 

14616 

31668 

63336 

126672 

Augusta 

‘1’ 

8 

2436 

.14 

**  ** 

341.04* 

.00 

Y 

5.0% 

7.0% 

10.0% 

15.0% 

The  Daily  Republican 

6171 

Lines  = 

5376 

11648 

23296 

46592 

Burlington 

■r 

5 

896 

.17 

**  ** 

152.32* 

.00 

Y 

7.0% 

8.0% 

9.0% 

10.0% 

RB 

Lines  = 

10836 

23478 

46956 

93912 

in 

6 

1806 

.21 

**  ** 

379.26* 

.00 

Y 

4.0% 

6.0% 

8.0% 

10.0% 

Dispatch 

2541 

Lines  = 

14112 

30576 

61152 

122304 

Clay  Center 

‘1’ 

LA 

8 

2352 

.13 

**  ** 

305.76 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Journal 

1729 

Lines  = 

10584 

22932 

45864 

91728 

Coffeyville 

‘1’ 

GT 

6 

1764 

.28 

.28 

493.92* 

493.92* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Advocate 

2542 

Lines  = 

10584 

22932 

45864 

91728 

Columbus 

‘1’ 

6 

1764 

.13 

**  ** 

305.76* 

.00 

Y 

5.0% 

10.0% 

15.0% 

30.0% 

Concordia  Blade-Tribune 

9108 

Lines  = 

14112 

30576 

61152 

122304 

■r 

8 

2352 

.13 

**  ** 

305.76* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Daily  Globe 

6415 

Lines  = 

10584 

22932 

45864 

91728 

Dodge  City 

■r 

6 

1764 

.21 

**  ** 

370.44* 

.00 

Y 

8.0% 

10.0% 

12.0% 

14.0% 

Fredonia  Herald 

9103 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

LA 

6 

1806 

.14 

**  ** 

252.84 

.00 

Y 

10.0% 

20.0% 

30.0% 

40.0% 

Tribune 

EM 

Lines  = 

10836 

23478 

46956 

93912 

Great  Bend 

■r 

iH 

6 

1806 

.29 

.29 

514.71* 

514.71* 

N 

1.0% 

2.0% 

5.0% 

10.0% 

Hays  Daily  News 

1416 

Lines  = 

10584 

22932 

45864 

91728 

‘1’ 

6 

1764 

.30 

.30 

529.20 

529.20 

Y 

2.0% 

4.0% 

6.0% 

8.0% 

The  News 

1173 

Lines  = 

10836 

23478 

46956 

93912 

Hutchinson 

‘1’ 

SD 

6 

1806 

.62 

.62 

1119.72 

1119.72 

Y 

1.0% 

2.0% 

4.0% 

8.0% 

Independence  Reporter 

Lines  = 

10584 

22932 

45864 

91728 

Independence 

HI 

6 

1764 

.24 

.24 

414.54* 

414.54* 

Y 

5.0% 

7.0% 

9.0% 

11.0% 

Daily  Union 

6847 

Lines  = 

12642 

27391 

54782 

109564 

Junction  City 

‘1’ 

LA 

7 

2107 

.33 

.33 

695.31* 

695.31* 

Y 

2.0% 

2.0% 

4.0% 

7.0% 

Kansas  City  Kansan 

6690 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

BS 

6 

1806 

.45 

.45 

812.70 

812.70 

N 

5.0% 

10.0% 

15.0% 

20.0% 

The  Tiller  and  Toiler 

2544 

Lines  = 

14448 

31304 

62608 

125216 

Lamed 

■r 

8 

2408 

.15 

**  ** 

361.20* 

.00 

Y 

10.0% 

12.0% 

15.0% 

17.0% 

Southwest  Daily  Times 

1324 

Lines  = 

14112 

30576 

61152 

122304 

Liberal 

■r 

SD 

8 

2352 

.20 

**  ** 

470.40* 

.00 

Y 

2.0% 

5.0% 

7.5% 

10.0% 

Lyons  News 

2163 

Lines  = 

14112 

30576 

61152 

122304 

■r 

8 

2352 

.12 

**  ** 

282.24* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Manhattan  Mercury 

6289 

Lines  = 

10836 

23478 

46956 

93912 

•r 

LA 

6 

1806 

.27 

.27 

487.62 

487.62 

N 

1.0% 

2.0% 

5.0% 

10.0% 

Kansan 

6050 

Lines  = 

10836 

23478 

46956 

93912 

Newton 

‘1’ 

6 

1806 

.23 

406.35* 

.00 

Y 

10.0% 

20.0% 

30.0% 

35.0% 

Daily  News 

1241 

Lines  = 

14448 

31304 

62608 

125216 

Olathe 

‘1’ 

8 

2408 

.22 

.22 

529.76 

529.76 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

The  Sun 

IHM 

Lines  = 

14112 

30576 

61152 

122304 

Parsons 

■r 

Bn 

8 

2352 

.20 

**  ** 

470.40 

.00 

Y 

4.0% 

6.0% 

8.0% 

10.0% 

Pittsburg  Morning  Sun 

im 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

6 

1806 

.24 

.24 

433.44* 

433.44* 

Y 

5.0% 

7.5% 

10.0% 

12.5% 

Salina  Journal 

1046 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

SD 

6 

1806 

.52 

.52 

939.12* 

939.12* 

Y 

3.0% 

5.0% 

7.0% 

10.0% 

Capital-State  Journal 

1063 

Lines  = 

11088 

24024 

48048 

96096 

Topeka 

■r 

BS 

6 

1848 

.98 

.94 

18J1.04 

1737.12 

Y 

5.0% 

7.5% 

10.0% 

12.5% 
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Published  Contract  Discounts  Off  Open 

KANSAS  Disc  Rep/  Per  Per  Line  Rate  Page  Rate  Line  Rate  For  Newsplan  Program 

(cbnt’d)  CD  Grp  Pg  Page  Daily  Sun  Daily  Sun  6  Pg  13  Pg  26  Pg  52  Pg 


Daily  News 

Wellington 

‘1’ 

2547 

LA 

8 

2352 

.14 

329.28* 

.00 

Lines  = 
N 

14112 

20.0% 

30576 

20.0% 

61152 

25.0% 

122304 

25.0% 

Wichita  Eagle  &  Beacon 

1068 

Lines  = 

11232 

24336 

48672 

97344 

‘1’ 

KR 

6 

1872 

1.90 

1.90 

3556.80 

3556.80 

N 

3.0% 

5.0% 

10.0% 

20.0% 

— Comments — Discounts  for  daily  insertions  apply  for  combination  M&E  only. 

Winfield  Courier 

9090 

Lines  = 

14112 

30576 

61152 

122304 

■r 

LA 

8 

2352 

.18 

**  ** 

423.36 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

KENTUCKY 

Kentucky  Post 

1287 

Lines  = 

17010 

36855 

73710 

147420 

Covington 

‘1’ 

SK 

9 

2835 

.48 

**** 

1360.80* 

.00 

N 

5.0% 

10.0% 

15.0% 

25.0% 

Advocate-Messenger 

6220 

Lines  = 

14112 

30576 

61152 

122304 

Danville 

‘1’ 

LA 

8 

2352 

.19 

.19 

446.88* 

446.88* 

Y 

5.0% 

10.0% 

16.0% 

22.0% 

Leader 

2548 

Lines  = 

14448 

31304 

62608 

125216 

Fulton 

‘1’ 

LA 

8 

2408 

.15 

**  ** 

361.20 

.00 

Y 

16.0% 

24.0% 

29.0% 

35.0% 

The  Enterprise 

2549 

Lines  = 

14448 

31304 

62608 

125216 

Harlan 

‘1’ 

LA 

8 

2408 

.16 

.16 

385.28 

385.28 

N 

5.0% 

5.0% 

7.5% 

10.0% 

Lexington  Herald-Leader 

1662 

Lines  = 

15876 

34398 

68796 

137592 

■r 

KR 

9 

2646 

.90 

1.12 

2381.40* 

2963.52* 

N 

3.0% 

5.0% 

10.0% 

20.0% 

— Comments — Discounts  for  daily  insertions  apply  for  combination  M&E  only. 

Courier-Journal  &  Times 

1401 

Lines  = 

10800 

23400 

46800 

93600 

Louisville 

6 

1800 

2.62 

2.25 

4716.00* 

4050.00* 

N 

24.4% 

24.8% 

25.2% 

25.8% 

The  Messenger 

3062 

Lines  = 

16254 

35217 

70434 

140868 

Mayfield 

‘1’ 

GA 

9 

2709 

.22 

595.98* 

.00 

N 

18.1% 

22.7% 

27.0% 

40.9% 

Daily  News 

6352 

Lines  = 

14448 

31304 

62608 

125216 

Middlesboro 

‘1’ 

LA 

8 

2408 

.16 

**  ** 

385.28* 

.00 

N 

5.0% 

5.0% 

7.5% 

10.0% 

Ledger  &  Times 

6382 

Lines  = 

14448 

31304 

62608 

125216 

Murray 

‘1’ 

LA 

8 

2408 

.18 

**  ** 

433.44 

.00 

N 

2.0% 

5.0% 

7.0% 

25.0% 

Messenger-Inquirer 

6451 

Lines  = 

14112 

30576 

61152 

122304 

Owensboro 

‘1’ 

SK 

8 

2352 

.32 

.32 

752.64* 

752.64* 

Y 

3.0% 

6.0% 

12.0% 

22.0% 

The  Winchester  Sun 

2551 

Lines  = 

10836 

23478 

46956 

93912 

Winchester 

‘1’ 

LA 

6 

1806 

.20 

**  «* 

361.20 

.00 

Y 

2.0% 

4.0% 

8.0% 

12.0% 

LOUISIANA 

Alexandria  Town  Talk 

3063 

Lines  = 

10584 

22932 

45864 

91728 

‘1’ 

BS 

6 

1764 

.46 

.46 

811.44 

811.44 

N 

11.0% 

13.0% 

14.0% 

16.0% 

Bastrop  Daily  Enterprise 

1913 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.14 

**  ** 

317.52* 

.00 

N 

5.0% 

10.0% 

12.5% 

15.0% 

Advocate  &  State-Times  (M&E) 

1054 

Lines  = 

10728 

23244 

46488 

IS 

Baton  Rouge 

BS 

6 

1788 

1.20 

2145.60 

.00 

N 

15.8% 

19.1% 

22.5% 

Advocate  &  State-Times  (Sun)  1054B  Lines  =  10728  23244  46488  92976 

Baton  Rouge  BS  6  1788  “.**  1.08  .00  1931.04  N  15.7%  19.4%  22.2%  22.2% 


Daily  Star  1928  Lines  =  10836  23478  46956  93912 

Hammond  ‘1’  MM  6  1806  .19  **.**  343.14  .00  Y  5.0%  10.0%  15.0%  20.0% 


Courier/Terrebonne  Press 
Houma 

‘1’ 

6458 

8 

2408 

.22 

.22 

529.76* 

529.76* 

Lines  = 

N 

14448 

5.0% 

31304 

10.0% 

62608 

15.0% 

125216 

20.0% 

Jennings  News 

■r 

9068 

8 

2408 

.16 

■**  ** 

385.20 

.00 

Lines  = 

N 

14448 

10.0% 

31304 

12.5% 

62608 

15.0% 

125216 

20.0% 

Lake  Charles  Amer.  Press 

‘1’ 

1395 

8 

2408 

.45 

.45 

1083.60* 

1083.60* 

Lines  = 

Y 

14448 

5.0% 

31304 

10.0% 

62608 

15.0% 

125216 

20.0% 

Minden  Press-Herald 

‘1’ 

9041 

8 

2352 

.18 

423.36* 

.00 

Lines  = 

Y 

14112 

5.0% 

30576 

10.0% 

61152 

15.0% 

B 

Monroe  News-Star  &  World 

‘1’ 

1424 

GT 

9 

2835 

.53 

.53 

1502.55* 

1502.55* 

Lines  = 

N 

17010 

5.0% 

36855 

7.5% 

73710 

10.0% 

147420 

15.0% 
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Nabic  Col  Lines  Open  Published 

Oise  Rep/  Per  Per  Line  Rate  Page  Rate 

CD  Grp  Pg  Page  Daily  Sun  Daily  Sun 


Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 
6  Pg  13  Pg  26  Pg  52  Pg 


Times-Pic  &  Sts-ltem  (M&E) 
New  Orleans 

1391 

NN 

9 

2700 

1.75 

1.62 

4563.00* 

4266.00* 

Lines  = 
N 

16200 

6.3% 

35100 

8.6% 

70200 

10.9% 

140400 

13.7% 

Times-Pic  &  Sts-ltem  (Sun) 

1391A 

Lines  = 

16200 

35100 

70200 

140400 

New  Orleans 

NN 

9 

2700 

1.62 

.00 

4266.00* 

N 

6.2% 

8.6% 

11.1% 

14.2% 

Opelousas  World 

9130 

Lines  = 

14448 

31304 

62608 

125216 

MM 

8 

2408 

.26 

.26 

626.08* 

626.08* 

N 

5.0% 

7.0% 

9.0% 

15.0% 

Shreveport  Journal-Times 

1466 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

GT 

9 

2709 

.97 

.86 

mi.n* 

2329.74* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

MASSACHUSETTS 

Boston  Globe  (M&E) 

1303A 

Lines  = 

16200 

35100 

70200 

140400 

MN 

9 

2700 

3.70 

**  ** 

9003.15 

.00 

Y 

12.3% 

13.1% 

14.2% 

17.4% 

1  — Comment — Only  full  page  units  apply. 

Boston  Globe  (M&E) 

ins 

Lines  = 

16200 

35100 

70200 

140400 

HBI 

9 

2700 

3.70 

Partial-Page 

N 

7.3% 

8.1% 

9.2% 

12.4% 

Boston  Globe  (Sun) 

1303C 

Lines  = 

16200 

35100 

70200 

140400 

MN 

9 

2700 

**  ** 

4.25 

.00 

10388.25 

Y 

11.6% 

12.5% 

13.5% 

16.3% 

1  — Comments — Only  full  page  units  apply. 

Boston  Globe  (Sun) 

1303D 

Lines  = 

16200 

35100 

70200 

140400 

MN 

9 

2700 

**  ** 

4.25 

Partial-Page 

N 

6.6% 

7.5% 

8.5% 

11.3% 

Christian  Science  Monitor 

2172 

Lines  = 

7200 

15600 

31200 

62400 

6 

1200 

2.05 

2460.00 

.00 

Y 

2.5% 

5.0% 

14.0% 

17.0% 

Herald  American 

3071 

Lines  = 

16200 

35100 

70200 

140400 

Boston 

HS 

9 

2700 

2.99 

3.35 

7884.00* 

8775.00* 

N 

7.1% 

10.6% 

12.4% 

17.0% 

Brockton  Enterprise 

6383 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

LA 

8 

2352 

.51 

**  ** 

1199.52 

.00 

Y 

5.0% 

10.0% 

12.0% 

15.0% 

Daily  Item 

2171 

Lines  = 

14112 

30576 

61152 

122304 

Clinton 

‘1’ 

LA 

8 

2352 

.16 

**  ** 

376.32 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Transcript  Newspapers 

2309 

Lines  = 

16200 

35100 

70200 

140400 

Dedham 

‘1’ 

LA 

9 

2700 

.40 

**  ** 

1080.00 

.00 

Y 

6.0% 

8.0% 

10.0% 

14.0% 

1  — Comments — 39  page  discount  is  12%. 

Fall  River  Herald-News 

6206 

Lines  = 

14208 

30784 

61568 

123136 

■r 

LA 

8 

2368 

.42 

**** 

994.56 

.00 

N 

5.0% 

7.0% 

10.0% 

15.0% 

South  Middlesex  News 

2608 

Lines  = 

16200 

35100 

70200 

140400 

Framingham 

‘1’ 

LA 

9 

2700 

.44 

.44 

1188.00 

1188.00 

Y 

9.0% 

13.0% 

17.0% 

20.0% 

Eagle-Tribune 

1033 

Lines  = 

16200 

35100 

70200 

140400 

Lawrence 

‘1’ 

SK 

9 

2700 

.47 

.47 

1269.00* 

1269.00* 

N 

4.3% 

6.4% 

10.6% 

14.9% 

Lowell  Sun 

m 

Lines  = 

14400 

31200 

62400 

124800 

‘1’ 

■H 

8 

2400 

.52 

.46 

1248.00* 

1104.00* 

N 

5.0% 

7.0% 

10.0% 

15.0% 

OPEN  RATE 
45‘ 

PER  LINE 


NEWS  PLAN  AD  DISCOUNTS 

(WITH  ANNUAL  CONTRACTS) 


14,448  Lines . 4275 

31,304  lines . 4050 


62,608  Lines . 3825 

125,216  Lines. . 3600 


Wl’ai  NOW  MORNWOS 1  DATS  PK  WfH .  . 


EBI .  $1,322,336,000. 

RETAIL  SALES .  $840,782,000. 


E  SISOUTHWEST  LOUISIANA  PARKMtS 

3jK,927  DAILY  41,615  SilNOAY 
L^Le  Qiales  itA)  American  Pre« 

tilM  fanrht,  U. 
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Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

MASSACHUSETTS 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

(cont’d) 

CD 

Grp 

P8 

Page 

Daily 

Sun 

Daily 

Sun 

6Pg 

13  Pg 

26  Pg 

52  Pg 

Malden  News 

6805 

Lines 

14256 

30888 

61776 

123552 

‘1’ 

LA 

8 

2376 

.25 

**  ** 

594.80 

.00 

Y 

10.0% 

12.5% 

15.0% 

20.0% 

Marlbro  Entprs/Hudson  Sun 

6966 

Lines 

= 

14448 

31304 

62608 

125216 

•r 

LA 

8 

2408 

.19 

**  ** 

457.52 

.00 

N 

10.0% 

15.0% 

20.0% 

25.0% 

Medford  Mercury 

6841 

Lines 

= 

14256 

30888 

61776 

123552 

‘1’ 

LA 

8 

2376 

.22 

522.72 

.00 

Y 

10.0% 

12.5% 

15.0% 

20.0% 

Melrose  News 

9065 

Lines 

= 

14256 

30888 

61776 

123552 

■r 

LA 

8 

2376 

.18 

**  ** 

427.68 

.00 

Y 

10.0% 

12.5% 

15.0% 

20.0% 

Daily  News 

6845 

Lines 

= 

16254 

35217 

70434 

140868 

Milford 

T 

lA 

9 

2709 

.22 

**  ** 

595.98 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

The  Berkshire  Eagle 

6435 

Lines 

= 

14256 

30888 

61776 

123552 

Pittsfield 

T 

LA 

8 

2376 

.35 

**.** 

831.60 

.00 

Y 

2.0% 

10.0% 

15.0% 

20.0% 

The  Patriot-Ledger 

6188 

Lines 

= 

14784 

32032 

64064 

128128 

Quincy 

‘1’ 

LA 

8 

2464 

.78 

**  ** 

1921.92 

.00 

N 

7.7% 

10.3% 

12.8% 

15.4% 

Southbridge  News 

9067 

Lines 

= 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.30 

**  ** 

705.60* 

.00 

Y 

5.0% 

10.0% 

10.0% 

10.0% 

Springfield  Union  News 

1866 

Lines 

= 

16362 

35451 

70902 

141804 

‘1’ 

NN 

9 

2727 

1.11 

.90 

3026.97* 

2454.30* 

N 

2.0% 

4.0% 

8.0% 

18.0% 

News-Tribune 

1060 

Lines 

= 

16200 

35100 

70200 

140400 

Waltham 

T 

LA 

9 

2700 

.24 

**  ** 

564.48 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Woburn  Daily  Times 

6125 

Lines 

= 

15876 

34398 

68796 

137592 

‘1’ 

AN 

9 

2646 

.20 

**  ** 

529.20 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Telegram  &  Gazette 

1333 

Lines 

= 

14454 

31317 

62634 

125268 

Worcester 

CW 

9 

2409 

1.59 

1.26 

3780.56* 

3010.00* 

N 

4.0% 

6.0% 

8.0% 

11.0% 

MARYLAND 

Baltimore  News  American 

1200 

Lines 

= 

16200 

35100 

70200 

140400 

‘1’ 

HS 

9 

2700 

1.91 

2.18 

5157.00* 

5886.00* 

N 

.0% 

.0% 

10.0% 

15.0% 

Hagerstown  Herald  &  Mail 

1315 

Lines 

14448 

31304 

62608 

125216 

SK 

8 

2408 

.39 

**  ** 

927.08* 

.00 

N 

5.2% 

7.8% 

10.4% 

11.7% 

— Comments — Discounts  based  on  8  column  format.  Effective  10/1/79  6  column  format  will  apply  and  discounts  will  be  4.9%,  7.8%,  10.7%; 

11.7%. 

MAINE 

Bangor  Daily  News 

1294 

Lines 

= 

14448 

31304 

62608 

125216 

■r 

SF 

8 

2408 

.78 

**  ** 

1878.24* 

.00 

N 

3.0% 

6.0% 

10.0% 

20.0% 

Journal  Tribune 

2554 

Lines 

= 

14448 

31304 

62608 

125216 

Biddeford 

‘1’ 

LA 

8 

2408 

.30 

**  ** 

722.40 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Times-Record 

1418 

Lines 

= 

10836 

23478 

46956 

93912 

Brunswick 

T 

LA 

6 

1806 

.26 

**  ** 

469.56 

.00 

Y 

.0% 

6.9% 

8.5% 

13.5% 

—  mronmmt  i 


BUY  WORCESTER 

Worcester  is  an  integral  part  of  the 
Boston  ADI,  6th  largest  in  the  U.S.  You 
need  the  Worcester  newspapers  for  ad¬ 
equate  ADI  penetration.  Boston  news¬ 
papers  have  no  significant  coverage  of 
the  rapidly  growing  2.3  billion  dollar 
(retail  sales)  Worcester  market.  Sche¬ 
dule  Worcester  now.  Most  advertisers 
do. 


$2.3  billion  in  Retail  Sales 


WORCESTER  TELEGRAM  &  GAZEHE 

Daily  144,259  Sunday  108,209 

Represented  by  CWO  &  O 
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Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

Oise 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsolan  Program 

CD 

Grp 

P* 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

Lewiston  Journal  &  Sun 

6587 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

U 

9 

2709 

.42 

**  ** 

1137.78 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Express-Press  Herald 

1083 

Lines  = 

14448 

31304 

62608 

125216 

Portland 

■r 

LA 

8 

2408 

.77 

.87 

1854.16* 

2094.96* 

N 

3.0% 

6.0% 

10.0% 

15.0% 

MICHIGAN 

Evening  Recorder 

6853 

Lines  = 

10836 

23478 

46956 

93912 

Albion 

‘1’ 

8 

1806 

.20 

**  ** 

361.20' 

.00 

Y 

15.0% 

25.0% 

35.0% 

45.0% 

News 

1387 

Lines  = 

14112 

30576 

61152 

122304 

Alpena 

‘1’ 

8 

2352 

.20 

**  ** 

470.40* 

.00 

N 

.0% 

5.0% 

10.0% 

15.0% 

Ann  Arbor  News 

1702 

Lines  = 

11088 

24024 

48048 

96096 

‘1’ 

NN 

6 

1848 

.64 

.64 

1182.72* 

1182.72* 

Y 

2.0% 

4.0% 

6.0% 

10.0% 

Enquirer  &  News 

1308 

Lines  = 

16632 

36036 

72072 

144144 

Battle  Creek 

GT 

9 

2772 

.54 

.54 

1413.72* 

1413.72* 

N 

7.5% 

13.0% 

13.0% 

15.0% 

Bay  City  Times 

1182 

Lines  = 

10728 

23244 

46488 

92976 

‘1’ 

NN 

6 

1788 

.64 

.64 

1182.72* 

1182.72* 

N 

2.0% 

4.0% 

6.0% 

10.0% 

Big  Rapids  Pioneer 

9080 

Lines  = 

14112 

30576 

61152 

122304 

■r 

8 

2352 

.17 

**  ** 

399.84* 

.00 

Y 

15.0% 

20.0% 

25.0% 

30.0% 

News 

2560 

Lines  = 

11088 

24024 

48048 

96096 

Cadillac 

‘1’ 

LA 

6 

1848 

.48 

**  ** 

887.04 

.00 

Y 

16.0% 

19.0% 

22.0% 

25.0% 

Daily  Tribune 

2176 

Lines  = 

14304 

30992 

61984 

123968 

Sheboygan 

‘1’ 

LA 

8 

2384 

.16 

**  ** 

381.44 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

— Comments — Additional  discounts  up  to  30.5%  available — See  publisher  for  details. 

Detroit  News 

1330 

Lines  = 

16740 

36270 

72540 

145080 

‘2’ 

MN 

9 

2790 

4.31 

4.89 

10702.16* 

1214.36* 

Y 

29.0% 

30.0% 

31.0% 

32.0% 

Detroit  Free  Press  (M) 

1854 

Lines  = 

14400 

31200 

62400 

124800 

KR 

8 

2400 

4.10 

9576.00* 

.00 

N 

6.0% 

8.0% 

9.0% 

10.0% 

— Comments — Additional  discounts  up  to  30.5%  available — See  publisher  for  details. 

Detroit  Free  Press  (Sun) 

1854A 

Lines  = 

14400 

31200 

62400 

124800 

KR 

8 

2400 

**  ** 

4.33 

.00  10296.00* 

N 

4.5% 

6.0% 

6.5% 

8.0% 

—Comments— Additional  discounts  up  to  30.5%  available-See  publisher  for  details. 

Daily  News 

2561 

Lines  = 

14112 

30576 

61152 

122304 

Dowagiac 

■r 

8 

2352 

.20 

470.40 

.00 

Y 

10.0% 

15.0% 

15.0% 

20.0% 

Flint  Journal 

1207 

Lines  = 

11088 

24024 

48048 

96096 

‘1’ 

NN 

6 

1848 

1.03 

1.03 

1903.44* 

1903.44* 

Y 

2.0% 

4.0% 

6.0% 

10.0% 

Grand  Haven  Tribune 

6733 

Lines  = 

14448 

31304 

62608 

125216 

Grand  Haven 

‘1’ 

8 

2408 

.30 

**  ** 

722.40 

.00 

Y 

5.0% 

8.0% 

12.0% 

20.0% 

Grand  Rapids  Press 

1184 

Lines  = 

11088 

24024 

48048 

96096 

NN 

6 

1848 

1.11 

1.11 

2051.28* 

2051.28* 

Y 

2.0% 

4.0% 

6.0% 

10.0% 

Greenville  News 

ESI 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.35 

823.20* 

.00 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

Hillsdale  Daily  News 

6198 

Lines  = 

10584 

22932 

45864 

91728 

‘1’ 

6 

1764 

.21 

**  ** 

370.44* 

.00 

Y 

7.5% 

10.0% 

15.0% 

20.0% 

■1 

EH 

Lines  = 

14448 

31304 

62608 

125216 

■1 

m 

8 

2408 

.40 

**  ** 

963.20* 

.00 

N 

5.0% 

7.5% 

10.0% 

12.5% 

Sentinel  Standard 

2562 

Lines  = 

14784 

32032 

64064 

128128 

Ionia 

‘1’ 

LA 

8 

2464 

.25 

**** 

616.00* 

.00 

Y 

20.0% 

25.0% 

30.0% 

35.0% 

Ironwood  Daily  Globe 

1223 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.22 

**  ** 

530.00 

.00 

N 

10.0% 

15.0% 

20.0% 

25.0% 

Jackson  Citizen  Patriot 

1059 

Lines  = 

10980 

23790 

47580 

95160 

‘1’ 

NN 

6 

1830 

.64 

.64 

1182.72 

1182.72 

Y 

2.0% 

4.0% 

6.0% 

10.0% 

Kalamazoo  Gazette 

1147 

Lines  = 

11088 

24024 

48048 

96096 

■r 

NN 

6 

1848 

.70 

.70 

1293.60 

1293.60 

Y 

2.0% 

4.0% 

6.0% 

10.0% 

Lansing  State  Journal 

1450 

Lines  = 

16848 

36504 

73008 

146016 

‘1’ 

GT 

9 

2808 

.75 

.75 

2106.00 

2106.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 
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MICHIGAN 

(con’t) 

Disc 

CD 

Nabic 

Rep/ 

Grp 

Col 

Per 

PE 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 

Daily  Sun 

1 

Contract  Discounts  Off  Open 

Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

Marshall  Eve.  Chronicle 

‘1’ 

6133 

6 

1806 

.20 

361.20* 

.00 

Lines  = 

N 

10836 

15.0% 

23478 

25.0% 

46956 

35.0% 

93912 

45.0% 

Herald-Leader 

2190 

Lines  = 

14304 

30992 

61984 

123968 

Menominee 

‘1’ 

8 

2384 

.18 

**  ** 

429.12* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Monroe  News 

1153 

Lines  = 

14112 

30576 

61152 

122304  I 

‘1’ 

8 

2352 

.31 

**  ** 

729.12* 

.00 

Y 

3.0% 

5.0% 

7.0% 

10.0%  1 

Morning  Sun 

2389 

Lines  = 

15876 

34398 

68796 

137592 

Mt.  Pleasant 

■1’ 

LA 

9 

2646 

.36 

952.56 

.00 

N 

25.0% 

35.0% 

45.0% 

50.0% 

Macomb  Daily 

2564 

Lines  = 

16062 

34801 

69602 

139204  I 

Mt.  Clemens 

‘1’ 

LA 

9 

2677 

.63 

**_** 

1686.83 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Muskegon  Chronicle 

1146 

Lines  = 

11088 

24024 

48048 

96096 

‘1’ 

NN 

6 

1848 

.67 

.67 

1238.16* 

1238.16* 

Y 

2.0% 

4.0% 

6.0% 

10.0% 

Niles  Star 

1227 

Lines  = 

14112 

30576 

61152 

122304 

■r 

8 

2352 

.30 

**  ** 

705.60 

.00 

Y 

10.0% 

15.0% 

15.0% 

20.0% 

The  Argus  Press 

1393 

Lines  = 

14448 

31304 

62608 

125216 

Owosso 

‘1’ 

LA 

8 

2408 

.24 

**  ** 

577.92 

.00 

N 

4.2% 

8.3% 

12.5% 

16.7% 

Petoskey  News-Review 

6291 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.49 

**  ** 

1179.92 

.00 

Y 

.0% 

5.0% 

10.0% 

15.0% 

Oakland  Press 

1678 

Lines  = 

14448 

31304 

62608 

125216 

Pontiac 

■2’ 

CW 

8 

2408 

.69 

.69 

1661.52* 

1661.52* 

Y 

4.0% 

9.0% 

15.0% 

22.0% 

Times  Herald 

1286 

Lines  = 

11232 

24336 

48672 

97344 

Port  Huron 

■r 

GT 

6 

1872 

.66 

.66 

1235.52* 

1235.52* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

The  Daily  Tribune 

6659 

Lines  = 

14784 

32032 

64064 

128128 

Royal  Oak 

‘1’ 

LA 

8 

2464 

.55 

**  ** 

1355.20 

.00 

N 

10.9% 

12.7% 

14.5% 

20.0% 

Saginaw  News 

1328 

Lines  = 

11088 

24024 

48048 

96096 

‘1’ 

NN 

6 

1848 

.74 

.74 

1367.52* 

1367.52* 

Y 

2.0% 

4.0% 

6.0% 

10.0% 

Sault  Ste.Marie  Eve.  News 

3083 

Lines  = 

14280 

30940 

61880 

123760 

‘1’ 

LA 

8 

2380 

.22 

**  ** 

523.60 

.00 

N 

2.5% 

5.0% 

l.^/o 

10.0% 

The  Tribune 

3084 

Lines  = 

14784 

32032 

64064 

128128 

South  Haven 

‘1’ 

8 

2464 

.25 

**/* 

616.00* 

.00 

Y 

15.0% 

20.0% 

25.0% 

33.1% 

Herald  Palladium 

1228 

Lines  = 

14448 

31304 

62608 

125216 

St.  Joseph 

■r 

LA 

8 

2408 

.48 

**** 

1155.84 

.00 

N 

6.0% 

8.0% 

12.0% 

20.0% 

Sturgis  Journal 

6067 

Lines  = 

14112 

30576 

61152 

122304 

■r 

8 

2352 

.22 

**** 

517.44* 

.00 

Y 

5.0% 

5.0% 

7.5% 

10.0% 

Ypsilanti  Press 

1312 

Lines  = 

14280 

30940 

61880 

123760 

■r 

BS 

8 

2380 

.36 

.36 

856.80 

856.80 

N 

9.6% 

9.6% 

13.8% 

18.9% 

Z>/SCOV£R..  •Monroe,  Michigan 

V/SCOV£R.  .  .  why  national  linage  is  up  nearly  31%  for  the  first  6  months  of  1979 
up  27%  during  the  same  period! 

Z>/SCO(^£R... 


national  ad  count 


that  Monroe  County  has  the  highest  disposable  income  per  household  in  Michigan  ($28,206*) 
. .  .the  25th  highest  in  the  entire  country! 

how  you  CAN’T  COVER  THIS  PART  OF  THE  OETROIT-TOLEDO  MARKET  even  if  you  use 
all  3  of  the  near-by  metropolitan  dailies  ...  but  that  94%  of  the  Evening  News’  26,655** 
circulation  is  distributed  in  Monroe  County! 


^/SC^^...The  Monroe  Evening  News 


‘ESP  Market  Guide.  1 979 
*  ‘Publisher's  Statement  3/31/79 
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MINNESOTA 

Pioneer 

Bemidji 

Disc 

CD 

Nabic 

Rep/ 

Grp 

Col 

Per 

P« 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 

Daily  Sun 

Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

■r 

1846 

ND 

8 

2408 

.15 

.15 

361.20* 

361.20* 

Lines  = 
Y 

14448 

15.0% 

31304 

15.0% 

62608 

15.0% 

125216 

15.0% 

Crookston  Daily  Times 

6309 

Lines  = 

14784 

32032 

64064 

128128 

■r 

ND 

8 

2464 

.20 

**  ** 

492.80* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Herald  &  News  Tribune 

1221 

Lines  = 

10836 

23478 

46956 

93912 

Duluth 

■r 

KR 

6 

1806 

1.04 

1.06 

1878.24 

1914.36 

Y 

.0% 

5.0% 

10.0% 

20.0% 

Sentinel 

1459 

Lines  = 

10836 

23478 

46956 

93912 

Fairmont 

‘1’ 

ND 

6 

1806 

.24 

**  ** 

433.44 

.00 

Y 

15.0% 

16.0% 

19.0% 

20.0% 

Daily  News 

1385 

Lines  = 

10836 

23478 

46956 

93912 

Faribault 

‘1’ 

ND 

6 

1806 

.20 

361.20 

.00 

Y 

17.8% 

19.6% 

25.0% 

26.8% 

Hibbing  Tribune 

1398 

Lines  = 

14448 

31304 

62608 

125216 

■r 

LA 

8 

2408 

.20 

.20 

481.60* 

481.60* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

International  Falls  JrnI 

2566 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

ND 

6 

1806 

.22 

**  ** 

397.32* 

.00 

Y 

10.0% 

12.0% 

15.0% 

20.0% 

Independent 

2412 

Lines  = 

10584 

22932 

45864 

91728 

Marshall 

‘1’ 

ND 

6 

1764 

.21 

**  ** 

370.44* 

.00 

Y 

5.0% 

11.0% 

18.0% 

26.0% 

Minneapolis  Star/Tribune 

1392 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

cw 

6 

1806 

3.89 

4.35 

6674.07* 

7463.30* 

N 

3.0% 

6.0% 

9.0% 

12.0% 

— Comments — Effective  9/1/79  all  ROP  linage  will  apply  to  newsplan  contracts. 

Journal 

Lines  = 

10836 

23478 

46956 

93912 

New  Dim 

‘1’ 

6 

1806 

.24 

.24 

433.44 

433.44 

N 

12.5% 

16.7% 

20.8% 

25.0% 

Republican  Eagle 

1708 

Lines  = 

10836 

23478 

46956 

93912 

Red  Wing 

‘1’ 

ND 

6 

1806 

.28 

505.68 

.00 

N 

10.0% 

12.0% 

15.0% 

20.0% 

Times  &  Transcript 

3090 

Lines  = 

10836 

23478 

46956 

93912 

St.  Cloud 

‘1’ 

GT 

6 

1806 

.62 

1119.72 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Disp/Pioneer  Press  (M&E) 

1402 

Lines  = 

10908 

23634 

47268 

94536 

St.  Paul 

KR 

6 

1818 

2.54 

3708.72* 

.00 

N 

21.3% 

21.3% 

22.8% 

24.0% 

Pioneer  Press  (Sun) 

1402A 

Lines  = 

10908 

23634 

47268 

94536 

KR 

6 

1818 

** 

2.13 

.00 

3308.76* 

N 

16.0% 

16.0% 

18.3% 

21.1% 

Stillwater  Gazette 

2567 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

ND 

8 

2352 

.20 

**  ** 

470.40* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Mesabi  News 

6293 

Lines  = 

14448 

31304 

62608 

125216 

Virginia 

‘1’ 

LA 

8 

2408 

.25 

.29 

602.00* 

698.32* 

N 

5.0% 

10.0% 

12.0% 

20.0% 

Waseca  Journal 

1314 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

ND 

8 

2408 

.14 

337.12 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Winona  News 

1322 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

BS 

8 

2352 

.25 

.25 

588.00 

588.00 

N 

1.0% 

2.0% 

3.0% 

5.0% 

Daily  Globe 

6353 

Lines  = 

10836 

23478 

46956 

93912 

Worthington 

‘1’ 

ND 

6 

1806 

.27 

487.62* 

.00 

Y 

10.0% 

12.0% 

15.0% 

20.0% 

MISSISSIPPI 

Bolivar  Commercial 

9015 

Lines  = 

14448 

31304 

62608 

125216 

Cleveland 

■r 

MM 

8 

2408 

.14 

**  ** 

325.08* 

.00 

N 

10.0% 

12.5% 

15.0% 

20.0% 

Delta  Democrat  Times 

1901 

Lines  = 

10836 

23478 

46956 

93912 

Greenville 

‘1’ 

MM 

6 

1806 

.37 

.37 

659.19* 

659.19* 

Y 

10.0% 

12.5% 

15.0% 

20.0% 

Hattiesburg  American 

3092 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

LA 

6 

1806 

.41 

.41 

740.46 

740.46 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

McComb  Enterprise-JournI 

9054 

Lines  = 

10836 

23478 

46956 

93912 

■r 

MM 

6 

1806 

.29 

.29 

523.74* 

523.74* 

N 

6.0% 

12.0% 

22.0% 

25.0% 

Democrat 

2571 

Lines  = 

14448 

31304 

62608 

125216 

Natchez 

‘1’ 

LA 

8 

2408 

.21 

.21 

505.68 

505.68 

Y 

.0% 

.0% 

5.0% 

10.0% 

MISSOURI 

Daily  News-Bulletin 

2573 

Lines  = 

14112 

30576 

61152 

122304 

Brookfield 

‘1’ 

8 

2352 

.14 

**.** 

329.28* 

.00 

Y 

6.0% 

12.0% 

18.0% 

24.0% 
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Now  there  are  80  Gannett  daily  newspapers 
in  30  states  and  two  U.S.  territories. 

Now  you  have  more  freedom  to  effectively 
reach  your  target  audiences. 

Your  nearest  Gannett  Newspaper  Adver¬ 
tising  Sales  Office  can  "deliver"  any  or  all  of 
these  markets  tailored  to  your  needs. 


A  World  of  Different 
SMSAs  and  ADIs 

Gannett  is  the  largest  numerically  and  by  far  the 
most  widespread  geographically  of  any  US.  news¬ 
paper  group.  With  an  average  daily  circulation  of 
3.4  million  and  a  daily  readership  of  7.5  million. 

Gannett  across  America  includes  45  metro 
areas  from  #1  ranked  New  York  to  #298  Santa  Fe. 
These  metros  represent  more  than  49  million  peo¬ 
ple  and  $233  billion  in  effective  buying  income. 

Gannett  across  America  also  includes  50  ADIs 
fi*om  #1  New  York  right  up  to  #198  Bellingham. 
These  ADIs  represent  approximately  43%  of  the 
population  and  47%  of  the  effective  buying  income 
in  the  entire  US. 
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‘hromcle^^"0arf>* 


The  Gannett  Newspaper 
Advertising  Sales  Offices 

New  York,  200  Park  Avenue 

New  York,  NY  10017.  (212)949-0920 
Atlanta,  3400  Peachtree  Road  N.E. 

Atlanta,  GA  30326.  (404)233-9466 
Chicago,  111  EastWacker  Drive 

Chicago,  IL  60601.  (312)861-1122 


A  World  of  Different 
Marketing  Alternatives 

The  marketing  alternatives  made  available  to  you 
by  your  nearest  Gannett  Newspaper  Advertising 
^les  Office  are  as  various  and  vital  as  the  markets 
we  serve. 

There’s  a  plan  to  suit  each  marketing  need, 
including  complete  market  and  newspaper  data, 
instant  space  reservations,  total  market  coverage, 
cooperative  advertising  plans,  retail  site  develop¬ 
ment,  combination  buys,  and  tailored  merchandis¬ 
ing  programs. 

Call  us.  And  let  the  Gannett  world  of  different 
choices  open  up  a  new  world  of  marketing  oppor¬ 
tunities  for  you. 


Dallas,  8625  King  (jeorge  Drive 

Dallas,  TX  75235.  (214)  688-0441 
Detroit,  30400  Telegraph  Road 

Birmingham,  M  48010.  (313)  642-0700 
Los  Angeles,  1930  Wilshire  Boulevard 

Los  Angeles, CA 90057.  (213)483-3660 
Philadelphia,  One  Bala  Cynwyd  Plaza 

Bala  Cynwyd,  PA  19004.  (215)  667-3961 
San  Francisco,  235  Montgomery  St 

San  Francisco,  CA  94104.  (415)433-4310 

Gannett 

A  World  Of  Different  Voices 
Where  Freedom  Speaks 
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Carrollton  Democrat 

■r 

9079 

MP 

8 

2352 

.11 

**  ** 

258.72 

.00 

Lines  = 

Y 

14112 

10.0% 

30576 

15.0% 

61152 

20.0% 

122304 

25.0% 

Columbia  Missourian 

6008 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

MP 

6 

1806 

.19 

.19 

343.14* 

343.14* 

Y 

6.0% 

12.0% 

25.0% 

33.0% 

Dexter  Statesman-Messnger 

9138 

Lines  = 

14112 

30576 

61152 

‘1’ 

LA 

8 

2352 

.13 

**  ** 

305.76 

.00 

N 

1.0% 

1.5% 

2.0% 

Excelsior  Sprngs  Standard 

2575 

Lines  = 

14112 

30576 

61152 

122304 

■r 

8 

2352 

.16 

**  ** 

376.32* 

.00 

Y 

5.0% 

10.0% 

13.0% 

16.0% 

Festus  News-Democrat 

9095 

Lines  = 

15876 

34398 

68796 

137592 

■r 

9 

2646 

.20 

**  ** 

529.20* 

.00 

Y 

2.0% 

4.0% 

8.0% 

12.0% 

Fulton  Sun-Gazette 

9050 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

MP 

8 

2408 

.14 

.14 

337.12* 

337.12* 

Y 

14.0% 

14.0% 

14.0% 

14.0% 

Courier-Post 

1556 

Lines  = 

10836 

23478 

46956 

93912 

Hannibal 

■r 

SD 

6 

1806 

.23 

**  ** 

415.38* 

.00 

Y 

5.0% 

7.5% 

10.0% 

12.5% 

Examiner 

3096 

Lines  = 

10836 

23478 

46956 

93912 

Independence 

‘1’ 

MP 

6 

1806 

.36 

**  ** 

650.16* 

.00 

Y 

5.0% 

7.5% 

10.0% 

12.5% 

News  Tribune 

1036 

Lines  = 

16248 

35204 

70408 

140816 

Jefferson  City 

‘1’ 

SD 

9 

2708 

.25 

.25 

677.00 

677.00 

N 

10.0% 

15.0% 

20.0% 

25.0% 

Kansas  City  Star  Times 

1697 

Lines  = 

11196 

24258 

48516 

97032 

‘1’ 

CW 

6 

1866 

3.77 

2.76 

7034.82* 

5150.16* 

Y 

5.0% 

11.0% 

12.0% 

14.0% 

Express  &  News 

2186 

Lines  = 

14112 

30576 

61152 

122304 

Kirksville 

‘1’ 

MP 

8 

2352 

.20 

.20 

470.40* 

470.40* 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Lebanon  Daily  Record 

6985 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

MP 

8 

2352 

.19 

**  ** 

446.88* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Chronicle-Herald 

2202 

Lines  = 

14448 

31304 

62608 

125216 

Macon 

‘1’ 

LA 

8 

2408 

.15 

**  ** 

361.20 

.00 

N 

5.0% 

10.0% 

12.0% 

15.0% 

Democrat-News 

6955 

Lines  = 

14448 

31304 

62608 

lB!gH 

Marshall 

‘1’ 

MP 

8 

2408 

.16 

**  ** 

376.32 

.00 

Y 

5.0% 

7.5% 

10.0% 

Forum 

2577 

Lines  = 

10836 

23478 

46956 

93912 

Maryville 

‘1’ 

MP, 

6 

1806 

.22 

**  ** 

397.32* 

.00 

N 

7.5% 

10.0% 

15.0% 

20.0% 

Monitor-Index  &  Democrat 

2578 

Lines  = 

14112 

30576 

61152 

122304 

Moberly 

‘1’ 

SD 

8 

2352 

.16 

.16 

376.32* 

376.32* 

Y 

15.0% 

15.0% 

15.0% 

15.0% 

Daily  Mail/Herald 

1096 

Lines  = 

14448 

31304 

62608 

125216 

Nevada 

MP 

8 

2408 

.15 

.15 

361.20 

361.20 

N 

7.5% 

10.0% 

15.0% 

20.0% 

Richmond  News 

9092 

Lines  = 

10584 

22932 

45864 

91728 

■r 

MP 

6 

1764 

.15 

**  ** 

264.60* 

.00 

Y 

5.0% 

10.0% 

13.0% 

16.0% 

Rolla  News 

5152 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

MP 

8 

2352 

.19 

.19 

435.12* 

435.12* 

N 

22.5% 

30.5% 

36.0% 

41.0% 

Democrat-Capital 

1904 

Lines  = 

10836 

23478 

46956 

93912 

Sedalia 

‘1’ 

SD 

6 

1806 

.27 

.27 

487.62 

487.62 

N 

5.0% 

7.5% 

10.0% 

10.0% 

Daily  Standard 

2580 

Lines  = 

14616 

31668 

63336 

126672 

Sikeston 

‘1’ 

LA 

8 

2436 

.19 

.19 

462.84 

462.84 

N 

.0% 

.0% 

5.0% 

10.0% 

News/Leader  &  Press 

1289 

Lines  = 

14448 

31304 

62608 

125216 

Springfield 

GT 

8 

2408 

.91 

.91 

2191.28 

2191.28 

N 

12.0% 

17.0% 

18.0% 

20.0% 

News-Press  &  Gazette 

1574 

Lines  = 

10836 

23478 

46956 

St.  Joseph 

■r 

BS 

6 

1806 

.91 

.71 

1643.46* 

1282.26* 

N 

5.0% 

7.5% 

10.0% 

Post-Dsp/Globe-Dem  (M&E) 

1504 

Lines  = 

16740 

36270 

72540 

145080 

St.  Louis 

‘2’ 

NN 

9 

2790 

3.06 

**  ** 

8537.40* 

.00 

N 

9.0% 

12.0% 

18.0% 

21.0% 

Post-Dsp/GIb-Dem  (Sun/Wkd) 

1504A 

Lines  = 

16740 

36270 

72540 

145080 

St.  Louis 

‘1’ 

NN 

9 

2790 

**  ** 

3.57 

.00 

9960.30* 

Y 

7.0% 

9.0% 

10.0% 

11.0% 

Republican-Times  &  Gazette 

2581 

Lines  = 

14112 

30576 

61152 

122304 

Trenton 

■r 

MP 

8 

2352 

.10 

**  ** 

235.20* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 
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West  Plains  Quill 

‘1’ 

9052 

MP 

8 

2352 

.19 

**  ** 

446.88* 

.00 

Lines  = 

Y 

14112 

7.0% 

30576 

15.0% 

61152 

22.5% 

122304 

30.0% 

MONTANA 

Billings  Gazette 

6097 

Lines  = 

14400 

31200 

62400 

124800 

■r. 

BS/MG 

8 

2400 

.59 

.59 

1416.00 

1416.00 

N 

5.0% 

7.0% 

10.0% 

15.0% 

Montana  Standard 

2582 

Lines  = 

14448 

31304 

62608 

125216 

Butte-Anaconda 

‘1’ 

BS/MG 

8 

2408 

.33 

.33 

794.64 

794.64 

N 

5.0% 

8.0% 

11.0% 

15.0% 

Great  Falls  Tribune 

1614 

Lines  = 

10836 

23478 

46956 

93912 

CW 

6 

1806 

.60 

.60 

1083.60* 

1083.60* 

N  ' 

11.6% 

13.3% 

16.7% 

18.3% 

Daily  News 

6136 

Lines  = 

14112 

30576 

61152 

122304 

Havre 

‘1’ 

8 

2352 

.16 

376.32 

.00 

Y 

4.0% 

6.0% 

10.0% 

15.0% 

Independent-Record 

6165 

Lines  = 

14448 

31304 

62608 

125216 

Helena 

‘1’ 

8 

2408 

.23 

.23 

540.96 

540.96 

N 

5.0% 

7.0% 

10.0% 

15.0% 

Kalispell  Interlake 

3101 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.23 

.23 

540.96* 

540.96* 

N 

15.0% 

17.9% 

24.3% 

27.8% 

The  Missoulian 

2187 

Lines  = 

14448 

31304 

62608 

125216 

Missoula 

‘1’ 

BS/MG 

8 

2408 

.33 

.33 

794.64 

794.64 

N 

5.0% 

6.0% 

7.0% 

9.0% 

NEBRASKA 

Times-Herald 

6988 

Lines  = 

10836 

23478 

46956 

93912 

Alliance 

‘1’ 

BS 

6 

1806 

.18 

**  ** 

325.08 

.00 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

Beatrice  Sun 

1601 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

BS 

6 

1806 

.20 

**  ** 

361.20 

.00 

Y 

5.0% 

7.5% 

10.0% 

12.5% 

Telegram 

1635 

Lines  = 

14448 

31304 

62608 

125216 

Columbus 

‘1’ 

BS 

8 

2408 

.18 

433.44 

.00 

Y 

5.0% 

7.5% 

10.0% 

15.0% 

Tribune 

1499 

Lines  = 

10980 

23790 

47580 

95160 

Fremont 

‘1’ 

GT 

6 

1830 

.31 

**** 

567.30 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Daily  Independent 

1916 

Lines  = 

10836 

23478 

46956 

93912 

Grand  Island 

‘1’ 

BS 

6 

1806 

.35 

632.10 

.00 

Y 

5.0% 

7.5% 

10.0% 

12.5% 

Daily  Tribune 

1528 

Lines  = 

10584 

22932 

45864 

91728 

Hastings 

‘1’ 

BS 

6 

1764 

.28 

**** 

439.92 

.00 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

Daily  Citizen 

6529 

Lines  = 

10584 

22932 

45864 

91728 

Holdrege 

‘1’ 

BS 

6 

1764 

.14 

246.96 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Kearney  Hub 

1251 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

BS 

8 

2352 

.14 

**** 

329.28 

.00 

Y 

5.0% 

7.5% 

10.0% 

12.5% 

Daily  Gazette 

6890 

Lines  = 

14448 

31304 

62608 

125216 

McCook 

‘1’ 

BS 

8 

2408 

.17 

409.36 

.00 

Y 

7.5% 

10.0% 

15.0% 

20.0P/i 

Omaha  World-Herald 

1566 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

CW 

8 

2408 

1.75 

1.85 

4214.00* 

4454.80* 

N 

1.0% 

2.0% 

2.5% 

3.0% 

News-Times 

6155 

Lines  = 

10584 

22932 

45864 

91728 

York 

‘1’ 

BS 

6 

1764 

.15 

**  ** 

264.60* 

.00 

Y 

7.5% 

10.0% 

15.0% 

20.0% 

NEVADA 

Daily  Free  Press 

6888 

Lines  = 

14448 

31304 

62608 

125216 

Elko 

‘1’ 

BS 

8 

2408 

.22 

*tk  ** 

529.76 

.00 

N 

27.0% 

29.0% 

32.0% 

35.0% 

Ely  Times 

6728 

Lines  = 

14400 

31200 

62400 

124800 

■r 

WD 

8 

2400 

.22 

528.00* 

.00 

N 

5.0% 

7.0% 

10.0% 

15.0% 

Las  Vega'  Review-Journal 

1870 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

WD 

8 

2408 

.79 

.79 

1902.32 

1902.32 

N 

5.0% 

7.0% 

12.0% 

15.0% 

The  Valley  Times 

2315 

Lines  = 

14448 

31304 

62608 

125216 

North  Las  Vegas 

‘1’ 

US 

8 

2408 

.32 

.32 

770.56* 

770.56* 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

Reno  Gazette/Nev.  St.  Jnl. 

1038 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

GT 

8 

2408 

.63 

.58 

1517.04 

1396.64 

N 

5.0% 

7.5% 

10.0% 

15.0% 
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Disc 

CO 

Nabic  Col 
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NEW  HAMPSHIRE 

Claremont  Eagle-Times 

6375 

LA  8 

2352 

.21 

.21 

493.92* 

493.92* 

Lines  = 

Y 

14112 

5.0% 

30576 

10.0% 

61152 

15.0% 

122304 

20.0% 

Monitor 

Concord 

‘1’ 

1717 

LA  8 

2408 

.24 

**  ** 

577.92 

.00 

Lines  = 

N 

14448 

10.0% 

31304 

15.0% 

62608 

20.0% 

125216 

25.0% 

Foster’s  Daily  Democrat 
Dover 

‘1’ 

2191 

LA  9 

2709 

.26 

**  ** 

704.34 

.00 

Lines  = 

N 

16254 

3.8% 

35217 

7.7% 

70434 

15.4% 

140868 

19.2% 

Sentinel 

Keene 

‘1’ 

6946 

LA  8 

2352 

.20 

**  ** 

470.40* 

.00 

Lines  = 

Y 

14112 

5.0% 

30576 

10.0% 

61152 

15.0% 

122304 

20.0% 

Lebanon  Valley  News 

‘1’ 

5175 

LA  8 

2352 

.20 

**  ** 

470.40 

.00 

Lines  = 

N 

14112 

5.0% 

30576 

10.0% 

61152 

15.0% 

122304 

20.0% 

Manchester  Union  Leader 

‘1’ 

6580 

SF  8 

2408 

.72 

.72 

1733.76* 

1733.76* 

Lines  = 

N 

14448 

5.0% 

31304 

10.0% 

62608 

15.0% 

125216 

20.0% 

Nashua  Telegraph 

‘1’ 

6128 

LA  8 

2408 

.31 

**  ** 

746.48 

.00 

Lines  = 

Y 

14448 

5.0% 

31304 

10.0% 

62608 

15.0% 

125216 

20.0% 

NEW  JERSEY 

Asbury  Park  Press 

‘1’ 

1683 

SF  9 

2709 

.81 

.92 

2194.29* 

2492.28* 

Lines  = 

N 

16254 

5.0% 

35217 

10.0% 

70434 

15.0% 

140868 

20.0% 

Atlantic  City  Press 

‘1’ 

6896 

SF  8 

2384 

.70 

.70 

1668.80* 

1668.80* 

Lines  = 

N 

14304 

5.0% 

30992 

7.5% 

61984 

10.0% 

123968 

15.0% 

Bridgeton  News 

‘1’ 

6048 

LA  8 

2408 

.19 

457.52 

.00 

Lines  = 

N 

14448 

2.0% 

31304 

4.0% 

62608 

6.0% 

125216 

8.0% 

Bridgewater  Courier-News 

‘1’ 

6036 

GT  9 

2718 

.65 

**  ** 

1766.70* 

.00 

Lines  = 

N 

16308 

5.0% 

35334 

7.5% 

70668 

10.0% 

141336 

15.0% 

Courier-Post 

Camden 

‘1’ 

1091 

GT  6 

1800 

1.20 

**  ** 

2160.00 

.00 

Lines  =: 

N 

10800 

5.0% 

23400 

7.5% 

46800 

10.0% 

93600 

15.0% 

Daily  Advance 

Dover 

1803 

DN/DN  8 

2400 

.60 

.60 

1128.00* 

1128.00* 

Lines  = 

Y 

14400 

28.0% 

31200 

32.0% 

62400 

35.0% 

124800 

37.0% 

The  Daily  Journal 

Elizabeth 

‘1’ 

6103 

LA  8 

2408 

.75 

1793.96 

.00 

Lines  = 

Y 

14448 

5.0% 

31304 

7.5% 

62608 

10.0% 

125216 

15.0% 

Bergen  Record 

Hackensack 

■r 

1014 

SF  9 

2700 

1.10 

1.25 

2970.00* 

3375.00* 

Lines  = 

Y 

16200 

15.0% 

35100 

17.0% 

70200 

20.0% 

140400 

22.0% 

Jersey  City  Journal 

‘1’ 

1701 

NN  9 

2835 

.63 

.... 

1786.00 

.00 

Lines  = 

N 

17010 

2.0% 

36855 

4.0% 

73710 

6.0% 

147420 

10.0% 

Daily  Record 

Morristown 

‘1’ 

1080 

LA  9 

2709 

.62 

.65 

1679.58 

1760.85 

Lines  = 

Y 

16254 

5.0% 

35217 

7.5% 

70434 

10.0% 

140868 

15.0% 

When  you  buy  the 

Big  Apple,  you  don  t  get 

the  Big  Tomato. 


Sawyer  ^Ferguson- Walker 

T  metro  Monmouth  and 

in  Ne«  W*  ®*™™pnople  read  <he  Asbur,  Park  Press 

Ocean  counties  —  more  pc  p 

than  any  NY  daily.  „  _p.DERS  392  000  100% 

total  WeEKOAY  NEWSPAPER  BEAOeRS  SR  . 


asbury  park  press 

NY  Daily  News 
NY  Times 


241.000 

77.000 

42.000 


61% 

20% 

11% 


source.  Belden  Market  Study.  January  1978 
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Nabic  Col  Lines  Open  Published  Contract  Discounts  Off  Open 

Disc  Rep/  Per  Per  Line  Rate  Page  Rate  Line  Rate  For  Newsplan  Profram 

CO  Grp  Pg  Page  Daily  Sun  Daily  Sun  6  Pg  13  Pg  26  Pg  52  Pg 


Home  News  1723  Lines  =  16632  36036  72072  144144 


New  Brunswick  ‘1’  SK 

— Comments — 39  page  discount  is  12%. 

9 

2772 

.64 

.64 

1774.08* 

1774.08* 

N 

5.0% 

7.0% 

10.0% 

15.0% 

Newark  Star-Ledger  (M) 

1001 

Lines  = 

17010 

36855 

73710 

47420 

NN 

9 

2835 

2.77 

**  ** 

7484.40 

.00 

N 

6.1% 

6.4% 

6.9% 

7.2% 

Newark  Star-Ledger  (Sun) 

lOOlA 

Lines  = 

17010 

36855 

73710 

47420 

NN 

9 

2835 

**  ** 

3.18 

.00 

8675.10 

N 

4.7% 

5.0% 

6.0% 

6.3% 

New  Jersey  Herald 

7045 

Lines  = 

14400 

31200 

62400 

24800 

Newton 

‘1’ 

LA 

8 

2400 

.30 

.32 

720.00 

768.00 

Y 

5.0% 

7.5% 

10.0% 

20.0% 

Passaic-Clifton  Herald  Nws 

6548 

Lines  = 

16200 

35100 

70200 

40400 

DN/DN 

9 

2700 

1.10 

1.10 

2268.00* 

2268.00* 

N 

29.0% 

32.0% 

35.0% 

36.0% 

Paterson  News 

6585 

Lines  = 

16200 

35100 

70200 

40400 

‘2’ 

LA 

9 

2700 

.77 

.77 

2079.00* 

2079.00* 

N 

10.0% 

15.0% 

20.0% 

25.0% 

Today's  Sunbeam 

6201 

Lines  = 

14448 

31304 

62608 

25216 

Salem 

LA 

8 

2408 

.25 

602.00 

.00 

N 

10.0% 

20.0% 

30.0% 

Red  Bank  Daily  Register 

1212 

Lines  = 

14448 

31304 

62608 

25216 

Shrewsbury 

‘1’ 

LA 

8 

2408 

.41 

.41 

987.28 

987.28 

N 

3.0% 

5.0% 

10.0% 

20.0% 

Ocean  County  Tms  Observer 

2192 

Lines  = 

14448 

31304 

62608 

125216 

Tom’s  River 

■r 

LA 

8 

2408 

.35 

.35 

842.80 

842.80 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Trenton  Times 

1197 

Lines  = 

10872 

23556 

47112 

94224 

SK 

6 

1812 

.91 

1.01 

1648.92 

1830.12 

N 

6.6% 

6.6% 

12.0% 

12.0% 

Trentonian 

6077 

Lines  = 

7848 

17004 

34008 

68016 

Trenton 

‘1’ 

LA 

6 

1308 

.58 

.58 

758.64 

758.64 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Union  City  Dispatch 

1225 

Lines  = 

16200 

35100 

70200 

140400 

‘1’ 

LA 

9 

2700 

.55 

**  ** 

1485.00 

.00 

N 

10.0% 

15.0% 

20.0% 

25.0% 

News  Tribune 

1692 

Lines  = 

16308 

35334 

70668 

141336 

Wood  bridge 

‘1’ 

SF 

9 

2718 

.62 

**,** 

1685.16* 

.00 

N 

5.0% 

7.0% 

10.0% 

15.0% 

Gloucester  County  Times 

2319 

Lines  = 

10800 

23400 

46800 

93600 

Woodbury 

■r 

LA 

6 

1800 

.49 

.49 

882.00 

882.00 

Y 

5.2% 

7.5% 

12.4% 

14.9% 

NEW  MEXICO 

Grants  Daily  Beacon 

2586 

Lines  = 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.16 

**  ** 

385.28* 

.00 

Y 

5.0% 

7.5% 

10.0% 

15.0% 

Daily  Optic 

6132 

Lines  = 

10836 

23478 

46956 

93912 

Las  Vegas 

‘1’ 

TP 

6 

1806 

.21 

379.26* 

.00 

Y 

3.0% 

6.0% 

9.0% 

12.0% 

Portales  News-Tribune 

9101 

Lines  = 

15120 

32760 

65520 

131040 

•r 

TP 

8 

2520 

.12 

.12 

302.40* 

302.40* 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Daily  Record 

6076 

Lines  = 

10836 

23478 

46956 

93912 

Roswell 

‘1’ 

TP 

6 

1806 

.29 

.29 

523.74 

523.74 

Y 

5.0% 

5.0% 

5.0% 

5.0% 

Santa  Fe  New  Mexican 

1087 

Lines  = 

14448 

31304 

62608 

125216 

■r 

GT 

8 

2408 

.31 

.32 

746.48 

770.56 

N 

5.0% 

7.5% 

10.0% 

15.0% 

NEW  YORK 

Times  Union/Knick.  News 

1603 

Lines  = 

16254 

35217 

70434 

140868 

Albany 

HS 

9 

2709 

1.50 

1.50 

4063.50 

4063.50 

N 

.0% 

.0% 

5.0% 

10.0% 

Binghamton  Press  (E) 

1743A 

Lines  = 

16200 

35100 

70200 

140400 

■r 

GT 

9 

2700 

.69 

.74 

1863.00* 

1998.00* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Sun  Bulletin  (M) 

1743B 

Lines  = 

8064 

17472 

34944 

69888 

■r 

GT 

7 

1344 

.47 

631.68* 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Sun-Bulletin  Press  (M&E) 

1743C 

Lines  = 

16200 

35100 

70200 

140400 

Binghamton 

‘1’ 

GT 

9 

2700 

.82 

**  ** 

2214.00 

.00 

N 

5.0% 

7.5% 

iO.0% 

15.0% 

Sun-Bulletin  Press  (M  &  Sun) 

1743D 

Lines  = 

16200 

35100 

70200 

140400 

Binghamton 

‘1’ 

GT 

9 

2700 

.87 

**  ** 

2349.00* 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 
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NEW  YORK 
(cont’d) 


Disc 

CO 


Nabic  Col 
Rep/  Per 
Grp  Pe 


Lines 

Per 

Page 


Open 
Line  Rate 
Daily  Sun 


Published 
Page  Rate 
Daily  Sun 


Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 
6Pg  13  Pg  26  Pg  52  Pg 


Buffalo  News 

‘2’ 

1597 

SK 

8 

2464 

1.80 

1.28 

4435.20 

3153.92 

Lines  = 
Y 

14784 

3.0% 

32032 

5.5% 

64064 

7.8% 

128128 

10.0% 

Buffalo  Courier-Express 

1621 

Lines  = 

14784 

32032 

64064 

128128 

■r 

CW 

8 

2464 

1.05 

1.75 

2587.20* 

4312.00* 

N 

2.5% 

5.0% 

7.5% 

10.0% 

Canandaigua  Messenger 

2199 

Lines  = 

14448 

31304 

62608 

125216 

■r 

LA 

8 

2408 

.18 

**  ** 

433.44 

.00 

N 

2.0% 

3.0% 

4.0% 

5.0% 

Catskill  Mail 

1605 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.11 

**  ** 

258.72* 

.00 

Y 

10.0% 

12.0% 

15.0% 

20.0% 

The  Leader 

1829 

Lines  = 

14448 

31304 

62608 

125216 

Corning 

■r 

LA 

8 

2408 

.24 

**,  ** 

577.92 

.00 

N 

10.0% 

15.0% 

20.0% 

30.0% 

Dunkirk  Observer 

6108 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.20 

** 

481.60 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Star-Gazette 

1002 

Lines  = 

16200 

35100 

70200 

140400 

Elmira 

‘1’ 

GT 

9 

2700 

.51 

.54 

1377.00* 

1458.00* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Newsday 

1536A 

Lines  = 

7200 

15600 

31200 

62400 

Garden  City 

LC 

5 

1200 

4.00 

4.05 

4800.00 

4860.00 

N 

15.0% 

15.0% 

15.0% 

15.0% 

—Comments — No  restriction  on  the  number  of  1200  line  ads  which  must  be  run. 


Post-Star  &  Times 

Glens  Falls 

‘1’ 

1666 

LA 

8 

2408 

.35 

**.**  842.80 

.00 

Lines  = 

N 

14448 

15.0% 

31304 

20.0% 

62608 

25.0% 

125216 

30.0% 

Evening  Telegram 

Herkimer 

‘1’ 

2587 

TN 

8 

2408 

.17 

**.**  409.36* 

.00 

Lines  = 

Y 

14448 

5.0% 

31304 

7.0% 

62608 

9.0% 

125216 

12.0% 

Hornell  Tribune-Spectator 

‘1’ 

9011 

LA 

6 

1806 

.25 

.25  451.50* 

451.50* 

Lines  = 

Y 

10836 

2.0% 

23478 

4.0% 

46956 

6.0% 

93912 

8.0% 

In  Buffak^lhe  News  has  it. 

Frequency  discounts  for  national  advertisers. 

Newsplan,  the  exciting  new  modular/frequency  plan  for  newspaper 
space,  has  come  to  Buffalo.  And  the  Buffalo  Evening  News  has  it.  So  now 
your  selling  message  can  reach  our  area’s  1.8  million  consumers,  with  an 
Effective  Buying  Income  of  $10.9  billion,  in  Western  New  York’s  most 
widely  read  newspaper.  Reach  them  with  sales-building  frequency.  And 
with  new  Newsplan  discount  opportunities.  If  you  want  Newsplan  in 
Buffalo,  you  want  The  News.  For  more  information  and  rates,  call  Hugh 
G.  Monaghan,  General  Advertising  Manager,  at  (716)  849-3422. 

Buffalo  Evening  News 

One  News  Plaza,  Buffalo,  New  York  14240 
Represented  by  Story  &  Kelly-Smith,  Inc. 

In  Canada  by  American  Publishers  Representatives  Ltd.  WWS) 

In  Florida  by  The  Leonard  Co.  riiifiim 
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of  any  newspaper  buy  in  the  New  York  market. 

discount  21% 


the  combined  selling  power  of 

The  STAR-LEDGER  •  The  STATEN  ISLAND  ADVANCE  •  The  JERSEY  JOURNAL 


Represented  by  Newhouse  Newspapers. 


Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

NEW  YORK 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

(cont’d) 

CO 

Grp 

P* 

Page 

Daily 

Sun 

Daily  Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

Ithaca  Journal 

1240 

Lines  = 

10800 

23400 

46800 

93600 

‘2’ 

GT 

6 

1800 

.57 

**  ** 

1026.00*  .00 

N 

19.0% 

22.0% 

27.0% 

28.0% 

Jamestown  Post-Journal 

1637 

Lines  = 

10800 

23400 

46800 

93600 

‘1’ 

LA 

6 

1800 

.41 

**** 

738.00  .00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

The  Daily  Freeman 

1472 

Lines  = 

14448 

31304 

62608 

125216 

Kingston 

‘1’ 

LA 

8 

2408 

.38 

.38 

915.04  915.04 

Y 

5.0% 

7.0% 

10.0% 

The  Evening  Times 

6541 

Lines  = 

14448 

31304 

62608 

125216 

Little  Falls 

‘1’ 

LA 

8 

2408 

.15 

**  ** 

361.20  .00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Evening  Telegram 

3108 

Lines  = 

14448 

31304 

62608 

125216 

Malone 

‘1’ 

LA 

8 

2408 

.17 

**  ** 

409.36  .00 

N 

15.0% 

15.0% 

20.0% 

20.0% 

Mount  Kisco  Patent  Trader 

9053 

Lines  = 

16200 

35100 

70200 

140400 

■r 

LA 

9 

2700 

.40 

1080.00*  .00 

N 

20.0% 

20.0% 

25.0% 

30.0% 

New  York  News  World 

1003 

Lines  = 

16200 

35100 

70200 

140400 

9 

2700 

1.25 

1.30 

2025.00*  2160.00* 

N 

64.0% 

68.0% 

72.0% 

76.0% 

New  York  News  (F/R) 

1229A 

Lines  = 

7200 

15600 

31200 

62400 

‘2’ 

6 

1200 

11.51 

**  ** 

12012.00  .00 

Y 

17.0% 

18.0% 

20.3% 

21.0% 

— Comments — Only  full  page  units  apply. 

New  York  News  (F/R) 

1229B 

Lines  = 

7200 

15600 

31200 

62400 

■2’ 

6 

1200 

11.51 

**  ** 

Partial-page 

Y 

10.0% 

11.0% 

13.3% 

14.0% 

New  York  News  (F/R) 

1229C 

Lines  = 

7200 

15600 

31200 

62400 

‘2’ 

6 

1200 

11.51 

**  ** 

Partial-page 

N 

4.0% 

5.0% 

7.3% 

8% 

— Comments — equivalency  lineage  (other  than  modular). 

New  York  News  (Sun) 

1229C 

Lines  = 

7200 

15600 

31200 

62400 

■2' 

6 

1200 

15.34 

.00  16020.00 

Y 

17.0% 

18.2% 

19.5% 

20.5% 

— Comments — Only  full  page  units  apply. 

New  York  News  (Sun) 

1229D 

Lines  = 

7200 

15600 

31200 

62400 

‘2’ 

6 

1200 

**  ** 

15.34 

Partial-page 

Y 

10.0% 

11.2% 

12.5% 

13.5% 

New  York  News  (Sun) 

1229F 

Lines  = 

7200 

15600 

31200 

62400 

‘2’ 

6 

1200 

**  ** 

15.34 

Partial-page 

N 

4.0% 

5.2% 

6.5% 

7.5% 

— Comments — Equivalency  lineage  (other  than  modular). 

New  York  Times 

1553A 

Lines  = 

16200 

35100 

70200 

140400 

9 

2700 

6.45 

7.60 

15480.00*  18240.00* 

Y 

2.2% 

2.8% 

3.3% 

4.2% 

— Comments — Only  full  page  units  apply. 

New  York  Times 

1553B 

Lines  = 

16200 

35100 

70200 

140400 

9 

2700 

6.45 

7.60 

Partial-page 

N 

2.4% 

2.8% 

3.2% 

4.1% 

El  Diario 

2206 

Lines  = 

6000 

13000 

26000 

52000 

New  York 

5 

1000 

1.35 

1.35 

1350.00*  1350.00* 

Y 

15.0% 

22.0% 

30.0% 

35.0% 

N.Y.  Jewish  Forward 

2207 

Lines  = 

12600 

27300 

54600 

109200 

7 

2100 

.84 

.84 

1764.00*  1764.00* 

Y 

5.0% 

7.5% 

10.0% 

15.0% 

Journal  of  Commerce 

9111 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

1.89 

**  ** 

4551.12  .00 

Y 

23.0% 

23.0% 

23.0% 

23.0% 

— Comments — National  newspaper. 

Niagara  Falls  Gazette 

1503 

Lines  = 

14784 

32032 

64064 

128128 

■r 

GT 

8 

2464 

.51 

.51 

1256.64*  1256.64* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Tonawanda  News 

6162 

Lines  = 

14448 

31304 

62608 

125216 

North  Tonawanda 

‘1’ 

LA 

8 

2408 

.29 

698.32  .00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Norwich  Sun 

9091 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

LA 

8 

2352 

.16 

376.32  .00 

N 

20.0% 

25.0% 

30.0% 

40.0% 

Clean  Times  Herald 

1246 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.28 

674.24  .00 

N 

5.0% 

10.0% 

20.0% 

30.0% 

Oneida  Dispatch 

5193 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.19 

475.52  .00 

N 

5.0% 

10.0% 

15.0% 

20.0% 
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NOW  TEffi  COST 
OF  REACHING  NEW70RK 

COSTS  LESS 


National  advertisers  can  save  8%  to  20% 
when  they  advertise  in  the  New  York  Daily  News 
with  a  Newsplan  schedule.  And 
they  can  virtually  double  those 
savings  by  using  the  Daily  News 
special  Frequency  Rates. 

What  savings  and  what  reach ! 
The  Daily  News  is  the  only 
major  morning  newspaper  in 
town  offering  these  substantial 
discounts.  You  reach  4.3  million 
adults  daily.  And  over  5.5  million 
on  Sunday. 

More  men. 

More  women. 

More  readers  with  family 
incomes  over  $25,000. 

More  exclusive  readers 
than  the  total  readership  of  most 
newspapers. 

That’s  a  lot  more  for  a  lot  less. 
Because  we’re  a  lot  more  efficient. 

Find  out  more  about  reach¬ 
ing  the  New  York  ADI  at  the 
lowest  possible  cost.  Call  Frank  Flood,  Manager, 
Display  Advertising  at  (212)  949-3134. 


DAILYbNEWS 

WE  ARE  NEW  YORK 

To  find  out  more  call  the  Daily  News  office  nearest  you:  New  York:  (212)  949-3134  •  Chicago:  (312)  222-3130  •  San  Franciso):  (415)  421-7946  •  Los  Angeles:  (213)  933-5623  /VlfN 
Towmar:  Miami  (305)  573-2824.  Mexico  City  (905)  533-1596  •  Coral  Gables:  (305)  667-8884  •  Detnnt:  (313)569-0464  Source:  Syndicated  M.  A.  P.  Study/Three  Sigma  Research 


Final  DAILY®  NEWS  Final 

ndiiMan 

WORKS  BETTER 
IN  THE 
OAILY  NEWS 


Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

NEW  YORK 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

(cont’d) 

CD 

Grp 

Pc 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

Union-Gazette 

1245 

Lines  = 

10836 

23478 

46956 

93912 

Port  Jervis 

‘1’ 

BS 

6 

1806 

.20 

361.20* 

.00 

N 

20.0% 

25.0% 

28.0% 

30.0% 

Poughkeepsie  Journal 

1822 

Lines  = 

10800 

23400 

46800 

93600 

‘1’ 

GT 

6 

1800 

.63 

.70 

1143.00 

1260.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Tms-Union/Dem&Chron  (M&E) 

1669 

Lines  = 

16200 

35100 

70200 

140400 

Rochester 

GT 

9 

2700 

2.75 

**  ** 

5924.88* 

.00 

N 

26.2% 

27.9% 

29.2% 

31.9% 

Tms-Union/Dem&Chron  (E&S) 

Lines  = 

16200 

35100 

70200 

140400 

Rochester 

GT 

9 

2700 

3.10 

**  ** 

7024.05* 

.00 

N 

20.3% 

21.8% 

23.1% 

25.7% 

Tms-Un/Dem&Chron  (M  or  E) 

1669B 

Lines  = 

16200 

35100 

70200 

140400 

Rochester 

GT 

9 

2700 

1.93 

**,** 

4148.28* 

.00 

N 

26.2% 

27.9% 

29.2% 

31.9% 

Tms-Un/Dem&Chron  (S  or  H) 

1669C 

Lines  = 

16200 

35100 

70200 

140400 

Rochester 

GT 

9 

2700 

**  ** 

2.14 

.00 

5493.42* 

N 

8.3% 

10.7% 

12.1% 

13.7% 

Rome  Sentinel 

1069 

Lines  = 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.30 

**,** 

722.40* 

.00 

N 

15.0% 

20.0% 

25.0% 

30.0% 

Republican-Press 

1929 

Lines  = 

10584 

22932 

45864 

91728 

Salamanca 

‘1’ 

LA 

6 

1764 

.18 

317.52 

.00 

Y 

20.0% 

22.5% 

25.0% 

27.5% 

Adirondack  Enterprise 

6828 

Lines  = 

14112 

30576 

61152 

122304 

Saranac  Lake 

‘1’ 

LA 

8 

2352 

.17 

**  ** 

399.84 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

The  Saratogian 

1126 

Lines  = 

10836 

23478 

46956 

93912 

Saratoga  Springs 

■r 

GT 

6 

1806 

.43 

.43 

776.58 

776.58 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Staten  Island  Advance 

6216 

Lines  = 

16200 

35100 

70200 

140400 

NN 

9 

2700 

.72 

.72 

1620.00* 

1620.00* 

N 

19.4% 

20.8% 

22.2% 

25.0% 

Herald-Jnl&Post  Std  (M&E) 

1356 

Lines  = 

16362 

35451 

70902 

Syracuse 

NN 

9 

2727 

1.45 

•kit  kk 

3572.37* 

.00 

N 

11.0% 

12.4% 

13.1% 

14.4% 

Herald-American  (Sun) 

1356A 

Lines  = 

16362 

35451 

70902 

141804 

Syracuse 

NN 

9 

2727 

**  ** 

1.65 

.00 

4063.23* 

N 

10.9% 

12.1% 

12.7% 

13.9% 

Times  Record 

1010 

Lines  = 

14784 

32032 

64064 

128128 

Troy 

■r 

8 

2464 

.43 

.43 

1059.52* 

1059.52* 

N 

2.0% 

4.0% 

6.0% 

8.0% 

Press  Observer-Dispatch 

1535 

Lines  = 

16254 

35217 

70434 

140868 

Utica 

‘1’ 

GT 

9 

2709 

.83 

.81 

2248.47* 

2194.29* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Reporter 

6977 

Lines  = 

10836 

23478 

46956 

93912 

Wellsville 

‘1’ 

LA 

6 

1806 

.19 

.19 

343.14 

343.14 

Y 

2.0% 

4.0% 

6.0% 

8.0% 

Westchester  Rockland  NSPS 

Lines  = 

14400 

31200 

62400 

124800 

White  Plains 

‘1’ 

gQI 

8 

2400 

2.64 

2.64 

6336.00* 

6336.00* 

Y 

5.0% 

7.0% 

10.0% 

15.0% 

NORTH  CAROLINA 

Asheville  Citizen-Times 

1196 

Lines  = 

14544 

31512 

63024 

126048 

‘1’ 

SF/MU 

8 

2424 

.75 

.75 

1818.00* 

1818.00* 

N 

5.0% 

10.0% 

15.0% 

30.0% 

Charlotte  Observer  &  News 

1663 

Lines  = 

11340 

24570 

49140 

98280 

‘1’ 

KR 

6 

1890 

2.53 

2.58 

4781.70* 

4876.20* 

N 

3.0% 

5.0% 

10.0% 

20.0% 

— Comments — Discounts  for  daily  insertions  apply  for  combination  M&E  only. 

Dunn  Daily  Record 

5166 

Lines  = 

13104 

28392 

56784 

113568 

‘1’ 

8 

2184 

.19 

**  ** 

446.88 

.00 

Y 

5.0% 

10.0% 

15.0% 

25.0% 

Durham  Herald  &  Sun 

1595 

Lines  = 

14976 

32448 

64896 

129792 

‘1’ 

BS 

8 

2496 

.65 

.60 

1622.40 

1497.60 

N 

2.0% 

5.0% 

8.0% 

15.0% 

— Comments — Discounts  will  also  apply  to  the  Durham  portion  of  the  Raleigh-Durham  unit. 

Elizabeth  City  Advance 

6887 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

LA 

6 

1806 

.25 

.25 

451.50 

451.50 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Observer-Times 

1106 

Lines  = 

14448 

31304 

62608 

125216 

Fayetteville 

‘1’ 

LA 

8 

2408 

.59 

.59 

1420.72 

1420.72 

N 

.0% 

5.0% 

10.0% 

15.0% 

News-Argus 

1619 

Lines  = 

14448 

31304 

62608 

125216 

Goldsboro 

■r 

8 

2408 

.24 

.24 

577.92* 

577.92* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Henderson  Daily  Dispatch 

2216 

Lines  = 

14448 

31304 

62608 

■r 

LA 

8 

2408 

.17 

**  ** 

409.36 

.00 

N 

5.9% 

11.8% 

17.7% 

38N 
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Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Dff  Dpen 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

CD 

Grp 

P« 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

The  Times-News 

6726 

Lines  = 

10836 

23478 

46956 

93912 

Hendersonville 

‘1’ 

LA 

6 

1806 

.28 

**  ** 

505.68 

.00 

N 

1.0% 

2.0% 

3.0% 

5.0% 

High  Point  Enterprise 

1013 

Lines  = 

14808 

32084 

64168 

128336 

‘1’ 

LA 

8 

2468 

.43 

.43 

1035.44 

1035.44 

N 

4.0% 

6.0% 

8.0% 

10.0% 

The  Robesonian 

9087 

Lines  = 

14448 

31304 

62608 

125216 

Lumberton 

‘1’ 

LA 

8 

2408 

.19 

.19 

457.52 

457.52 

Y 

4.0% 

6.0% 

8.0% 

12.0% 

Morganton  News-Herald 

5170 

Lines  = 

10584 

22932 

45864 

91728 

‘1’ 

LA 

6 

1764 

.23 

**  ** 

405.72 

.00 

Y 

5.0% 

10.0% 

15.0% 

25.0% 

Herald 

6208 

Lines  = 

14448 

31304 

62608 

125216 

Roanoke  Rapids 

‘1’ 

8 

2408 

.16 

.16 

385.28* 

385.28* 

Y 

5.0% 

8.0% 

10.0% 

12.0% 

Salisbury  Post 

1686 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.30 

.30 

722.40 

722.40 

N 

6.6% 

13.3% 

20.0% 

33.3% 

Herald 

6627 

Lines  = 

14448 

31304 

62608 

125216 

Sanford 

‘1’ 

8 

2408 

.18 

433.44 

.00 

Y 

3.0% 

5.0% 

10.0% 

12.5% 

The  Daily  Star 

1168 

Lines  = 

14448 

31304 

62608 

125216 

Shelby 

‘1’ 

LA 

8 

2408 

.24 

••  •» 

577.92 

.00 

Y 

3.0% 

6.0% 

9.0% 

12.0% 

Record  &  Landmark 

6651 

Lines  = 

10836 

23478 

46956 

93912 

Statesville 

‘1’ 

LA 

6 

1806 

.30 

541.80 

.00 

N 

5.0% 

10.0“/i. 

15.0% 

25.0% 

Wilmington  Star-News 

6020 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

BS 

8 

2408 

.45 

.45 

1083.60 

1083.60 

N 

3.0% 

5.0% 

7.0% 

9.0% 

Journal  &  Sentinel 

1145 

Lines  = 

14976 

32448 

64896 

129792 

Winston-Salem 

‘1’ 

SF 

8 

2496 

1.14 

1.14 

2845.44* 

2845.44* 

N 

7.0% 

7.0% 

15.0% 

20.0% 

NORTH  DAKOTA 

Bismarck  Tribune 

6218 

Lines  = 

10836 

23478 

46956 

93912 

■r 

BS 

6 

1806 

.41 

740.46 

.00 

N 

5.0% 

10.0% 

15.0e/o 

20.0% 

Dickinson  Press 

2588 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

ND 

8 

2408 

.18 

433.44* 

.00 

Y 

11.0% 

26.0% 

33.0% 

33.0% 

The  Forum 

1880 

Lines  = 

10800 

23400 

46800 

93600 

Fargo 

‘1’ 

SK 

6 

1800 

.85 

.85 

1530.00* 

1530.00* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Grand  Forks  Herald 

1226 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

KR 

8 

2408 

.46 

.46 

1107.68 

1107.68 

N 

3.0% 

5.0% 

10.0% 

20.0% 

Jamestown  Sun 

3129 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.18 

433.44 

.00 

N 

11.0% 

26.0% 

33.0% 

33.0% 

Daily  News 

1788 

Lines  = 

14448 

31304 

62608 

125216 

Minot 

‘1’ 

BS 

8 

2408 

.30 

**  ** 

722.40 

.00 

N 

6.0% 

9.0% 

14.0% 

20.0% 

Times-Record 

2589 

Lines  = 

14112 

30576 

61152 

122304 

Valley  City 

‘1’ 

AN 

8 

2352 

.14 

**  ** 

329.28* 

.00 

Y 

20.0% 

25.0% 

30.0% 

40.0% 

OHIO 

Times-Gazette 

1567 

Lines  = 

10836 

23478 

46956 

93912 

Ashland 

■r 

LA 

6 

1806 

.26 

**  ** 

469.56 

.00 

N 

3.0% 

5.0% 

7.0% 

10.0% 

Athens  Messenger 

1575 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.25 

.25 

602.00 

602.00 

N 

.0% 

4.0% 

5.0% 

14.0% 

Bellevue  Gazette 

6004 

Lines  = 

10836 

23478 

46956 

93912 

- 

‘1’ 

AN 

6 

1806 

.19 

**  ** 

334.11* 

.00 

Y 

18.0% 

23.0% 

31.0% 

41.0% 

Bryan  Times 

6030 

Lines  = 

14448 

31304 

62608 

125216 

■r 

LA 

8 

2408 

.20 

**  ** 

481.60 

.00 

Y 

4.0% 

6.0% 

8.0% 

10.0% 

Bucyrus  Telegram-Forum 

9102 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

LA 

8 

2352 

.19 

**  ** 

446.88 

.00 

N 

4.0% 

6.0% 

8.0% 

12.0% 

Daily  Jeffersonian 

6114 

Lines  = 

10836 

23478 

46956 

93912 

Cambridge 

‘1’ 

LA 

6 

1806 

.30 

541.80 

.00 

N 

2.0% 

5.0% 

10.0% 

15.0% 

Chillicothe  Gazette 

1521 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

GT 

8 

2408 

.40 

963.20 

.00 

N 

5.0% 

7.5% 

10.% 

15.0% 
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OHIO 

(cont’d) 

Cincinnati  Enquirer  (M) 

Disc 

CD 

Nabic 

Rep/ 

Grp 

Col 

Per 

Pg 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 

Daily  Sun 

Contract  Discounts  Dff  Dpen 
Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

1590 

SF/GT 

9 

2700 

1.40 

**  ** 

3294.00 

.00 

Lines  = 

N 

16200 

15.7% 

35100 

17.1% 

70200 

18.6% 

140400 

20.0% 

Cincinnati  Enquirer  (Sun) 

Lines  = 

16200 

35100 

70200 

140400 

SF/GT 

9 

2700 

**  ** 

1.90 

.00 

4725.00 

N 

10.0% 

12.1% 

13.1% 

15.7% 

Cincinnati  Post 

Lines  = 

17010 

36855 

73710 

147420 

IQI 

9 

2835 

1.40 

**  ** 

3458.70* 

.00 

N 

5.0% 

10.0% 

15.0% 

25.0% 

Cleveland  Press 

1199 

Lines  = 

17010 

36855 

73710 

147420 

‘2’ 

SK 

9 

2835 

1.95 

**  ** 

5528.25* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

— Comments — 20%  discount  applies  from  39  pages  &  up. 

Cleveland  Plain  Dealer 

HI 

Lines  = 

16200 

35100 

70200 

140400 

■I 

9 

2700 

2.12 

2.55 

5724.00* 

6885.00* 

N 

7.5% 

9.9% 

12.3% 

18.0% 

Citizen-Journal/Dispatch 

1676 

Lines  = 

17010 

36855 

73710 

147420 

Columbus 

‘1’ 

CW 

9 

2835 

1.58 

1.47 

4479.30* 

4167.45* 

Y 

3.0% 

5.0% 

7.0% 

13.0% 

News  &  Journal  Herald 

1195 

Lines  = 

17010 

36855 

73710 

147420 

Dayton 

‘1’ 

SF 

9 

2835 

2.58 

2.58 

7314.30 

7314.30 

N 

2.0% 

4.0% 

10.0% 

20.0% 

Crescent-News 

1505 

Lines  = 

14448 

31304 

62608 

125216 

Defiance 

‘1’ 

LA 

8 

2408 

.23 

**  ** 

553.84 

.00 

N 

4.0% 

6.0% 

8.0% 

Herald 

2592 

Lines  = 

14448 

31304 

62608 

125216 

Delphos 

‘1’ 

AN 

8 

2408 

.14 

**  ** 

337.12 

.00 

Y 

20.0% 

25.0% 

35.0% 

45.0% 

Elyria  Chronicle-Telegram 

1203 

Lines  = 

15120 

32760 

65520 

131040 

‘1’ 

LA 

8 

2520 

.38 

.38 

957.60 

957.60 

N 

8.0% 

11.0% 

14.0% 

16.0% 

Fairborn  Herald 

9042 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

AN 

6 

1806 

.21 

**  ** 

379.26 

.00 

Y 

5.0% 

10.0% 

20.0% 

35.0% 

Inquirer 

2593 

Lines  = 

14448 

31304 

62608 

125216 

Galion 

‘1’ 

AN 

8 

2408 

.25 

602.00* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Gallipolis  Tribune 

6843 

Lines  = 

10728 

23244 

46488 

92976 

‘1’ 

LA/MU 

6 

1788 

.23 

**  ** 

411.24* 

.00 

Y 

.0% 

27.0% 

27.0% 

29.0% 

Times 

2595 

Lines  = 

14448 

31304 

62608 

125216 

Greenfield 

AN 

8 

2408 

.15 

**  ** 

361.20* 

.00 

Y 

17.0% 

18.0% 

20.0% 

23.0% 

Journal-News 

1024 

Lines  = 

14784 

32032 

64064 

128128 

Hamilton 

‘1’ 

BS 

8 

2464 

.45 

.45 

1108.80* 

1108.80* 

Y 

10.0% 

12.5% 

17.5% 

21.0% 

Lima  News 

6219 

Lines  = 

14784 

32032 

64064 

128128 

‘2’ 

CW 

8 

2464 

.48 

.48 

1182.72* 

1182.72* 

Y 

5.0% 

7.0% 

9.0% 

14.0% 

Madison  Press 

2404 

Lines  = 

14448 

31304 

62608 

London 

‘1’ 

AN 

8 

2408 

.17 

409.36* 

.00 

Y 

47.0% 

49.0% 

51.0% 

Lorain  Journal 

1078 

Lines  = 

17010 

36855 

73710 

147420 

■r 

BS/HN 

9 

2835 

.39 

.42 

1105.65 

1190.70 

N 

2.0% 

4.0% 

6.0% 

8.0% 

in  Ohio's  9th  Largest  Metro  Market ... 

Lorain-Elyria 

Only  one  newspaper  dominates 

53%  off  Metro  Market  Households 
55%  off  Metro  Market  Income 
59%  off  Metro  Market  Sales 

THE  CHRONICLE-TELEGRAM 

Elyria,  Ohio 

Represented  Nationally  by  LANDON  ASSOCIATES,  INC. 

SeurcM:  Survey  of  Buying  Powor  7/79  -  A.B.C.  3/31  /79 

EDITOR  &  PUBLISHER  for  September  1,  1979 


YOU  have  to  make  it  to  spend  it  and  The  Plain  Dealer  is  the 
Number  one  place  to  make  contact  with  people  who  make 
money  in  Cleveland-Northeast  Ohio.  The  daily  Plain  Dealer 
reaches  294,600  adults  in  the  Cleveland  ADI  with  house¬ 
hold  incomes  of  $25,000  or  more.*  That's  contact  with 
101,000  more  readers  in  that  income  group  than  the 
afternoon  daily.  And  the  Sunday  Plain  Dealer  reaches 
335,700  of  those  big  breadwinners. 

So  spend  your  advertising  dollars  where  the 
spenders  are.  Contact  your  local  Newhouse 
Newspapers  representative  or  call  216- 
344-4079  for  your  free  Plain  Dealer 
Contact  Kit  today! 


The  Plain  Dealer  is  represented  nationailv  by  Newnouse 
Newspapers  with  offices  In  principal  cities. 

*1978  Scarborough  Report 


Nabic 

Col 

Lines 

Dpen 

Published 

Contract  Discounts  Dff  Dpen 

OHIO 

Disc  Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

(cont’d) 

CD  Grp 

PR 

Page 

Daily  Sun 

Daily  Sun 

6  Pg  13  Pg  26  Pg  52  Pg 

Mansfield  News  Journal 

‘1’ 

TilcM 

6 

1890 

.56 

.63 

1058.40 

1190.70 

Lines  = 

N 

11340 

2.0% 

24570 

4.0% 

49140 

6.0% 

98280 

8.0% 

Marietta  Times 

1032 

Lines  = 

10692 

23166 

46332 

92664 

‘1’ 

GT 

6 

1782 

.46 

**  ** 

819.72* 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Martins  Ferry  Times-Leadr 

1582 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

LA 

6 

1806 

.53 

**  ** 

957.18 

.00 

N 

2.0% 

5.0% 

10.0% 

15.0% 

Medina  County  Gazette 

6166 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

LA 

6 

1806 

.30 

**  ** 

541.80 

.00 

N 

9.0% 

10.0% 

14.0% 

19.0% 

The  News 

1011 

Lines  = 

10836 

23478 

46956 

93912 

Mount  Vernon 

‘1’ 

LA 

6 

1806 

.26 

**  ** 

469.56 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Northwest-Signal/Courier 

6588 

Lines  = 

10836 

23478 

46956 

93912 

Napolean 

‘1’ 

LA 

6 

1806 

.24 

**  ** 

433.44 

.00 

N 

4.2% 

8.3% 

12.5% 

16.7% 

Dover  Times-Reporter 

Bl 

Lines  = 

17010 

36855 

73710 

147420 

New  Philadelphia 

‘1’ 

mui 

9 

2835 

.33 

935.55 

.00 

N 

2.0% 

4.0% 

6.0% 

8.0% 

The  Daily  Times 

1012 

Lines  = 

14448 

31304 

62608 

125216 

Niles 

‘1’ 

AN 

8 

2408 

.20 

**  ** 

481.60* 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Norwalk  Reflector 

9043 

Lines  = 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.18 

**  ** 

421.40* 

.00 

Y 

5.0% 

8.0% 

12.0% 

15.0% 

Pomeroy  Sentinel  (E) 

2607 

Lines  = 

14304 

30992 

61984 

123968 

‘1’ 

LA/MU 

8 

2384 

.21 

**  ** 

500.64* 

.00 

Y 

.0% 

10.0% 

24.0% 

24.0% 

Times  Sentinel  (Sun)  2607A  Lines  =  14304  30992  61984  123968 

Pomeroy  ‘1’  LA/MU  8  2384  **.**  .33  .00  786.72*  Y  .0%  27.0%  27.0%  29.0% 

— Comments — In  combination  with  the  Gallipolis  Tribune  the  open  rate  is  .33  per  line. 


Ravenna  Record-Courier 

‘1’ 

1155 

LA 

9 

2709 

.34 

**  ** 

921.06 

.00 

Lines  = 

N 

16254 

5.0% 

35217 

10.0% 

70434 

15.0% 

140868 

20.0% 

Globe 

2598 

Lines  = 

14448 

31304 

62608 

125216 

Shelby 

‘1’ 

LA 

8 

2408 

.16 

**  ** 

373.24 

.00 

N 

3.0% 

5.0% 

7.0% 

10.0% 

Springfield  News-Sun 

1581 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

SF 

9 

2709 

** 

**  ** 

.00 

.00 

N 

2.0% 

4.0% 

10.0% 

20.0% 

— Comments — Sold  in  combination  with  the  Dayton  News  Journal  Herald. 

Advertiser-Tribune 

2223 

Lines  = 

14448 

31304 

62608 

125216 

Tiffin 

■r 

8 

2408 

.23 

**  ** 

553.84 

.00 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

Toledo  Blade 

1883 

Lines  = 

16632 

36036 

72072 

144144 

‘2’ 

9 

2772 

1.12 

1.32 

3049.20* 

3603.60* 

Y 

8.0% 

10.0% 

12.0% 

14.0% 

Urbana  Citizen 

2599 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

AN 

8 

2352 

.22 

517.44* 

.00 

N 

5.0% 

5.0% 

5.0% 

5.0% 

Daily  News 

2600 

Lines  = 

14112 

30576 

61152 

122304 

Wapakoneta 

‘1’ 

8 

2352 

.17 

** 

399.84 

.00 

Y 

25.0% 

30.0% 

35.0% 

44.0% 

Warren  Tribune  Chronicle 

3145 

Lines  = 

14784 

32032 

64064 

128128 

■r 

LA 

8 

2464 

.44 

.44 

1084.16 

1084.16 

N 

6.8% 

9.1% 

11.4% 

13.6% 

Lake  County  Nws-Hrld 

Lines  = 

16254 

35217 

70434 

140868 

Willoughby 

■r 

BS/HN 

9 

2709 

.33 

.33 

893.97 

893.97 

N 

2.0% 

4.0% 

6.0% 

8.0% 

OKLAHOMA 

Times-Democrat 

6583 

Lines  = 

14112 

30576 

61152 

122304 

Altus 

■r 

SD 

8 

2352 

.18 

.18 

423.36* 

423.36* 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Alva  Review-Courier 

Bl 

Lines  = 

13776 

29848 

59696 

119392 

‘1’ 

8 

2296 

.12 

.12 

278.73 

278.73 

Y 

15.0% 

18.0% 

20.0% 

22.0% 

Anadarko  News 

mm 

Lines  = 

14112 

30576 

61152 

122304 

‘2’ 

8 

2352 

.14 

.14 

282.24* 

282.24* 

Y 

13.1% 

14.1% 

15.1% 

17.1% 

Ardmoreite 

1819 

Lines  = 

14112 

30576 

61152 

122304 

Ardmore 

‘1’ 

LA 

8 

2352 

.20 

.20 

470.40 

470.40 

N 

5.0% 

10.0% 

15.0% 

20.0% 
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Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

Oise 

Rep/ 

Per 

Per 

Line  Rate 

Pace  Rate 

Line  Rate  For  Newsplan  Procram 

CD 

Grp 

P* 

Pace 

Daily  Sun 

Daily  Sun 

6  Pc  13  Pc  26  Pc  52  Pc 

Journal-Tribune 

Blackwell 

‘1’ 

6492 

SD 

8 

2352 

.15 

.15 

352.80* 

352.80* 

Lines  = 

Y 

14112 

10.0% 

30576 

10.0% 

61152 

13.0% 

122304 

13.0% 

Claremore  Progress 

9044 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

SD 

8 

2352 

.16 

.16 

364.56 

364.56 

Y 

25.6% 

29.4% 

33.5% 

37.ff% 

Cushing  Daily  Citizen 

9033 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

SD 

8 

2352 

.14 

.14 

329.28 

329.28 

Y 

5.0% 

10.0% 

15.0% 

15.0% 

Banner 

Mi 

Lines  = 

14112 

30576 

61152 

122304 

Duncan 

‘1’ 

im 

8 

2352 

.18 

.18 

423.36* 

423.36* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Daily  Democrat 

Lines  = 

14448 

31304 

62608 

125216 

Durant 

‘1’ 

8 

2408 

.13 

.13 

313.04* 

313.04* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Daily  Tribune 

1922 

Lines  = 

10584 

22932 

45864 

91728 

El  Reno 

‘1’ 

SD 

6 

1764 

.18 

.18 

317.52* 

317.52* 

N 

7.0% 

9.0% 

12.0% 

16.0% 

Elk  City  News 

9045 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

OK 

8 

2408 

.13 

.13 

294.00* 

294.00* 

Y 

18.0% 

20.0% 

25.0% 

27.0% 

mm 

Lines  = 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.35 

.35 

842.80 

842.80 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Henryetta  Free-Lance 

9062 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

SD 

8 

2352 

.13 

.13 

305.76* 

305.76* 

Y 

2.0% 

4.0% 

6.0% 

10.0% 

Democrat-Chief 

2234 

Lines  = 

14448 

31304 

62608 

125216 

Hobart 

‘1’ 

SD 

8 

2408 

.13 

.13 

313.04* 

313.04* 

Y 

20.0% 

25.0% 

30.0% 

35.0% 

Daily  News 

6063 

Lines  = 

14112 

30576 

61152 

122304 

Hugo 

‘1’ 

OK 

8 

2352 

.13 

**  ** 

305.76* 

.00 

N 

17.0% 

22.0% 

26.0% 

30.0% 

Constitution-Press 

Lines  = 

10836 

23478 

46956 

93912 

Lawton 

‘1’ 

6 

1806 

.42 

.42 

758.52* 

758.52* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Me  Alester  News-Cap  &  Dem 

9001 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

SD 

8 

2352 

.22 

.22 

517.44 

517.44 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Miami  News-Record 

5219 

Lines  = 

14112 

30576 

61152 

122304 

■r 

SD 

8 

2352 

.19 

.19 

446.88* 

446.88* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Phoenix  &  Times-Democrat 

1738 

Lines  = 

14448 

31304 

62608 

125216 

Muskogee 

‘1’ 

GT 

8 

2408 

.30 

.30 

722.40 

722.40 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Norman  Transcript 

1161 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.18 

.18 

433.44 

433.44 

N 

5.0% 

8.0% 

10.0% 

15.0% 

Oklahoma  Daily 

2410 

Lines  = 

14112 

30576 

61152 

122304 

Norman 

‘1’ 

8 

2352 

.22 

**/* 

517.44* 

.00 

N 

.0% 

5.0% 

10.0% 

20.0% 

— Comments — College  daily. 

Pawhuska  Journal-Capital 

6708 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

SD 

8 

2352 

.14 

.14 

329.28 

329.28 

Y 

5.1% 

10.7% 

15.8% 

28.6% 

The  News 

1909 

Lines  = 

10836 

23478 

46956 

93912 

Ponca  City 

■r 

LA 

6 

1806 

.22 

.22 

397.32 

397.32 

Y 

5.0% 

7.5% 

10.0% 

15.0% 

The  Herald 

6002 

Lines  = 

14448 

31304 

62608 

125216 

Sapulpa 

‘1’ 

SD 

8 

2408 

.15 

.15 

361.20 

361.20 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

News-Star 

6056 

Lines  = 

10836 

23478 

46956 

93912 

Shawnee 

‘1’ 

LA 

6 

1806 

.24 

.24 

433.44 

433.44 

N 

5.0% 

10.0% 

15.0% 

20.0% 

News-Press 

6686 

Lines  = 

14448 

31304 

62608 

125216 

Stillwater 

■r 

8 

2408 

.19 

.19 

457.52* 

457.52* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Tulsa  World  &  Tribune 

1053 

Lines  = 

10836 

23478 

46956 

93912 

■r 

6 

1806 

1.74 

1.74 

3142.44 

3142.44 

N 

8.0% 

9.2% 

10.3% 

11.5% 

Vinita  Journal 

9034 

Lines  = 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.13 

**  ** 

313.04* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Daily  Times 

6959 

Lines  = 

14112 

30576 

61152 

122304 

Wewoka 

‘1’ 

DS 

8 

2352 

.12 

.12 

282.24* 

282.24* 

N 

5.0% 

7.0% 

10.0% 

15.0% 
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OREGON 

Daily  Tidings 

Ashland 

Disc 

CD 

Nabic 

Rep/ 

6rp 

Col 

Per 

P£ 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 

Daily  Sun 

Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

‘1’ 

1462 

6 

1764 

.26 

**  ** 

458.64* 

.00 

Lines  = 

N 

10584 

5.0% 

22932 

7.5% 

45864 

10.0% 

91728 

15.0% 

Coos  Bay  World 

1239 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

BS 

8 

2408 

.30 

**  ** 

722.40 

.00 

N 

3.0% 

6.0% 

9.0% 

12.0% 

Gazette-Times 

1094 

Lines  = 

14448 

31304 

62608 

125216 

Corvallis 

BS 

8 

2408 

.28 

**  ** 

674.24 

.00 

N 

5.0% 

7.0% 

9.0% 

11.0% 

Herald  &  News 

1514 

Lines  = 

14448 

31304 

62608 

125216 

Klamath  Falls 

■r 

8 

2408 

.28 

.28 

674.24 

674.24 

Y 

3.0% 

6.0% 

9.0% 

12.0% 

Daily  Argus  Observer 

Lines  = 

14280 

30940 

61880 

123760 

Ontario 

‘1’ 

8 

2380 

.18 

**  ** 

421.40* 

.00 

N 

3.0% 

5.0% 

10.0% 

15.0% 

Oregonian/Or.  Journal 

1105 

Lines  = 

16254 

35217 

70434 

140868 

Portland 

NN 

9 

2709 

2.08 

2.03 

5526.36* 

5445.09* 

N 

4.0% 

6.0% 

7.0% 

9.0% 

News- Review 

1906 

Lines  = 

14448 

31304 

62608 

125216 

Roseburg 

‘1’ 

8 

2408 

.27 

**  ** 

650.16 

.00 

N 

4.0% 

6.0% 

8.0% 

12.0% 

Oregon  Stsman  &  Cap  Jnl 

1186 

Lines  = 

16254 

35217 

70434 

Salem 

GT 

9 

2709 

.62 

.62 

1679.58* 

1679.58* 

N 

9.7% 

11.3% 

14.5% 

19.4% 

Dalles  Chronicle 

9109 

Lines  = 

14112 

30576 

61152 

122304 

8 

2352 

.21 

**  ** 

493.92* 

.00 

Y 

.0% 

.0% 

9.5% 

14.2% 

PENNSYLVANIA 

Call-Chronicle  1735  Lines  =  10800  23400  46800  93600 

Allentown  ‘1’  SK  6  1800  .93  1.11  1665.00*  1989.00*  N  2.0%  4.0%  5.0%  6.0% 


Altoona  Mirror 

‘1’ 

1058 

8 

2352 

.33 

**  ** 

776.16 

.00 

Lines  = 

N 

14112 

7.0% 

30576 

10.0% 

61152 

13.0% 

122304 

16.0% 

Morning  Press 

6593 

Lines  = 

10836 

23478 

46956 

93912 

Bloomsburg 

■r 

LA 

6 

1806 

.33 

♦  A  ** 

595.98 

.00 

N 

5.0% 

10.0% 

15.0% 

25.0% 

Public  Opinion 

1732 

Lines  = 

14112 

30576 

61152 

122304 

Chambersburg 

‘1’ 

GT 

8 

2352 

.29 

*A  A* 

682.08 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Chester  Delaware  Co  Times 

5229 

Lines  = 

10800 

23400 

46800 

93600 

‘1’ 

LA 

6 

1800 

.75 

AA  AA 

1350.00 

.00 

N 

5.0% 

8.0% 

10.0% 

15.0% 

The  Record 

1724 

Lines  = 

10836 

23478 

46956 

93912 

Coatesville 

■r 

LA 

6 

1806 

.27 

AA  AA 

487.62 

.00 

Y 

5.0% 

7.5% 

10.0% 

15.0% 

Corry  Journal 

8325 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

6 

1806 

.18 

AA  AA 

•  325.08* 

.00 

N 

5.0% 

5.0% 

10.0% 

15.0% 

‘1’  LA  8  2408  .11  ** 


Lines  = 
.00  N 


14448  31304  62608  125216 
10.0%  15.0%  20.0%  30.0% 


Easton  Express 

151 

‘1’  i 

Lines  = 

16254 

35217 

70434 

140868 

9 

2709 

.44  **.**  1191.96* 

.00  N 

2.0% 

4.0% 

6.0% 

8.0% 

ii  The  Allentown  Morning  Call  is  superbly  pack¬ 
aged.  Although  the  'look’  varies  according  to  the 
-flow  of  news,  there  is  still  a  remarkable  consistency. 
It’s  a  newspaper  produced  by  human  beings  for 
human  beings.  ff 

Richard  Curtis 

I  in  ASNE  Bulletin,  March  1979 


Doesn't  your  advertising  message  deserve  the  best  media 
package  in  the  business?  Cali  Bob  Richelderfer  (215)  820- 
6634  for  market  information.  Rep.  Story  8<  Kelly-Sm.ith. 


CALL-CHRONICLE  NEWSPAPERS 


Allentown  •  Bethlehem  •  Easton.  Pa..  Metro  Market 
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Use  this  handy  order  form  to  order: 

1979  EDITOR  &  PUBLISHER  MARKET  GUIDE 
1979  EDITOR  &  PUBLISHER  YEAR  BOOK 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 


Attn;  Circulation  Department 


I 


Nabic 

Col 

Lines 

Open 

Published 

Contract  Discounts  Off  Open 

Disc  Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

Line  Rate  For  Newsplan  Program 

CD  Grp 

Pc 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

Patriot-News 

1016 

Lines  = 

16254 

35217 

70434 

140868 

Harrisburg 

‘1’  NN 

9 

2709 

.80 

.80 

2167.20* 

2329.74* 

N 

2.0% 

4.0% 

8.0% 

18.0% 

Kane  Republican 

9085 

Lines  = 

10836 

23478 

46956 

93912 

‘1’  LA 

6 

1806 

.16 

288.96 

.00 

Y 

5.0% 

5.0% 

10.0% 

15.0% 

Lancaster  Newspapers  Inc. 

1616 

Lines  = 

16470 

35685 

71370 

142740 

9 

2745 

.61 

.70 

1494.65* 

1717.00* 

N 

.0% 

.0% 

.0% 

.0% 

— Comments — ^The  Lancaster  Newspapers'  national  daily  rate  is  the  same  as  the  retail  daily  open  rate  plus  17.65%  for  agency  and  C.  D.  The  page  rate  is  based 

on  being  supplied  full  page  units  only. 

The  Reporter 

1150 

Lines  = 

10836 

23478 

46956 

93912 

Lansdale 

■r  LA 

6 

1806 

.36 

**  *■* 

650.16 

.00 

N 

16.6% 

19.4% 

22.2% 

25.0% 

Lehighton  Times  News 

6530 

Lines  = 

14112 

30576 

61152 

122304 

‘1’  LA 

8 

2352 

.22 

**  ** 

517.44 

.00 

N 

5.0% 

10.0% 

15.0% 

n.^/o 

The  Sentinel 

2250 

Lines  = 

14448 

31304 

62608 

125216 

Lewi  st  own 

‘1’ 

8 

2408 

.24 

**  ** 

577.92 

.00 

Y 

17.0% 

20.0% 

23.0% 

26.0% 

New  Castle  News 

1112 

Lines  = 

14448 

31304 

62608 

125216 

•r  LA 

8 

2408 

.32 

**  ** 

770.56 

.00 

N 

.0% 

.0% 

14.0% 

27.0% 

Derrick/News  Herald 

1176 

Lines  = 

14304 

30992 

61984 

123968 

Oil  City 

‘1’ 

8 

2384 

.30 

**  ** 

715.20* 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Philadelphia  Bulletin 

1489 

Lines  = 

10800 

23400 

46800 

93600 

MN 

6 

1800 

5.70 

5.70 

9918.00* 

9918.00* 

N 

6.3% 

7.2% 

7.9% 

ll.ffyo 

Philadelphia  Inquirer  (S) 

Lines  = 

11160 

24180 

48360 

96720 

6 

1860 

6.67 

.00 

11866.80* 

N 

6.7% 

8.1% 

9.1% 

11.7% 

Philadelphia  Inquirer  (M) 

1639A 

Lines  = 

11160 

24180 

48360 

96720 

KR 

6 

1860 

4.82 

♦  ** 

8630.40* 

.00 

N 

6.0% 

7.9% 

9.8% 

12.4% 

Philadelphia  News  (E) 

1639B 

Lines  = 

5460 

11830 

23660 

47320 

KR 

5 

910 

2.79 

**  ** 

2238.60* 

.00 

N 

12.9% 

15.8% 

16.8% 

17.6% 

Inquirer  News  (M  &  E) 

1639C 

Lines  = 

11160 

24180 

48360 

96720 

Philadelphia 

KR 

6 

1860 

6.31 

**  ** 

5532.80* 

.00 

N 

5.6% 

7.1% 

8.8% 

10.5% 

— Comments — The  M&E  combination  rates  listed  above  are  based  on  910  lines  or  less  of  equal  space  in  both  papers  if  the  ad  measures  more  than  910  lines  in 

the  Inquirer  add  the  following  adjustments  to  the  above  rates:  Open  rate  adjustment  is  $4.82  per  line  x  linage  over  910  lines.  Full  page  rate  adjustment  is  $4.64 

per  line  x  950  lines  equals  $4408.00. 

Press/Post-Gazette 

1192 

Lines  = 

17010 

36855 

73710 

147420 

Pittsburgh 

‘2’  SK 

9 

2835 

3.80 

4.07 

10631.25 

11396.70 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Get  a  Fantastic  Run  for  your  Dollar  in  Altoona  . 
Low  Line  Rate,  Newsplan  Discount  AND  RESULTS! 


t*.  •••I  «• 

Altoona  IS  Central  Pennsylvania 

4  out  of  5  SMSA  households  . .  .  over  36,000  Central  Penn¬ 
sylvania  families  ...  get  their  shopping  information  from  the 

Hltoona  SKictor 
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“Run”  regularly  in  Altoona — it’s  GOOD  for  you. 
A  $600  million  dollar  PLUS  market  that  is  growing 
all  the  time  .  .  .  now  the  largest  shopping  area 
between  Harrisburg  and  Pittsburgh.  Retail  sales 
per  household  are  well  above  Pennsylvania  average 
and  family  food  sales  year  after  year  exceed  the 
state  average  by  10-15%!  Great  for  testing,  too  .  .  . 
our  isolated,  compact  SMSA  has  an  ideal  mix  of 
rural  and  urban  population,  steady  income  pattern 
and  virtually  no  outside  influence. 


Last  year  543  national  advertisers  ran  1,170,491  lines  in  the 
Mirror.  Call  Ed  Singel  (814)  944-7171  to  add  YOUR  schedule. 
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Nabic  Col  Lines  Open  Published  Contract  Discounts  Off  Open 

PENNSYLVANIA  Disc  Rep/  Per  Per  Line  Rate  Page  Rate  Line  Rate  For  Newsplan  Program 


(cont’d) 

CD 

Grp 

P* 

Page 

Daily 

Sun 

Daily 

Sun 

6  Pg 

13  Pg 

26  Pg 

52  Pg 

Mercury 

8334 

Lines  = 

11088 

24024 

48048 

96096 

Pottstown 

‘1’ 

LA 

6 

1848 

.44 

**  ** 

813.12 

.00 

N 

5.0% 

8.0% 

10.0% 

15.0% 

Republican 

3159 

Lines  = 

15876 

34398 

68796 

137592 

Pottsville 

■r 

LA 

9 

2646 

.41 

**  ** 

1084.86 

.00 

Y 

7.0% 

10.0% 

12.0% 

15.0% 

Punxsutawney  Spirit 

7050 

Lines  = 

10584 

22932 

45864 

91728 

‘1’ 

LA 

6 

1764 

.20 

**  ** 

352.80 

.00 

N 

5.0% 

5.0% 

10.0% 

15.0% 

Free  Press 

2255 

Lines  = 

10836 

23478 

46956 

93912 

Quake  rtown 

‘1’ 

LA 

6 

1806 

.35 

**  ** 

632.10 

.00 

N 

15.0% 

18.0% 

22.0% 

25.0% 

Ridgway  Record 

9010 

Lines  = 

10836 

23478 

46956 

93912 

■r 

LA 

6 

1806 

.16 

**  ** 

288.96* 

.00 

Y 

5.0% 

5.0% 

10.0% 

15.0% 

Sayre  Times 

5237 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

LA 

8 

2352 

.20 

**  ** 

470.40 

.00 

N 

5.0% 

5.0% 

10.0% 

15.0% 

Scranton  Times 

1703 

Lines  = 

14400 

31200 

62400 

124800 

‘2’ 

SF 

8 

2400 

.73 

.66 

1632.00* 

1464.00* 

N 

12.0% 

18.0% 

20.0% 

■23.0% 

Scranton  Tribune 

6591 

Lines  = 

14400 

31200 

62400 

124800 

■r 

LA 

8 

2400 

.51 

.63 

1224.00* 

1512.00* 

Y 

8.0% 

17.0% 

25.0% 

33.0% 

News-Item 

1700 

Lines  = 

10836 

23478 

46956 

93912 

Shamokin 

■r 

LA 

6 

1806 

.25 

**  ** 

451.50 

.00 

N 

9.0% 

15.0% 

19.0% 

22.0% 

Herald 

6526 

Lines  = 

14112 

30576 

61152 

122304 

Shenandoah 

‘1’ 

U 

8 

2352 

.20 

**  ** 

470.40 

.00 

Y 

10.0% 

12.0% 

15.0% 

20.0% 

Daily  American 

6131 

Lines  = 

14448 

31304 

62608 

125216 

Somerset 

‘1’ 

LA 

8 

2408 

.18 

**,** 

433.44 

.00 

N 

5.0% 

7.0% 

10.0% 

13.0% 

Daily  Press 

6459 

Lines  = 

14112 

30576 

61152 

122304 

St.  Marys 

‘1’ 

LA 

8 

2352 

.15 

**  ** 

352.80 

.00 

Y 

6.0% 

8.0% 

11.0% 

16.0% 

Centre  Daily  Times 

6253 

Lines  = 

10836 

23478 

46956 

93912 

State  College 

‘1’ 

LA 

6 

1806 

.35 

**  ** 

632.10 

.00 

Y 

7.0% 

9.0% 

11.0% 

13.0% 

Valley  News  Dispatch 

1079 

Lines  = 

10836 

23478 

46956 

93912 

Tarentum 

‘1’ 

GT 

6 

1806 

.58 

**** 

1047.48 

.00 

Y 

5.0% 

7.5% 

10.0% 

15.0% 

News-Citizen 

6625 

Lines  = 

10836 

23478 

46956 

93912 

Vandergrift 

‘1’ 

6 

1806 

.40 

** 

722.40* 

.00 

Y 

2.0% 

5.0% 

10.0% 

20.0% 

Daily  Local  News 

6586 

Lines  = 

10872 

23556 

47112 

94224 

West  Chester 

‘1’ 

LA 

6 

1812 

.46 

**  ** 

833.52 

.00 

N 

5.0% 

8.0% 

10.0% 

15.0% 

Williamsport  Grit  (W) 

1029 

Lines  = 

6000 

13000 

26000 

52000 

■r 

5 

1000 

**  ** 

.32 

.00 

320.00* 

N 

12.0% 

16.0% 

20.0% 

22.0% 

York  Record 

6003 

Lines  = 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.38 

**** 

915.04* 

.00 

Y 

4.0% 

6.0% 

8.0% 

10.0% 

PUERTO  RICO 

San  Juan  Star 

9104 

Lines  = 

7056 

15288 

30576 

61152 

SK 

6 

1176 

.88 

.88 

1029.00* 

1029.00* 

N 

3.0% 

5.0% 

7.0% 

10.0% 

RHODE  ISLAND 

Newport  Daily  News 

3165 

Lines  = 

10800 

23400 

46800 

93600 

‘1’ 

LA 

6 

1800 

.32 

576.00 

.00 

N 

10.0% 

12.0% 

15.0% 

20.0% 

The  Evening  Times 

6094 

Lines  = 

16254 

35217 

70434 

140868 

Pawtucket 

‘1’ 

LA 

9 

2709 

.37 

1002.33 

.00 

N 

10.0% 

12.0% 

15.0% 

20.0% 

Journal  &  Bulletin 

1557 

Lines  = 

16200 

35100 

70200 

140400 

Providence 

‘2’ 

CW 

9 

2700 

1.95 

1.95 

5265.00* 

5265.00* 

Y 

.0% 

.0% 

5.0% 

10.0% 

Woonsocket  Call 

1119 

Lines  = 

16200 

35100 

70200 

140400 

■r 

LA 

9 

2700 

.34 

**  ** 

918.00 

.00 

N 

10.0% 

12.0% 

15.0% 

20.0% 

SOUTH  CAROLINA 

Independent  Daily  Mail  6057  Lines  =  14448  31304  62608  125216 

Anderson  ‘1’  BS  8  2408  .71  .71  1709.68  1709.68  N  8.0%  12.0%  17.0%  23.0% 
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The  Bulletin 

circulates  25Z261  more 
newspapers  inthe 

14-County  City& Retail 
Trading  Zones 
than  The  Inquirer 
Monday  through  Sunday 


If  you're  on  advertiser  and  your  customers 
live  in  the  Greater  Philadelphia  area,  then 
take  a  good  hard  look  at  the  map  above. 

Because  in  this  area,  Monday  through 
Sunday,  your  potential  customers  will  get  their 
hands  on  257,261  more  Bulletins  than  Inquirers. 

Surprised?  You  shouldn't  be. 

Because  last  year  retail  and  national 
advertisers,  like  yourself,  placed  1,878,917 


more  lines  of  advertising  in  The  Bulletin 
than  in  The  Inquirer. 

This  leadership  —  plus  our  circulation 
dominance  —  make  selling  very  simple. 

It  pays  to  put  your  money  where  your 
market  is. 

And  in  Greater  Philadelphia  The  Bulletin 
is  the  market.  Phone:  (215)  662-7474 


2ri)e  Bulletin 

Morning.  Evening.  Weekend.  Sunday. 

Putting  ypur  money  where  your  market  is. 


Sources:  ABC  Fos-Fox  6  mos.  ending  3/31/79. 
Computotion  by  The  Bulletin  Research  OefMrtment 


Member,  Million  Morket  Newspopers,  Inc. 
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SOUTH  CAROLINA 
(cont’d) 

Disc 

CD 

Nabic  Col 
Rep/  Per 
Grp  Pg 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 

Daily  Sun 

Contract  Discounts  Off  Open 

Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

Greenville  News-Piedmont 

■r 

1540 

SF/MU 

8 

2408 

1.05 

1.05 

2528.40* 

2528.40* 

Lines  = 
N 

14448 

5.0% 

31304 

7.0% 

62608 

12.0% 

125216 

20.0% 

Index-Journal 

1109 

Lines  = 

14448 

31304 

62608 

125216 

Greenwood 

■r 

8 

2408 

.24 

**  ** 

577.92 

.00 

Y 

4.0% 

6.0% 

8.0% 

10.0% 

Herald-Journal 

1865 

Lines  = 

16254 

35217 

70434 

140868 

Spartanburg 

■r 

GA 

9 

2709 

.58 

.58 

1571.22 

1571.22 

N 

6.0% 

8.0% 

10.0% 

12.0% 

Sumter  Daily  Item 

6242 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.24 

577.92 

.00 

N 

7.5% 

7.5% 

10.0% 

10.0% 

SOUTH  DAKOTA 

American  News 

1740 

Lines  = 

14448 

31304 

62608 

125216 

Aberdeen 

‘1’ 

KR 

8 

2408 

.30 

.30 

722.40 

722.40 

N 

3.0% 

5.0% 

10.0% 

20.0% 

Brookings  Register 

9035 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

AN 

6 

1806 

.16 

**  ** 

288.96* 

.00 

Y 

7.5% 

10.0% 

15.0% 

20.0% 

Huron  Daily  Plainsman 

1693 

Lines  = 

14448 

31304 

62608 

125216 

■r 

BS 

8 

2408 

.20 

.20 

481.60 

481.60 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Lead  Call  &  Pioneer-Times 

8347 

Lines  = 

10584 

22932 

45864 

91728 

‘1’ 

LA 

6 

1764 

.18 

** 

317.52* 

.00 

N 

15.0% 

20.0% 

35.0% 

50.0% 

Sioux  Falls  Argus-Leader 

1072 

Lines  = 

10944 

23712 

47424 

94848 

‘1’ 

GT 

6 

1824 

.75 

.75 

1368.00 

1368.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 

Public  Opinion 

1067 

Lines  = 

14448 

31304 

62608 

125216 

Watertown 

‘1’ 

BS 

8 

2408 

.21 

**  ** 

505.68 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Daily  Press  &  Dakotan 

6797 

Lines  = 

14112 

30576 

61152 

122304 

Yankton 

■r 

LA 

8 

2352 

.16 

**  ** 

376.32 

.00 

N 

15.0% 

15.0% 

15.0% 

20.0% 

TENNESSEE 

Leaf-Chronicle 

3172 

Lines  = 

14448 

31304 

62608 

125216 

Clarksville 

‘1’ 

LA/MU 

8 

2408 

.35 

.35 

842.80 

842.80 

Y 

2.0% 

3.0% 

6.0% 

12.0% 

Cleveland  Banner 

1546 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.20 

.20 

481.60 

481.60 

Y 

.0% 

7.0% 

7.0% 

10.0% 

Greenville  Sun 

8352 

Lines  = 

16062 

34801 

69602 

139204 

‘1’ 

LA 

9 

2677 

.22 

**  ** 

589.05 

.00 

N 

3.0% 

5.0% 

8.0% 

10.0% 

Todays  News-Record 

9114 

Lines  = 

14112 

30576 

61152 

122304 

Harriman 

‘1’ 

8 

2352 

.20 

**  ** 

470.40 

.00 

Y 

20.0% 

25.0% 

30.0% 

35.0% 

Kingsport  Times  News 

6568 

Lines  = 

15120 

32760 

65520 

131040 

‘1’ 

8 

2520 

.42 

.42 

1058.40* 

1058.40* 

Y 

5.0% 

8.0% 

12.0% 

20.0% 

Journal/News-Sentinel 

1615 

Lines  = 

17010 

36855 

73710 

147420 

Knoxville 

‘1’ 

SK 

9 

2835 

.84 

.84 

2381.40 

2381.40 

N 

5.0% 

10.0% 

15.0% 

25.0% 

The  Democrat 

6240 

Lines  = 

14448 

31304 

62608 

125216 

Lebanon 

‘1’ 

LA 

8 

2408 

.20 

**  ** 

469.56 

.00 

Y 

.0% 

.0% 

10.0% 

15.0% 

Maryville-Alcoa  Dly  Times 

1158 

Lines  = 

10836 

23478 

46956 

93912 

‘1’ 

LA 

6 

1806 

.31 

**  ** 

559.86 

.00 

Y 

3.0% 

5.0% 

8.0% 

10.0% 

Comm-AppI  Prss-Scmtr  (M&E) 

1617 

Lines  = 

17010 

36855 

73710 

147420 

Memphis 

SK 

9 

2835 

2.50 

**  ** 

6492.15* 

.00 

N 

9.6% 

10.0% 

15.2% 

20.0% 

Comm-AppI  Prss  Scmtr  (Sun) 

617A 

Lines  = 

17010 

36855 

73710 

147420 

Memphis 

9 

2835 

**  ** 

2.45 

.00 

6378.75* 

N 

7.8% 

8.2% 

9.4% 

11.0% 

Murfreesboro  News-Journal 

9131 

Lines  = 

14448 

31304 

62608 

125216 

•r 

LA 

8 

2408 

.24 

.24 

577.92 

577.92 

N 

3.0% 

5.0% 

8.0% 

12.0% 

Banner  &  Tennessean 

1517 

Lines  = 

16200 

35100 

70200 

140400 

Nashville 

GT 

9 

2700 

1.52 

1.55 

4104.00* 

4185.00* 

N 

32.0% 

34.0% 

34.0% 

37.0% 

Times-Gazette 

6 

661A 

Lines  = 

14112 

30576 

61152 

122304 

Shelbyville 

■]’ 

LA 

8 

2352 

.17 

399.84 

.00 

N 

5.0% 

7.5% 

10.0% 

15.0% 
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Nabic  Col  Lines  Open  Published  Contract  Discounts  Off  Open 


TEXAS 

Abilene  Reporter-News 

Oise 

CD 

Rep/ 

Grp 

Per 

Pg 

Per 

Page 

Line  Rate 
Daily  Sun 

Page  Rate 

Daily  Sun 

Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

‘1’ 

6035 

BS/HH 

8 

2408 

.65 

.65 

1565.20 

1565.20 

Lines  = 
N 

14448 

8.0% 

31304 

12.0% 

62608 

17.0% 

125216 

23.0% 

Daily  Review 

2265 

Lines  = 

10836 

23478 

46956 

93912 

Athens 

■r 

P 

6 

1806 

.19 

.19 

334.11 

334.11 

Y 

3.0% 

6.0% 

9.0% 

12.0% 

Austin  Citizen 

9133 

Lines  = 

14448 

31304 

62608 

125216 

8 

2408 

.20 

**  ** 

481.60* 

.00 

Y 

2.0% 

4.0% 

6.0% 

8.0% 

Herald 

Lines  = 

14448 

31304 

62608 

125216 

Big  Spring 

‘1’ 

8 

2408 

.22 

.22 

529.76* 

529.76* 

N 

7.0% 

11.0% 

16.0% 

22.0% 

Brownsville  Herald 

6274 

Lines  = 

15876 

34398 

68796 

137592 

‘1’ 

TP/RG 

9 

2646 

.22 

.22 

582.12* 

582.12* 

Y 

10.0% 

12.5% 

15.0% 

20.0% 

Bryan-College  Sta.  Eagle 

6310 

Lines  = 

14448 

31304 

62608 

125216 

■r 

BS/HH 

8 

2408 

.29 

.29 

698.32 

698.32 

N 

8.0% 

12.0% 

17.0% 

23.0% 

Frprt/Clute  Brzsprt  Facts 

6101 

Lines  = 

14112 

30576 

61152 

122304 

■r 

US 

8 

2352 

.22 

.22 

517.44 

517.44 

Y 

4.0% 

5.0% 

6.0% 

8.0% 

Caller-Times 

1172 

Lines  = 

14448 

31304 

62608 

125216 

Corpus  Christi 

‘2’ 

BS/HH 

8 

2408 

1.05 

1.05 

2528.40* 

2528.40* 

N 

7.0% 

12.0% 

17.0% 

23.0% 

—Comments— Additional  Discounts  are  3%  for  4^4  pages;  7%  for  6%  pages;  10%  for  lOVz  pages. 

Daily  Sun 

1910 

Lines  = 

14448 

31304 

62608 

125216 

Corsicana 

‘1’ 

BS/HH 

8 

2408 

.22 

.22 

529.76* 

529.76* 

N 

8.0% 

12.0% 

17.0% 

23.0% 

Morning  News  (M) 

1641 

Lines  = 

16200 

35100 

70200 

140400 

Dallas 

‘1’ 

CW 

9 

2700 

1.74 

**.** 

4698.00 

.00 

N 

5.7% 

6.9% 

9.2% 

12.1% 

308.  LEWISVILLE,  TEXAS  75067  (  214)  438-3566 


"Bmia  Stah-0>ijkii;k 


Doily  News 


i  Clif  Bailr  Ifabtr 


County  OKs  increoses 


iLtSD  Budget 
!  Likdv  To  Rtse 


Delivering 
The  Dallas 
Suburbs  Daily 

Total  Market 
Coverage  51,500 
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TEXAS 

(cont’d) 

Morning  News  (Sun 

Dallas 

Disc 

CD 

Nabic 

Rep/ 

Grp 

Col 

Per 

Pg 

Lines 

Per 

Page 

Open 

Line  Rate 
Daily  Sun 

Published 

Page  Rate 

Daily  Sun 

Contract  Discounts  Dff  Open 
Line  Rate  For  Newsplan  Program 

6  Pg  13  Pg  26  Pg  52  Pg 

‘1’ 

1641A 

CW 

9 

2700 

**  ** 

1.79 

.00 

4833.00 

Lines  = 

N 

16200 

6.1% 

35100 

7.3% 

70200 

8.9% 

140400 

11.7% 

Dallas  Times  Herald 

1722 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

BS 

9 

2709 

1.72 

1.79 

4659.48 

4849.11 

N 

6.0% 

6.5% 

7.0% 

7.5% 

— (k)mments — 104  Page  Discount  is  20%. 

News-Herald 

8365 

Lines  = 

14112 

30576 

61152 

122304 

Del  Rio 

‘1’ 

8 

2352 

.17 

.17 

399.84* 

399.84* 

Y 

10.0% 

15.0% 

18.0% 

25.0% 

Herald 

Lines  = 

14256 

30888 

61776 

123552 

Dension 

‘1’ 

BS/HH 

8 

2376 

.25 

.25 

594.00* 

594.00* 

N 

8.0% 

12.0% 

17.0% 

23.0% 

Record-Chronicle 

3176 

Lines  = 

15876 

34398 

68796 

137592 

Denton 

TP 

9 

2646 

.24 

.24 

635.04* 

635.04* 

N 

5.0% 

10.0% 

15.0% 

20.0% 

El  Paso  Herald-Post/Times 

Lines  = 

17010 

36855 

73710 

147420 

‘1’ 

SK/GT 

9 

2835 

.82 

.81 

2208.47* 

2181.53* 

N 

5.0% 

7.5% 

10.0% 

15.0% 

News-Texan  Dailies  Group 

Lines  = 

14280 

30940 

61880 

123760 

Farmers  Branch 

‘1’ 

BB 

8 

2380 

1.60 

1.60 

3808.00* 

3808.00* 

Y 

39.0% 

49.0% 

55.0% 

59.0% 

Star-Telegram 

1015 

Lines  = 

16254 

35217 

70434 

140868 

Ft.  Worth 

‘1’ 

SF 

9 

2709 

1.55 

1.55 

4198.95* 

4198.95* 

Y 

3.5% 

6.9% 

13.8% 

27.6% 

Galveston  News 

1089 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

GA 

8 

2408 

.32 

.32 

770.56* 

770.56* 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Herald  Banner 

6979 

Lines  = 

14448 

31304 

62608 

125216 

Greenville 

‘1’ 

BS/HH 

8 

2408 

.25 

.25 

602.00* 

602.00* 

N 

8.0% 

12.0% 

17.0% 

23.0% 

Valley  Morning  Star 

2390 

Lines 

= 

15876 

34398 

68796 

137592 

Harlingen 

‘1’  TP/RG 

9 

2646 

.25 

.25 

661.50* 

661.50* 

Y 

10.0% 

12.5% 

15.0% 

20.0% 

Henderson  News 

2271 

Lines 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.16 

.16 

385.28 

385.28 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Houston  Chronicle 

1490 

Lines 

16200 

35100 

70200 

140400 

‘2’  SF 

9 

2700 

2.20 

2.33 

5880.60* 

6228.09* 

Y 

7.0% 

10.0% 

12.0% 

14.0% 

Houston  Post 

1519 

Lines 

16200 

35100 

70200 

140400 

BS 

9 

2700 

2.14 

2.27 

5720.22* 

6067.71* 

N 

5.0% 

8.0% 

10.0% 

12.0% 

Huntsville  Item 

Lines 

_ 

14448 

31304 

62608 

125216 

8 

2408 

.19 

.19 

457.52* 

457.52* 

N 

8.0% 

12.0% 

17.0% 

23.0% 

Laredo  Times 

6308 

Lines 

14112 

30576 

61152 

122304 

‘1’  TP 

8 

2352 

.30 

.30 

705.60* 

705.60* 

Y 

10.0% 

12.5% 

15.0% 

20.0% 

Lewisville  Leader 

5314 

Lines 

_ 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.19 

.19 

446.88* 

446.88* 

Y 

40.0% 

44.0% 

46.0% 

54.0% 

Daily  Democrat 

8378 

Lines 

14112 

30576 

61152 

122304 

Marlin 

‘1’ 

8 

2352 

.13 

**  ** 

305.76* 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Texas  Daily  Press  League 


.  .  .  a  national  advertising  SALES  organization! 
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Onlyatiger  can  keep 
the  circulation  lead  in  Dedlas. 


The  Dallas  Morning  News  doesn’t  pussyfoot  ning  paper.  A  total  circulation  of  280,124  copies 
around.  We’ve  made  our  paper  stronger  than  ever  daily  and  345,618  Sundays, 
with  new  special  interest  sections,  more  color.  All  the  competition  can  do  is  try  to  follow  in 
sleeker  graphics.  And  more  readers  like  it.  our  tracks.  It’s  been  that  way  for  93  years. 

In  1979  we  have  37,762  more  copies  daily  and  Clever  cat,  the  tiger. 

5,831  more  copies  Sunday  than  the  Dallas  eve- 

Whatever  youve  got  to  sdl,  sells  better  mTheEfellasNfcrningNews.  ® 

Represented  by  Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc.,  National;  The  Leonard  Co., 

Florida,  Mexico,  Caribbean;  Lenha  Hawaii,  Hawaii.  A  Member  of  Metropoiitan  Sunday  Newspapers,  Inc. 


TEXAS 

(cont’d) 


Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 
6  Pg  13  Pg  26  Pg  52  Pg 


Nabic 

Col 

Lines 

Open 

Published 

Disc 

Rep/ 

Per 

Per 

Line  Rate 

Page  Rate 

CD 

Grp 

PR 

Page 

Daily  Sun 

Daily  Sun 

Marshall  News-Messenger  1583  Lines  =  14448  31304  62608  125216 

‘1’  BS/HH  8  2408  .25  .25  602.00*  602.00*  N  8.0%  12.0%  17.0%  23.0% 


The  Monitor 

McAllen 

‘1’ 

6278 

TP/RG 

9 

2646 

.25 

.25 

661.50* 

661.50* 

Lines  = 

Y 

15876 

10.0% 

34398 

12.5% 

68796 

15.0% 

137592 

20.0% 

Mesquite  News 

9066 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.18 

.18 

433.44* 

433.44* 

Y 

10.0% 

15.0% 

20.0% 

25.0% 

Midland  Reporter-Telegram 

6045 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

TP 

9 

2709 

.32 

.32 

866.88* 

866.88* 

Y 

6.0% 

9.4% 

12.5% 

15.6% 

Mineral  Wells  Index 

6494 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.16 

.16 

376.32* 

376.32* 

Y 

5.0% 

8.0% 

10.0% 

15.0% 

Mount  Pleasant  Tribune 

6273 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

IN 

8 

2352 

.15 

.15 

352.80* 

352.80* 

Y 

10.0% 

15.0% 

18.0% 

20.0% 

Nacogdoches  Sentinel 

6607 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.17 

.17 

399.84* 

399.84* 

Y 

2.0% 

3.0% 

5.0% 

8.0% 

Herald-Press 

8383 

Lines  = 

14112 

30576 

61152 

122304 

Palestine 

‘1’ 

TP 

8 

2352 

.18 

.18 

443.36 

443.36 

Y 

6.0% 

8.0% 

10.0% 

12.0% 

Pampa  News 

9107 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

TP 

8 

2408 

.18 

.18 

433.44* 

433.44* 

Y 

10.0% 

12.5% 

15.0% 

20.0% 

Paris  News 

1840 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

BS/HH 

8 

2408 

.28 

.28 

674.24 

674.24 

N 

8.0% 

12.0% 

17.0% 

23.0% 

Pasadena  Citizen 

6194 

Lines  = 

16254 

35217 

70434 

140868 

'1' 

US 

9 

2709 

.28 

.28 

758.52* 

758.52* 

N 

7.0% 

18.0% 

21.0% 

34.0% 

— Comments — Line  rate  on  Thursday  is  $.31. 

Daily  Herald 

6945 

Lines  = 

14448 

31304 

62608 

125216 

Plainview 

‘1’ 

TP 

8 

2408 

.19 

.19 

457.52* 

457.52* 

Y 

6.0% 

12.0% 

17.0% 

22.0% 

Plano  Star-Courier 

9120 

Lines  = 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.21 

.21 

493.92* 

493.92* 

Y 

16.0% 

18.0% 

22.0% 

30.0% 

San  Angelo  Standard  Times 

Rl 

Lines  = 

14448 

31304 

62608 

125216 

‘1’ 

mm 

8 

2408 

.60 

.60 

1444.80* 

1444.80* 

N 

8.0% 

12.0% 

17.0% 

23.0% 

Express  &  News 

1082 

Lines  = 

16254 

35217 

70434 

140868 

San  Antonio 

‘2’ 

BS 

9 

2709 

1.21 

1.29 

3277.89* 

3494.61* 

N 

10.0% 

12.4% 

14.0% 

26.0% 

San  Antonio  Light  (E) 

1331 

Lines  = 

16254 

35217 

70434 

140868 

HS 

9 

2709 

1.15 

3088.26* 

.00 

N 

5.2% 

6.1% 

7.8% 

13.9% 

San  Antonio  Light  (Sun) 

■JcULI 

Lines  = 

16254 

35217 

70434 

■Bi 

9 

2709 

**  »♦ 

1.29 

.00 

3467.52* 

N 

6.2% 

7.0% 

9.3% 

15.5% 

Snyder  News 

5274 

Lines= 

14112 

30576 

61152 

122304 

‘1’ 

8 

2352 

.13 

.13 

305.76 

305.76 

Y 

20.0% 

25.0% 

30.0% 

35.0% 

News-Telegram 

8390 

Lines= 

14112 

30576 

61152 

122304 

Sulphur  Springs 

‘1’ 

TP 

8 

2352 

.15 

.15 

352.80* 

352.80* 

Y 

15.0% 

20.0% 

25.0% 

30.0% 

Taylor  Daily  Press 

8391 

Lines= 

14448 

31304 

62608 

125216 

‘1’ 

TP 

8 

2408 

.18 

421.40* 

.00 

Y 

4.0% 

6.0% 

8.0% 

10.0% 

Tribune 

8392 

Lines= 

14448 

31304 

62608 

125216 

Terrell 

‘1’ 

US 

8 

2408 

.15 

.15 

361.20* 

361.20* 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Gazette  News 

1021 

Lines= 

14448 

31304 

62608 

125216 

Texarkana 

‘1’ 

AD 

8 

2408 

.34 

.34 

818.72* 

818.72* 

N 

4.0% 

6.0% 

8.0% 

12.0% 

Texas  City  Sun 

6571 

Lines= 

14448 

31304 

62608 

125216 

‘1’ 

GA 

8 

2408 

.21 

.21 

505.68 

505.68 

N 

2.0% 

4.0% 

8.0% 

17.0% 

Record-News  &  Times 

1579 

Lines= 

14448 

31304 

62608 

125216 

Wichita  Falls 

CW 

8 

2408 

.63 

.63 

1517.04* 

1517.04* 

N 

4.0% 

6.0% 

7.0% 

11.0% 

UTAH 

Ogden  Standard-Examiner 

1144 

Lines= 

16254 

35217 

70434 

140868 

‘1’ 

CW 

9 

2709 

.45 

.45 

1219.05 

1219.05 

N 

12.5% 

15.0% 

20.0% 

25.0% 

52N 
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Nabic 

Col 

Lines 

Disc 

Rep/ 

Per 

Per 

CD 

Grp 

Pg 

Page 

Open  Published 

Line  Rate  Page  Rate 

Daily  Sun  Daily  Sun 


Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 
6  Pg  13  Pg  26  Pg  52  Pg 


Sit  Lake  Trib/Deseret  Nws 

‘1’ 

1483 

9 

2709 

1.24 

1.24 

3359.16* 

3359.16* 

Lines= 

Y 

16254 

12.5% 

35217 

15.0% 

70434 

20.0% 

140868 

25.0% 

VIRGINIA 

Daily  Progress 

6606 

Lines= 

14448 

31304 

62608 

125216 

Charlottesville 

■r 

LA 

8 

2408 

.40 

.40 

963.20 

963.20 

N 

3.0% 

5.0% 

10.0% 

15.0% 

Clifton  Forge  Review 

6500 

Lines= 

14448 

31304 

62608 

125216 

‘1’ 

GA 

8 

2408 

.12 

**  ** 

288.96* 

.00 

N 

2.0% 

3.0% 

8.0% 

15.0% 

Free  Lance-Star 

1613 

Lines= 

10836 

23478 

46956 

93912 

Fredericksburg 

‘1’ 

LA 

6 

1806 

.36 

**  ** 

650.16 

.00 

Y 

5.0% 

10.0% 

15.0% 

17.5% 

News-Record 

1612 

Lines= 

14112 

30576 

61152 

122304 

Harrisonburg 

‘1’ 

LA 

8 

2352 

.26 

**  ** 

611.52 

.00 

N 

4.0% 

8.0% 

12.0% 

15.0% 

Press/Times-Herald 

1560 

Lines= 

16848 

36504 

73008 

146016 

Newport  News 

■r 

SF 

9 

2808 

.82 

.78 

2187.44 

2080.73 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Comments-Half  pages  must  be  horizontal. 

Va.-Pilot  &  Ledger-Star 

1537 

Lines= 

16362 

35451 

70902 

141804 

Norfolk 

‘1’ 

9 

2727 

1.91 

1.47 

4608.63* 

3599.64* 

N 

5.0% 

8.0% 

10.0% 

15.0% 

Southwest  Times 

6168 

Lines= 

10800 

23400 

46800 

93600 

Pulaski 

‘1’ 

GA 

6 

1800 

.36 

.36 

650.16* 

650.16* 

Y 

5.0% 

7.5% 

10.0% 

15.0% 

Nws-Leader/Times-Dispatch 

1657 

Lines= 

14400 

31200 

62400 

124800 

Richmond 

‘1’ 

SF 

8 

2400 

1.93 

1.69 

4632.00 

4056.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

Staunton  News-Leader 

6140 

Lines= 

14112 

30576 

61152 

122304 

■r 

LA 

8 

2352 

.22 

.22 

517.44 

517.44 

N 

4.0% 

6.0% 

8.0% 

10.0% 

Suffolk  News-Herald 

9060 

Lines= 

14448 

31304 

62608 

125216 

■r 

8 

2408 

.20 

.20 

469.56* 

469.56* 

N 

5.0% 

10.0% 

20.0% 

30.0% 

VIRGIN  ISLAND 

St.  Thomas  Daily  News 

9125 

Lines= 

5670 

12285 

24570 

49140 

GT 

5 

945 

.50 

**  ** 

472.50* 

.00 

N 

15.0% 

16.7% 

19.2% 

19.2% 

VERMONT 

The  Times-Argus 

1643 

Lines= 

14256 

30888 

61776 

123552 

Barre-Montpelier 

‘1’ 

LA 

8 

2376 

.23 

.23 

546.48* 

546.48* 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Bennington  Banner 

6424 

Lines= 

14256 

30888 

61776 

123552 

LA 

8 

2376 

.18 

**  ** 

427.68 

.00 

Y 

2.0% 

10.0% 

15.0% 

20.0% 

Reformer 

6552 

Lines= 

14280 

30940 

61880 

123760 

Brattleboro 

‘1’ 

LA 

8 

2380 

.18 

**  ** 

428.40 

.00 

N 

2.0% 

10.0% 

15.0% 

20.0% 

Burlington  Free  Press 

1578 

Lines= 

10836 

23478 

46956 

93912 

‘1’ 

GT 

6 

1806 

.68 

.68 

1228.08 

1228.08 

N 

5.0% 

7.5% 

10.0% 

15.0% 

The  Valley  News 

8398 

Lines= 

14112 

30576 

61152 

122304 

White  River  Junction 

‘1’ 

LA 

8 

2352 

.20 

470.40 

.00 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

WASHINGTON 

Daily  World 

6096 

Lines= 

14448 

31304 

62608 

125216 

Aberdeen 

‘1’ 

BS 

8 

2408 

.30 

.30 

722.40 

722.40 

Y 

5.0% 

7.0% 

10.0% 

15.0% 

Bellingham  Herald 

1594 

Lines= 

11340 

24570 

49140 

98280 

‘1’ 

GT 

6 

1890 

.50 

.50 

945.00 

945.00 

Y 

5.0% 

7.5% 

10.0% 

15.0% 

Bremerton  Sun 

1107 

Lines= 

14448 

31304 

62608 

125216 

‘1’ 

BS 

8 

2408 

.39 

**  ** 

939.12* 

.00 

Y 

19.0% 

21.0% 

21.0% 

24.5% 

Daily  Chronicle 

1652 

Lines= 

10836 

23478 

46956 

93912 

Centralia 

■r 

BS 

6 

1806 

.30 

**  tk* 

541.80 

.00 

N 

1.0% 

3.0% 

6.0% 

10.0% 

Daily  News 

1074 

Lines= 

10836 

23478 

46956 

93912 

Longview 

■r 

BS 

6 

1806 

.42 

**  ** 

758.52 

.00 

N 

9.5% 

11.9% 

14.2% 

16.6% 

Skagit  Valley  Herald 

6691 

Lines= 

16254 

35217 

70434 

140868 

Mount  Vernon 

‘1’ 

9 

2709 

.32 

**  ** 

866.88 

.00 

N 

7.0% 

8.0% 

9.0% 

10.0% 

Olympia  Olympian 

1610 

Lines= 

10836 

23478 

46956 

93912 

‘1’ 

GT 

6 

1806 

.50 

.50 

903.00* 

903.00* 

N 

5.0% 

7.5% 

10.0% 

15.0% 
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Nabic  Col  Lines  Open  Published 

Disc  Rep/  Per  Per  Line  Rate  Page  Rate 

CD  Grp  Pg  Page  Daily  Sun  Daily  Sun 


Contract  Discounts  Off  Open 
Line  Rate  For  Newsplan  Program 
6  Pg  13  Pg  26  Pg  52  Pg 


Seattle  Times 

1572 

Lines= 

11340 

24570 

49140 

98280 

CW 

6 

1890 

2.47 

2.64 

4668.30* 

4989.60* 

N 

2.5% 

3.0% 

4.0% 

6.0% 

Post-Intelligencer 

1871 

Lines= 

13440 

29120 

58240 

116480 

Seattle 

•2’ 

HS 

8 

2240 

1.81 

1.93 

4054.40* 

4323.20* 

Y 

5.0% 

10.0% 

15.0% 

20.0% 

Spokesman-Review  &  Chron. 

1715 

Lines= 

14280 

30940 

61880 

123760 

‘1’ 

CW 

8 

2380 

1.11 

1.05 

2641.80 

2499.00 

N 

3.0% 

5.0% 

7.0% 

9.0% 

Tacoma  News  Tribune 

1629 

Lines  = 

16254 

35217 

70434 

140868 

‘1’ 

SF 

9 

2709 

.87 

.87 

2356.83 

2356.83 

Y 

5.0% 

8.0% 

12.0% 

15.0% 

Columbian 

1061 

Lines= 

10836 

23478 

46956 

93912 

Vancouver 

‘1’ 

6 

1806 

.70 

.70 

1264.20 

1264.20 

Y 

15.0% 

20.0% 

25.0% 

30.0% 

Yakima  Herald-Republic 

1065 

Lines= 

10836 

23478 

46956 

93912 

BS 

6 

1806 

.62 

.62 

1119.72 

1119.72 

N 

5.0% 

8.0% 

12.0% 

13.0% 

WISCONSIN 

Antigo  Journal 

9046 

Lines= 

14304 

30992 

61984 

123968 

‘1’ 

8 

2384 

.13 

309.92* 

.00 

N 

3.0% 

5.0% 

6.0% 

10.0% 

Daily  Press 

2281 

Lines= 

14448 

31304 

62608 

Ashland 

■r 

LA 

8 

2408 

.17 

409.36 

.00 

N 

5.0% 

10.0% 

15.0% 

Beaver  Dam  Citizen 

2282 

Lines= 

14448 

31304 

62608 

125216 

‘1’ 

8 

2408 

.16 

385.28* 

.00 

Y 

7.0% 

10.0% 

13.0% 

15.0% 

Beloit  Daily  News 

8419 

Lines= 

14448 

31304 

62608 

125216 

‘1’ 

LA 

8 

2408 

.38 

915.04 

.00 

N 

2.5% 

5.0% 

10.0% 

20.0% 

Herald-Telegram 

2283 

Lines= 

14448 

31304 

62608 

125216 

Chippewa  Falls 

‘1’ 

AN 

8 

2408 

.17 

397.32* 

.00 

Y 

3.0% 

5.0% 

7.0% 

10.0% 

Green  Bay  Press-Gazette 

1043 

Lines= 

14784 

32032 

64064 

128128 

‘1’ 

SF 

8 

2464 

.49 

.49 

1158.00 

1158.00 

N 

10.0% 

15.0% 

20.0% 

25.0% 

Janesville  Gazette 

1056 

Lines= 

10836 

23478 

46956 

93912 

‘1’ 

6 

1806 

.47 

**  ** 

848.82 

.00 

Y 

3.0% 

4.0% 

5.0% 

6.0% 

La  Crosse  Tribune 

Lines= 

14592 

31616 

63232 

126464 

‘1’ 

111 

8 

2432 

.39 

.39 

948.48 

948.48 

Y 

5.0% 

7.0% 

10.0% 

15.0% 

Eagle-Star 

1206 

Lines= 

14448 

31304 

62608 

125216 

Marinette 

LA 

8 

2408 

.23 

553.84 

.00 

N 

5.0% 

10.0% 

15.0% 

20.0% 

News-Herald 

1237 

Lines= 

10836 

23478 

46956 

93912 

Marshfield 

BS/WG 

6 

1806 

.28 

**_  ** 

505.68 

.00 

N 

3.0% 

5.0% 

7.0% 

10.0% 

Journal  &  Sentinel  (M&E) 

1506 

Lines= 

14400 

31200 

62400 

124800 

Milwaukee 

MN 

8 

2400 

3.00 

7200.00* 

.00 

N 

16.6% 

18.3% 

20.0% 

24.0% 

Journal  &  Sentinel  (S) 

1506A 

Lines= 

14400 

31200 

62400 

124800 

Milwaukee 

MN 

8 

2400 

«» ** 

3.15 

.00 

7560.00* 

N 

12.6% 

14.2% 

17.4% 

19.0% 

and  South  Central  Wisconsin  at  savings  up  to  tOVo 

^  Discounts  Available  ^ , — 


WMiidison  Newspapers,  the  morning  Wisconsin  State  Journal  nncJ  The 
Capitol  Times  in  the  afternoon  reach  53%  of  ADI  adults  daily  and 
67°o  on  Sunday.  No  other  medium  reaches  as  many  people  every 
day,  rind  now  you  can  rerxh  them  at  a  discount. 

Foi  Ix'st  advertising  results  in  South  Central  Wisconsin  put  it  in  the 
newspaper.  Among  the  361,000  ADI  adults,  47%  are  not  watching  TV 

TOTAL  ADULT  READERS 

Daily  230,000  Sunday  304,000 

SOURCES:  Sales  &  Marketing  Management  1979  Survey  of  Buying  Power,  Bel 
II.  Madison  Newspapers  Coverage  Area  den  Associates  1978  Madison  Continuing  Market  Study  and  Audit  Bureau  of  Cir- 
B  Madison  ADI  culotions  1 2‘Month  Average  Period  Ending  3 ' 31  '79 


duiiiHj  piime  time  and  the  53%  who  are  are  fragmented  among  one 
pijhiic  and  three  network  stations  plus  numerous  cable  options  offer¬ 
ing  ri  wide  variety  of  programming  Reach  South  Central  Wisconsin  in 
Miidison  Newspapers,  covering  192,000  ADI  adults  daily  and 
243,000  on  Sunday. 


For  detoilscall: 
Modison  Newspapers 
Notional  Advertising 
Department 
(608)  252  6266 


pan  DSwSjsmn 

Madison  Nevvspapers,inc. 

Reptesenfed  Nationally  by  Bronham  Newspaper  Sales,  Inc. 
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The  Milwaukee  Journal  and  Milwaukee  Sentinel  .  .  . 

NO  MEDIA  BUY 
ISBieOEROR 
BETTER  IHAN 
NEWSMPERS 


MAKI  IT  HAPPEN  FOR  YOU ! 


Your  message  into  the  home 

An  unparalleled  92%  of  the  Journal  circulation  is 
delivered  to  Milwaukee’s  doorsteps  every  night.  And 
50%  of  the  morning  Sentinel  circulation  is  home 
delivered. 

You  get  huge  Metro/ADI  coverage 

On  any  weekday,  almost  three-quarters  of  all  adults  in 
the  Milwaukee  metropolitan  area  read  the  Journal, 
Sentinel  or  both! 

When  you  add  the  Sunday  Journal,  coverage  increases 
to  almost  90%! 

(Source;  Belden  Survey  of  i\^ilwaukee  Adults  18+).  Additional  information 
available  on  request. 

We  are  the  best  way  to  reach  Milwaukee 

No  other  advertising  medium  in  Milwaukee  can  match 
the  effectiveness  and  efficiency  of  The  Milwaukee 
Journal  and  Milwaukee  Sentinel.  Put  us  to  work  for 
you  today! 
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Additional  discounts  available  for  page  units. 

The  Milwaukee  Journal 
Milwaukee  Sentinel 

Member  Million  Market  Newspaper,  Inc.:  New  York,  Chicago, 
Atlanta.  Detroit,  Los  Angeles,  San  Francisco,  Philadelphia 


JOURNAL/SENTINEL 

(Adults  IS'f  MitwsukM  Mdtro  Arts) 
Resd  Wsdkday  Journal.  Sentinal  or  Both  Yastarday 


ALL  TELEVISION 

(Adults  18+  Milwaukaa  Matro  Araa)J 
Iwatchad  Prima  Tima  TV.  9-9:30  p.m.  Yastarday/ 


lALL  RADIO 

(Adults  18+  Milwaukaa  ADI) 
Listanad  to  Driva  Tima 
Radio,  7-7:30  a.m.  Yastarday 


THE  LEONARD  COMPANY 


FLORIDA 

5963  Biscayne  Blvd. 
Miami,  FLA 
(305)  757-1531 

MEXICO 
Viena  *20  401 
Mexico.  6.  O  F 


EUROPE 

All-American  Media 
London.  England 

HAWAII 

Lentia/379  Olohana  St. 
Honolulu.  Hawaii 
(308)  964-9011 
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L  A.  COUNTY 
HOUSEHOLD 
COVERAGE 

14%  r 


SOURCE:  Based  on  SRDS  “Newspaper  Circulation  Analysis"  August  1978 


This  year,  Los  Angeles  County’s  retail  sales 
jumped  1 1%  to  $30  billion.  This  puts  Los  Angeles 
in  front  of  New  York.  And  right  behind  Chicago, 
as  the  second  largest  market  in  the  country. 

As  you  can  see,  Los  Angeles  has  a  lot  of 
money  to  spend.  And  everyday  the  Herald 
Examiner  reaches  nearly  700,000  of  the  people 


who  spend  it.  People  you’ll  need  if  you’re 
planning  a  50-60%  household  coverage  goal. 

So  if  you  want  to  effectively  cover  the 
nation’s  second  largest  retail  market,  don’t 
overlook  its  second  largest  paper.  The  Los 
Angeles  Herald  Examiner.  Without  it,  your 
coverage  won’t  be  complete. 


THE  IDS  ANGELES 


Represented  by  Hearse  Advertising  Service 


National  Advertisers...  may  now  payaiot  iess 
by  pianning  ahead  a  littie  more. 


Among  Scripps- Howard  Newspapers... 

the  national  advertiser  can  earn  as  much 
as  25  percent  off  the  Open  Rate  through 
annual  contracts. 


ncujSpiQn.  It’s  rewardingly  simple. 
Story  &  Kelly ‘Smith  can  teii  you  aii  about  it. 


Birmingham  Post-Herald  (Rep.  by  Newhouse  Newspapers)  •  Cincinnati  Post/Kentucky  Post 
Cleveland  Press  ‘Columbus  Citizen-Journal  (Rep.  by  CWO&O)*  Denver  Rocky  Mt.  News 
El  Paso  Herald-Post •  Evansville  Press*  Fullerton  News  Tribune  (Rep.  by  Western  Dailies) 
Hollywood  Sun-Tattler  •  Knoxville  News-Sentinel  •  Mempliis  Commercial  Appeal  •  Memphis 
Press-Scimitar  ‘The  Pittsburgh  Press  •  The  San  Juan  Star  ‘The  Stuart  News 

Scripps-Howard  Newspapers 


Represented  by:  STORY  &  KELLY-SMITH,  INC. 

•  BOSTON  •  CHICAGO  •  DALLAS  •  DETROIT  •  LOS  ANGELES  •  NEW  YORK  •  PHILADELPHIA  •  SAN  FI 


Wilkes-Barre  strikers 
denied  unemployment  benefits 


Members  of  the  four  striking  unions  at 
the  Wilkes-Barre  (Pa.)  Times  Leader 
were  recently  denied  state  unemploy¬ 
ment  compensation  benefits  by  a 
Pennsylvania  Unemployment  Compen¬ 
sation  Board  of  Review  referee. 

Members  of  the  Guild,  along  with 
pressmen,  printers  and  photo-engravers 
locals  were  denied  benefits  because,  in 
the  referee’s  eyes,  the  work  stoppage 
was  initiated  by  the  unions.  Under  provi¬ 
sions  of  the  state’s  unemployment  com¬ 
pensation  laws,  only  employees  who 
have  been  locked  out  by  management  are 

Libel  suit  settled 

The  St.  Louis  Post-Dispatch  has 
agreed  to  settle  a  $3.7  million  libel  suit 
filed  by  former  Missouri  governor  War¬ 
ren  E.  Hearnes. 

The  former  governor  filed  the  suit  in 
September,  1976,  citing  Post-Dispatch 
articles  written  by  reporter  Ronald  J. 
Lawrence  concerning  Hearnes’  political 
and  financial  affairs  in  1975  and  1976. 

The  out-of-court  settlement  prescribed 
that  neither  party  to  the  suit  would  dis¬ 
close  specific  details. 

Media  planner 

Carol  Schneider  has  been  named 
media  planner  at  DKG  Advertising,  Inc. 

Prior  to  joining  DKG,  Schneider  was  a 
media  director  with  Gilbert,  Felix  & 
Sharf. 

Special  tabloids 

Dynamic  Graphics,  Inc.  has  created 
three  new  special  section  newspaper  tab¬ 
loids  that  are  available  now  for  the  fall 
selling  season.  The  themes  include  home 
improvement,  weddings  and  finance. 

“Frost  Warning’’  spotlights  the  con¬ 
sumer’s  interest  in  home  repairs,  dec¬ 
orating  and  improvements  for  the  winter 
months.  “Just  the  Two  of  You’’  features 
articles  on  various  aspects  of  weddings, 
from  engagement  rings  to  purchasing  a 
new  home.  Inflation  and  its  impact  on 
saving  money — and  spending  it — is  cover¬ 
ed  with  ads  and  editorial  copy  in  “The 
Bottom  Line.’’ 

Each  camera-ready,  tabloid-size 
newspaper  supplement  contains  an  art/ 
editorial  mix  plus  ad  layouts.  All  have 
been  designed  to  be  reproduced  in  whole 
or  part  with  minimal  editorial  time  and 
expense. 

Each  supplement  package  includes 
two  components — the  repro  proof  book 
plus  a  complete  pre-printed  sample  for 
use  as  a  selling  tool.  In  addition,  the  new 
tabloids  feature  ready-to-print  promo¬ 
tional  flyers  for  mailing  to  prospective 
advertisers,  plus  camera-ready  ROP 
teasers  targeted  to  subscribers. 


eligible  for  benefits. 

The  law  prescribes  three  tests  for 
eligibility,  including  provisions  that  the 
employee  may  not  be  participating  in  a 
strike,  nor  may  the  employee  be  a 
member  of  an  organization  involved  in  a 


Publisher  turns  'prof 

William  C.  Roberts,  associate  pub¬ 
lisher  of  the  Arizona  Ran^e  News,  has 
joined  the  University  of  Arizona  jour¬ 
nalism  department  as  an  assistant  pro¬ 
fessor. 

The  department  will  make  special  use 
of  Roberts’  weekly  expertise  by  creating 
a  course  in  community  newspaper  man¬ 
agement.  The  course  will  stress  advertis¬ 
ing,  circulation  and  management  of 
weeklies  and  small  dailies,  Roberts  said, 
but  some  newswriting  will  be  included. 

Roberts,  32,  graduated  from  the  Uni¬ 
versity  of  Arizona  in  1969  and  joined  the 
Associated  Press  as  its  Tucson  corre¬ 
spondent.  He  later  transferred  to  the 
Phoenix  AP  bureau  as  state  editor,  then 
resigned  in  1975  to  rejoin  the  family 
newspaper  operation  in  Willcox.  He  re¬ 
signed  in  June  as  editor,  but  has  re¬ 
mained  as  associate  publisher. 


strike,  nor  may  the  employee  be  a 
member  of  a  class  of  workers  which  had 
participated  or  had  an  interest  in  the 
strike  action  immediately  before  it  took 
place. 

The  referee  also  stated  that  a  lockout 
can  only  be  defined  as  an  instance  where 
management  refuses  to  let  employees 
work  under  old  contract  provisions  while 
negotiations  continue. 

Union  members,  meanwhile,  are  de¬ 
riving  limited  benefits  from  the  publica¬ 
tion  of  a  strike  paper,  the  Wilkes-Barre 
Citizens'  Voice.  That  enterprise  has 
worked  well  enough  to  spur  The  News¬ 
paper  Guild  to  encourage  publication  of 
strike  papers  whenever  a  long-term 
strike  is  endured. 

Clay  adds  tv  station 

Clay  Communications  of  Charleston, 
W.  Va.  has  agreed  to  purchase  WAPT- 
TV  in  Jackson,  Mississippi. 

The  agreement,  subject  to  FCC  ap¬ 
proval,  would  bring  Clay’s  tv  broadcast 
holdings  to  four,  the  others  located  in 
Texas  and  North  Carolina.  The  new  op¬ 
eration  is  an  ABC  affiliate  with  an  esti¬ 
mated  audience  of  almost  240,000 
households. 

The  communications  group  also  owns 
the  Charleston  Daily  Mail,  and  the 
Beckley  Post-Herald  and  the  Raleigh 
Register  in  Beckley. 


AMERICA'S  OUTSTANDING  MEDIA  BROKERS  •  A  COAST  TO  COAST  NETWORK 


Tony  Rizzo 

We  are  pleased  lo  announce  that  Tony  Rizzo  has  joined  Blackburn  and  Company.  For¬ 
merly  with  the  Associated  Press  as  General  Broadcast  Executive  responsible  for  busi¬ 
ness  affairs  in  the  Eastern  one-third  of  the  country.  Tony  brings  over  twenty  years  of 
experience  to  our  group  His  name  and  face  should  be  familiar  to  many  as  he  has 
visited  well  over  2.000  broadcast  and  newspaiier  properties.  Tony  will  be  headquar¬ 
tered  in  Washington.  H.C.  and  is  looking  forward  to  the  opportunity  to  be  of  service 
to  his  many  friends  in  the  industry. 

BUCKBURN  &COMPANY,INC. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS  /  NEGOTIATIONS  •  FINANCING  •  APPRAISALS 


WASHINGTON.  D.C. 
20006 

1725  K  StrMt.  N  W 
(202)  331-9270 


CHICAGO  60601  ATLANTA  30361 

333  N  Michigan  Ave.  400  Colony  Square 
(3121346-6460  (404)892-4655 


BEVERLV  HILLS  90212 

9465  Wilshire  Blvd 
(213)  274-8151 
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Blackmun  speaks  out 
on  Gannett  decision 


By  I.  WilUam  Hill 

Although  he  thinks  the  Supreme  Court 
decision  in  the  Gannett  case  was  “totally 
in  error”.  Justice  Harry  A.  Blackmun 
believes  judges  who  bar  press  and  public 
from  criminal  trials  are  acting  within  the 
power  given  by  that  decision. 

Blackmun,  author  of  the  dissenting 
opinion  by  four  justices,  is  the  third  Su¬ 
preme  Court  Justice  to  speak  out  on  the 
Gannett  decision,  each  with  a  differing 
interpretation. 

Several  weeks  ago.  Chief  Justice  War¬ 
ren  E.  Burger,  one  of  five  justices  on  the 
majority  side,  said  the  Gannett  decision 
granted  permission  to  bar  the  public  and 
the  press  only  from  pre-trial  hearings.  He 
said  he  thought  some  judges  were  going 
beyond  the  ruling  by  closing  actual  trials 
and  suggested  they  might  have  done  so 
because  they  had  read  what  he  called 
misleading  press  accounts  of  the  ruling. 

Another  member  of  the  Gannett  deci¬ 
sion  majority.  Justice  Lewis  F.  Powell, 
Jr.,  has  said  he  thought  some  judges  had 
been  misled  by  the  press,  adding  that 

$15,000  grant 
to  promote  women 

Women  in  Communications,  Inc. 
(WICI),  has  received  a  $15,000  grant 
from  the  Gannett  Newspaper  Founda¬ 
tion  to  promote  the  Women  in  Newspa¬ 
per  Management  videotapes  produced  at 
Indiana  University. 

The  series  of  seven  tapes  was  pro¬ 
duced  “to  fill  a  void  in  the  consciousness 
of  journalism  schools,  newspapers,  re¬ 
lated  press  organizations  and  women  in¬ 
terested  in  a  newspaper  management 
career.” 

WlCl  sought  the  grant  to  encourage 
women  and  men  communicators,  execu¬ 
tives,  educators  and  students,  as  well  as 
members  of  professional  and  trade  or¬ 
ganizations,  to  view  and  discuss  the 
tapes;  to  dispel  stereotypes  about 
women  communicators;  to  encourage 
discussion  between  men  and  women 
communicators  at  all  levels;  and  to  pro¬ 
mote  the  advancement  of  women  in 
communications. 

The  tapes  are  based  on  proceedings  of 
the  1977  Conference  on  Women  in 
Newspaper  Management  at  Indiana  Uni¬ 
versity.  Sixty-eight  men  and  women 
from  all  levels  of  management  in  news¬ 
paper  operation  discussed  the  problems 
of  the  lack  of  women  managers  in  the 
field,  low  salaries  for  females  and  built-in 
prejudice  and  discrimination. 

The  tapes  will  be  shown  during  the 
annual  national  meeting  and  communica¬ 
tions  conference  sponsored  by  WICI  in 
Dallas  Sept.  27-30. 


complaints  were  premature  since  the 
court  had  not  settled  finally  whether  the 
press  has  a  constitutional  right  to  attend 
criminal  trials. 

Meantime,  a  compilation  by  the  Re¬ 
porters  Committee  for  Freedom  of  the 
Press  has  shown  that  reporters  have 
been  barred  from  at  least  nine  actual 
criminal  trials,  as  well  as  30  other  court 
proceedings. 

Blackmun's  comments  came  in  a  re¬ 
cent  speech  at  Rapid  City,  S.D.  to  fed¬ 
eral  judges  sitting  in  the  8th  Circuit. 

In  his  speech,  Blackmun  said:  “De¬ 
spite  what  my  colleague,  the  Chief  Jus¬ 
tice,  has  said,  if  the  defense,  the  prosecu¬ 
tion  and  the  judge  agree  to  close  the  trial 
itself,  the  courtroom  shall  be  closed.” 

He  stressed  that  the  Gannett  decision 
applies  to  all  proceedings  in  a  criminal 
case. 

“1  think  it’s  an  outrageous  decision, 
totally  in  error,”  he  said,  adding  that  he 
hopes  the  Supreme  Court  will  overturn 
the  Gannett  decision  within  the  next  ten 
years. 

The  differing  comments  by  the  justices 
make  it  clear  there  is  considerable  disa¬ 
greement  in  the  court  itself  about  how  far 
judges  may  now  go  to  bar  the  press  and 
public  from  the  courtroom. 

The  Supreme  Court  will  have  a  chance 
to  provide  further  light  on  the  problem  at 
the  session  beginning  October  I .  A  test 
case  from  Hanover  County,  Va.  raises 
the  specific  issue  as  to  whether  actual 
trials,  and  not  just  pre-trial  hearings,  may 
be  held  in  secret  (see  story,  page  10.) 

Olympic  committee 
hires  pr  agency 

The  Lake  Placid  Olympic  Organizing 
Committee  (LPOOC)  has  retained  the 
Burenga  Agency,  Inc.  of  New  York  City 
to  handle  assorted  public  relations,  pro¬ 
motion  and  special  event  activities  in 
New  York  City  for  the  upcoming  Olym¬ 
pic  Winter  Games  in  Lake  Placid  this 
February. 

Areas  in  which  the  Burenga  Agency  is 
involved  for  l.POOC’s  Marketing  Divi¬ 
sion  include  a  public  relations  campaign 
for  Winter  Olympic  licensed  merchan¬ 
dise  which  is  expected  to  raise  more  than 
$3  million  for  the  Games,  and  coordina¬ 
tion  with  trade  publications  on  the  over¬ 
all  marketing  program. 

The  agency  will  also  handle  New  York 
City  promotional  coordination  with 
LPOOC’s  over  fifty  corporate  sponsors 
of  the  Games  and  will  implement  several 
promotional  programs  and  special  events 
leading  up  to  the  opening  of  the  Games 
on  February  13,  1980. 


Ad  Bureau 

(Continued  from  page  20) 


two  industries  (ad  agencies  and  newspa¬ 
pers)  for  the  first  time  and  how  to  mod¬ 
ernize.” 

He  commented  NAB  has  pinpointed 
several  areas  of  investigation  including 
how  to  simplify  ascertainment  of  rates,  if 
billing  on  an  “as  ordered  basis  will  make 
money  for  all,”  who  should  pay  for  a 
centralized  system  and  how  much  will  it 
cost,  and  how  to  eliminate  excess  paper 
flow  in  billing  procedures. 

Kinsolving  also  mentioned  that  Air, 
Inc.  is  studying  the  feasibility  of  a  one 
satellite  system  for  transmission  of 
mechanicals  to  any  newspaper  with  a 
dish.  A  two-way  electronic  communica¬ 
tions  system  which  will  enable  advertis¬ 
ers  to  receive  immediate  answers  to  their 
questions  on  rates  is  also  under  consid¬ 
eration. 

Preliminary  hearing 
shut  in  Synanon  case 

Still  shielded  from  the  press  and  pub¬ 
lic,  Synanon  founder  Charles  Dederich 
was  bound  over  to  Los  Angeles  Superior 
Court  August  27  on  conspiracy  charges 
in  the  alleged  rattlesnake  murder  plot 
against  attorney  Paul  Morantz. 

Municipal  Judge  Brian  D.  Crahan, 
who  held  Dede»rich  to  answer  in  the 
higher  court,  stuck  to  his  previous  order 
to  close  preliminary  hearings  in  the  case 
at  the  request  of  Joseph  Musico,  one  of 
the  two  men  accused  with  Dederich. 
Crahan  has  said  that  he  is  bound  by  the 
dictates  of  a  state  statute  which  permits 
the  barring  of  the  press  and  public  at 
preliminary  hearings  if  requested  by  a 
defendant. 

Another  Los  Angeles  Municipal 
Judge,  George  W.  Trammell  III,  has 
asked  the  California  Supreme  Court  to 
strike  down  the  statute  on  the  grounds 
that  it  violates  both  the  U.S.  and  State 
Constitutions. 

Dederich,  66.  was  ordered  to  appear 
September  1 1  for  arraignment  on  charges 
of  conspiracy  to  commit  murder,  assault 
with  a  deadly  weapon  and  assault  with 
attempt  to  do  great  bodily  harm. 

“It  will  be  a  new  ball  game  when  he 
(Dederich)  gets  to  Superior  Court,”  an 
aide  to  Judge  Crahan  said.  “It  will  then 
be  up  to  the  Superior  Court  judge  to  de¬ 
termine  if  the  anaignment  and  trial  will 
be  open.” 

The  preliminary  hearings  closure  in 
the  Dederich  case  has  been  protested  by 
Los  Angeles  news  organizations. 

Attorney  Morantz  was  bitten  on  the 
hand  last  October  10  by  a  rattlesnake 
placed  in  his  mailbox.  Dederich's  co¬ 
defendants,  Musico  and  Lance  Kenton, 
are  scheduled  for  trial  September  26  in 
Superior  Court. 
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Olson  Ward 


Minor  J.  (Buddy)  Ward  has  been  ap¬ 
pointed  vicepresident,  production  and 
engineering,  and  Owen  O.  Olson,  has 
been  named  vicepresident,  administra¬ 
tive  services,  at  the  Atlanta  Journal  and 
Constitution.  The  two  appointments 
complete  the  senior-management  organi¬ 
zation,  according  to  Thomas  Wood,  pres¬ 
ident. 

* 

Ralph  Wray,  recently  named  director 
of  employee  relations  for  the  St.  Paul 
(Minn.)  Dispatch  and  Pioneer  Press, 
came  to  that  position  from  Indianapolis, 
where  he  was  director  of  administration 
at  Maul  Technology  Manufacture  for  the 
past  13  years. 

♦  ♦ 

Carol  A.  Pucci  joins  the  Seattle  Times' 
editorial  staff  as  an  automotive-business 
reporter.  Pucci  was  formerly  business 
editor  at  the  Bellevue  (Wash.)  Journal- 
American.  Before  that  she  worked  for 
the  Cincinnati  Enquirer  as  a  business 
writer  and  was  features  editor  at  the 
Kettering-Oakwood  Times  in  Dayton, 
Ohio. 

*  *  ♦ 

Michael  G.  Doll,  editor  of  Bingham¬ 
ton  (N.Y.)  Sun-Bulletin  since  1975,  was 
appointed  managing  editor  of  Bing¬ 
hamton  Evening  Press,  replacing  George 
R.  Venizelos,  who  becomes  ombudsman 
and  community  relations  director  for 
both  Gannett  Co. -owned  papers.  Sue 
Davis,  co-chairman  of  a  writing  im¬ 
provement  program  at  Today,  a  morning 
daily  in  Westchester  County,  N.Y.,  and 
former  managing  editor  of  TmcwH Jr/  (Pa.) 
Daily  Review,  was  named  managing 
editor  of  Sun-Bulletin.  Ralph  Soda,  pre¬ 
viously  a  reporter  with  Camden  (N.J.) 
Courier-Post  and  managing  editor  at 
Saratoga  Springs  (N.Y.)  Saratogian, 
will  fill  a  new  slot,  special  projects 
editor,  at  the  Evening  Press  in  Bing¬ 
hamton. 

*  *  * 

J.D.  Swartz,  publisher  of  the  Charlot¬ 
tesville  (VA)  Daily  Progress  was  today 
named  senior  vicepresident  of  Worrell 
Newspapers,  Inc.  Swartz,  who  is  also 
publisher  of  the  newly  acquired  Lynch¬ 
burg  (Va.)  News  and  Advance,  has 
been  with  Worrell  Newspapers  for 
twenty-one  years.  During  that  time, 
Swartz  has  published  eight  newspapers 
in  five  states. 
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Robert  L.  Rose,  55,  former  West 
Coast  bureau  chief  for  the  Chicago  Daily 
News,  was  appointed  political  editor  of 
the  Spokane  Spokesman-Review .  Rose 
joins  Donald  W.  Gormly,  who  was  man¬ 
aging  editor  of  the  Daily  News,  and  now 
holds  the  same  position  at  the 
Spokesman-Review. 

Jennifer  C.B.  Murray,  reporter, 
WSMN-Radio,  Nashua,  N.H.,  and,  ear¬ 
lier,  a  “stringer”  for  the  Nashua  Tele¬ 
graph,  was  named  assistant  press  sec¬ 
retary  to  New  Hampshire  Gov.  Hugh  J. 
Gallen;  the  Gallen  administration  post 
pays  $12,000  annually. 

%  9|C 

Morris  Berman,  Pittsburgh  Press- 
Gazette  photographer  for  more  than  50 
years,  retired  on  his  70th  birthday  re¬ 
cently. 

♦  ♦  * 

Paige  Carlin  has  rejoined  the  Kearney 
(Nebr.)  Daily  Hub  as  managing  editor. 
He  was  editorial  director  of  promotion 
materials  for  United  Methodist  Com¬ 
munications  in  Evanston,  III. 

♦  ♦  * 

Michael  Freeman,  20,  a  senior  at 
South  Dakota  State  University,  has  been 
chosen  as  this  year’s  recipient  of  the  Na¬ 
tional  Newspaper  Foundation’s  Theo¬ 
dore  A.  Serrill  scholarship. 

The  $1 ,000  scholarship  is  awarded  to  a 
full-time  undergraduate  student  enrolled 
in  an  approved  sequence  of  print  jour¬ 
nalism. 

♦  ♦  ♦ 

Bob  Sands,  formerly  state  editor  of  the 
Topeka  (Kan.)  Capital-Journal — named 
managing  editor  of  the  Enid  (Okla.) 
News  and  Eagle. 

*  *  * 

Jim  Downing,  retired  15-year  veteran  of 
the  Tulsa  Tribune,  who  has  continued  to 
write  a  weekly  feature  for  the  Tribune, 
has  been  named  editor  of  the  Bixby 
(Okla.)  Bulletin. 

*  ♦  ♦ 

Three  appointments  have  been  made 
at  The  Ledger  newspaper  in  Lakeland, 
Florida:  Don  Whitworth,  former  retail 
advertising  manager  has  been  named  ad¬ 
vertising  manager;  Andrew  Mick  has 
been  named  retail  advertising  manager 
and  Stephan  Sachkar,  classified  advertis¬ 
ing  manager. 

♦  ♦  * 

Daniel  H.  Fitts,  35,  has  resigned  as 
town  hall  editor  of  the  Trumbull  (Conn.) 
Times  to  join  the  West  Hartford  (Conn.) 
News  as  managing  editor,  succeeding 
Mrs.  Nan  Lewis  Glass,  who  resigned  to 
seek  the  Democratic  nomination  for 
West  Hartford  town  clerk.  Earlier,  Fitts 
was  a  reporter,  now-defunct  Hartford 
Times. 

in  Hf.  in 

David  Rees,  former  business-financial 
editor  of  the  Los  Angeles  Mirror,  is 
editor  of  the  new  Los  Angeles  Business 
Journal. 


Newspeople 

James  Docker,  32,  has  resigned  as  as¬ 
sistant  press  secretary  in  Washington  for 
Sen.  Lowell  P.  Weicker,  R-Conn.,  to  re¬ 
join  the  morning  Norwich  (Conn.)  Bulle¬ 
tin  as  assistant  managing  editor  for  news. 
Stephen  Battaglio,  22,  a  recent  graduate 
of  Sarah  Lawrence  College,  Bronxville, 
N.Y.,  has  joined  the  Bulletin  as  a  report- 

♦ 

John  R.  Schueler  was  appointed  assis¬ 
tant  circulation  director  of  Atlanta 
Newspapers.  Schueler  comes  from  the 
Miami  Herald  where  he  served  as  circu¬ 
lation  marketing  manager  of  Broward 
County. 

in  in  in 

John  I.  Nugent  has  been  appointed 
vicepresident-director  of  finance  at 
Parade  Publications,  Inc.  In  his  new  po¬ 
sition,  Mr.  Nugent  will  be  responsible  for 
Parade’s  Financial  and  Data  Processing 
functions.  Nugent  comes  to  Parade  from 
Baker  Industries,  where  he  served  as 
vicepresident  and  controller. 

♦  *  ♦ 

Zel  Levin,  retired  assistant  managing 
editor,  Pawtucket  (R.l.)  Evening  Times, 
has  been  appointed  editor  of  the  East 
Providence  Post  and  the  Seekonk 
(Mass.)  Star,  both  weeklies. 

*  *  * 

David  W.  Roe  was  named  circulation 
manager  for  the  Associated  Newspapers 
of  Wayne,  Michigan.  Associated  News¬ 
papers  publishes  a  group  of  six  weekly 
papers  in  the  Detroit  area.  Roe  was  for¬ 
merly  associated  with  the  Lewistown 
(Pa.)  Sentinel,  and  Poughkeepsie  (N.Y.) 
Journal. 

♦  *  * 

Lewis  Z.  Koch,  former  syndicated  col¬ 
umnist  for  the  Newspaper  Enterprise 
Association  was  named  public  affairs  di¬ 
rector,  White  House  Conference  on 
Families,  Washington,  D.C.,  and  Jane 
Levere,  former  editor,  Fairchild  Syndi¬ 
cate,  and  former  associate  editor.  Editor 
&  Publisher  was  appointed  deputy  public 
affairs  director. 

in  Ht  ’it 

The  Belvidere  (Ill.)  Daily  Republican, 
an  evening  paper,  has  added  two  persons 
to  its  editorial  staff. 

Alfred  C.  Post,  a  veteran  award¬ 
winning  New  Jersey  newsman,  was 
named  managing  editor.  He  was  for¬ 
merly  a  staff  writer  for  the  Star-Ledger 
in  Newark  for  a  year  and  for  the  Pater¬ 
son  News  for  15  years  prior  to  that. 

♦  *  ♦ 

Nancy  W.  Clegg,  formerly  staff  writer 
at  the  Express,  Lock  Haven,  Pa.,  joined 
the  BDR  staff  as  news  editor.  Clegg  was 
previously  with  the  Martinsville  (Va.) 
Bulletin,  the  Observer-Reporter  in  Wash¬ 
ington,  Pa.,  and  the  Democrat- 
Messenger  in  Waynesburg,  Pa. 
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in  the  news 


Cheyenne  J.  Oldham,  feature  writer  for 
the  North  Scott  Press  (Iowa)  and  assis¬ 
tant  professor  of  journalism  at  Marycrest 
College  (Iowa),  named  assistant  profes¬ 
sor  of  journalism  at  Morehead  State 
University  (Kentucky). 

«  «  « 

Edgar  A.  Shipley,  president  of  the 
Moline  (Ill.)  Daily  Dispatch,  will  com¬ 
plete  40  years  of  newspaper  work  when 
he  retires  September  1. 

*  ♦  ♦ 

Terry  Gandy  has  succeeded  Larry 
Thayer  as  circulation  director  of  the 
Greensboro  (N.C.)  Daily  News  and  Rec¬ 
ord.  Gandy,  who  moves  up  from  sales 
coordinator,  has  been  in  circulation  work 
for  the  past  14  years.  Thayer  resigned  to 
accept  the  position  of  circulation  director 
of  the  Trenton  (N.J.)  Times. 

James  L.  Blalock  will  succeed  Opie 
Snead  as  credit  manager  of  the  News- 
Record.  Snead  is  resigning  to  start  his 
own  business. 

Ali  Sar  and  Anthony  Lobo  have  been 
named  assistant  managing  editors  of  the 
Van  Nays  (Calif.)  Valley  News. 

Durwood  Scott  was  named  city  editor, 
the  spot  vacated  by  Sar.  Scott  was  assis¬ 
tant  city  editor.  Sar,  who  joined  the 
paper  in  1960,  will  be  in  charge  of  the 
news  operation.  Lobo,  who  began  with 
the  Valley  News  in  1970,  will  be  respon¬ 
sible  for  the  content  and  direction  of  the 
expanded  Sunday  edition.  He  was  night 
news  editor. 

*  *  ♦ 

Fredrick  T.  Jacobi  has  been  appointed 
metro  circulation  manager  for  Madison 
Newspapers,  Inc.  He  will  supervise  cir¬ 
culation  for  the  Wisconsin  State  Journal 
and  the  Capital  Times  for  the  greater 
Madison  metropolitan  area. 

*  *  * 

Jeanne  Tro  Williams,  former  women’s 
editor  of  the  Arizona  Republic,  has  been 
named  associate  news  editor  and  general 
assignment  reporter  for  the  Arizona 
Senior  World.  Williams,  56,  retired  in 
1978  from  the  Arizona  Republic  after  32 
years,  a  tenure  including  editorial  and 
reporter  assignment  in  the  women’s  sec¬ 
tion,  as  fashion  editor,  and  earlier  in 

community  relations  and  advertising. 

*  ♦  ♦ 

Charles  K.  Barrett — from  director  of 
financial  planning  at  the  Tribune  Com¬ 
pany,  Chicago,  to  chief  financial  officer 
of  the  Gore  Newspapers,  Fort  Lauder¬ 
dale  (Fla.)  News  and  Sun-Sentinel.  He  is 
a  former  Price  Waterhouse  Co.  accoun¬ 
tant. 

*  *  * 

David  Reyes  has  joined  the  Orange 
County  staff  of  the  Los  Angeles  Times  as 
a  reporter.  Reyes,  31,  has  been  a  staff 
writer  for  the  past  three  years  with  the 
Oregon  Statesman  in  Salem. 


James  M.  Lardner,  director  of  promo¬ 
tion  and  public  service  for  Gannett’s 
Westchester-Rockland  Newspapers,  was 
named  director  of  promotion  and  public 
services  for  Washington  (D.C.)  Star. 

♦  ♦  ♦ 

Donald  F.  Scannell,  director  of  col¬ 
lege  relations  at  Ferris  State  College 
since  1%6,  was  named  as  coordinator  of 
the  journalism  program  at  Ferris. 

*  *  * 

Scott  G.  Latham,  N.Y.  metro  editor 
for  UPI,  succeeds  Richard  A.  Hughes, 
who  resigned,  as  N.Y.-N.J.  editor  for  the 
wire  service.  Fred  A.  Parker,  a  25-year 
UPI  veteran,  was  named  general  execu¬ 
tive  for  metro  N.Y.,  succeeding  Thomas 
E.  Cunningham,  who  retired  August  1. 

* 

William  M.  Bernard,  director  of  PR 
for  Baltimore  Sunpapers,  was  elected 
president  of  the  Baltimore  Public  Rela¬ 
tions  Council. 

iK  3t( 

William  O.  Camp  was  named  assistant 
supplement  ad  manager  of  the  Atlanta 
Journal  and  Constitution.  Earl  Reith 
will  replace  him  as  co-op  ad  manager. 

3|C 

Ralph  Wray,  director  of  administra¬ 
tion  for  Maul  Technology  Manufacture 
of  Indianapolis — named  director  of 
employee  relations  for  the  St.  Paul 
(Minn.)  Dispatch  and  Pioneer  Press. 

«  *  ♦ 

William  (Hank)  Marston  has  been 
named  circulation  director  of  the  Jean¬ 
nette  (Pa.)  News-Dispatch.  He  was  a 
former  district  manager  for  the  Memphis 
Commercial  Appeal  and  the  Atlanta 
Constitution. 

♦  ♦  ♦ 

Mel  Sufrin,  54,  was  named  managing 
editor  of  The  Canadian  Press  and  Peter 
Buckley,  45,  was  appointed  general 
news  editor. 

9K  4c  4c 

Kevin  Doyle,  managing  editor  of 
Mac  Lean’s  magazine,  was  named  editor 
of  FP  News  Service. 

4c  4c  4t 

Green  Bay  Press-Gazette  editor 
Robert  S.  Gallagher  was  named 
vicepresident/news.  Gallagher,  45,  was 
editor  of  the  La  Crosse  Tribune  from 
1974  until  assuming  the  editorship  of  the 
Press-Gazette  a  year  ago. 

4c  4c  4c 

Richard  Worden,  former  news  editor 
of  the  Clarksville  (Tenn.)  Leaf- 
Chronicle,  has  been  named  news  direc¬ 
tor  of  WDEF-tv,  Park  group’s  CBS  af¬ 
filiate  in  Chattanooga. 

4c  4c  4c 

Lionel  S.  Jackson  Jr.,  assistant  pub¬ 
lisher  of  the  Jackson  Newspapers,  New 
Haven,  Conn,  {morning  Journal-Courier 
and  afternoon/Sunday  New  Haven  Reg¬ 
ister),  was  named  to  the  board  of  directors 
of  the  Junior  Achievement  of  South 
Central  Connecticut  Commitment  to  the 
Future  Campaign. 
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Arcaro 


Bowen 


Joseph  V.  Arcaro  has  been  promoted 
to  the  newly  created  position  of 
director/display  advertising  of  the  Wash¬ 
ington  Post.  John  F.  Bowen  was  named 
to  replace  him  as  manager/retail  advertis¬ 
ing. 

Arcaro’ s  new  duties  give  him  overall 
responsibility  for  the  Post’s  retail  adver¬ 
tising  and  general  advertising  depart¬ 
ments.  Arcaro  joined  the  retail  sales  staff 
of  the  Post  in  1950.  Bowen  came  to  the 
Post  in  1%1  as  a  classified  advertising 
salesman. 

4c  4c  4c 

Charles  Powell  has  been  named  circu¬ 
lation  transportation  manager  of  the  New 
York  News.  Powell  joins  the  News  from 
the  Chicago  Tribune  where  he  has 
served  the  circulation  department  in  var¬ 
ious  capacities  since  1971. 

*  *  * 

James  R.  Rodi  has  been  named  Sunday 
advertising  manager  of  the  Camden 
(N.J.)  Courier  Post.  Rodi,  34,  has  been 
employed  by  the  Courier  Post  for  seven¬ 
teen  years.  *  *  *. 

John  Sears,  assistant  sports  editor  of 
the  Baltimore  Evening  Sun  named 
executive  sports  editor.  William  G.  Tan- 
ton,  Jr.  will  continue  as  sports  editor  and 
will  be  responsible  for  the  featured  daily 
sports  column. 

Sears’  newspaper  career  began  on  the 
staff  of  the  Springfield,  Massachusetts 
Daily  News  and  Republican  in  1956. 
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Bookworms 

(Continued  from  page  5) 


As  you  might  have  guessed,  these 
thoughts  on  what  I  consider  to  be  a  fail¬ 
ing  of  colleges  and  universities  have  been 
in  my  mind  fora  long  time.  It  just  finally 
took  the  university  ad  in  E&P  to  make 
them  bubble  forth  in  writing. 

And,  as  you  might  also  have  guessed, 
these  thoughts  apply  to  other  curricula 
being  taught  in  our  colleges  and  univer¬ 
sities. 


Labor  party  suit 

(Continued  from  page  II) 

The  court  complaint  states,  “Defen¬ 
dants  in  the  August  26,  1979  issue  of  Our 
Town  published,  or  caused  to  be  pub¬ 
lished,  distributed  and  disseminated  to 
the  general  public  at  large  the  accusation 
that  Lyndon  H.  LaRouche,  Jr.  was  plan¬ 
ning  to  commit  mass  murder,  describing 
plaintiff  as  a  ‘56-year-old  fuehrer  ...  a 
ruthless  hatemonger  who  advocates  the 
‘Final  Solution’  against  American  Jews,’ 
and  further  stating  (concerning 
LaRouche’s  Jewish  associates)  that, 
‘LaRouche  promises  them  immunity 
from  the  coming  NCLC  directed 
Holocaust  if  they  thoroughly  and  com¬ 
pletely  repudiate  their  Jewishness.’’ 

The  complaint  continues,  “These 
statements  are  false  and  are  libelous  per 
se  in  that  they  accuse  plaintiff  of  a 
felony,  to  wit:  preparing,  conspiring  and 
engaging  in  a  plot  to  commit  the  murder 
of  literally  millions  of  persons.’’  The  suit 
also  charged  that  publication  was  made 
“with  the  sole  intent  and  purpose  of 
harming  plaintiff,  directing  hatred,  ob- 
liquey,  pain,  disgrace  and  humiliation 
upon  him  and  arousing  and/or  signaling 
persons  who  read  the  same  to  attack,  kill 
or  otherwise  disable  the  plaintiff  in  order 
to  prevent  the  ‘Holocaust’  that  defen¬ 
dants  falsely  accuse  plaintiff  of  plan¬ 
ning.” 

The  suit  seeks  $10  million  in  damages 
and  another  $10  million  in  punitive  dam¬ 
ages. 

Kayatt  and  King  view  the  party’s  suit 
as  an  attempt  to  halt  publication  of 
further  stories.  This  week’s  installment 
is  slated  to  detail  how  LaRouche  is  al¬ 
legedly  calling  for  the  “Final  Solution.” 

Said  Kayatt,  “They  know  that  we’re 
doing  a  series,  but  no  matter  what  they 
do,  we’ll  continue  it.” 

And  King,  who  said  his  story  is  true, 
added,  “1  really  believe  LaRouche  does 
advocate  the  Final  Solution.” 

The  party  last  Wednesday  hastily  can¬ 
celled  a  scheduled  trip  to  New  York  by 
LaRouche  once  the  story  hit  the  streets. 
They  said  the  story  was  a  ploy  to  stir  up 
radical  Zionist  groups  which  may  be  in¬ 
clined  to  do  away  with  LaRouche.  Party 
loyalists  report  that  a  bomb  scare  was 
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phoned  into  USLP  offices  shortly  after  5 
p.m.  Wednesday.  No  explosives  were 
found  by  police. 

The  party  recently  launched  a  tele¬ 
phone  assault  on  the  New  York  Times 
(E&P,  Aug.  1 1)  after  a  pair  of  loyalists, 
posing  as  dissidents,  met  with  Times  re¬ 
porter  Howard  Blum.  The  party  has  al¬ 
leged  that  Blum  exhibited  a  pre¬ 
determined  malice  toward  the  organiza¬ 
tion  during  that  meeting. 

Kayatt  says  he  received  a  phone  call 
Wednesday  from  a  woman  identifying 
herself  as  Katherine  Darrow,  a  Times  at¬ 
torney.  He  transferred  the  call  to  King, 
who  said  he  discovered  later  in  the  con¬ 
versation  that  it  wasn’t  Darrow  he  was 
talking  to.  Whoever  it  was,  he  said,  was 
seeking  information  concerning  his 
sources  in  the  story,  with  particular  em¬ 
phasis  on  NCLC  sources. 

Katherine  Darrow  was  at  that  time  va¬ 
cationing  outside  the  New  York  area. 
Times  legal  staffers  say  they  can’t  say  for 
sure  that  it  wasn’t  her  on  the  phone,  but 
they  do  doubt  that  she’d  be  calling 
Kayatt  from  the  remote  site  of  her  vaca¬ 
tion  concerning  a  story  that  had  Just  hit 
the  streets  in  a  Manhattan  weekly  news¬ 
paper. 

King  said  the  call  was  traced  by  New 
York  Telephone,  and,  he  expects,  “we’ll 
soon  know  exactly  who  it  was.”  It  is 
illegal  for  anyone  to  misrepresent  oneself 
as  an  attorney. 

Our  Tov/n’s  attorneys,  led  by  Roy 
Cohn,  plan  to  use  “truth”as  their  de¬ 
fense  in  the  libel  suit.  One  element  that 
has  the  lawyers  particularly  perplexed  is 
the  organization  of  the  court  papers — 
“it’s  not  a  very  professional  job,”  said 
one  attorney. 

Observers  feel  the  Labor  Party’s 
moves  against  the  press  are  aimed  at 
scaring  particular  papers  out  of  printing 
stories  that  could  damage  the  group’s 
chances  at  widening  their  power  base. 
Currently,  the  party  has  mustered  the 
support  of  several  influential  Teamsters 
groups,  a  raft  of  local  politicians  dis¬ 
enchanted  with  the  E>emocrats  and  Re¬ 
publicans,  and  the  Black  Muslims, 
through  an  alliance  with  the  leader  Wal¬ 
lace  Muhammed  in  launching  an  “Anti¬ 
drug  coalition.” 

The  organization  is  planning  a  full- 
scale  run  in  the  coming  New  Hampshire 
presidential  primary.  Said  a  spokesman, 
“At  this  point  we’re  fighting  to  take  over 
the  country  in  1980.”  La  Rouche  was  a 
candidate  for  president  in  1976  and  was 
on  the  ballot  in  26  states. 

Others  see  the  organization’s  moves  as 
a  publicity  ploy. 

Weeklies  merge 

A  pair  of  Oklahoma  City,  Okla.  week¬ 
lies,  the  Noble  News  and  the  Lexington 
Sun,  have  been  merged  into  a  single 
weekly  publication  called  the  Cleveland 
County  Reporter.  The  new  paper  will 
serve  the  southern  tier  of  the  county. 


Agency  realigns 
top  management 

The  Interpublic  Group  of  Companies, 
in  what  it  called  a  “management 
strengthening”  in  the  wake  of  “unantici¬ 
pated  events,”  has  endeavored  to  stem 
the  recent  exodus  of  staff  and  accounts 
from  McCann-Erickson  Worldwide  with 
an  executive  realignment. 

The  group  was  stunned  recently  with 
the  departure  of  top  execs  Bill  Backer 
and  Carl  Spiel vogel,  who  left  to  start 
their  own  agency,  and  the  subsequent 
departure  of  the  massive  Miller  Beer  ac¬ 
count  to  the  B&S  agency. 

Interpublic  stock  fell  in  value  from  $40 
to  $30  per  share,  however,  company  of¬ 
ficials  attribute  that  drop  to  a  recent  6  for 
5  split.  Some  market  analysts  attribute 
much  of  the  value  loss  to  the  exodus. 

The  re-alignment  includes  the  ap¬ 
pointment  of  Richard  S.  Lessler  to  the 
Interpublic  board  and  to  the  Interpublic 
management  team  and  the  creation  of  a 
new  five-member  “management  coun¬ 
cil”  to  handle  McCann’s  worldwide  op¬ 
erations. 

The  council  will  include  McCann 
chairman  Eugene  H.  Kummel;  James  K. 
Agnew,  who  was  appointed  McCann’s 
USA  president  and  chief  executive  of¬ 
ficer;  Willard  C.  Mackey  Jr.,  who  was 
appointed  McCann’s  international  presi¬ 
dent  and  chief  executive  officer;  Barry 
Day,  who  will  be  appointed  vice  chair¬ 
man  for  McCann’s  professional  opera¬ 
tions;  and  Charles  J,  Hamm,  who  was 
appointed  vice  chairman  of  McCann- 
Erickson  USA. 

D.C.  carrier 
saves  woman 

A  delivery  boy  for  the  Washington 
Star  is  credited  with  leading  rescuers  to  a 
middle-aged  woman  who  had  been 
beaten  and  then  locked  in  a  closet  of  her 
home  for  a  day  and  a  half. 

The  carrier,  Ricardo  Calderon,  15,  re¬ 
calls  that  he  rang  the  bell  of  the  Morrison 
street  home  of  Elizabeth  Poch,  64,  about 
7:30  p.m.  one  night  recently  and  got  no 
response.  He  did,  however,  hear  a  muf¬ 
fled  knocking.  Summoning  neighbors  to 
investigate,  a  screen  door  on  the  side  of 
the  house  was  unhooked.  Moans  from 
the  direction  of  a  bedroom  led  to  the 
bedroom  closet. 

Ricardo  recalls  that,  when  the  closet 
door  was  opened  and  Poch  freed,  she 
said,  “Thank  God,  I  didn’t  think  anyone 
would  come. 

She  said  she  had  been  set  upon  when 
she  surprised  burglars  when  she  re¬ 
entered  the  house  after  working  on  her 
lawn. 

Richardo,  a  10th  grade  student,  was 
born  in  Colombia  and  brought  to  this 
country  by  his  mother  when  he  was  two. 
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The  University  of  Califania 
is  pleased  to  announce  the  cooperation  of 
United  Press  Internatioral  in  distributing  Courses  by  Newspaper  in 
1979-80. 

This  will  be  the  fifth  consecutive  year  that  UPl  has  offered  this  ser¬ 
vice  to  its  subscribers  across  the  country. 

Beginning  September  9,  approximately  500  newspapers  will 
participate  in  a  Courses  by  Newspaper  program  that  fa  the  first 
time  links  newspapas  and  institutions  of  higha  education  with  PBS 
television  stations. 

Entitled  "Connections:  Technology  and  Change,"  the  Courses  by 
Newspapa  program  features  a  Impart  r^ewspapa  series,  a  lO- 
part  PK  series,  and  a  credit  course  prepared  at  University  of 
Califania  Extension,  San  Diego,  with  furxding  from  the  National 
EndOA/ment  fa  the  Humanities. 

Fa  furtha  infamation  on  UPl's  distribution  of  the  "Connections" 
saies  a  infamation  concaning  otha  aspects  of  the  program, 
contact: 


University  of  Califania  Extension,  San  Diego 

X002 

La  Jolla,  CA 92093 
(714)452-3405 


Texas  legislators 
hit  media  coverage 

Texas  legislators  don’t  think  much  of 
the  coverage  the  news  media  gave  their 
1979  session. 

In  fact,  they  graded  news  media 
coverage,  overall,  57  percent,  clearly  an 
“F”  in  any  classroom. 

The  evaluation  came  during  a  survey 
of  150  representatives,  31  senators  and 
the  lieutenant  governor  during  the  final 
week  of  the  session. 

Dr.  Douglas  Starr,  professor  of  Jour¬ 
nalism  at  North  Texas  State  University 
who  conducted  the  survey,  said  52  legis¬ 
lators  responded,  for  a  return  of  29  per¬ 
cent. 

The  survey  asked  legislators  to 
evaluate  legislative  coverage  by  daily 
and  weekly  newspapers  and  radio  and 
television  stations  on  the  basis  of  10 
coverage  factors;  alertness,  complete¬ 
ness,  fairness,  accuracy,  interest,  clar¬ 
ity,  meaningfulness,  aggressiveness,  re¬ 
sponsibility  and  personalized  coverage. 

Dailies  received  the  highest  grade,  63 
percent,  still  only  a  “D”.  Radio  was 
second  with  57%;  television  thiKi  with 
56%:  and  weeklies  fourth  with  52%,  all 
“F’s,”  for  an  overall  average  of  “F.” 

Dailies  were  ranked  strongest  in  alert¬ 
ness,  completeness,  accuracy,  meaning¬ 
fulness,  aggressiveness  and  responsibil¬ 
ity.  Weeklies  were  ranked  strongest  in 
fairness  and  personalized  coverage. 
Television  was  ranked  strongest  in  inter¬ 
est.  Radio  was  ranked  strongest  in  clar¬ 
ity. 

Dailies  were  ranked  weakest  in  per¬ 
sonalized  coverage.  Weeklies  were 
ranked  weakest  in  aggressiveness,  alert¬ 
ness,  completeness,  interest,  clarity  and 
responsibility.  Television  was  ranked 
weakest  in  fairness,  accuracy  and  mean¬ 
ingfulness.  Radio  received  no  lowest 
rankings. 

Of  the  40  rankings  (10  factors  for  each 
of  the  four  news  media),  the  legislators 
gave  one  “C”,  15  “D’s”  and  24  “F’s.” 
The  “C”  went  to  dailies  for  alertness; 
the  lowest  grade,  36,  went  to  weeklies 
for  aggressiveness. 

Starr  said  the  natural  bias  of  legislators 
against  news  media  coverage  must  be 
taken  into  consideration  in  evaluating  the 
result  of  the  survey. 

Also  to  be  taken  into  consideration  is 
the  fact  that  legislators  know  the  inside 
story,  which  they  seldom  reveal  to  the 
reporter.  In  general,  he  said,  the  reporter 
knows  only  what  he  observes  and  is  told 
by  participants  in  newsworthy  events. 

Nevertheless,  Starr  said,  the  survey  is 
useful  to  the  news  media,  particularly  in 
specific  areas.  For  example,  the  legis¬ 
lators  said  daily  reporters  were  only  73 
percent  alert  and  less  than  70  percent 
complete,  fair,  accurate,  interesting, 
clear,  meaningful,  aggressive  and  re¬ 
sponsible. 

Starr  said  he  hoped  that  managing 


editors  and  capital  correspondents  would 
take  the  results  of  the  survey  into  con¬ 
sideration  to  help  provide  better  legisla¬ 
tive  coverage. 

“After  all,”  he  said,  “regardless  of  the 
biases  of  the  legislators,  they  said  what 
they  thought  of  coverage.  That,  of  itself, 
ought  to  mean  something. 

“The  news  media  ought  to  be  able  to 
evaluate  their  own  coverage,  compared 
to  what  the  legislators  thought  of  it,  and 
develop  better  methods  to  provide  read¬ 
ers  the  best  possible  account  of  the  ac¬ 
tivities  of  their  legislators.” 

Reporters  tour  prison 

The  press  doesn’t  have  to  be  an  adver¬ 
sary  of  the  establishment:  it  can  be  an 
ally.  Chief  Deputy  Sheriff  Wayne  Hug¬ 
gins  of  Fairfax  County,  Va.  has  found. 

Saying  he  was  fed  up  with  the  un¬ 
favorable  public  image  of  the  Fairfax 
County  Jail  conjured  up  by  the  death  of 
inmate  Donald  Ferguson,  Huggins  in¬ 
vited  a  battery  of  reporters  to  look  over 
the  prison  and  talk  to  inmates. 

“We  have  nothing  to  hide,”  Huggins 
said,  and  led  the  group  through  the  mod¬ 
em  year-and-a-half  old  Adult  Detention 
Center.  He  let  them  interview  inmates 
and  introduced  the  jail’s  management 
staff  with  a  description  of  their  profes¬ 
sional  backgrounds. 

Huggins  acknowledged  that  a  mistake 
was  made  in  not  giving  Ferguson  a  medi¬ 
cation  prescribed  by  a  jail  physician,  but 
said  the  main  problem  regarding  Fer¬ 
guson  and  other  inmates  experiencing 
acute  alcohol  withdrawal  is  that  the  jail 
lacks  detoxification  facilities. 

Huggins,  who  is  30  and  campaigning  to 
succeed  Sheriff  James  D.  Swinson,  told 
the  reporters  that  Swinson  “has  never 
been  one  to  seek  out  the  media.” 

De  Lorenzo  retires 

Anthony  De  Lorenzo,  who  served  on 
the  General  Motors  public  relations  staff 
for  more  than  30  years  and  has  been 
vicepresident  for  22  years,  retired  on 
September  1. 

De  Lorenzo  received  his  first  newspa¬ 
per  training  on  the  Racine  (Wise.) 
Journal-Times  and  spent  9  years  with 
United  Press  (now  United  Press  Interna¬ 
tional.)  He  joined  General  Motors  in 
1949. 

Martwick  promoted 

Dick  Martwick  has  been  named  man¬ 
ager  of  marketing  and  economic  services 
at  the  Newspaper  Advertising  Bureau. 

Martwick  will  continue  to  be  in  charge 
of  economic  and  statistical  analyses,  and 
he  will  also  take  over  duties  as  the 
Bureau’s  manager  of  marketing  services 
from  Joseph  Wallis,  who  retired,  effec¬ 
tive  August  31  {E&P,  Aug.  25.) 

Martwick  has  been  with  the  Bureau 
since  March  1966. 


Getty  runs  print 
ad  campaign 

Getty  Refining  and  Marketing  Com¬ 
pany  has  ordered  all  of  its  company  op¬ 
erated  stations  to  remain  open  during 
fixed  hours  on  weekends  and  is  promot¬ 
ing  this  fact  with  full-page  newspaper  ads 
in  New  Jersey  and  Pennsylvania. 

The  new  ad  effort  will  also  be  ex¬ 
panded  to  include  newspapers  in  New 
York,  Connecticut  and  Massachusetts. 
The  new  policy  affects  77  stations. 

GETTY 

BRINGS  BACK 
THE  TWO-DAY 
WEEKEND. 


A*  0)  our  companyoperaM  Geny  stations  will  now  be  open 
on  Saturdays  and  Sundays  from  noon  until  8  pm 


[Qettyl 


Print  ad 

The  ads  broke  last  month  in  the 
Philadelphia  Bulletin,  Philadelphia  In¬ 
quirer,  Trenton  Times  and  Newark 
Star-Ledger.  The  future  media  schedule 
includes  the  New  York  Times,  New  York 
News,  Bridgeport  (Conn.)  Post- 
Telegram,  Boston  Globe  and  Boston 
Herald  American. 

Getty  recently  launched  a  conserva¬ 
tion  television  and  radio  campaign  that 
illustrated,  in  a  humorous  way,  the  ways 
Americans  waste  gasoline.  It  urges 
motorists  to  quit  gas-wasting  habits,  and 
will  continue  to  run  indefinitely. 

Getty’s  ad  agency  is  DKG  Advertis¬ 
ing,  Inc. 

Gannett 

(Continued  from  page  16) 

“I  see  no  limit  in  the  foreseeable  fu¬ 
ture  (to  Gannett’s  expansion),”  chairman 
Neuharth  said.  “We  are  improving  what 
we  have  while  seeking  new  properties.” 

Pointing  out  that  80%  of  the  company’s 
revenues  comes  from  its  80  newspapers, 
Neuharth  added,  “By  acquiring  (Com¬ 
bined  we’ve  opened  up  new  areas.  Our 
goal  in  the  past  had  been  to  become  the 
biggest  and  best  newspaper  company  in 
the  country.  Now  that  we’ve  become  a 
total  media  company,  our  goal  is  to  be¬ 
come  the  biggest  and  best  communica¬ 
tions  company.” 
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MUnmigeJbr  UbH, . . 
This  danger  is  retU 
a$id  is  becoming 
more  and  more 
acute  every  day, 

-  William  Alien 
White,  1930 

With  these  tvords 
William  Allen  White 
encouraged  us  to  enter 
the  Ubel  insurance  fiM 
nearly  50  years  ago. 

Since  that  time  new 
court  decisions,  new 
technology,  and  a  new 
eagerness  to  suejbrUbd 
make  these  words  just 
as  true  today  as  when 
they  were  jirst  written. 

Which  makes  it  all  the 
more  important  to 
have  the  company  that 
pUmeered  the  idea  of 
Ubel  insurance  standing 
behind  you 
Because  while  other 
things  may  change,your 
need  for  Ubel  insurance 
remains  the  same. 

And  so  does  our 
commitment  to  meet¬ 
ing  those  needs. 


Emptpyers 

Reinsurance 

CorporaHon 

21  West  10th  Street 
Kansas  Gty,  Missouri 
64105 

Atlanta  Boston 
Chicago  Houston 
New  York 
San  Francisco 
Toronto  Zurich 
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The  new  strip  is  the  creation  of 
humorist  Richard  O’Brien  and  cartoonist 
Mort  Gerberg.  They  both  had  heard 
much  on  equal  rights  and  women’s  liber¬ 
ation  from  their  own  working  wives  and 
decided  a  strip  featuring  a  two-income 
family  would  be  a  natural.  They  provided 
Koky  and  Walter  with  three  offsprings, 
ages  15,11, and  6. 

Gerberg,  the  artist,  is  a  freelance 
magazine  cartoonist  and  illustrator  and 
for  the  past  four  years  has  been  on  the 
faculty  of  Parsons  School  of  Design  in 
New  York  City  where  he  lives  with  his 
wife  and  daughter.  Gerberg  co-authored 
four  humor  books,  and  among  his  three 


vision,  Broadway  and  various  publica¬ 
tions.  He’s  been  a  personal  press  agent 
for  celebrities,  including  Allen,  Rivers, 
Bill  Cosby  and  Flip  Wilson. 

O’Brien  also  served  in  the  Army  as  a 
clinical  psychologist.  His  home  is  in 
Montclair,  New  Jersey. 

One  by-product  of  the  team’s  work  in 
developing  their  new  strip  was  an  invita¬ 
tion  from  a  women’s  magazine  to  write  a 
column  about  the  male  side  of  the 
double-income  family  scene. 

Charter  subscribers  to  “Koky”  in¬ 
clude  the  New  York  News,  Philadelphia 
Inquirer,  Chicago  Sun-Times ,  Los 
Angeles  Herald-Examiner  and  St.  Louis 
Globe-Democrat. 


Dr.  Donahue  writes  “To  Your  Good  Health' 


Dr.  Paul  G.  Donahue  is  the  new  author 
of  Field  Newspaper  Syndicate’s  medical 
column,  “To  Your  Good  Health.”  Dr. 
Donahue  succeeds  Dr.  Paul  E.  Ruble, 
who  died  in  July  following  a  heart  attack. 

Dr.  Donahue  collaborated  with  Dr. 
Ruble  on  the  column  while  a  member  of 
the  teaching  staff  at  Detroit’s  FYovidence 
Hospital,  where  he  taught  new  develop¬ 
ments  in  medical  science.  He  is  in  pri¬ 
vate  practice  and  has  resigned  from  the 
teaching  position  to  devote  full  time  to 
his  writing  and  research  for  it. 

The  new  author’s  primary  specialty  is 
internal  medicine — diagnostics,  with  a 
subspecialty  in  infectious  diseases.  He 
holds  an  advanced  degree  in  public 
health  from  Tulane  University. 

After  medical  school  (University  of 
Michigan),  Dr.  Donahue  served  two 
years  in  the  Army  Medical  Corps,  with 
18  months  of  that  time  in  Vietnam  as  a 
battalion  surgeon.  He’s  42  years  old  and 
keeps  in  shape  playing  tennis  and  main- 


Dr.  Donahue 

tains  a  personal  interest  in  sports 
medicine. 


Russ  Manning 


Beginning  September  10,  “Star  Wars” 
comic  strip  is  merging  its  daily  and  Sun¬ 
day  story  line  as  a  result  of  an  extensive 
survey  of  editors  running  the  feature. 

The  story  line  segments  will  be  short¬ 
ened  to  8  weeks,  although  written  so 
that  those  papers  using  only  daily  or  only 
Sunday  have  no  problems. 

Russ  Manning,  whose  drawing  of  the 
strip  won  high  praise  in  the  survey,  con¬ 
tinues  as  the  artist,  while  writers  Steve 
Gerber  and  Roy  Thomas  of  Marvel  Com¬ 
ics  have  been  added  with  each  to  alter¬ 
nate  in  writing  8-week  segments. 

The  Los  Angeles  Times  Syndicate, 
which  distributes  the  strip  in  connection 
with  Black  Falcoln,  Ltd.,  a  subsidiary  of 
Lukas  Films,  recently  surveyed  daily 
and  Sunday  subscribers  in  the  United 
States,  seeking  opinions  on  the  strip’s  art 
work,  story  line  and  characters. 

J.  Willard  Colston,  president  of  the 
syndicate,  commented,  “We  feel  that 
too  often  syndicates  try  to  shove  ideas 
down  editors’  throats  rather  than  seeking 
input  for  improving  features.” 

Eighty-seven  newspapers  filled  out  the 
questionnaire  with  50  of  them  praising 
the  strip,  compared  with  27,  who  praised 
but  also  criticized,  and  10  papers,  which 
were  negative  about  it. 

Dan  Byrne,  editor  of  the  Los  Angeles 
Times  Syndicate,  said  that  one  of  the 
most  gratifying  aspects  of  the  survey  was 
that  71  of  the  editors  praised  the  “Star 
Wars”  art  work. 


"Koky"  and  daughter  discuss  the  new  career 


Syndicates 


By  Lenora  Williamson 


New  comics  team  views  two-income  iifestyie 


A  new  heroine  debuts  September  9  on 
daily  and  Sunday  newspaper  comics 
pages  in  a  timely,  lifestyle  story  line 
about  a  two-income  family. 

“Koky”,  the  title  character,  has  just 
found  a  job  as  a  humor  columnist  and  her 
husband  Walter  decides  he  likes  the 
idea — after  the  first  paycheck  arrives. 


published  cartoon  collections  is  “Right 
on.  Sister!”  So  he  has  a  lot  of  back¬ 
ground  work  done  on  situations  for 
“Koky.” 

Richard  O’Brien,  humorist  and  writer 
for  “Koky”,  has  written  comedy  for 
Woody  Allen  since  1968,  as  well  as  for 
Joan  Rivers,  Victor  Borge,  movies,  tele- 
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Steve  K.  Walz,  who  covers  the  televi¬ 
sion  and  pro  sports  beat  for  TV  Com- 
pulog  Services  is  writing  an  entertain¬ 
ment  column  for  use  by  daily  and  weekly 
newspapers.  Titled  “Showcase”,  the 
column  initially  will  be  syndicated  once  a 
week  and  feature  notes  on  stars,  mini¬ 
interviews,  photos  from  tv  and  movie 
productions  and  a  Q  and  A  segment. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


THE  AUTOMOTIVE  PAGE,  a  weekly  fea¬ 
ture  of  maintenance  tips  and  interesting 
articles.  National  coverage  with  a  local 
flavor,  with  43  regional  editions  in  U.S. 
and  Canada.  A  lead  to  national  after- 
market  advertising.  For  details.  Concept 
Creations,  Box  29884,  Editor  & 
Publisher. 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Philadelphia  Bulletin  and  other 
fine  newspapers.  Free  samples.  M. 
Stevens,  15  Breckenridge  Rd,  Chappaqua 
NY  10514. 


CARTOONS 


“ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


COMIC  STRIPS 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 


EDITORIAL 


"ON  THE  OTHER  HAND"— daily  Op-Ed 
column  by  former  Senator  Free!  Harris, 
author-lawyer-churchman  William 
Stringfellow,  Kathy  Kahn  (Hillbilly  Wo¬ 
men),  NPR  commentator  Kim  Williams, 
others.  Adler  Syndicated  Features,  RD 
1,  Wind  Ridge  PA  15380,  (412)  685- 
5335. 


EDUCATION 


A  WEEKLY  SERIES  of  lively, 
creative  columns  on  education 
is  now  available. 

The  articles  are  written  by 
Charles  Roland,  former  educa¬ 
tion  writer  for  the  New  York 
World  Journal  Tribune. 

For  details,  contact  the  syndi¬ 
cate: 

Feature  Associates 
3334  Kerner  Blvd 
San  Rafael  CA  94901 


GARDENING 


"GROWING  YOUR  OWN"  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 


GENERAL 


HOW  DOES  IT  WORK?— Brain  teaser 
based  on  a  recent  patent,  for  non-tech 
reader.  Box  29400.  Editor  &  Publisher. 


THE  NEW  INVENTIONS— Recent  pa¬ 
tents,  in  light,  fast  style,  for  pop  reading. 
Box  29399.  Editor  &  Publisher. 


DIE  LAUGHING  with  your  readers.  Dear 
Tabby,  the  UnSportsman  (columns). 
Mice  and  Men,  GAB  Bag,  Lorry's  Gang 
(strips).  More.  Dickson,  17700  Western 
69(e2),  Gardena  CA  90248. 


YOUNG  BLACK  COLUMNIST  offers  side 
splitting  commentary  on  Americana. 
Twice  weekly.  Samples:  Venice  L. 
Holmes,  2503  McGill.  Saginaw,  Ml  48601. 


INDOOR  GARDENING 


SOME  PEOPLE  CAll  ME  THE  KILLER! 
That's  an  example  of  the  way  "Advice  to 
the  Leaflorn"  has  been  catching  readers 
for  4  years.  Factual  and  entertaining 
houseplant  column.  Box  144, 
Marblehead  MA  01945. 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan.  1802  S.  13.  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown.  NY  10940. 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS — 0  and  A  on  all  aspects 
of  real  estate.  Lively,  informative,  reli¬ 
able  anywhere  in  U.S.  5th  year,  Miami 
Herald,  Philadelphia  Daily  News  . 
every  reader's  letter  answered  by  mail. 
Broker  journalist,  college  teacher  Edith 
Lank,  240  Hemingway,  Rochester  NY 
14620.  (716)  271-6230. 


_ RELIGION _ 

PUNGENT  PRAYER,  10  year  old  quality 
column,  camera  ready,  (jolorful  prayers 
and  true  answers  to  prayer;  "slanted" 
toward  non-churchmen.  Phil  Pierce,  404 
E.  Elm,  W.  Frankfort  IL  62896.  (618) 
937-2898. 

RETIREMENT 

RETIREMENT  REFLECTIONS— Whim¬ 
sical  view  of  the  news  as  seen  through 
woes  colored  bifocals.  Praised  by 
famous  crusading  editor,  "I  usually 
find  some  of  my  favorite  reading  in  the 
philosophizing  of  Darwin  McFarlin  .  .  . 
There  is  no  tippy-toeing  around  when  he 
has  something  to  say.  Daily  or  weekly. 
Send  for  samples  of  “The  most  refresh¬ 
ing  new  column  in  a  decade."  Retire¬ 
ment  Reflections,  Box  105,  Oxford  Wl 
53952. _ 

_ QUOTES _ 

THOUGHT  FOR  THE  DAY-  daily  feature. 
Set  of  31  quotes  monthly.  Uncommon 
Quotations,  PO  Box  7285,  University 
Sta,  Provo  UT  84602. 


"HARD  NEWS" 

The  finest  in  misinformation. 
PO  Box  23,  Alexandria  VA  22315. 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  cpiumn 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


SPORTS 


SPORTS  ESSAYS — Sharp,  humorous, 
acerbic,  revelatory  articles  on  sporting 
scene— headed  by  New  York's  finest 
young  sportswriter.  Summer  special  for 
first  500  new  subscribers.  Something 
different  on  the  sports  scene.  S.  Kass 
Productions,  35  Orange  St,  Brooklyn  NY 
11201. 


FARM  TAXES,  popular  weekly  column  in 
its  fifth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write: 
Battersby,  Box  527,  Ardmore  PA  19003. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year.  Weekly, 
$1.25.  Write  for  free  samples.  #1  Easy 
St.,  Aptos,  CA  95003. 


WASHINGTON 

WASHINGTON  WHIRL  by  Karen  Feld. 
News  of  Washington  personalities  and 
happenings.  Anecdotes,  behind  the 
scenes  lobbying  that  both  informs  and 
entertains.  Bri^t,  750  word  weekly  item 
column.  Feature  Associates,  3334 
Kerner  Blvd,  San  Rafael  CA  94^1. 


"BOOTSTRAPS"  is  basic.  It's  interest¬ 
ing,  competitive,  habit-forming.  It's  800 
words  of  creative  entertainment.  It's  cul¬ 
tural  motivation  for  self-improvement. 
52  weeks  free.  Elm  Hollow  Syndicate, 
Box  403,  Livingston  Manor  NY  12758. 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 
MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph:  (404)  253-5355 


JOIN  OUR  CONTRACT  CREW! 

.  .  .  Those  individuals,  companies,  syndicates  that  know 
the  value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So,  be  it  1 2,  26  or  52  times  per  year,  we  produce  business 
and  profit  for  these  people.  We  offer  you  freedom  to  rotate 
your  copy  within  our  regular  deadline  times,  monthly  bil¬ 
ling.  and  the  best  exposure  in  the  field  in  E&P  CLAS¬ 
SIFIEDS. 

Reserve  your  space  now,  in  the  most  effective  classified 
market  in  the  newspaper  industry. 

E&P  CLASSIFIEDS 
Contract  rates  on  request 
(212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,”  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777.  _ 


50  PERCENT  OWNERSHIP  in  central 
Texas  weekly  available  for  working  editor 
with  some  business  sense.  Projected  gross 
$42,00O.  Cash  investment  $7500.  Total 
price  $15,(X)0,  terms  to  suit.  (817)  697- 
2316.  Prefer  Texan. 


NEWSLETTERS 


IT  S  THE  LAW,  and  ignorance  can  be 
costly.  Courtroom  Digest  keeps  you  up  to 
date  on  libel,  FOI,  antitrust,  other  state- 
federal  decisions.  Free  sample,  2107  Oak 


NEWSLETTER 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments  and  news.  Special  9-issue  trial 
subscription,  $9.  PO  Box  89-EP, 
Skaneateles  NY  13152.  (315)  685-8505. 


I  NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

I  Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  m  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Cleanvater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr..  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 
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_ ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


HALF  CENTURY  OF  EXPERIENCE  in  get¬ 
ting  good  buyers  and  sellers  together. 
NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City,  FL  32401. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
Route  1,  Box  146 
Theordore  AL  36582 


NEWSPAPER  CONSULTANTS 


WORRIED  ABOUT  C.A.T.V.— T.M.C.— Free 
Papers — Suburbia?  You  should  be.  Let  us 
help  with  your  strategy.  OLSON  &  LIKELY, 
Box  799,  St  Petersburg  FL  33731.  (813) 
821-5538  or  896-4925. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
plant.  Qualify  yourself  in  first  letter.  Sny¬ 
der  Newspaper  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 

ALASKA— ONLY  NEWSPAPER  IN  WIDE, 
EXCLUSIVE  AREA.  Priced  at  $100,000, 
including  good  building:  $29,000  cash 
down.  Profitable.  Gross  near  $90, OCX). 
State  cash  available.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654. 

NORTHERN  CALIFORNIA  Advertiser,  will 
gross  between  $100,000  and  $150,000 
'79-80.  Own  composition  shop  and  build¬ 
ing.  Profitable  and  growing.  Priced  to  sell. 
Box  29780,  Editor  &  Publisher. 

AWARD  WINNING  Wisconsin  weekly,  gross 
in  $250M  bracket.  Beautiful  building,  ex¬ 
ceptionally  well  equipped.  Sale  includes 
interest  in  central  printing  plant.  You'd  be 
proud  to  own  this  property.  Show  financial 
ability  in  first  letter.  Box  29970,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SUNBELT  community  tabloid,  needs  capi¬ 
tal  to  capture  total  market,  great  expand¬ 
ing  area,  second  class  permit,  new  elec¬ 
tronic  equipment,  $65,000  gross.  Box 
29742,  Editor  &  Publisher. 


MICHIGAN  WEEKLY.  $80,0(X)  gross  1978, 
serious  illness  forces  sale  at  $70,000  all 
cash  or  $75,000  with  29%  down.  Price  in¬ 
cludes  building  worth  $25,000.  Marion  R 
Krehbiel,  Box  88,  Norton  KS  67654. 


SMALL  ZONE  1  Coastal  weekly.  Grossing 
over  $100,000.  Sale  price  $100,000. 
Owner  will  finance.  Reply  Box  29868, 
Editor  &  Publisher. 


WEEKLY  in  booming  Kentucky  county. 
Gross  $150M.  $130M  with  terms.  No  job 
printing.  James  White,  Box  783, 
McMinnville  TN  37110. 


NEW  HAMPSHIRE  newspaper  for  sale— 
Concord  Shoppers  News,  21,000  circula¬ 
tion,  to  sales  minded  individual  with 
adequate  financing;  also,  Hanover 
Gazette,  home  of  Dartmouth  College,  1100 
paid  circulation,  requires  personal  in¬ 
volvement.  Write  owner,  Oliver  Stalter,  41 
Pleasant  St,  Springfield  VT  05156. 


LONG  ESTABLISHED,  national  and  state 
award  winning  weekly  in  Zone  5  county 
seat.  Gross  near  $16M,  includes  $40M 
from  associated  commercial  printing  oper¬ 
ation.  Strong,  trained,  professionaf  staff. 
Owner’s  other  interests,  lack  of  expansion 
capital  make  sale  possible.  Excellent 
growth  quickly  possible  to  $200M  for  ag¬ 
gressive  new  owner.  Priced  at  $333M,  in¬ 
cludes  building,  total  equipment,  central 
plant  co-op,  residential  home  and  3600 
circulation.  Equipment  is  plus,  all  top  line, 
including  VDT'S,  full  dark  room,  etc.  Write 
Box  30046,  Editor  &  Publisher. 


OHIO  WEEKLY  netting  $44,000.  Price  of 
$190,000  including  building. 

Small  Illinois  weekly  with  job  shop  in 
scenic  area,  priced  at  gross  of  $62,000. 

Small  Colorado  weekly  netting  $25,000 
can  be  bought  for  $58,000  cash. 

Small  weekly  in  suburb  of  large  central 
Illinois  city,  $8000  down. 

Roy  Holding  &  Associates 
Box  212,  Galva  IL 

(309)  932-2270,  or  evenings  932-2642. 


CLASSIFIED 

ADVERTISING 

RATES 


LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks — $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks— $1.55  per  line,  per  issue 

Add  $  1. 75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 


WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Phone  _ 

Authorized 

Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  _  Weeks  _  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mai  I  to:  EDITOR  &  PUBLISHER*  575  Lexington  Ave  •  New  York.  N.Y  10022 


EDITOR  &  PUBLISHER  for  September  1.  1979 


33 


ANNOUNCEMENTS  INDUSTRY  SERVICES  EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE  CIRCULATION  SERVICES  MAILROOM  MAILROOM  _ 


WELL  ESTABLISHED  Missouri  Shopper,  2 
colleges,  agriculture  and  industries,  good 
staff,  equipment  and  market  dominance. 
Asking  gross  $330,000.  Should  do 
$400,000  next  12  months.  Write  Box 
29962,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 

YOUNG  COUPLE  with  cash,  prepared  fi¬ 
nancially,  educationally,  and  with 
business/newspaper  experience,  seek 
serious  news  weekly  on  terms  in  Zone  2,  3, 
8  or  9.  Box  29896,  Editor  &  Publisher. 


PRESS  TIME  AVAILABLE 


NON-HEAT  WEB  PRESS  time  available,  8 
units,  two  folder  operation.  Northeast  Ok¬ 
lahoma,  adjacent  to  major  interstate 
highways.  Phone  (918)  273-1040  collect. 


PRINTING  PLANTS  FOR  SALE 

FOR  SALE — Long  established  commercial 
print  plant  on  eastern  shore  of  Maryland. 
Annual  gross  exceeding  $300M.  Solid  base 
accounts.  Plant  located  in  county  seat. 
Address  inquiries  to  R.S.  Smith,  PO  Box 
429,  Elkton  MD  21921. 


Attention:  CIRCULATORS 
Join  The  Null  Seminar  in  New  York  City, 
October  25  and  26:  in  Dallas,  Texas, 
November  29  and  30. 

Here,  Null  Circulation  Counselors  present 
tested,  effective,  market-management 
methods  resulting  in  profitable  circulation. 
The  Null  Seminar  has  reached  newspapers 
ranging  in  circulation  from  5000  to  over 
1,000,000. 

Write/phone  collect  for  complete  details: 
Null  Enterprises,  Inc.,  16  Mary  St,  San 
Rafael  CA  94901.  Phone:  (415)  453-5711. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation- 
addition— consulting.  Specialist:  Goss 
Metro,  Cosmo.  Koenig  and  Bauer,  Com¬ 
mander.  Over  20  years  offset  experience. 
J.P.  Moll,  1310  Elm  Dr,  Schaumburg  IL 
60194.  (312)  885-8729. 


PRESSES-CONVEYORS:  Consultants,  En¬ 

gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 

repairs,  removals  and  overseas  shipments. 

Skidmore  &  Mason,  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 


2  STA-HI  257  counter  stackers.  Used  only 
6  months,  excellent  condition.  Installation 
provided. 

NEWSPAPER  MAILROOM  SYSTEMS 
A  division  of  Graphic 
Management  Associates,  Inc. 

11  Main  St. 

Southboro  MA  01772 
(617)  481-8562 


3  CUTLER  HAMMER  Mark  IV  counter¬ 
stackers,  excellent  condition,  2 
years  old. 

2  reconditioned  Mark  III  counter¬ 
stackers  plus  spares. 

All  equipment  available  in  30  days. 

NEWSPAPER  MAILROOM  SYSTEMS 
A  division  of  Graphic 
Management  Associates,  Inc. 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


DIDDE-GLASER,  320  stuffer,  serial 
#124-90.  Inverygood condition.  $12,0(X). 
Contact  R.M.  Higginbotham,  Roswell  Daily 
Record,  Box  1897,  Roswell  NM  88201,  or 
call  (505)  622-7710. 


SHERIDAN  24P  inserter  complete  with 
conveyor  connection  and  handfly  table. 
Turn  key  installation  provided. 

NEWSPAPER  MAILROOM  SYSTEMS 
A  division  of  Graphic 
Management  Associates  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


SHERIDAN  48P  inserter,  very  good  condi¬ 
tion,  available  in  30  days.  Turn  key  in¬ 
stallation  provided. 

NEWSPAPER  MAILROOM  SYSTEMS 
A  division  of  Graphic 
Management  Associates,  Inc. 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


KANSA  320  inserter,  very  good  condition, 
$13,500,  available  immediately.  Box 
29948,  Editor  &  Publisher, 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. _ 

NEWSPRINT  ROLLS — Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St.  New  York  NY 
10022.  (212)  688-3020. 


PHOTOTYPESETTING 


COMPUGRAPHIC  ACM  9000  with  Direct 
Entry  Keyboard,  Ektamatic  processor, 
fonts  and  spare  reader.  Call  Terry  Gogerty 
at  (815)  476-7966. 


FOR  SALE— ECRM  Scanner,  5200,  with 
Beehive  terminal  and  BRPE  punch,  in  ex¬ 
cellent  condition.  Contact  Dale  E.  Cordry, 
News-Press  &  Gazette,  St  Joseph  MO 
64502.  (816)  279-5671. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

COMPUGRAPHIC  II  and  7200  L  (14-72  pt) 
both  with  spare  parts  kits,  many  type 
fonts.  7200  available  now,  II  in  6  weeks. 
Top  condition.  Omak  Chronicle,  Box  553, 
Omak  WA  99841.  (509)  826-1110. 


PUBUCATIONS  FOR  SALE 

LOS  ANGELES  and  surrounding  suburbs, 
semi-weekly,  real  estate  tabloid.  20,000 
paid  circulation.  No  competition,  3rd  year. 
$150,000  gross.  Owner  takes  $30,000. 
$200,(XX)  cash  includes  supermarket  vend¬ 
ing  locations  and  typesetting  equipment. 
Qualify  yourself  in  1st  letter.  PO  Box 
7000-199,  Los  Angeles  CA  90274. 

_ TRAVEL _ 

USSR — Professional  Journalism  and  Arts 
Tour.  December  28- January  11,  1980.  In¬ 
cludes  Russian  Winter  Festival,  New  Year's 
Eve  celebrations,  receptions  with  cocktail 
banquets.  National  Ukrainian  Feast. 
Seminars,  theater  visits  and  extensive 
sightseeing.  $989,  non-profit.  For 
brochure  write  VAI,  9  Cleveland  Rd,  New 
Havener  06515.  _ 


America’s  Leading  Brokers 
Know  That 
When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 

E&P  Classifieds 
(212)  752-7053 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
J516) 661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Brad  Hart 
(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 


PUBLIC  RELATIONS /PUBLICITY 


P.R.  PER  DIEM — Former  wire  service  writ¬ 
ers  and  executives  will  handle  your  PR/ 
Publicity  assignments  throughout  New 
York  City  metro  area  on  a  per  diem  plus 
expenses  basis.  Releases,  features,  pho¬ 
tography,  placements  included.  Call  (212) 
247-66fe,  or  write  P.R.P.D.,  Suite  556, 
Time  &  Life  Bldg,  New  York  NY  10020. 


Circulate  Your  Jobs, 
Services,  Talertts 
to  the  Largest 
Newspaper  Audience 
in  the  World 
with  E&P  Classifieds 


Equipment 
&  Supplies  . . . 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  A31-2779 

Box  2798  Long  Beach,  Calif.  90801. 


MAILROOM 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Helsley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


PLACE 
YOUR 
BET 

ON  E  &  P  CLASSIFIEDS 
. . .  We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services 
or  systems  used  in  newspaper  production  (or  if 
you’re  a  publisher  with  surplus  equipment  on 
your  hands)  E&P  Classifieds  are  your  best  bet 
to  make  (or  save)  some  easy  money. 

Call  us  today  to  reserve  space  in  our 
next  issue.  Ask  about  our  low  contract 
rates! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUSCAN  ALPHA— scanner,  with  spe¬ 
cial  package  including  many  extras.  3 
years  old,  excellent  condition.  In  service 
through  June  1979.  Complete  spare  parts 
package.  IBM  selectric  II  typewriters,  76 
models.  Under  service  contract  while  in 
use.  Like  new  condition.  PDP8/I  4K  mem¬ 
ory,  mag  tape  drive,  3  transports,  2  read¬ 
ers,  2  hi-speed  BRPE  punches.  Compu- 
graphic  7200.  High  range  capability.  Spare 
parts  kit  and  4  font  strips.  Keycomp  10- 
expanded  memory,  extra  punch.  All  items 
in  good  condition  and  in  use  through  June 
79.  Where  is — As  is.  Call  Dave  Ross,  Daily 
Local  News  Co.,  250  N  Bradford  Av,  West 
Chester  PA  19380.  Phone  (215)  696-1775. 


CPG-2414  VIDEOSETTER,  serial  #19-4,  8 
grids.  Reconditioned.  Located  in  York. 
Pennsylvania.  Phone  (714)  793-8359. 


AM  748  PHOTOTYPESETTER,  4K  Memory, 
13  SMS  modules.  5  type  disks,  AM  455  E 
Electro  set,  translater  board  to  read  AKI,  9 
counting  width  cards.  All  used  very  little. 
Less  than  two  years  old  and  under  service 
contract.  Jim  Crosby.  Valley  Publishing, 
(515)  274-4700,  West  Des  Moines  lA. 


2  COMPUGRAPHIC  2961s,  just  $1500 
each;  5  Compu-perf  keyboards,  $300 
each.  All  work  fine.  Mix  or  match.  Call 
Gregg  Keidel,  (216)  688-0088,  Ohio. 


COMPUGRAPHIC  2961,  3  tape  setters, 
$3750.  Call  Jerry  or  Buck  at  (703)  862- 
4139. 


COMPUGRAPHIC  editwriter  7500, 
$14,500.  Compugraphic  48  with  spare 
parts  kit  $8500.  Both  like  new.  No  lease. 
Cash  only.  (505)  988-1438. 


ASSUME  LEASE  on  Compugraphic  48.  Ex¬ 
cellent  for  weekly  or  back-up.  Nothing 
down.  Call  (517)  &5-3076. 


PRESSES 


COUNTERVEYOR,  good  shape  with 
generator.  Surplus  equipment.  $6250.  Call 
Rock  or  Wilson.  (Iowa),  (515)  792-8320. 


UPPER  FORMER 

for  single  width  press;  has  56"  side  frames. 
Also  Flynn  dryer  and  chill  rolls.  Like  new. 
Save  80%  new  costs.  Call  Jerry  (305) 
485-2071. 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back 
into  production!  Perhaps  you 
can't  use  that  particular 
equipment — but  we'll  bet 
you  could  sure  use  the  space 
it  occupies.  Consider  the 
dozens,  perhaps  hundreds  of 
square  feet  being  lost  in 
storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each 
single  piece  of  equipment  on 
this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as 
$2.25  a  line  of  our  space! 
We'll  put  that  equipment 
back  into  production  for  you 
in  someone  else's  plant — and 
produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
We  move  machinery! 

(212)  752-7053 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  OFFER  FOR  SALE  AS  OWNER 
Goss  Urbanite  units,  folders. 

Goss  Urbanite  3  color  unit. 

Goss  Community,  5  units. 

Harris  V-15A,  4  units. 

Harris  V-15A,  6  units,  constant  ink, 

Harris  upper  former  for  V-15A. 

Color  King,  5  units,  double  parallel. 

Our  inventory  changes  constantly;  many 
items  not  listed  above.  We  can  supply  the 
equipment  you  require. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct  NE 
Atlanta,  GA  30329 
(404)  321-3992  Telex  70-0563 


GOSS  COMMUNITY,  5  units,  new  approx. 
1972. 

Goss  Community  floor  and  stacked  units, 
1978. 

(3oss  Community,  one  unit,  new  1976. 
"Goss  Suburban.  8  units,  2  folders,  1961- 
1967. 

Goss  SC,  SU,  Urbanite  and  Community 
folders. 

Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%". 

Harris  V-25  add-on  units,  1974,  folders. 
Urbanite  V*  folder. 

Color  King,  2  units,  folder,  1965. 

Fincor  motor  and  control  40  H.P.  &  75  H.P. 
Cottrell  V-15,  2  units  with  gear  drive. 
Urbanite  folder,  1970. 

Cottrell  V-22,  4  units,  JF4  folder  with  dou¬ 
ble  parallel. 

Fairchild  Color  King,  5  units,  1968. 

"Will  sell  components  or  complete  press. 
WANTED;  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  North  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-1200  Telex  25-4388 


6-UNIT  WOOD  Web  Offset  Press  consisting 
of;  3  Wood  black  and  white  units.  2  Wood 
tri-color  units,  1  Harris  Cottrell  1650  (16 
page)  printing  unit  manufactured  1975,  5 
Wood  Electro  Tab  reels,  tensions  and  past¬ 
ers.  1  Cline  reel  with  wood  paster,  1  GE 
SCR  press  drive  with  seven  55  HP  motors, 
1  Offen  hot  air  dryer — 10  foot,  2  sets  chill 
rolls,  22%"  cutoff  and  manufactured 
1%7.  Complete  with  all  standard  acces¬ 
sories  including  such  items  as  Baldwin 
water  level  devices,  air  compressor,  plate 
bender,  transfer  tables  and  reel  room  track¬ 
age,  slitters,  air  bars,  etc. 

9-unit  Goss  Mark  I  Headliner  Press  No. 
2266  &  7  consisting  of:  9  units,  1  superim¬ 
posed  unit.  2  color  humps,  2  half  decks,  2 
double  2:1  folders,  22w  cutoff,  double 
upper  formers,  90°  plate  stagger,  tension 
plate  lockup,  4  angle  bar  nests,  Goss  reels, 
tensions  &  pasters,  early  1978  G.E.  con¬ 
trols,  manual  and  power  compensators, 
and  placed  in  operation  summer  of  1956. 

Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa.  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


.Aniither  hatch  of 

WEB  LEADER 

trade-in  presses 
released  for  immediate  sale. 

.3  unit  community.  '7.S.  excel¬ 
lent  condition,  available  Oc¬ 
tober.  (Replaced  by  twinned 
6-unil  Web  Leaderl 
4  unit  Oommunity  in  3  unit  S('., 
available  October  (Replaced  by 
twinned  lO-unil  Web  I.eader) 

6  unit  Suburban  available  now; 
will  separate  (Replaced  by 
twinned  8-unit  Web  I.eader) 
Several  Thatcher/Pacer  presses 
available  this  fail. 

•vunit  News  King  available  Oc¬ 
tober  (Replaced  by  twinned 
8-unit  Web  I.eader) 

Individual  units  are  often  avail¬ 
able  for  addition  to  installed 
presses. 

WEB  PRESK  CORP. 
829  Housier  Way  ^’orth 
Renton,  WA  98055 
(206)  228-6545 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COTTRELL  V-15A,  3  units/folder. 

Cottrell  V-15A,  2  units/folder. 

Cottrell  V-15A  add-on  units  (3). 

News  King  2  units/folder. 

News  King  add-on  unit — 1972. 

Color  King  folder,  30  h.p.  drive 
Hantscho,  22%  x  36,  2  units/folder 
Magna  Craft  label  machine 
Custom-Bilt  3  knife  rotary  trimmer — 1975. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


22%'  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
21V2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  wood  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers.  1  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss,  Community  oil  bath 
22%'  cutoff  Hoe  color  convertible  4  units. 

available  now.  Many  spare  parts. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now.  Many  spare  parts. 

BRAMBLE  PROFESSIONAL  (SrESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


845  HARRIS 

Web  offset  printing  press,  6 
units,  2  drives.  1  folder.  5  past¬ 
ers.  1  Ferag  stacker.  Excellent 
condition,  available  immedi¬ 
ately,  best  offer.  Prints  50.000 
signatures  per  hour,  can  be 
easily  converted  to  heat  set. 
(Chicago  O’Hare  area.  Contact 
Mr  Sorren.  (312)  455-7178. 
Monday-Thursday,  9  am-5  pm. 


WANTED  TO  BUY 


IBM  COMPOSER.  IBM  ESC,  IBM  fonts, 
IBM;  camera.  N.  Gregory,  343  Clive  Ave., 
Oceanside,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S.. 
12W  Central  Ave.,  Hillside,  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  Co. 
Box  1046  Dallas,  Texas  75221 
(214)  631-4120  Ext.  215 


NEED  SPARE  PARTS  for  Cutler-Hammer 
"A.C.  Webmaster"  Press  Drive  and  Control 
System.  Contact  Don  Fordham,  Box  271, 
Monterey  CA  93940.  (408)  372-3311. 


MULLER-MARTINI 

Dynamo  259  or  model  288  stacker.  Write 
Box  29897,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher.  _ 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED — 1  Harris  V25  Cottrell  unit  to  fit 
with  series  25-2936-75.  Must  be  top 
shape. 

Write  R  Marcoux,  433  Blvd  Lebea, 
Montreal,  Canada  H4N  1S2  or  (514)  334- 
2160. 


Help 
Wented... 

ACADEMIC 


JOURNALISM-MASS  COMMUNICATIONS 
Department  Head  for  accredited  program. 
Search  re-opened.  Salary  $25-42M.  Dead¬ 
line;  October  31.  For  information:  Jour¬ 
nalism  Head  Search  Committee,  Box  160, 
College  of  Arts  and  Sciences,  Eisenhower 
Hall,  Kansas  State  University,  Manhattan 
KS  66506.  Affirmative  action/equal  oppor¬ 
tunity  employer. 


ADMINISTRATIVE 


GENERAL  MANAGER  for  Florida  enter¬ 
tainment  magazine.  Heavy  sales  and  ad¬ 
ministrative  experience.  Develop  and  over¬ 
see  sales  staff.  $300  per  week  salary  plus 
20%  commission.  Interview  in  New  York. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle,  East  Hills  NY  11548. 


GENERAL  MANAGER 

for  a  daily  and  Sund^  newspaper  with  cir¬ 
culation  under  20,000  located  in  one  of 
America's  most  beautiful  Southeastern 
cities.  Candidate  must  be  fully  experi¬ 
enced,  well  educated,  strong  family  per¬ 
son,  and  want  to  be  an  integral  part  of  this 
community.  Send  complete  resume  to; 

Mr.  Johns,  Consultant 

for  Newspaper  Management 
RR  #1.  Box  227-B 
Brookneal  VA  24528 
Tel  (804)  376-3021 


MIDWEST  GROUP  with  nine  dailies  and 
two  weeklies  is  looking  for  Associate  Pub¬ 
lisher  (general  manager)  candidates.  We 
believe  in  producing  strong  editorial  prod¬ 
ucts  that  make  a  profit.  Candidates  should 
have  a  working  knowledge  of  all  asp^ts  of 
a  newspaper,  with  special  emphasis  in  one 
of  the  areas.  We  are  looking  for  candidates 
who  want  to  move  up.  Presently,  we  have 
an  opening  at  the  Wabash,  (Ind.)  Plain- 
Dealer,  circulation  8,350,  and  may  have 
others  in  the  future.  Reply  in  confidence  to 
Nixon  Newspapers  Inc.,  P.O.  Box  338, 
Wabash  IN  46992. 


WE'RE  LOOKING  for  energetic,  bright  and 
underemployed  people  who  would  like  to 
learn  firsthand  how  to  publish  small  to 
medium  sized  newspapers.  We  are  a  well 
established,  growing  group.  All  contact 
with  us  will  be  kept  absolutely  confiden¬ 
tial.  Send  resume  to  Box  29916,  Editor  & 
Publisher. 


GENERAL  MANAGER 
Small  Ohio  publications  group  needs  man¬ 
ager  for  PM  daily.  Competitive  salary  plus 
bonus  arrangement.  We're  looking  for  a 
highly  motivated  individual  whose  respon¬ 
sibilities  can  grow  with  our  company.  Re¬ 
sume  and  salary  requirements  to  Box 
30036,  Editor  &  Publisher. 


WEEKLY  MANAGER 

Eastern  Zone  5  weekly,  over  5000  circula¬ 
tion,  needs  a  capable  manager,  strong  on 
advertising  sales.  Excellent  compensation 
for  a  self  starter  who  is  promotion-minded 
and  persistent.  Send  complete  resume 
and  salary  history  to  Box  30035,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  three  weekly  pa¬ 
pers  in  growth  area  of  Virginia.  Must  pos¬ 
sess  administrative  and  financial  talents. 
Will  direct  staff  of  14.  Must  be  self-starter. 
Will  work  for  demanding  but  fair  publisher. 
Send  letter,  resume  and  salary  require¬ 
ments  to  Box  30011,  Editor  &  ^blisher. 


GENERAL  MANAGER 
for  a  growing  15,000  circulation  weekly  in 
rustic  San  Joaquin  Valley  area  of  Califor¬ 
nia.  Newspaper  background  plus  solid  ex¬ 
perience  in  finance  and  administration 
necessary.  Great  opportunity  for  a  moti¬ 
vated  career-minded  pro,  who  can  super¬ 
vise  all  phases  of  operation. 

Newspaper  is  located  in  small,  family 
oriented  community.  Winter  skiing  and 
historical  Gold  Rush  country  nearby. 

Good  salary  and  excellent  profit  sharing 
plan.  Send  resume  to  Box  30032,  Editor  & 
Publisher. 


CHALLENGING  PUBLISHER'S  JOB  In 
Hawaiian  Islands.  Must  have  marketing, 
public  relations  background.  Ideal  position 
for  creative  manager.  Salary  negotiable, 
fringe  benefits.  Send  resume  and  salary 
requirements  to  1236  Coast  Village  Circle, 
Suite  I,  Santa  Barbara,  CA  93108. 
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HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  TO  PUBLISHER  of  progres¬ 
sive  weekly  group,  Zone  2.  Includes  super¬ 
vision  of  sales  and  administration.  Call 
Peter  Richards,  (914)  677-8241. 


ADVERTISING 


CLASSIFIED  OR  RETAIL  trained  sales¬ 
person  with  small  daily  experience.  Our 
Zone  5  group  can  pay  you  well  and  offer 
outstanding  opportun(ty  for  management. 
This  move  could  solidify  your  newspaper 
career,  so  act  now!  Send  resume  to  Box 
29810,  Editor  &  Publisher. 


AD  MANAGER  Zone  3  daily.  Must  be  ag¬ 
gressive,  very  competitive  market.  Major 
company  benefits  with  newspaper  group. 
Mail  complete  resume  including  salary  his¬ 
tory  to  Box  29597,  Editor  &  Publisher. 


ADVERTISING  SALES 

Due  to  staff  expansion,  we  have  an  im¬ 
mediate  opening  If  you  enjoy  a  challenge 
join  us  at  the  Daily  Gate  City.  Let  your 
family  enjoy  this  fine  tri-state  area  (Iowa, 
Illinois,  Missouri).  The  minimum  of  4  to  6 
years  experience  needed.  Good  base  plus 
commission  for  mid-teens  earnings.  Apply 
J.W.  Nelson,  Ad  Director,  Daily  Gate  (Jity, 
1016  Main,  Keokuk  lA  52632.  (319)  524- 
8300. 


RETAIL  AD  MANAGER 
Here  is  a  chance  to  use  both  your  selling 
and  management  skills.  Small  Zone  2  daily 
with  weekly  needs  person  to  provide  lead¬ 
ership  for  staff  and  sell  major  accounts. 
Familiarity  with  marketing  concepts  and 
sales  promotion  a  must.  Advancement 
possible.  Please  submit  your  resume  and 
current  salary  to  Box  29806,  Editor  & 
Publisher. 


WORKAHOLIC  advertising  salesperson 
needed  in  October  to  run  large  competitive 
suburban  weekly.  $18,000  to  start  plus 
car,  excellent  fringe  benefits,  extensive 
profit  sharing.  Must  be  strong  on  man¬ 
agement  potential,  profit-mindedness  and 
landing  new  business.  Send  letter,  resume 
to  Box  29599,  Editor  &  Publisher.  State 
present  earnings. 

A  SOLID  CAREER  OPPORTUNITY  with  na¬ 
tional  chain.  Head  satellite  sales  office  for 
zoned  edition  of  daily  plus  weekly  enter¬ 
tainment  publication.  Supervise  staff  of  5. 
Phone  room  sales  experience  preferred. 
Good  salary  plus  bonus  and  fringe  pack¬ 
age.  Send  resume  and  salary  history  to  Ad 
Director,  San  Angelo  Standard  Times,  PO 
Box  5111,  San  Angelo  TX  76902. 

ADVERTISING  MANAGER  for  6000  circu- 
lation  Midwest  five-day  daily.  All  benefits, 
salary  negotiable.  Open  September  1.  Give 
background  and  availability  in  letter  to  Box 
29781,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  for  western  New 
Mexico  daily.  We  are  looking  for  a  person 
who  will  guide  and  motivate  a  young  eager 
ad  staff.  Applicant  should  be  currently  a 
manager  or  an  assistant  on  a  larger  opera¬ 
tion  with  a  minimum  of  five  years  experi¬ 
ence.  $20,000  plus  bonus  to  start  plus  ex¬ 
cellent  fringe  package.  Great  potential  in 
energy  belt  of  the  Sunbelt.  Apply:  Garry  C. 
Hill,  The  Gallup  Independent,  Gallup  NM 
87301.  (505)  863-6811,  no  collect  calls 


ADVERTISING  MANAGERS 
If  you  are  currently  number  two  or  three  in 
your  department,  and  you  are  seeking  a 
management  position  with  a  growth- 
oriented  newspaper  group,  send  us  your 
resume.  With  us,  a  successful  sales  man¬ 
agement  career  can  lead  directly  to  news¬ 
paper  management.  Mall  resume  to  Wil¬ 
liam  Shufflebarger,  Park  Newspapers,  PO 
Box  550,  Ithaca  NY  14850. 

GOOD  MARKET  needs  good  sales  people. 
Retail  and  classified  display  salespersons 
wanted  for  growing  Zone  2  daily.  Great  op¬ 
portunity  for  advancement.  Send  com¬ 
plete  resume  to  Box  29935,  Editor  & 
Publisher. 

ADVERTISING  MANAGER  Zone  2.  Expand¬ 
ing  suburban  group  needs  aggressive  shirt 
sleeve  manager  who  knows  how  to  moti¬ 
vate  and  how  to  sell.  Management  experi¬ 
ence  preferred  but  successful  sales  rep¬ 
resentative  who  is  ready  to  grow  in  man¬ 
agement  would  be  considered.  Box  30015, 
Editor  &  Publisher. 

ADVERTISING  MANAGER  to  handle  ac¬ 
counts  and  supervise  staff  for  progressive 
weekly  group.  Zone  2.  Call  Peter  Richards, 
(914)  677-8241. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  opportunities  with 
expanding  suburban  group.  Successful 
sales  experience  necessary.  Must  be 
highly  motivated  in  growing  with  the  news¬ 
paper.  Excellent  compensation  for  qual¬ 
ified  persons.  Zone  2.  mx  30016,  Editor  & 
Publisher. 


ADVERTISING  MANAGER— You  are  bright 
and  like  to  devise  new  ideas.  You  are  pro¬ 
motion  oriented  and  meet  people  well.  You 
enjoy  challenges.  You  are  a  person  who 
wants  to  create  and  then  be  able  to  man¬ 
age  others  with  enthusiasm,  logic  and  per¬ 
suasion  to  finish  the  job.  You  are  thorough 
and  openminded  and  you  want  to  eventu¬ 
ally  be  a  publisher.  Progressive,  fast¬ 
growing  group  operation  seeking  advertis¬ 
ing  manager  for  small,  seven-day  PM  in 
Zone  4.  ()on't  reply  unless  you  have  full 
faith  in  yourself  and  aspire  to  greatness. 
Box  29811,  Editor  &  Publisher. 

COME  TO  THE  BEAUTIFUL  Flathead  Val¬ 
ley  and  enjoy  fishing,  hunting,  camping, 
skiing  and  Glacier  Park  too!  National 
award-winning  weekly  has  advertising 
sales  positions,  good  salary  and  benefits. 
Ideal  opportunity.  Send  resume  and  refer¬ 
ences  to  Brian  Kennedy,  The  Hungry 
Horse  News,  PO  Box  189,  Columbia  Falls 
MT  59912. _ 

ADVERTISING  DIRECTOR 
Strong  leader  who  knows  marketing  and  is 
able  to  use  research  and  apply  findings; 
must  be  able  to  organize  and  motivate 
staff;  able  to  call  on  selected  major  adver¬ 
tisers.  Please  be  prepared  to  demonstrate 
these  qualities  on  the  basis  of  your  record. 
Further  responsibility  tor  top  performer. 
Affluent,  non-competitive  market.  Attrac¬ 
tive  salary,  benefits.  Zone  5,  50,000  circu¬ 
lation.  Box  29726,  Editor  &  Publisher. 

SALES  MANAGER  wanted— Small  daily  in 
central  Illinois  needs  an  experienced  sales 
manager.  Salary  dependent  on  experience. 
Incentives,  fringe  benefits.  Call  Jack 
Helmer  at  (217)  935-3171. 
_ 

ADVERTISING 

DIRECTOR 

Growing  suburban  newspaper.  Zone  2, 
seeking  experienced  sales  executive.  Must 
be  able  to  lead,  train  and  motivate  retail 
and  classified  sales  force,  to  sell  major  ac¬ 
counts  and  to  develop  and  implement  an 
effective  sales  strategy.  All  replies  will  be 
kept  in  confidence  and  interviews  ar¬ 
ranged.  Please  send  resume  stating  ex¬ 
perience,  objectives,  salary  history  and  ref¬ 
erences  for  possible  use  at  later  date  after 
clearance  from  applicant,  to  Box  29871, 
Editor  &  Publisher. 

ADVERTISING  MANAGER  (Working) 
for  Ohio  suburban  weekly.  Attractive  salary 
and  commission  package  to  a  self  starter 
who  has  the  drive  to  do  just  a  bit  better. 
Box  30037,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  for  30,000  cir¬ 
culation  Zone  5  daily.  Excellent  career  op¬ 
portunity  for  experienced  ambitious  indi¬ 
vidual  with  top  management  qualities. 
Award  winning  newspaper  is  part  of  a  na¬ 
tional  group.  Box  30048,  Editor  & 
Publisher. 

ADVERTISING  SALES  DIRECTOR 
Sales  manager  with  5  years  experience  in 
newspaper  ad  sales  needed  for  suburban 
Boston  weekly  group.  Would  supervise  9 
salespeople.  Must  have  good  layout  skills, 
ability  to  handle  people,  and  to  carry  cer¬ 
tain  major  accounts.  Wide  open  opportun¬ 
ity  for  right  person.  Salaiv  based  on  ex¬ 
perience.  Incentive  plan.  Send  resume  to 
Box  30049,  Editor  &  Publisher. 

60,000+  DAILY  NEWSPAPER  (soon  to  add 
Sunday)  has  opening  for  a  qualified  out¬ 
side  sales  representative  in  expanding 
market.  Needs  to  communicate  well  with 
others,  possess  good  grammar,  spelling 
and  vocabulary,  have  neat  handwriting, 
type  35  wpm.  Experience  required.  Salary 
open  to  experience  with  liberal  monthly 
commission,  good  fringe  benefits.  Send 
resume  to  Everett  Herald,  PO  Box  930, 
Everett  WA  98206.  An  equal  opportunity 
employer. 

ADVERTISING  SALES — Seeking  aggres¬ 
sive,  promotional  minded  salesperson. 
Opportunity  for  the  right  person  in  beauti¬ 
ful  northern  Minnesota.  Salary  commensu¬ 
rate  with  experience  and  ability.  Incentive 
program  and  fringe  benefits.  Send  resume 
and  salary  requirements  to  S.L.  Asbach, 
Mesabi  Daily  News,  Virginia  MN  55792. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
We  have  a  solid  career  opportunity  for  re¬ 
tail  display  sales.  We  are  a  morning  and 
evening  daily  with  a  shopper  located  in 
Southeastern,  college  town.  Above  aver¬ 
age  starting  pay  $14,000-$16,0(X)  with  ex¬ 
cellent  company  benefits.  Great  opportun¬ 
ity  for  growth  with  family  owned  newspa¬ 
per  group.  Send  resume  to  Box  30009, 
Editor  &  Publisher. 


IMMEDIATE  OPENING  for  aggressive 
salesperson  fully  experienced  in  aTl  phases 
of  newspaper  advertising  including  shop¬ 
ping  centers.  Salary,  bonus,  commissions, 
fringe  benefits.  Gene  Lofton,  The  Daily 
Democrat,  PO  Box  730,  Woodland  CA 
95695. 


TWO  ADVERTISING  POSITIONS  open  on 
competitive  weekly  in  growing  resort  area 
of  central  Idaho.  We  need  an  ad  salesper¬ 
son  who  can  cover  the  territory,  make  calls 
and  sell  our  paper.  We  also  need  an 
advertising-business  manager  to  keep 
track  of  our  expanding  operation.  We  have 
beautiful  country,  a  good  paper,  and 
salary-commission  set  up  is  generous. 
Send  complete  application,  resume  and 
references  to  Don  Rosebrock,  Editor, 
Wood  River  Journal,  Box  988,  Hailey  ID 
83333. 


RETAIL  AD  MANAGER 
Immediate  opening  for  person  capable  of 
becoming  retail  advertising  manager 
within  short  period  on  26M  daiTy  in  beauti¬ 
ful  Wisconsin  city.  Candidate  should  now 
be  advertising  manager  on  smaller  paper 
or  No.  2  person  ready  to  move  up.  We’re 
looking  for  a  shirt  sleeve  “working  man¬ 
ager"  who  can  organize  and  lead  good  staff 
to  plus  linage  with  a  variety  of  promotions 
and  speciaT  sections  now  planned  while 
handling  an  abbreviated  account  list.  Will 
assist  advertising  director  in  staff  training, 
promotion  planning  and  regional  level 
calls.  This  isan  unusual  opportunity  to  join 
highly  respected  company.  Only  daily  in 
state’s  fastest  growing  county.  Excellent 
salary  with  incentives  plus  liberal  benefit 
package  including  retirement.  Send  re¬ 
sume  in  complete  confidence  to  Mr  Col¬ 
lins,  Waukesha  Freeman,  200  Park  PI, 
Waukesha  Wl  53187.  (414)  542-2501. 


NATIONAL  ADVERTISING  SALESPERSON 
We  have  an  opening  in  our  national  adver¬ 
tising  department  for  an  aggressive,  ambi¬ 
tious  individual  experienced  in  newspaper 
advertising  sales.  Duties  will  involve  deal¬ 
ing  with  established  accounts  and  develop¬ 
ing  new  business. 

We  offer  a  good  starting  salary,  excellent 
benefits  and  opportunity  for  advance¬ 
ment.  Send  confidential  resume  to: 

Dan  Shaver, 

Personnel  Director 
The  Knight  Publishing  Company 
Publishers  of  The  Charlotte  News 
and 

The  Charlotte  Observer 
2  editorially  independent  newspapers 


Charlotte  NC  28202 
An  equal  opportunity  employer 


CIRCULATION 


5000+  CIRCULATION  5-day  afternoon 
daily  in  a  high  growth  area  of  Wyoming  has 
immediate  opening  for  sharp,  hardworking 
circulation  manager.  Send  resume,  refer¬ 
ences  to  Mr  Schmidt,  The  News-Record, 
Box  3006,  Gillette  WY  82716. 


CIRCULATION  MANAGER 

for  saturation  delivery  newspaper  of  over 
250,000  circulation  in  Zone  2.  Minimum  2 
years  experience  in  saturation  delivery. 
Excellent  salary  and  bright  future.  Please 
send  resume  to  Box  30022,  Editor  & 
Publisher. 


ZONE  MANAGER 
INNER  CITY 
EXPERIENCE  HELPFUL 

Responsible  for  5  district  represen¬ 
tatives  ond  15,000  circulation  six- 
day  AM.  Strong  on  service  and 
collections.  Solary  above  average 
plus  auto  expense.  Resume  and 
salary  requirements  to  C.  F. 
O'Reilly,  Circulation  Manager,  The 
Journal  Herald,  37  S.  Ludlow  St, 
Dayton  OH  45401. 


HELP  WANTED 


CIRCULATION 


RAPIDLY  GROWING  state  paper  needs 
good  circulation  distributors.  Money  in  ex¬ 
cess  of  23K  a  year  with  absolutely  unlim¬ 
ited  opportunity.  We  can  make  arrange¬ 
ments  on  moving  expenses.  We  want 
shirt-sleeved  people  to  handle  the  growth 
here  and  coming.  If  you  like  hunting,  fish¬ 
ing.  boating,  a  little  elbow  room,  we  have 
it!  The  circulation  department  will  help  you 
promote.  Company  will  back  you,  if  you  are 
the  right  person,  take  a  few  minutes  and 
answer  this  ad.  Box  29870,  Editor  & 
Publisher. 


CIRCULATION  MANAGER— San  Juan, 
Puerto  Rico.  Weekly  business  newspaper 
— 45,000  circulation.  Experience  with 
postal  regulations,  mailed  publications, 
promotional  and  marketing  programs  and 
telephone  solicitation  necessary.  Must  be 
a  take  charge  shirt  sleeve  manager,  min¬ 
imum  3  years  experience.  Spanish  bi¬ 
lingual  helpful. 

Resume-salary  requirements  to: 

Publisher,  Caribbean  Business 
P.O.  Box  6253 
Loiza  Street  Sta. 

Santurce,  Puerto  Rico  00914 


DISTRIBUTION  MANAGER 

Nationally-known  company  seeks  highly 
motivated  distribution  manager  with  rec¬ 
ord  as  self  starter.  Prefer  person  now  in 
No.  2  position  who  can  implement  own 
ideas  for  organization  of  superior  carrier 
and  distribution  system.  Must  be  leader 
who  can  stimulate  top  flight  performance 
of  people.  This  growth-oriented  company 
in  Sun  Belt  offers  advancement  oppor¬ 
tunities.  Send  resume  and  salary  history  to 
Box  30013,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
for  10,000  daily  and  8000  weekly  TMC  in 
beautiful  Midwest  resort  area  on  the  Great 
Lakes.  Ideal  position  for  aggressive,  sales 
oriented  district  manager  looking  to  move 
up  in  top  notch  organization.  Excellent 
salary,  fringes  profit  sharing  plus  perform¬ 
ance  bonus.  Send  resume  and  salary  his¬ 
tory  to  Box  30043,  Editor  &  Publisher. 


WORKING  CIRCULATION  manager  for 
28,000  circulation  daily  in  Zone  3.  Must  be 
experienced  in  all  phases  of  department 
including  ABC  audit,  records,  office  man¬ 
agement,  sales,  service  and  collections. 
Strong  in  organization,  development  and 
training.  Work  with  one  assistant,  ten  dis¬ 
trict  managers.  Only  circulation  managers 
or  assistants  should  apply  to  Box  30<j01, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  TELEPHONE  ROOM  SUPER¬ 
VISOR— New  position  available  to  organize 
and  supervise  staff  of  four.  Must  be  ex¬ 
perienced  and  capable.  Good  benefit  pack¬ 
age.  Salary  open.  Please  send  resume 
or  call  Bill  Fesik  at  (401)  722-4000,  The 
Evening  Times,  Pawtucket  Rl  02860. 


CLASSIFIED  ADVERTISING 
28202  MANAGER 

:y  employer  ANDERSON,  SOUTH  CAROLINA 

_  The  Newspaper:  Independent  and  Daily 

Mail,  50,000  circulation  daily,  owned  by 
ION  Harte-Hanks  Communications  Inc. 

The  Challenge:  To  take  a  reasonably  suc- 
5-day  afternoon  cessful  and  growing  classified  department 
» of  Wyoming  has  and  increase  linage  and  improve  overall 
arp,  hardworking  performance  of  the  department, 
d  resum^  The  Job:  Responsible  for  classified  de- 

ie  News-Kecora,  partment:  planning,  budgeting,  motivat- 
ing,  training,  marketing. 

The  Person:  Works  hard,  efficient,  concep- 
^ANAGER  tualizer,  knows  classified;  understands 
jwspaper  of  over  people,  marketing  instincts  and  goal 
ne  2.  Minimum  2  achiever. 

uration  delivery,  i-pg  Future:  Seek  individual  who  can  de- 
0022^'^ld+  ®  sreater  management  role. 

'  '  The  Location:  Foothills  of  Smokey  Moun¬ 

tains  on  Lake  Hartwell:  2  hours  northeast 
of  Atlanta,  Georgia. 

Respond  to:  Cecilia  Kay,  Personnel  Ad¬ 
ministrator,  Anderson  Independent  and 
Daily  Mail,  PO  Box  2507,  Anderson  SC 


CLASSIFIED  MANAGER— San  Juan, 
Puerto  Rico.  Weekly  business  newspaper 
yiei  repre«n-  _45,000  circulation.  We  seek  an  aggres- 
ircuiation  fix-  motivated  manager  with  at  least  3 

service  and  years  experience  in  planning,  directing 
bove  average  and  controlling  all  phases  of  classified 
Resume  and  including  telephone  solicitation.  Oppor- 

I,  Jo  C  F  tunity  to  develop  department  from  scratch. 
Manager,’  The  Spanish  bilingual  helpful. 

,  ,  3,  e.  Resume-salary  requirement  to: 

5.  Ludlow  Publisher,  Caribbean  Business 

P.O.  Box  6253  Loiza  Street  Sta. 
Santurce,  Puerto  Rico  00914 
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CLASSIFIED  ADVERTISING  CLASSIFIED  ADVERTISING 


ADVERTISING 

CLASSIFIED  TELEPHONE 
ROOM  SUPERVISOR 

We  are  seeking  a  bright  person  with  telephone  sales  experience  to 
supervise  our  staff  of  10.  You  will  be  joining  the  largest  ABC  audited 
suburban  non-daily  group  in  the  country.  The  person  we  need  must 
have  talent  as  well  as  the  desire  to  work. 

Compensation  is  a  consideration  of  salary,  commission  and  over¬ 
ride  plus  excellent  company  paid  benefits. 

If  you  think  you're  qualified,  call  for  an  appointment. 

Dorothea  Belida 

(800)  424-9335;  (In  DC  metro  area  554-7243) 

The  Journal  Newspapers  Inc 

Equal  Opportunity  Employer 


ADVERTISING  COORDINATOR 
CLASSIFIED  AD  MANAGER 
Washington-based  magazine  publisher 
seeks  advertising  coordinator  to  manage 
classified  advertising  and  coordinate  ad 
sales  efforts  with  NY-based  sales  rep.  Sal¬ 
ary  negotiable.  Excellent  benefits.  Send 
resume  to  Box  29953,  Editor  &  Publisher. 


LOOKING  FOR  THAT 
IMPORTANT  STEP  UP? 

A  24,000  circulation  daily  located  in  Zone 
4  seeks  an  energetic  goal  oriented  person 
who  can  plan,  organize,  implement  and 
manage  effectively  all  phases  of  classified 
advertising. 

Position  offers  opportunity  for  personal 
and  professional  development.  Achieve¬ 
ment  oriented  pay  and  excellent  company 
paid  benefits. 

If  you  want  to  learn  more  about  this  chal¬ 
lenging  opportunity,  send  resume  describ¬ 
ing  yourself,  education  experience  and 
salary  requirements  to  Box  29804,  Editor 
&  Publisher. 


DATA  PROCESSING 


SYSTEMS  ANALYST — Southeastern  com¬ 
bination  daily  of  100.000  seeks  experi¬ 
enced  analyst  who  is  qualified  to  play  a 
major  roll  in  all  projects  and  sub-system 
considerations.  Applicants  should  be  able 
to  counsel  and  develop  programmers  in  a 
rapidly  changing  environment,  plus  assist 
the  data  processing  manager  in  overall  de¬ 
partmental  operations.  College  back¬ 
ground,  360  DOS  knowledge  and  prior  pro¬ 
gramming  experience  needed.  Currently 
using  RPG  II  and  anticipate  switching  to 
Cobol.  Great  facilities,  benefits,  lovely  area 
for  living.  Write  fully  to  Box  30021,  Editor 
&  Publisher. 


EDITORIAL 


EDITORIAL  WRITER 

l-man  (-woman)  band  wanted  to  write 
editorials  and  commentary  on  a  world  of 
subjects.  A  person  committed  to  people 
and  their  ne^s.  Someone  who  can  switch 
from  SALT  to  sewers,  from  Carter  to  the 
city  council.  Will  have  responsibility  for 
daily  editorial  page  6  days  a  week.  Must 
have  extensive  reporting  and  editorial  writ¬ 
ing  experience.  The  Southern  Illinoisan  is  a 
35^000  daily  serving  7  counties.  Send  re¬ 
sume  and  clips  to  Peter  Selkowe,  PO  Box 
2108,  Carbondale  IL  62901. 


SPORTS  EDITOR 

Progressive  central  Pennsylvania  daily 
(13,0(X)  circulation)  seeks  an  enthusiastic 
sports  editor.  Responsibilities  range  from 
covering  little  leaguers  to  scholastic  sports 
for  7  high  schools  and  Penn  State  football. 
Send  letter  and  resume  to  John  Moore, 
Managing  Editor,  The  Sentinel,  6  St  and 
Summit  Dr.,  Lewistown  PA  17044. 


GENERAL  NEWS  with  some  desk,  fea¬ 
tures,  photos.  10.(X)0,  6-day  PM.  Benefits 
include  profit  sharing.  Allen  Strunk,  Daily 
Gazette,  McCook  NB  69001. 


EDITORIAL 


STATISTICAL-MINDED  EDITOR  with  ad¬ 
diction  for  detail  and  accuracy  wanted  for 
annual  data  books.  New  York  area.  Ex¬ 
pected  to  work  as  hard  as  six-person  staff 
as  well  as  direct  them.  Experience  impera¬ 
tive.  Give  complete  history  and  references. 
Resumes  will  not  be  returned  nor  ackrxjwl- 
edged.  Box  28973  Editor  &  Publisher. 


COPY  EDITOR 

The  St  Louis  Globe- Democrat  is  expand¬ 
ing,  and  has  immediate  openings  for  sev¬ 
eral  copy  editors  with  at  least  1  year  of 
experience  on  a  daily  newspaper.  Only  the 
best  and  the  brightest  have  even  a  slim 
chance.  If  you  th(nk  you  qualify,  send  re¬ 
sume  and  references  to  Sue  Ann  Wood, 
Assistant  Managing  Editor,  St  Louis 
Globe-Democrat,  12th  and  Convention 
Plaza,  St  Louis  MO  63101. 


GOOD  ISN'T  GOOD  ENOUGH  when  you 
want  to  be  the  best.  We're  looking  for  a 
news  editor  who  can  work  with  the  rest  of 
our  sharp,  young  news  team  and  help  us 
reach  the  top.  We're  an  8500  daily  that 
needs  someone  who  can  meet  deadlines, 
edit  copy  well,  package  creatively  and  who 
has  good  community  news  judgment.  VDT 
experience  helpful.  Success  can  lead  to 
the  managing  editor’s  job.  We're  located  in 
the  heart  of  northern  lower  Michigan’s  rec¬ 
reational  area,  with  a  vigorous  business 
and  industrial  climate.  Send  a  resume,  re¬ 
ferences,  salary  history,  and  layout  sam¬ 
ples  to  Richard  A  Matteson  Jr,  managing 
editor,  Cadillac  Evening  News,  PO  Box 
640,  Cadillac  Ml  49601. 


REPORTER  for  85(X)  daily  located  in  the 
heart  of  northern  lower  Michigan’s  recrea¬ 
tional  area  with  a  vigorous  business  and 
industrial  climate.  Applicants  from  Michi¬ 
gan  and  neighboring  states  preferred.  Ex¬ 
perience  desirable  but  not  required.  Send 
resume,  clips  and  salary  requirements  to 
Richard  A  Matteson  Jr,  managing  editor. 
Cadillac  Evening  News,  PO  Box  640,  Cadil¬ 
lac  Ml  49601. 


SPORTS  REPORTER 

Bermuda’s  national  daily  newspaper.  The 
Royal  Gazette,  requires  an  experienced 
sports  reporter  with  editing  capabilities. 
Reply  in  writing:  David  L.  White,  Editor, 
The  Royal  Gazette,  PO  Box  1025,  Hamilton 
5.  Bermuda. 


GENERAL  ASSIGNMENT  reporter  for 
6000+  five-day  daily.  Excellent  entry-level 
position  for  J-grad;  salary  in  $150  range. 
Photography,  darkroom  knowledge  a  plus. 
Reply:  Linton  IJaily  Citizen,  79  S  Main,  Lin¬ 
ton  IN  47441;  (812)  847-4487;  Mr.  Lyons. 


FAST  GROWING  Zone  6  daily  needs  lean 
and  lively  sports  writer  to  help  with  our 
rapidly  expanding  coverage.  In  2  years 
we’ve  reached  22,000  circulation  and  be¬ 
come  the  leading  newspaper  in  a  competi¬ 
tive  market.  Talented  1979  J-grads  wel¬ 
come,  but  we’re  willing  to  pay  for  experi¬ 
ence.  Great  opportunity  to  grow  with  the 
paper.  Send  resume  and  non-returnable 
clips  to  Box  30033,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  PAGE  EDITOR  wanted  for 
50, OCX)  AM  daily.  Must  be  experienced 
editorial  writer  and  be  able  to  supervise 
staff  of  1.  Prefer  someone  experienced 
with  Northwest  Issues.  Send  resume,  clips 
and  references  to  Box  29800.  Editor  & 
Publisher. 


MANAGING  EDITOR  for  new  Westchester/ 
Connecticut  entertainment  magazine. 
Heavy  music  and  arts  experience.  $200 
per  week.  Send  resume  and  music  writing 
samples  to  Good  Times,  230  Arlington 
Cir,  East  Hills  NY  11548. 


THE  STATES-ITEM  in  New  Orleans  seeks 
an  experienced  journalist  for  the  position 
of  editorial  writer.  Sound  knowledge  of 
government,  politics,  business  and 
economics  essential.  Editing  and  layout 
experience  desirable.  States-Ttem  editorial 
philosophy  Is  progressive;  pragmatic 
rather  than  doctrinaire.  Send  resume  to 
Personnel  Manager,  The  Times-Picayune 
Fhjblishing  Corp,  3800  Howard  Av,  New  Or¬ 
leans  LA  70140.  An  equal  opportunity 
employer  M/F. 


CITY  EDITOR 

We  are  a  20,000  circulation  PM  daily  which 
needs  a  city  editor  to  supervise  12  report¬ 
ers.  You  will  have  two  assistant  city 
editors  to  help  you.  You  should  have  two 
years  of  reporting  experience  and  at  least 
one  year  of  copy  editing  experience.  If 
you’re  an  assistant  city  editor  now,  this 
may  be  what  you’re  looking  for.  Please 
send  tearsheets  of  your  work  along  with  a 
resume  to  Box  29715,  Editor  &  Puplisher. 


WEEKLY  EDITOR  to  build  own  staff  on 
Zone  2  papers  going  in  new  directions. 
Must  know  it  all  or  be  able  to  learn  it.  Write 
for  details.  Box  29747,  Editor  &  Publisher. 


WE’RE  LAUNCHING  a  Sunday  paper  next 
March  and  need  3  more  people  this  year  to 
help  us  grow.  Save  your  stamp  if  you’re  not 
fully  qualified,  but  if  you  match  specifica¬ 
tions  for  any  of  these  3  opportunities  send 
resume  and  samples  to  Ralph  Langer, 
Editor,  Everett  Herald,  PO  Box  930, 
Everett  WA  98206.  No  calls  please. 
EDITORIAL  WRITER— We  need  someone 
who  has  the  research  abilities  and  in¬ 
stincts  of  a  good  reporter,  the  writing  skills 
to  be  clear  and  the  intellectual  toughness 
to  avoid  dogma  and  partisanship.  Send  a 
letter  outlining  your  views  on  the  top  five 
issues  of  this  year  and  on  what  an  effective 
editorial  page  should  be. 

NEWS  DEPARTMENT  ARTIST— Multi¬ 
talented  with  ability  to  read  a  story  about 
issues  or  ideas  and  prepare  complimentary 
illustrations,  often  in  color.  Experience 
with  art-type,  graphic  design  essential. 
Will  also  do  maps,  charts  and  graphs  to 
help  busy  readers  understand  trends, 
statistics,  pocketbook  economics.  Edito¬ 
rial  cartoons  helpful,  but  not  essential. 

WE’LL  MAKE  YOU  A  STAR.  An  experi¬ 
enced  night-life,  show  business  writer  to 
cover  active  Seattle-Everett  area  enter¬ 
tainment  and  popular  music  scene.  Good 
background  in  feature  writing,  reviewing 
required.  Knowledgeable  in  the  business 
of  entertainment.  Restaurant  reviewing 
abilities  a  plus.  Bright,  lively  style  a  must. 


SEVERAL  QUALITY  Zone  2  dailies  are  look¬ 
ing  for  self-starting,  all-around,  reporter- 
photographers  who  are  looking  for  a 
chance  to  grow.  Should  have  VDT  experi¬ 
ence,  but  not  necessary.  Previous  editing 
functions  would  also  be  helpful.  Newsy 
area.  (3ood  wages  and  fringes.  Send  com¬ 
plete  resume  to  Box  29934,  Editor  & 
Publisher. 


AREA  NEWS  REPORTER 
38,000  daily  in  central  Louisiana  seeks 
news-feature  writer  to  contribute  to 
rapidly-expanding  area  news  coverage; 
opportunity  to  write  column  on  regular 
basis;  send  resume,  including  clips,  refer¬ 
ences  and  salary  needs  to:  Personnel  De¬ 
partment,  Alexandria  Daily  Town  Talk,  PO 
Box  7558,  Alexandria  LA  71306. 


AGGRESSIVE  REPORTER  for  demanding 
beat  on  growing  Zone  5  daily.  Experience 
or  degree  required.  Must  be  able  to  pro¬ 
duce  clean  accurate  and  readable  copy. 
Send  resume  and  recent  clips  with  cover 
letter  to  Box  29788,  Editor  &  Publisher. 


NORTHERN  VERMONT  daily  seeks  entry 
level  general  assignment  reporter.  Send 
resume  and  clips  to  Daily  Messenger,  St 
Albans  VT  05478,  or  call  Gary  Rutkowski, 
(802)  524-2104. 
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EDITORIAL 


ASSISTANT  CITY  EDITOR  for  award¬ 
winning  34,000  dally  in  Illinois.  Be  part  of 
a  young,  competent  and  creative  desk 
team.  Work  with  bright,  aggressive  report¬ 
ing  staff.  Some  desk  experience — copy 
editing,  headline  writing,  layout — 
essential.  VDT  experience  would  be  help¬ 
ful.  Interest  in  agricultural  and  business 
news  useful,  (kxxl  pay,  benefit  package. 
Send  resume  to  John  Bowman,  Managing 
Editor,  The  Daily  Journal,  8  Deertorn 
Square,  Kankakee  IL  60901.  (No  phone 
calls  please). 


STAFF  ARTIST  wanted  for  a  major  met¬ 
ropolitan  Zone  5  newspaper.  The  success¬ 
ful  candidate  should  have  experience  in 
producing  maps,  charts,  and  retouching 
photos.  Please  submit  resume,  including 
salary  requirements  to  Box  29905,  Editor 
&  Publisher. 


NO  SACRED  COWS  HERE!  If  you  want  real 
freedom  to  do  investigative,  consumer  and 
depth  reporting,  plus  features  ...  if  you 
want  to  work  for  a  paper  that  doesn’t  cater 
to  the  establishment  or  power  structure 
...  if  you  want  to  work  for  a  crusading 
editor  and  a  gutsy  publisher ...  if  you’d 
like  living  on  Florida’s  magnificent  Gulf 
Coast .  .  .  then  maybe  you  should  be  the 
star  reporter  for  this  exciting  urban  weekly 
with  130,000  circulation.  Good  pay 
(frankly,  better  than  many  dailies),  some 
fringes.  Member  of  group.  Send  resume, 
covering  letter,  salary  requirements,  non- 
returnable  clips  (no  phone  calls)  to:  Editor, 
The  Neighbor,  109  Brush  St,  Tampa  FL 
33602.  Prefer  Florida  and  Southeast  ap¬ 
plicants. 


REPORTER-PHOTOGRAPHER  needed 
immediately  for  chain-owned  but  indepen¬ 
dently  operated  weekly  in  nation’s  forestry 
capital.  Prefer  experienced  person,  but 
will  accept  beginner  rf  good  writer  and  able 
to  handle  court,  police,  miscellaneous  beats, 
cover  council  and  school  board  meet¬ 
ings.  dig  up  and  write  features.  Tough  but 
rewarding  job  on  3-man  news  desk  in  mod¬ 
ern.  fully  equipped  plant  including  VDT. 
Start  at  $130  a  week  with  periodic  raises. 
Send  resume,  samples  to  The  News  Ob¬ 
server,  Box  798,  Crossett,  Ark  71635,  or 
phone  (501)  364-5186. 


COPY  EDITOR 

Southern  New  York  State  70,000  daily  and 
Sunday  seeks  copy  editor  with  3  years  of 
daily  news  rim  and  VDT  experience.  Must 
be  an  accurate  and  concise  editor  with 
bright  headlines  for  regional,  3-edition  op¬ 
eration.  Write  Box  29926,  Editor  & 
Publisher. 


WANTED:  Energetic,  aggressive  newsper¬ 
son  to  fill  a  vacancy  of  general  assignment 
reporter  and  wire  service  editor  on  a  small 
daily  in  central  Missouri.  Learn  by  doing 
and  eventually  be  the  managing  editor. 
Contact  Jim  Sowers,  Rolla  Daily  News,  PO 
Box  808,  Rolla.  MO  65401.  (314)  364- 
2468. 


READY  TO 
MOVE  UP? 

We're  building  o  file  of  pro¬ 
spective  newsroom  executives 
for  our  group  of  17  North¬ 
eastern  dailies.  Our  top  slots 
are  full  at  present  but  we  need 
to  know  where  talent  is  avail¬ 
able.  Creative  news  men  and 
women  who  think  they're  ready 
for  first  or  second  ranking  po¬ 
sitions  on  small  town  or  subur¬ 
ban  dailies  (ours  range  in  cir¬ 
culation  from  10,000  to  70,000) 
are  invited  to  submit  resumes 
and  cover  letters  in  confidence. 
All  applicants  answered;  a  few 
will  be  interviewed.  Reply  by 
mail  only  to: 

Thomas  Geyer 
Ingersoll  Publications 
79  Hurley  Av 
Kingston  NY  12401 
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REPORTERS 

Six  day,  8000  circulation  PM  in  western 
North  Dakota  is  taking  applications  for  a 
police  beat/education  reporter  and  a  re¬ 
gional  reporter.  The  latter  position  re- 

3uires  at  least  6  months  experience  on  a 
aily,  VDT  experience  beneficial.  We  are  in 
a  high  growth  area,  and  we  want  aggres¬ 
sive,  fair  and  accurate  reporters  to  help 
our  paper's  circulation  grow  with  the  city 
and  region.  Send  resume,  clips,  references 
and  salary  requirements  to  Rick  Trembley, 
managing  editor,  Williston  Daily  Herald, 
Box  1447,  Williston  ND  58801. 

NATIONAL  CHESS  MONTHLY  seeks 
editor.  Substantial  chess  knowledge  and 
solid  editorial  background  required.  Sala^ 
in  20’s.  Send  resume  and  clips  to  USCF, 
186  Route  9W,  New  Windsor  NY  12550. 

WANTED  Ann  Landers/Dear  Abby  type  ad¬ 
visers.  Contact:  SEAPORT,  PO  Box  7295, 
North  Bergen  NJ  07047. 

WE'RE  DEMANDING— We  expect  quality 
and  that's  why  our  40,000  plus  daily  is  one 
of  the  best  in  the  Southeast.  If  you're  a 
skilled  reporter  who  can  handle  any 
assignment— from  investigative  to  "how¬ 
to” — you  might  make  our  team  in  a  key 
spot  opening  soon.  Tell  us  all  about  your¬ 
self,  your  salary  requirements  and  let  us 
see  some  non-returnable  clips.  Box  29899, 
Editor  &  Publisher. 

NEWS  EDITOR  for  expanding  daily  ingrow¬ 
ing  area  of  southern  California.  Must  have 
copy  desk  experience  and  be  strong  on 
horizontal  makeup.  Salary  negotiable,  ex¬ 
cellent  benefits.  Send  resume,  references 
and  examples  of  work  to  Managing  Editor 
George  Cordiy,  Times-Advocate,  201  East 
Pennsylvania  Av,  Escondido  CA  92025. 
(No  phone  calls  please). 

EDITORIAL  PAGE  ASSISTANT  for  45,000 
circulation  daily.  1-2  years  experience  pre¬ 
ferred.  You  will  do  layout,  editorials,  per¬ 
sonal  column.  Resume,  clips  to  Bill  Coats, 
The  Independent,  PO  Box  2507,  Anderson 
SC  29622. 

GENERAL  NEWS  with  some  desk,  fea¬ 
tures,  photos.  10,000  6-day  PM.  Benefits 
include  profit  sharing.  Allen  Strunk,  Daily 
Gazette,  McCook  NB  69001. 

COPY  EDITOR  for  40,000  plus  morning 
daily  Zone  4.  Some  experience  preferred. 
Good  fringes.  Good  recreation  area.  Write 
Box  29892,  Editor  &  Publisher. 

EDUCATION  WRITER 
We  need  a  fog-cutter.  Are  you  a  reporter 
with  a  background  in  education  and  a  flair 
for  bright  writing  who  can  cut  through  jar¬ 
gon  and  give  readers  insight  into  how  their 
education  money  is  spent?  (125,000  circu¬ 
lation  evening  and  Sunday).  Send  com¬ 
plete  resume  to  Mr.  Steve  Gavin,  Courier- 
Post,  Cherryhill/Camden  NJ  08101. 

FIRST  RATE  drama-film  critic  with  solid 
reporting  background.  Edit  and  layout  ex- 

§erience  preferred.  Zone  2.  Write  Box 
0014,  Editor  &  Publisher. 

MANAGING  EDITOR  for  Virginia  weekly  in 
growth  area.  Must  have  experience,  lead¬ 
ership  qualities  and  be  willing  to  identify 
with  community.  Send  letter,  resume  and 
salary  requirements  to  Box  3{X)12,  Editor 
&  Publisher. 

ENTERTAINMENT/ARTS  EDITOR  for 
lively,  successful  weekly  newspaper  sec¬ 
tion  covering  the  field  from  disco  to  De¬ 
bussy.  Prefer  arts  background  and  5  or 
more  years  experience  with  proven  ability 
to  write  and  edit  news,  features  and  col¬ 
umns  on  entertainment  and  arts.  Contact 
Managing  Editor.  Scottsdale  Daily  Prog¬ 
ress,  PO  Box  1150,  Scottsdale  AZ  85252, 
(602)  941-2300. 

CITY  EDITOR  for  6-person  newsroom  on 
award-winning  6300  daily.  Includes  cover¬ 
ing  city  government,  copy  editing,  layout, 
directing  staff.  VDT  experience,  small 
town  or  rural  background,  photographic 
skills  helpful.  Salary  schedule  with  experi¬ 
ence.  The  Commercial  Review,  Box  1049, 
Portland  IN  47371. 

MANAGING  EDITOR  needed  for  16,000 
six-day  Florida  daily.  Challenging  position 
in  highly  competitive  area.  You'll  direct 
talented  17  person  staff.  Good  salary,  ex¬ 
cellent  benefit  package.  If  you  possess  the 
qualities  and  qualifications  for  working 
under  pressure  in  a  competitive  market  to 
produce  a  first-rate  newspaper,  write  in 
detail  to  Box  29942,  Editor  &  Publisher. 


SPORTS  EDITOR  to  cover  5  high  schools  in 
county  together  with  heavy  three  town  rec¬ 
reation  programs  for  award  winning  major 
semi-weekly  in  South  Carolina.  Must  be 
able  to  handle  35mm  camera  and  produce 
two  section  front  pages,  one  for  Monday 
and  one  Wednesday  each  week.  Recent 
J-school  graduate  acceptable.  Send  com¬ 
plete  resume  to  Box  29946,  Editor  & 
Publisher. 


LIFESTYLES  EDITOR 
Aggressive  AM  in  Zone  2  planning  daily 
lifestyle  section  and  is  seeking  just  the 
right  editor  to  help  plan,  launch  and  over¬ 
see  it.  This  new  department  head  will  have 
had  at  least  three  years  of  daily  experience 
and  is  now  looking  for  an  oppoitunity  to 
show  what  he  or  she  can  do.  The  position 
offers  an  attractive  salary  and  liberal  bene¬ 
fits,  including  dental.  Send  tearsheets.  re¬ 
sume,  references  and  a  letter  statingyour 
vision  of  a  lifestyle  section  to  Box  29959, 
Editor  &  Publisher. 


REPORTER  and  feature  writer  for  award 
winning  newspapers  in  county  seat  univer¬ 
sity  community  situated  in  county  with 
over  100  spring  fed  lakes.  Seeking  respon¬ 
sible  recent  graduate  who  takes  piide  in 
their  work  and  can  produce  without  con¬ 
stant  supervision.  Send  resume  tO;  Don 
Bucknam,  president,  Steuben  Republican, 
PO  Box  180,  Angola  IN  46703.  Competitive 
salary  and  fringe  benefits,  of  course. 


THE  TIMES  NEWS  has  a  good  sports  sec¬ 
tion  but  we're  looking  for  someone  to  help 
us  make  it  even  better.  We  want  a  person 
who  not  only  can  write  interesting  features 
and  game  sturies  out  has  an  eye  for  an 
attractive  page  layout.  3-person  sports 
staff,  25,000  circulation,  with  one  of  the 
best  sports  sections  in  Idaho.  Excellent 
opportunity  for  an  aggressive  writer  want¬ 
ing  to  show  what  he  or  she  can  do.  Send 
resume  and  samples  of  work  to  Gary  Elias- 
sen.  Sports  Editor,  The  Times  News,  Twin 
Falls  ID  83301. 


EDITOR 
IN  CHIEF 

Leading  national  boating  publica¬ 
tion,  based  in  New  York  City,  has 
excellent  opportunity  for  talented 
individual  with  in-depth  knowl¬ 
edge  of  power  and  sail  boats  in¬ 
cluding  operating,  piloting,  sea¬ 
manship,  engines  and  electronics. 
Prefer  top  or  middle  management 
experience  in  marine  or  closely  re¬ 
lated  industry. 

Will  be  responsible  for  concept 
and  quality  of  editorial  product 
and  overall  operations  of  Editorial 
Department  including  supervision 
of  highly  professional  editorial 
staff.  Must  have  ability  to  select 
and  edit  good  copy  in  addition  to 
strong  PR  skills. 

Attractive  salary  with  excellent 
benefits  and  fringes.  Please  send 
detailed  resume  with  salary  his¬ 
tory  and  requirements  in  confi¬ 
dence  to: 

Department  339212 
101  Park  Avenue,  New  York  NY  10017 
An  equal  opportunity  employer  M/F 


MANAGING  EDITOR — If  you've  spent  the 
last  year  in  a  management  position  where 
you've  learned  the  basics  of  dealing  with 
people,  graphics,  layout  and  honed  your 
news  judgment  then  you  could  be  perfect 
for  our  managing  editor  position.  We  are  a 
4700  circulation,  5-day  PM  and  Saturday 
AM,  Michigan  paper  with  a  need  for  a 
newsroom  pro  who  can  see  the  job  done 
right.  Call  or  write  Dave  Balcom.  Ionia 
Sentinel-Standard,  114  Depot  St,  Ionia  Ml. 
(616)  527-2100. 


MONTANA  Lee  Newspaper  State  Bureau 
has  an  opening  for  a  bureau  chief.  This 
position  is  responsible  for  coverage  of 
state  government  for  Montana  as  well  as 
other  statewide  events.  You  must  be  a  sea¬ 
soned  newsperson  able  to  tightly  edit 
copy.  This  position  is  responsible  to  Lee 
papers  in  Missoula.  Butte.  Billings  and 
Helena.  Contact  Mike  Voeller,  The  Inde¬ 
pendent  Record.  PO  Box  4249,  Helena  MT 
59601.  An  equal  opportunity  employer. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200+  list¬ 
ings  weekly.  M.  Sternman.  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 


PHOTOJOURNALIST— 35,000  circulation 
AM  with  a  fine  picture  paper  reputation 
seeks  an  outstanding  photojournalist  who 
captures  news  on  film.  Successful  appli¬ 
cant  will  have  a  portfolio  that  shows  versatil¬ 
ity  with  an  emphasis  on  hard  news.  We 
offer  an  attractive  benefits  package  and  a 
starting  salary  of  $235  a  week.  Send  tear- 
sheets,  resume,  references  and  list  of 
equipment  you  own  to  Wiley  Brooks, 
Executive  Editor,  York  Daily  Record,  1750 
Industrial  Hwy,  York  PA  1/402.  No  phone 
calls  please. 


PRESSROOM 


ONE  OF  THE  FASTEST  GROWING  subur¬ 
ban  dailies  in  Zone  2  seeks  pressroom 
foreman  and/or  assistant  foreman  to 
supervise  7-man  crew  on  5  unit  offset 
press.  We  are  turning  away  commercial 
work  because  inexperienced  and  unmoti¬ 
vated  crew  produces  poor  quality  work. 
The  supervisors  we  seek  will  share  com¬ 
mercial  profits  from  eventual  2-shift  oper¬ 
ation.  Excellent  salary  and  benefits,  plus 
potential  for  future  growth  in  our  group. 
Reply  to  Box  29979,  Editor  &  Publisher. 


LARGE  METROPOLITAN  DAILY  has  im¬ 
mediate  opening  for  pressmen  in  a  non¬ 
union  plant.  Zone  6.  Organization  provides 
career  growth  potential  with  excellent  sal¬ 
ary  and  fringe  benefits.  All  replies  confi¬ 
dential.  Send  resume  to  Box  27824,  Editor 
&  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  wanted— Small 
offset  daily  in  central  Illinois  needs  pro¬ 
duction  manager  with  press  and  camera 
room  experience.  Salary  dependent  on 
skills.  Fringe  benefits.  Call  Jack  Helmer  at 
(217)  935-3171. 


MAINTENANCE 

MACHINIST 

Immediate  opening  for  maintenance 
machinist  with  experience  on  Goss  Metro 
offset  presses.  Permanent  situation.  Top 
wage  and  fringe  benefits.  New  plant/ 
equipment  going  on  line  next  year.  Excel¬ 
lent  location.  Strike  conditions  exist.  Apply 
Personnel  Department.  McClatchy  News¬ 
papers,  PO  Box  15779,  Sacramento  CA 
95813.  Phone  (916)  446-9481.  An  Equal 
Opportunity  Employer. 


ZONE  8 

Progressive  printer/publisher  seeks  out¬ 
standing  composition  supervisor  who  is 
technically  competent  (in  layout,  markup, 
typesetting  and  pasteups),  a  skilled  man¬ 
ager  of  people,  and  well-organized.  OCR 
and  VDT  experience  an  asset.  Terrific  cli¬ 
mate,  growth  company.  Send  complete 
employment  and  earnings  history  to  Box 
3CX)18,  Editor  &  Publisher. 


COMPOSITION  MANAGER  needed  for 
Zone  5  suburban  weekly.  Must  be  familiar 
with  Dymo-ltek  copy  processing  system  or 
similar.  Full  time,  days.  Pleasant  working 
conditions.  Send  resume  and  salary  expec¬ 
tations  to  Box  29847,  Editor  &  Publisher. 


PROMOTION 

MARKETING/PROMOTION  MANAGER 
An  opportunity  to  develop  this  new  staff 
function  in  an  “All-American"  city. 
Res(x>nsibilities  will  include  managing  a 
marketing  research  program,  dev^oping 
strategies,  evaluating  current  promotion 
effort  and  initiating  and  coordinating  an 
overall  promotion  program.  Educational 
qualifications  helpful,  but  a  track  record  of 
creativity,  enthusiasm  and  effectiveness  a 
must.  Salary  commensurate  with  qualifi¬ 
cations.  Excellent  opportunity  to  grow  and 
build.  Superb  quality  of  life  guaranteed. 
Send  resume  with  salary  history  and  re¬ 
quirements  to  Paul  McCue,  General  Man¬ 
ager,  Journal-Star  Printing  Co.,  PO  Box 
81609,  Lincoln  NB  68501. 


PUBUC  INFORMATION 

PUBLIC  INFORMATION— Research  fea¬ 
ture  writer,  interpret  the  diverse  functions 
of  a  major  university  to  the  public  with 
particular  emphasis  on  research.  Provide 
staff  leadership  for  cooperative  reporting 
of  university  research  through  news 
media.  B.S.  degree  in  journalism  or  related 
field  with  at  least  two  years  of  professional 
experience  as  news  feature  or  science  writ¬ 
er  required.  Salary  $18,000-$20,0(X). 
Send  letter  of  application,  resume,  names 
of  three  references,  and  writing  samples 
to:  Dr  B.L.  Flinchbaugh,  Assistant  to  the 
President,  Kansas  State  University,  Man¬ 
hattan  KS  66506.  Application  deadline: 
September  25,  1979.  KSU  is  an  equal 
opportunity/affirmative  action  employer. 


PUBLIC 

INFORMATION 

OFFICER 

Immediate  opening  for  Public  In¬ 
formation  Officer  for  the  Savonnah 
Chatham  County  Board  of  Educa¬ 
tion.  A  BS  degree  in  journalism, 
communications,  or  education;  Mas¬ 
ters  degree  preferred.  At  least  3 
years'  experience  in  public  rela¬ 
tions,  public  information  or  jour¬ 
nalism  in  education  or  industry  and 
a  working  knowledge  of  communi¬ 
cations  media,  both  in  print  and 
electronic.  Send  resume  to  (on  or 
before  September  7,  1979):  Dr. 
Michael  K.  Bookman,  Director  of 
Personnel,  Board  of  Education,  208 
Bull  St,  Room  123,  Savannah  GA 
31401. 

An  Equal  Opportunity  Employor 


SALES 


SALES 


SALES 

.  REPRESENTATIVE 

Excirmg  soles  posirion  for  o  pro.  We  ore  o 
leoding  syntdicoretd  orr  service  producer 
looking  for  o  bright,  comperirive  self-srorrer 
who  con  reolize  unlimired  growth  potentiol 
from  helping  to  build  o  prime  territory. 
Excellent  commission  structured  to  creote 
success  Send  resume  in  complete 
confidence  to: 

Nanonal  Sales  Manager 

Dynamic  Graphics  Inc 

P.O.  Box  1901  Peoria,  II.  61601 

An  equal  opportunity  employer 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Male,  age  36.  experienced  in  reporting, 
editing,  ad  sales,  administration,  motivat¬ 
ing  people  in  highly  competitive  areas, 
wishes  to  relocate  to  San  Francisco  Bay 
Area  in  management  level  slot  on  medium 
to  large  weekly,  daily,  periodical.  Long 
range  opportunity  for  career  and  personal 
growth  important.  Seeks  $25,000  up.  Box 
29857,  Editor  &  Publisher. 


GENERAL  MANAGER— editor,  52.  Just 
sold  own  Texas  paper  after  building  from 
poor  weekly  to  strong  semi-weekly.  Ready 
for  new  challenge.  32  years  in  all  phases, 
weekly  and  daily.  Community  spirit.  Call 
Bert  West.  (214)  656-3534. 


OPERATIONS  MANAGER— Seasoned, 
people-oriented  production  and  data  proc¬ 
essing  manager  is  looking  for  a  good  news¬ 
paper  in  need  of  a  real  professional. 
Knowledgeable  all  operating  departments. 
Superb  record  and  references.  Box  30026, 
Editor  &  Publisher. 


PUBLISHER-General  Manager,  22  years 
experience  in  community  weekly  (subur¬ 
ban)  field.  Excellent  troubleshooter  with 
bottom  line  motivation.  Award  winner. 
Strong  community  relations.  Best  of  rec¬ 
ommendations.  In  mid  40s.  Box  29975, 
Editor  &  Publisher. 


ATTENTION,  MR.  PUBLISHER! 
Having  a  problem  boosting  circulation,  in¬ 
creasing  ad  revenue?  Maybe  it's  time  you 
hired  an  editor-in-chief  who  can  turn  your 
paper  around.  Took  circulation  from 
39.989  to  55,670  (ABC)  in  2  years  while 
doublingad  revenue.  No  big  secret,  either. 
Dynamic  leadership,  the  ability  to  organize 
a  winning  team  and  a  special  journalistic 
sense  to  gauge  the  readers'  pulse.  You 
have  little  to  lose  but  everything  to  gain. 
Box  30041.  Editor  &  Publisher. 


NUMBER  2  MAN,  medium  size  daily,  3  week¬ 
lies  seeks  general  manager/ad  director, 
larger  group  daily.  Experienced  all  publish¬ 
ing  phases,  heavy  advertising,  production, 
business  office.  Age  40.  Zones  2,  3,  5. 
Available  October  f.  Box  30007.  Editor  & 
Publisher. 


ADVERTISING 


NEWSPAPER  ad  sales  pro,  over  30  years 
experience  looking  for  permanent  position 
on  small  or  medium  daily  in  Zones  3.  4.  5. 
6,  8.  Prefer  Kentucky  or  Tennessee.  Can 
handle  classified  manager's  or  sales  posi¬ 
tion  or  retail  salesman's  position  or  man¬ 
age  department.  Top  references.  Top  pro¬ 
ducer.  $17,000  minimum.  Write  Box 
30003,  Editor  &  Publisher, 


ARTIST 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 
44224. 


CARTOONIST 


YOUNG,  experienced  working  political  car¬ 
toonist  seeking  to  relocate  in  Zones  1.  2  or 
3  as  cartoonist  on  the  staff  of  a  daily  or  on 
staff  of  established  cartoonist.  Would  like 
to  interview.  Box  29588,  Editor  & 
Publisher. 


CIRCULATION 


CORPORATE  CIRCULATOR,  presently 
employed,  seeks  relocation  to  large  opera¬ 
tion  as  director.  Prefer  Zone  5.  Box  29907, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


HIGHLY  result  oriented  classified  manager 
seeks  expanded  career  opportunity.  Have 
15  years  experience  with  75,000  circula¬ 
tion  daily.  Desire  to  relocate  to  Zone  3  or  4, 
Contact  Harlan  Phillips,  1319  Lake  Valley 
Rd,  Macon  GA  3121(5,  (912)  477-3336. 


When  answering  an  E&P  Box  number 
be  sure  to  include  only  non-returnable 
clips  and  samples 


EDITORIAL 


OHIO  BOY,  27  wants  to  go  home.  Seeks  job 
as  religion  or  copy  editor,  mid-size  daily, 
BA  Journalism.  MRE  religion.  Now  editing 
twice  weekly  paper.  Experienced  reporter 
3  small  dailies,  editorial  staff  member  re¬ 
ligion  magazine.  Adept  at  writing,  editing, 
layout.  Excellent  references,  clips.  Write 
Box  29918,  Editor  &  Publisher. 


BLACK  FEMALE  REPORTER,  three  years' 
experience.  Two  years  of  police  and  daily 
column  for  medium-size  daily.  Excels 
under  pressure.  Competitive,  thorough, 
competent.  Looking  for  newspaper  with 
similar  qualities.  BA  Journalism.  Write  Box 
29917.  Editor  &  Publisher. 


'  SPORTSWRITER— Chance  to  start,  sweat, 
I  and  stay  with  daily  sought  by  recent  col- 
I  lege  grad  with  experience  on  large  weekly, 
j  Any  Zone.  Call  (301)  655-7465  or  write:  J. 
1  Poiley,  8023  Mollye  Rd,  Baltimore  MD 
21208. 


I  14  YEARS  industrial  editing,  7  years 
:  newspaper  reporting,  2  years  varied  sales. 

I  Competent,  dependable,  adaptable.  What 
do  you  need?  I  need  a  job  and  will  pay 
I  relocation.  BobGuibord,  14133  Breakfast, 
Bedford  Ml  48239. 


I  AWARD  WINNING  weekly  journalist,  3 
j  years  experience,  seeks  position  on 
medium  size  daily.  Will  relocate.  Contact 
1  Robert  Sharp  Jr,  2023  Sunset  Ct, 
i  Wauwatosa  Wl  53226 


EXPERIENCED  community  journalist  and 
editor  seeks  Michigan  news  staff  with  ap¬ 
preciation  for  a  "people  news"  product. 
Weekly,  daily  experience.  Box  29758, 
Editor  &  Publisher. 


j  COPY  EDITOR,  14  years  on  Wall  Street 
Journal,  seeks  newspaper  desk,  corporate 
editing  or  PR  post  in  New  York  City, 
Philadelphia  area  or  Jersey.  Pay  negoti¬ 
able.  Seymour,  4  Jeffrey  Lane,  East 
Windsor  NJ  08520. _ 

20  YEARS  EXPERIENCE— Sports  desk- 
.  man-writer  seeks  change.  Interested 
in  doing  layout.  Available  Tnid-October. 

1  Zones  1,  2.  3,  8,  9.  Box  29723,  Editor  & 

j  Publisher. _ _ 

AWARD-WINNING  feature  writer.  31.  pro¬ 
moted  to  management  spot  on  small  daily. 
Writes  too  well  to  give  it  up.  Zone  1  metro 
preferred  but  ready  to  go  anywhere  for 
creative  opportunity.  Box  29853.  Editor  & 
Publisher. 


SPORTS  EDITOR  and  sports  columnist 
seeks  move  to  AM  or  PM  25.000  circula¬ 
tion  daily.  Clips  and  references  available 
upon  request.  Write  Box  231.  Onalaska  Wl 
54650. 


I  WEEKLY  EDITOR— producing  top  quality 
‘  weekly  highly  regarded  in  border  state.  In- 
1  terested  in  relocation  to  larger  weekly, 
j  semi  or  group  news  slot.  Early  50's.  top 
references,  a  pro.  Box  29898.  Editor  & 
Publisher. 


REPORTER  whose  sound  reporting  skills 
are  complemented  by  sensitivity  and 
creativity  wants  position  on  lively  daily, 
preferably  in  large  Southern  city.  Others 
considered.  Box  30040,  Editor  & 
Publisher. 


COMING  HOME — Young  journalist  in 
high-pressure  foreign  post  seeks  stateside 
newspaper  job.  Legal  background  and 
some  business  reporting.  Single  and  will¬ 
ing  to  travel.  Box  30010.  Editor  & 
Publisher. 


CITY  COLUMNIST 

Perk  up  Page  3  with  a  breezy,  informative, 
interesting,  often-controversial  city  col¬ 
umn.  It'll  work  wonders  for  your  circula¬ 
tion.  Write  Box  30042,  Editor  &  Publisher. 

EXECUTIVE  EDITOR— 25  years  experience 
in  suburban  weeklies,  dailies,  wire  service, 
as  well  as  radio,  television.  Former  college 
journalism  teacher.  National  and  state 
writing  and  editing  awards.  Strong  leader. 
Experience  with  staffs  from  5  to  60.  Age 
46.  Ready  for  additional  management  re¬ 
sponsibilities.  Box  29976,  Editor  & 
Publisher. 


’  WRITER,  both  medical  and  political  fields, 
j  Newhouse  grad,  wants  to  resume  steady 
job  responsibility  after  researching  for  own 
I  historical  manuscript.  Excellent  refer- 
I  ences.  Write:  A.D.  Moscrip,  616  Madison 
Av,  Albany  NY  12208. 
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! _ EDITORIAL _ 

!  STRONG,  INTELLIGENT  EDITOR  seeks 
j  top  job  at  small  to  medium  daily  or  key  role 
on  larger  paper.  Twelve  years  weekly,  daily 
experience,  stringer  to  executive  editor. 
Now  assistant  editor,  70,(X)0  daily.  Family 
man.  Zones  1,  2,  8  or  9.  Box  29947,  Editor 
&  Publisher. 


LEGAL,  LABOR  REPORTER,  member  D.C. 
bar,  4  years'  experience,  seeks  position  in 
Washington  bureau  of  daily  or  weekly 
newspaper.  Have  covered  Hill,  courts,  fed¬ 
eral  agencies  and  labor  unions.  Box 
29950,  Editor  &  Publisher. 


FEMALE  REPORTER  with  nearly  five  years 
experience  (daily  newspaper  and  major 
wire  service)  seeks  reportingjob  with  a  fu¬ 
ture  in  Zone  2  or  1.  Box  29951,  Editor  & 
Publisher. 


SELF  STARTING  reporter  wants  change 
after  SVz  years  on  two  cycle  50,000  plus 
daily.  Varied  experience  in  central  Florida 
I  with  beats  ranging  from  public  safety  to 

Government,  courts  and  features.  Looking 
or  a  progressive  paper  with  a  need  for  a 
I  polished  staff  writer  in  general  assignment 
I  and  features  with  some  beat  duties.  Prefer 
the  South  but  will  consider  all  good  offers. 
Box  29956,  Editor  &  Publisher. 


YOUNG  WOMAN  writer,  recent  graduate, 
seeks  entry  level  position  on  Boston  area 
publication.  Experienced  in  editing,  re- 
orting  and  photography.  Box  29965, 
ditor&  Publisher. 


RENAISSANCE  newswoman  seeks  crea¬ 
tive  leadership  position  with  progressive 
daily  in  Detroit  or  St.  Louis.  If  you  need  a 
dedicated  journalist  whose  experience  in¬ 
cludes  editing,  photojournalism,  report¬ 
ing,  writing,  production,  teaching,  layout/ 
design,  and  interpersonal  psychology, 
write  Box  29969.  Editor  &  Publisher. 


HELP  NEEDED!?! 

Hard-nosed,  28^year-old  managing  editor 
of  4000  circulation  daily  in  desperate  need 
of  more  challenging  position.  Award  win¬ 
ner,  pistol-packing  (no  gossip)  local  col¬ 
umnist:  readable,  potent,  editorial  writer: 
without  a  doubt,  you  help  him.  he'll  help 
you!  Prefer  Zones  3,  7.  8.  9.  Box  29994, 
Editor  &  Publisher. 


REPORTER/COPYEDITOR— Agile  gung-ho 
reporter,  29,  seeks  fitting,  feisty,  daily 
heavy-weight  editors  to  unleash  him.  Uni¬ 
versity  of  Missouri  J-grad,  3  years  report¬ 
ing  and  editing  (VDT).  back  after  year  on 
kibbutz.  David  Reich,  201  Ocean  Av 
1508P,  Santa  Monica  CA  90402,  (213) 
393-2761.  I 


CREAM  PUFF— Older  model  but  mint  con¬ 
dition.  Versatile.  Smooth  drive.  VDT- 
equipped.  Hurry  while  offer  lasts.  Box 
29993.  Editor  &  Publisher. 


FREELANCE 


MIAMI-based  reporter  with  six  years'  ex¬ 
perience  is  ready  for  news  and  feature  as¬ 
signments.  (305)  444-6319. 


FREELANCE 


CONSULTANT — Widely  experienced  in 
suburban  weekly  field,  also  dailies,  radio, 
television  and  magazine.  Launched  several 
new  publications.  Fees  reasonable.  Box 
29977,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


WE  NEED  EACH  OTHER— Diligent,  hard 
working  photographer  needs  staff  position 
with  a  paper  or  magazine  that  needs  qual¬ 
ity,  energy,  and  dedication.  I  have  five 
years  experience,  willing  to  relocate  and/or 
travel.  I'm  primarily  interested  in  a  daily, 
but  will  seriously  consider  any  weekly  or 
monthly.  Contact  Henry  Posner,  29  Saxon 
Way,  New  Rochelle  NY  10804.  Phone  (914) 
235-3090. 


SHOOTIST  FOR  HIRE:  dude  from  back 
east  with  hair-trigger  35  and  bayonet 
mount  will  shoot  and  ride  for  the  brand  of  a 
south  or  west  daily.  Two  years  in  the  busi¬ 
ness  and  I  aint  dead  yet  ‘cause  I  make  the 
shots  that  count.  Resume,  references  on 
request.  The  name  is  Scott  Highton,  Box 
29851,  Editor  &  Publisher. 


READ  no  further  if  happy  with  mediocre 
picture  coverage.  Creative,  sharp-eyed 
photographer.  8  years  experience  with 
daily/weekly/wire  service,  chief  photog¬ 
rapher  with  Zone  6  daily  seeks  staff  posi¬ 
tion  on  picture-conscious  publication  in 
Zone  5.  Will  provide  shots  with  stopping 
power,  impact  and  meaning.  Clips  and 
portfolio.  Box  29987,  Editor  &  F^Jblisher. 


TALENTED  PHOTCX5RAPHER  seeks  posi¬ 
tion  on  daily.  Working  in  (Georgia  and  would 
like  something  better  in  South  or  Midwest. 
Jerry  Welch,  430  Myrtle  Dr,  Thomasville 
GA  31792. 


“TALENTED,"  competent  photographer/ 
reporter  with  3  years  experience  on  a 
weekly  paper  seeks  staff  photographer  po¬ 
sition  on  medium  size  city  daily.  Resume 
and  clips  furnished  upon  request.  Prefer 
northern  Zone  9,  willing  to  go  elsewhere. 
Box  29963,  Editor  &  Publisher. 


ENTER  PR  ISING/Talented/Dedicated 
photojournalist  seeks  staff  post  on  photo¬ 
conscious  daily  NOW.  Box  29961,  Editor  & 
Publisher. 


PRODUCTION 


YOUNG  PRESSROOM  SUPERVISOR  for 
mid  size  daily  desires  new  challenge.  11 
years  experience  in  offset  and  letterpress, 
including  7  years  supervisory  experience. 
Box  29782,  Editor  &  Publisher. 


GENERAL  FOREMAN— Knowledgeable  all 
facets  production.  No  more  challenges 
here.  Box  29750,  Editor  &  Publisher. 


PRODUCTION  MANAGER— Stable,  proven 
performer  with  impeccable  record  and  ex¬ 
tensive  computer  knowledge  and  experi¬ 
ence.  Strictest  confidence.  Box  30034, 
Editor  &  Publisher. 
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ITU-Guild  merger: 
not  until  next  year 


By  Celeste  Huenergard 

Merger  between  the  International 
Typographical  Union  (ITU)  and  the 
Newspaper  Guild  is  scheduled  to  be¬ 
come  a  reality  in  1980. 

At  least  that  was  the  hope  that  per¬ 
meated  the  ITU’s  121st  annual  conven- 

Expensive  homes 
for  media  VIPs 

With  the  Federal  Home  Loan  Bank 
saying  the  average  price  of  a  home  in  the 
Washington  area  has  grown  to 
$100,000 — twice  what  it  was  five  years 
ago — the  August  issue  of  The  Washing¬ 
tonian  reveals  that  the  homes  of  15 
media  VIPs  range  in  value  from  $672,000 
down  to  $67,297. 

The  former  is  the  value  assigned  by  the 
magazine  to  the  Georgetown  home  of  the 
Washington  Post's  Katharine  Graham, 
the  latter  to  the  Northeast  home  of  Diane 
McLellan,  the  columnist  who  writes 
"The  Ear"  for  the  Washington  Star. 

Only  San  Francisco,  Honolulu  and 
Los  Angeles  post  higher  housing  costs 
than  Washington  and  just  to  show  what  it 
takes  for  Washington  VIPs  to  keep  a  roof 
over  their  heads.  The  Washingtonian 
picks  out  57  and  pictures  their  homes, 
along  with  values  obtained  from  avail¬ 
able  tax  records. 

The  media  VIPs,  along  with  house  lo¬ 
cations  and  values,  follow: 

Newspaper  Executives,  all  of  The 
Washington  Post:  Katharine  Graham,  R 
Street  in  Georgetown,  $672,000;  Robert 
Woodward,  Q  Street  in  Georgetown, 
$252,018;  and  Benjamin  Bradlee  and  his 
wife,  Sally  Quinn,  a  21st  Street  home, 
$150,000. 

Columnists:  David  Broder,  N.  27th 
Street  in  Arlington,  $136,300;  Art 
Buchwald,  Hawthorne  Street,  $276,799; 
Jack  Anderson,  Potomac,  Md., 
$350,200;  William  Safire,  Bethesda, 
$388,280;  George  F.  Will,  Chevy  Chase, 
Md.,  $205,180;  William  Raspberry, 
upper  Northwest,  $94,201;  and  Diane 
McLellan,  Northeast  Constitution  Av¬ 
enue,  $67,297. 

TV  Personalities:  Roger  Mudd,  Old 
Dominion  Drive,  Virginia,  $237,295; 
Dave  Brinkley,  44th  Street,  N.W. 
$177,600;  Frank  Reynolds,  Farmington 
Court,  (Thevy  Chase,  Md.,  $185,300; 
Eric  Sevareid,  Bradley  Lane  in  Chevy 
Chase,  Md.,  $119,380. 

Compared  to  the  VIP  media  represen¬ 
tatives,  White  House  Press  Secretary 
Jody  Powell  has  a  home  on  Lowell  Street 
in  northwest  Washington  with  the  mod¬ 
est  value  of  $94,779. 
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tion  last  week  in  St.  Paul,  Minn. 

Spokesmen  for  both  the  ITU  and  the 
Guild  expressed  disappointment  that  the 
two-year-old  merger  talks  still  have  not 
produced  a  tangible  bond.  But  Guild 
president  Chuck  Perlik  assured  his  lis¬ 
teners  that  “we  can  take  considerable 
satisfaction  in  the  progress  that  has  been 
made.” 

ITU  president  Joe  Bingel  called  time 
the  merger’s  biggest  enemy,  citing 
numerous  newspaper  strikes  that  have 
kept  officials  from  both  unions  busy 
since  last  year’s  convention. 

A  report  from  the  group’s  merger 
committee  indicated  that  the  main  prob¬ 
lems  the  unions  still  have  to  agree  on 
include:  officer  structure,  functions  and 
authority,  service  of  local  unions  and 
strike  authority  and  procedures. 

Perlik  labeled  the  differences  to  be 
worked  out  “serious  and  complicated.” 

He  reminded  his  listeners  that  the 
guild  has  agreed  that  the  ITU  will  retain 
the  presidency  and  national  headquarters 
as  well  as  the  majority  of  votes  on  both 
the  International  Executive  Council  and 
the  proposed  International  Governing 
Board. 

The  Guild  executive  promised  that 
merger  talks  would  continue  “until  we 
find  and  agree  on  a  merger  document 
that  looks  like,  feels  like,  sounds  like, 
tastes  like  and  is  like  the  merged  union 
we  want.” 

He  warned  the  ITU  delegates  that  “as 
impatient  as  our  members  are  for  merger 
to  succeed,  the  publishers  and  their 
spear  carriers  are  even  more  impatient 
for  it  to  fail.” 

As  an  example,  he  referred  to 
Nashville  attorney  Bob  Ballow’s  re¬ 
marks  before  a  recent  meeting  of  the  In¬ 
stitute  of  Newspaper  Financial  Officers, 
assuring  the  executives  that  because  of 
automation  merger  between  the  Guild 
and  the  ITU  would  never  come  to  pass. 

“I  say  baloney,  Ballow,  don’t  bet  on 
it,”  Perlik  said,  “don't  bet  on  it.” 

In  a  separate  report,  Bingel  announced 
that  15  union  elections  had  been  won 
since  the  last  convention  and  1 1  lost.  He 
also  said  that  a  $3  million  strike  debt  had 
been  paid  off  as  a  result  of  V2  percent 
dues  assessment. 

“We’re  going  into  the  convention  with 
“nearly  $1  million  toward  the  $5  million 
strike  fund  ceiling.” 

Asst,  media  buyer 

Carol  Andrick,  a  media  systems  coor¬ 
dinator  at  Sieber  &  McIntyre.  Inc., 
Chicago,  has  been  promoted  to  assistant 
media  buyer. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

8/29  8/22  Ago 

Affiliated  Publications  (AMEX)  .  26^ti  22'/a  22% 

Blue  Chips  Stamps  (OTC)  .  25  25  2IV2 

Capital  Cities  Comm  (NYSE)  .  44V2  45V2  44% 

Cowles  Comm.  (NYSE)  .  24%  24'/.  24'/. 

Dow  Jones  (NYSE)  .  38V4  38V2  38% 

Gannett  (NYSE)  .  45  47  48 

Gray  Comm.  (OTC)  .  29  29  23V2 

Great  Lake  Forest  (CE)  .  46y2  46V2  N/A 

Harte-Hanks  (NYSE)  .  24  23%  25% 

Jefferson  Pilot  (NYSE)  .  35V6  35V2  33V2 

Knight-Ridder  (NYSE)  .  25  25y2  27% 

(a)  Lee  Enterprise  (NYSE)  .  23%  23%  37% 

Media  General  (AMEX)  .  27  23%  22% 

Media  Investment  (OTC)  .  54  54  49 

Multimedia  (OTC)  .  32%  31'%  27% 

New  York  Times  (AMEX)  .  25%  26%  29'% 

Panax  (OTC)  .  6'%  6'%  5% 

Post  Corp.  (Wis)  (AMEX)  .  22%  20'%  39 

Quebecor  (AMEX)  .  8'%  8  9% 

Southam  Press  (CE)  .  26'%  26  27'% 

Stauffer  Communications  .  27'%  27'%  22 

Thomson  Newspapers  (CE)  .  15'%  15'%  14'% 

Time  Inc  (NYSE)  .  45%  44%  47% 

Times  Mirror  (NYSE)  .  35'%  35%  34% 

Toronto  Sun  (CE)  .  13'%  13'%  13 

Torslar  (CE)  .  21'%  20'%  17% 

(b)  Washington  Post  (AMEX)  .  24%  24'%  43'% 


(a)  Stock  split  3  for  2,  effective  10/31/78 

(b)  Stock  split  2  for  1,  effective  12/27/78 


SUPPLIERS 


Abitibi  (CE)  .  20%  18'%  16% 

AM  Inti.  (NYSE)  .  15%  15%  N/A 

Altair  (OTC)  .  4%  4%  5'% 

Boise  Cascade  (NYSE)  .  37'%  37%  32 

Compugraphic  (NYSE)  .  39%  39'%  43 

Consol.  Bath  (Mont)  .  14'%  13%  N/A 

Crown  Zellerbach  (NYSE)  .  37'%  37%  35'% 

Digital  Equipment  (NYSE)  .  63'%  64'%  52% 

Domtar  (AMEX)  .  24'%  23%  19 

Dow  Chemical  (NYSE)  .  30%  30'%  28'% 

Eastman  Kodak  (NYSE)  .  58  57'%  64'% 

Eltra  (NYSE)  .  49%  50'%  34'% 

Georgia  Pacific  (NYSE)  .  28%  29  31'% 

Grace,  W.R.  (NYSE)  .  33  32'%  27% 

Greaf  No.  Nekoosa  (NYSE)  .  35%  37'%  32'% 

Harris  Corp.  (NYSE)  .  31%  32%  34 

Hunt  Chem.  (NYSE)  .  14'%  14%  14'% 

International  Paper  (NYSE)  .  44'%  45V8  46'% 

Itek  Corp  (NYSE)  .  26'%  25%  27'% 

Kimberly  Clark  (NYSE)  .  45'%  44  47'% 

LogEtronics  (OTC)  .  10%  11'%  15% 

Logicon  (AMEX)  .  16'%  16'%  18 

MacMillan  Bloedel  (CE)  .  28%  27%  23'% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  54'%  57'%  63 

Raytheon  (NYSE)  .  57  57'%  N/A 

Rockwell  Inti.  (NYSE)  .  41'%  41%  34'% 

St.  Regis  (NYSE)  .  31%  32  32'% 

Southwest  Forest  Ind.  (NYSE)  .  20%  20%  15'% 

Sun  Chemical  (NYSE)  .  33'%  32%  30 

Visual  Graphics  Corp.  (AMEX)  .  5  5  N/A 

Volt  Info.  (OTC)  .  20'%  20  N/A 


Blizzard  elected 


William  Blizzard,  associate  publisher 
of  the  Lake  Oswego  Review,  was  elected 
president  of  the  Oregon  Publishers  As¬ 
sociation.  He  succeeds  Fred  Stickel, 
president  of  the  Oregonian  Publishing 
Company. 
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Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

24  Years  Nation>Wid«  Personal  Service 


EDITOR  &  PUBLISHER  for  September  1,  1979 


WESTERN  S  J|||>0]^  1^000  PLATE 

GIVES  YOUR  FRONT  PAGE 
(AND  ALL  YOUR  PAGES) 

A  CLEAN  APPEARANCE  THAT'S  APPARENT 

AND  MORE... 


It's  the  end  product  that  counts—  and  how  you  arrive  at  that  end  is  very 
important  too.  For  deadlines  demand  as  few  problems  as  possible,  as  any 
production  manager  knows.  Using  FRONT  PAGE  plates  assures  that  your 
newspaper  will  be  clean,  but  even  more  important,  your  production  problems 
will  be  reduced  to  a  minimum. 

You  see,  the  Western  FRONT  PAGE  plate  is  especially  designed  for  the 
newspaper  industry,  with  over-all  production  in  mind  —  from  plateroom  through 
press.  It  provides  easy  development,  fast  roll-up,  and  long  trouble-free  runs. 

What  makes  FRONT  PAGE  perform  so  well?  To  begin  with  the  FRONT  PAGE 
plate  is  anodized,  producing  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint ...  an  ideal  Di-Litho  or  offset  surface . . .  clean 
. .  .water  receptive. .  .oxidation  resistant. .  .and  long  running.  Solids  print  solid 
and  halftones  print  clean . . .  every  edition. 

Also,  FRONT  PAGE  has  a  uniform,  consistant  brush  grain  which  provides 
the  tooth  that  gives  a  strong  bond  between  chemicals  and  plate.  In  addition 
it  gives  excellent  ink-water  balance  and  speeds  make-up.  And  litho  grade 
aluminum  and  rigid  quality  control  make  Western's  FRONT  PAGE  plate 
virtually  trouble-free.  > 


Important  too,  your  plateroom 
and  pressroom  personnel  can 
be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like 
the  one  before ...  no  variation  in 
quality... which  means  no  vari¬ 
ation  in  high  performance. 


uienern 


So  if  you're  not  already  using 
FRONT  PAGE-see  the  differ¬ 
ence —  contact  your  Western 
Dealer  or  Western  Technical 
Sales  Representative  today... 
or  call  800  325-3310  toll  free 
and  we  will  make  arrangements 
for  you  to  try  FRONT  PAGE. 


L  I  T  H 


PLATE 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY  -  PLATES  -  CHEMISTRY  -  PLATEROOM  MACHINERY 


The  New  Denver 

As  the  traditional  Denver  gives  way  to  innovative 
growth,  so  too,  does  Denver’s  Rocky  Mountain  News 
march  steadily  forward. 

The  News  Joined  NEWSPLAN 
And  Went  One  Step  Beyond! 

The  Rocky  Mountain  News  captured  precisely  the 
initial  concept  of  NEWSPLAN  incorporating  Discounts, 
Frequency  and  Modular  Sizes  into  the  National  rate 
structure. 

Our  National  rate  was  redesigned  to  contain  all  the 
benefits  of  NEWSPLAN,  and  One  Step  Beyond 
accommodated  the  NEWSPLAN  philosophy  by  placing 
our  bulk  space  discount  rate  structure  in  multiples 
of  the  modern  1200-line  tabloid  page  from  one  page 
up  to  104  pages. 
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Then,  capping  the  plan,  an  additional  2«  per  line 
discount  is  allowed  specific  modular  sizes  for  both 
tabloio  and  our  standard-sized  Food  Fare  section, 
published  Wednesdays.  Ask  to  see  our  new  rate 
card.  It’s  a  dandy. 

When  the  Rocky  Mountain  News  is  asked  to  go  part 
way,  we  usually  go  all  the  way. 

Remarkable  Newspaper,  Performance  and  Market. 

Denver 

Rocky  Mountain 
News 

A  Scripps-Howard  Newspaper 
Represented  Nationally  by  Story  &.  Kelly-Smith 


